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PREFACE

HUANG Jianhua

En concluant sa préface pour 'ouvrage de M. Zheng'. M.
Louis-Jean Calvet s'est posé la question suivante: <« m’a-t-il
demandé une préface pour me donner de la fuce ? » Pour moi, la
méme question ne s’est pas posé€e. Je suis presque certain que loin de
me demander un service, M. Zheng voulait me faire honneur en me
proposant de préfacer le livre qu'il vient de parachever avec M. Xu:
les « Actes du deuxiéme séminaire interculturel sino-francais de
Canton ». I’ai donc accepté cette offre aimable avec plaisir.

Pour moi, une préface est un guide expérimenté qui doit mener
les lecteurs a travers les méandres d’un ouvrage. Or le livre de M.
Zheng et de M. Xu, intitulé Entreprise et Communication, est un gros
volume épais de 452 pages, qui se dresse devant moi comme un
grand palais culturel. En outre, cet ouvrage traite des probléemes
divers et variés, allant de la « mondialisation » & une entreprise
spécifique, de la «culture » au sens large au cas concret dun
magazine tel que Elle, mélant des langues différentes comme le
frangais, le chinois et I'anglais. En tant que « guide », j’ai le devoir
de montrer, dans ce grand palais, les parties les plus dignes d'intéréts.
Or n’ayant pas le temps de parcourir d’avance les quatre coins de cet
édifice et encore moins la compétence de tout maitriser, je me
bornerai par conséquent & poser quelques questions préalables, en me
positionnant a 'entrée de ce magnifique palais. J'espere que mes

' Cf. Zheng Lihua, Les Chinois de Paris et leurs jenx de face. L Harmattan, 1995,
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questions pourront exciter la curiosité des visiteurs potentiels.

Qui dit la culture dit la différence, voila comment j'envisage la
question de la culture. Mais comment peut-on définir la différence
dans la culure au sens large ? Existe-t-il certaines cultures
nécessairement inférieures ou supérieures aux autres 7 Ou au
contraire, doit-on, dans tous les cas, reconnaitre 1'égalité entre les
différentes cultures ? Selon M. Zheng, « De méme qu’il n’y a pas une
culture meilleure qu’une autre, il n’y pas de mauvaise culture. Toute
culture est bonne en soi... » (p. 37). Mais pourquoi certaines cultures
sont souvent considérées comme prestigieuses et d’autres inférieures ?
Arrive-t-il qu'une culture présente plus d'aspects néfastes qu'une
autre ? En fin de compte, I'égalité culturelle pourrait-elle étre établie
réellement 7 Ou bien existe-t-elle seulement dans notre imagination ?

L'identité culturelle est un sujet en vogue. Les uns cherchent a
tout prix & la protéger, d'autres préférent y renoncer pour mieux
suivre le courant principal de la culture actuelle. Peut-on réussir a
sauvegarder 1'identité culturelle de chaque nation ou ethnie
minoritaire, bien que 'on voie disparaitre chaque année quelques
langues minoritaires de notre terre ? Personne ne nie, a ce qu’il me
semble, que la langue est le meilleur support de la culture. Une
langue pourrait cesser d’exister du jour au lendemain. La culture
qu'elle véhicule pourrait-elle survivre sans ce support? Avec
I"Internet, la langue anglaise, la culture anglo-saxonne et américaine
prédominent de plus en plus dans le monde entier. Les autres langues
et les autres cultures devraient-elles s’effacer devant cette expansion
arrogante ? Ou continueraient-elles quand méme d’occuper la place
qu'elles méritent comme auparavant ? Bref, quel sera 'avenir de la
coexistence multiculturelle ?

De nombreuses questions, hélas, restent sans réponses. Je vous
souhaite, chers lecteurs-visiteurs, une bonne visite de ce « palais
culturel ». Vous y trouverez sans doute des solutions plus ou moins
satisfaisantes. J'espére encore que vous y découvrez les trésors dont
vous avez révé et que vous cherchiez depuis si longtemps.

10



CONFERENCE D'INTRODUCTION

Intercultural Communication Studies in China
--Retrospect and Prospect

HU Wenzhong

It is a great pleasure and a privilege to be invited to address the
opening session of the Second Sino-French Cultural Exchange
Symposium. I have had a working relationship with the Guangdong
University of Foreign Studies for more than twenty years and have
always had high regard for the academic standard set by this university.
The contribution this university has made over the years in the field of
educational reform, communicative language teaching, linguistics,
lexicography, use of the Internet in teaching and research as well as in
intercultural communication is enormous and the influence of this
university is felt both at home and abroad.

At a time when the globalization of world economy is accelerating
and China is at the threshold of joining the WTO, it seems most
appropriate  to hold a symposium to explore intercultural
communication from various perspectives.

