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Research on Marketing Strategy of Netrepreneurs Based on the

Network Consumption of College Students
Liu Lin Bi Jingjie Lin Zheyi
(School of Information and Engineering, Shanghai University of Finance and Economics Shanghai 200433)
(E-mail:liulin114060@163. com bjj880727@sina. com lzy071(@ gmail, com)

Abstract: In this age, college students become the main component of the network con-
sumption and their consumption behavior could not only reflect their consumer views and fea-
tures, but also show the development of domestic e-commerce and give some revelations on
the business strategy to those netrepreneurs. This essay discusses the feature of college
student e-commerce behaviors and analyses how their behaviors are affected by personal ob-
jective factors, psychological factors and external factors through the statistical methods, At
the same time, this essay could offer advices to C2C operators and B2C e-commerce enterpri-
ses on business strategy about business project planning, online shop image maintenance,
price strategy and customer relationship management on the basis of college students’ online
consumption behaviors,

Keywords: network consumption e-commerce netrepreneurs Mann-Whitney test
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Survival Analysis for Sellers in eBay and Taobao Markets
L.uo Binjic Lin Zhangxi Qiu Jiaxian Tan Jun

(E-mail; luobinjie@ gmail, com jessieqix(@gmail. com zhangx. lin@ ttu, edu)

Abstract: In real cconomy. the problem of firm exit has been addressed for a very long
time. However. not too much attention has been paid to exit happen in electronic market. In
this paper, we tend to provide some temporary results for age and size effect on firm surviv-
al. We collected seller information from cBay and Taobao separately. Through using survival
analysis, we found that age cffect on exit depends on firm size for eBay sellers. Specifically,
for smaller firms, increasing age will impose positive effect on the probability of exit, and for
larger firms. age have no significant effect on exit. In Taobao market. the interaction term
of age and size is not significant, age has positive and size has negative effect on exit. These
findings can be regarded as stylized facts, based which pave the way for our future studies.

Keywords: electronic marketplace firm exitl age size survival
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