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Unit 1

Globalization Trend
eIk ERE

Learning objectives

1. In this unit students will learn words and expressions related to the
globalization trend and WTO.

2. Students will be able to argue either in favor of or against the
globalization or WTO.

Background reading

WTO Agrees to a New Round of
Trade Talks

DOHA, Qatar—The delegates at the World Trade Organization
conference formally agreed Wednesday to start a new round of
negotiations to further lower trade barriers.

It will be a years-long process aimed primarily at reducing tariffs on
goods and services as well as opening markets and setting trade rules

for rich and poor countries alike.

Two years after an attempt at the same task collapsed amid riots and
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tear gas in Seattle, diplomats were jubilant at successfully completing this session, which also

included approval of membership for China.

“This has been a historic time,” said the WTO’s director-general, Mike Moore, “In a world
often divided, we have done something important. ” U. S. Trade Representative Robert
Zoellick said the WTO sent a powerful signal “of growth, development and prosperity
throughout the world. ... We’ve removed the stain of Seattle, ”

Beyond the achievement of launching talks, delegates also hope their agreement will inject
optimism into a gloomy global economy and send a message of unity and determination to a
world shaken by the Sept. 11 attacks.

“The attacks encouraged us all to look beyond our narrow horizons and to think about the bigger
picture,” Pascal Lamy, the European Union’s trade commissioner, said. Besides the agenda for
new talks, officials from 142 WTO members adopted separate statements focusing on the needs of
developing countries, which Moore said were “not listened to enough” in Seattle.

Early concessions from Washington and a late one from the European Union helped bring the
developing countries on board, officials said.

The U. S. agreed to a review of rules that allow penalty duties on goods that are “dumped”
on a market at below cost. Zoellick, however, won assurance that rules on subsidies behind
low-cost goods also will be scrutinized and tightened. '

An equally crucial compromise was reached Wednesday after all-night talks with the EU on farm
export subsidies, which almost everyone except the Europeans wants to eliminate. In return, other
countries accepted EU demands that the new talks take into account some environmental issues.
For example, the EU wants to clarify how agreements like the Kyoto accord on greenhouse gas
emissions relate to the WTO and whose rules take precedence in case of conflict.

(USATODAY. COM By Paul Geitner, The Associated Press)

Comprehension questions ;

1. What does a new round of negotiations aim at?



Unit 1 Globalization Trend ® ® W

3

2. What can you infer from U. S. Trade Representative’s saying:
“we have removed the stain of Seattle” 7

3. Beyond the achievement of launching talks, what else do delegates
hope to achieve?

4. What issues will be the primary focus for a new round of talks?

Loose-leaf selective listening

Part A Business News
Directions ; In this news report, you’ll hear two news items. One is
about globalization facts report. The other is about a new round of

WTO talks.

1. Read after me the new words and expressions

1) economic integration 2 F— k4L

2) poll REMNE; RERE

3) poverty and inequality T HMRFE

4) anti-globalization activist B AT - sjAL 63 248 o F

5) contradict BB, FiA

6) Sub-Saharan LBV BERR,
Wb F2 0 L d 89 E A

7) complacency B %,

8) optimistic RALE

9) framework agreement AER WX

10) pragmatic %36

11) consultation 3

12) ministerial meeting KB LI

13) emerging consensus B —HENL

14) modality HBX,HEX

15) launch A AL, T4k

16) make compromises and concessions # i &4 Feik 4