The history of intercultural communication studies in China is a
short one beginning with the early eighties. When China [irst opened its
door to the outside world, large numbers of teachers of foreign
languages went overseas for advanced studies. While overseas they
were exposed to the culture of their target languages and found to their
dismay that vast differences existed between their own culture and the



culture of the countries they stayed in. They realized that to use a
foreign language effectively one must not only have linguistic
competence but also sociolinguistic or communicative competence.
One must be familiar with the customs and habits, the way of life and
the value system of the target country. When they returned to China,
they started introducing cultural content in their teaching. On the other
hand, the communicative approach to language teaching also called for
an understanding of the way of life of the people whose language is
under study. Professor Li Xiaoju of this university is a pioneer in
introducing communicative language teaching to China and her
Communicative English for Chinese Learners (CECL) compiled in the
early and mid- eighties remains the best English textbook using the
communicative approach. Articles published during this period mostly
dealt with the relationship of language to culture and culture’s impact
on the use of language. Those teaching Chinese as a foreign language to
students from overseas also realized that it is important to incorporate
cultural content in their teaching.

Starting from the mid- to late eighties professors at Beijing
Foreign Studies University, Harbin Institute of Technology, Peking
University, Shanghai International Studies University, Fujian
Teachers” University and some other universities started offering
Intercultural Communication as a course and students showed great
interest and enthusiasm. In 1987 Helen Oatey, who taught English in
China for seven years, wrote and published her first book: The Customs
and Language of Social Interaction in English (Shanghai Foreign
Language Education Press), followed by an anthology edited by Hu
Wenzhong: Intercultural Communication—What It Means to Chinese
Learners of English (Shanghai Translation Publishing House, 1988) and
Language and Culture by Deng Yanchang and Liu Runging (Foreign
Language Teaching and Research Press.1989). The three books
analyzed cultural problems encountered by Chinese learners of foreign
languages in areas ranging from vocabulary, idioms, proverbs and
pragmatic rules to discourse and styles of writing, In recent years an
increasingly number of books on intercultural communication have
been published including Guan Shijie's Intercultural Communication
(Peking University Press. 1995). Lin Dajin’s  Intercultural
Communication Studies (Fujian People's Press, 1996), Jia Yuxin's
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Intercultural Communication (Shanghai Foreign Language Education
Press. 1997), Hu Wenzhong and Gao Yihong's Foreign Language
Teaching and Culture (Hunan Education Press, 1997). Bi Jiwan's
Cross-cultural Nonverbal Communication (1999, Foreign Language
Teaching and Research Press, 1999) and many others.

In 1995 a conference on intercultural communication was held at
the Harbin Institute of Technology and attended by more than 200
domestic and 40 overseas participants. It was at this conference that the
China Association for Intercultural Communication was created. It was
stipulated in the association's charter that a conference will be held
biennially. The second conference was hosted by Beijing Foreign
Studies University while the third one was held at Shenzhen University.
Other conferences on intercultural communication were held in
Shanghai, Nanjing and Guangzhou including the 1™ Sino-French
Cultural Exchange Symposium hosted by this university.

Although much progress has been made both in the teaching and
research of intercultural communication, there remain a number of
problems we must address in our future work.

One of the salient features of intercultural communication studies
in China is that foreign language teachers form the bulk of the teaching
and research force. This is both a strength and a weakness. Overseas
intercultural communication scholars come from a wide range of
disciplines including psychology, communication studies, cultural
studies, anthropology, cultural studies. sociolinguistics and philosophy.
but in China intercultural communication is largely confined to foreign
language teaching circles and a few communication scholars. This
tends to affect both the scope and depth of research in intercultural
communication. If we wish to expand and deepen our research, we need
to join forces with scholars from other disciplines and study
intercultural communication from a variety of perspectives.

Secondly, intercultural communication studies overseas are
mostly pragmatically-oriented. Cross-cultural training has always been
an important part of intercultural communication studies. In the USA
cross-cultural training involves teachers, social workers, businessmen,
foreign students, new immigrants, doctors and nurses, civil servants,
corporate  executives and diplomats. Cross-cultural  training
consultancies, agencies and services abound, which offer a variety of

13



training programmes. But in China cross-cultural training is still new to
most people and cross-cultural consultancies are few in number. Those
in operation are mostly foreign companies. This does not mean that we
in China do not have problems in terms of communicating across
cultures. As a matter of fact, both Chinese employees and Weslern
managers in joint ventures and foreign-owned companies confront
numerous problems in their day-to-day work and some of these
problems, if unresolved, might have serious consequences on the
smooth running of the companies. What we need to do is alert people to
the need to improve their cross-cultural awareness. Intercultural
communication scholars need to work hand in hand with corporate
managers and personnel departments of enterprises in order to achieve
desirable results.

Thirdly, we need to encourage collaborative research between
individuals, universities and enterprises and organize research projects
involving more than one institution and one country so that the research
project would be of greater breadth and depth and widely applicable.

The Second Sino-French Cultural Exchange Symposium hosted
by Guangdong University of Foreign Studies and co-sponsored by the
Consulate General of the French Embassy and the French Chamber of
Commerce in Guangdong has many unique features. Compared with
previous conferences this one lays special stress on cultural hurdles in
the area of business and management and how to surmount them and
the way the conference is organized is also unique: it encourages free
discussion and debate and minimizes time on the reading of papers. |
believe this conference will help promote intercultural communication
studies in China as well as cultural exchange between China and
France.

(Beijing Foreign Studies University : Jk5T4#h i A7)



