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I. Cuitural Background

1. Junior Middle School

Junior middle school refers to the stage in the Chinese education
system which follows primary school and includes years six through nine
in the school time sequence (JJiijF). Normally, students are 12 or 13
years of age when they begin the sixth or transition year of junior middle
school. In the American system, junior middle school most closely
approximates(JEfEl) middle school or junior high school in which the
beginning or ending years of this period may vary slightly from region to
region. The beginning age is about the same as that of junior middle
school students in China.

2. Senior Middle School

Senior middle school, the stage in the Chinese education system
which follows junior middle school, includes years ten through twelve
in the school sequence. Normally, students are 15 or 16 years of age
when they begin senior middle school. Senior middle school most
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closely parallels (5« FH L) high school in the American system
which may sometimes include year nine as a transition ( i J# ) year.
Students who graduate at this level in both systems may choose to write
a university entrance examination: The National University Entrance
Exam in China and the SAT (¥ R IFE ML) or Scholastic Assessment
Test in America.

3. Internet

The Internet is really an ocean of information and a handy tool for
communication. You can find almost anything you want. But the
question is whether there is too much. You can also communicate with
whomever you wish online. If you want to explore cloning technology
(M@ A), find a discussion group; if you want to share opinions on

how to improve your English, post a query on BBS or enter a chat-
room. Many colleges and millions of students are now taking advantage
of online learning programs. Peter Drucker predicted, “Thirty years
from now the big university campuses will be relics ... It’s as large a
change as when we first got the print book. "

4. A Collection of Internet & Computer Words

M |l net-surfing

T #k download

H g e-mail

i, F R 45 e-business

& KB information age

ik website

1% A 5 2 % information expressway
2% network

M. Text Learning Guide

1. Questions
(1) Why do you learn English?
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(2) Do you have any trouble in learning English? If any, what is |
it?
2. Structural Analysis
Part I (Para.1) Learning a foreign language was one of the most
difficult yet most rewarding experiences of my
life. !
Part Il (Paras.2 -4) My different experiences with the regular
course in junior and senior middle schools
and at college.
Part I (Paras.5 -7) My experiences with the online course that
helped me reap the benefits of hard work. |
Part IV(Para.8) Learning English brings me benefits; the value of
hard work, insights into other cultures, new
ways of seeing things, ability to bridge the gap
between different cultures.

3. Summary

Learning a foreign language was one of the most difficult yet most
rewarding experiences. Although at times, learning a language was
frustrating, it was well worth the effort. In junior middle school, my
foreign teacher praised all of the students. | benefit a lot from this
positive teaching method. In senior middle school, the teacher always
punished those who gave incorrect answers. So | lost my joy in
answering questions and my desire to say anything at all in English. In
college, | had no opportunity to speak in class. 1 felt intimidated.
Online learning changed everything. Although it requires much time,
commitment and discipline to keep up with the flow of the course, |
succeeded in foreign language learning. Learning a foreign language has
been a most trying experience. | have gained insights into another
culture as well as the language points.
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II. Key Sentences Comprehension

1. Because of this positive method, I eagerly answered all
the questions I could, never worrying much about making
i mistakes. (Para.2)

Paraphrase: Because of the effective and helpful method, | was
very willing to answer all the questions | could, and | never worried
about making mistakes.

B s TR B UR BB ok, BR824 R , ARt

Note: (1) Difference between “because of” and “because” .

because of +sth. /doing sth.

‘because +a sentence

e. g. She had to quit school because of ill health.

i i THEBRRBUETT A B AR B %

He can not remember the new words because he never uses

them.

HAEAERT BRI, AR BT,

(2) “worrying about making mistakes” & Bl 7E 43 i & 18 4E
Rif,

e.g. Climbing to the top of the tower, we saw a beautiful sight.

( =When we climbed to the top of the tower, we saw a beautiful
sight. )

Not wanting to meet John there, he refused to attend the party.

( =Because he didn’t want to meet John there, he refused to attend
the party. )

2. Not only did I lose my joy in answering questions but also
I totally lost my desire to say anything at all in English. (Para.3)

Paraphrase; | not only didn’t feel happy answering questions, but
also didn’t want to say anything in English.

B AMNKET BRI B AR, T B AR A B EEB
AT
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Note: When you use “not only ... but also ... ” to introduce two ;
clauses, you can put “not only” at the beginning of a sentence for
emphasis and the sentence order should be inverted ( %) as you find
in the text.
e. g. Not only did he finish his homework, but he also cleaned the
room.
AU T AL, T BB 4TH T 5iE
Not only are housewives not paid, but also most of their
boring work is unnoticed.
ZE F PR UG A2, T A8 TAE R 2L
ANER.

FR A8 2 B SO B SUETE BOE AT B AR R Y, AT R IR (B

# W # A . never/little/few/hardly; seldom; nowhere; in no way;

under no circumstances; no sooner ... than ... ; scarcely(hardly) ...
when ... %,

3. While my former teacher had been patient with all of the
students, my new teacher quickly punished those who gave
incorrect answers. ‘

Paraphrase: My junior middle school teacher had been patient with
all the students, but my new teacher was impatient and quick to punish
those who gave wrong answers.

VS0 DARTE IS BT 2% A ZBAR Ly, 1757 IR B R A5 30 25 45 1)
#H,

Note: while: conj. used to introduce information which contrasts
with information in the main clause.

e.g. While | like him personally, | don’t think what he’s doing is

right.
RERA NEV Ay, (ELRE RFH AN A b 3 BT T R IR

t% e W



L AERRSENSKE - 18

Qi Part Two

I. Writing(15%)

Directions: For this part, you are allowed 30 minutes to write a
composition on the topic: Income Gap. The outline is given in Chinese.
Your composition should be no less than 120 words.

; V. A AR AR BRI R A ER Y

; 2. B AR AZ I AT R4 M
3. WA EETHS M

Writing technique .

B (i)

There has been a heated discussion over (¥ ER)
Some people hold that _ . (B E) In their view,

- (BHHEN)Besides, __  (BRMEH)
Accordingly, (B
On the other hand, there are always some people
. (BUb) They believe that C(RORIE D
In fact, experts A FRBEEMBEICIE S E) There is
another point to back up a negative view against income gap. For
most people, C(ORSREERE)

As everything has two sides, so has the problem of income gap.
Personally, | believe that (RME) when this gap is
growing too wide, however, our government should
(FAMA)

II. Reading Comprehension(Skimming and Scanning)(10% )

Directions: In this part, you will have 15 minutes to go over the
passage quickly and answer the questions. For questions 1-7, choose
the best answer from the four choices marked A, B, C, and D. For
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questions 8 —10, complete the sentences with the information given in
the passage.
Beauty and Body Image in the Media

Images of female bodies are everywhere. Women—and their body
parts—sell everything from food to cars. Popular film and television
actresses are becoming younger, taller and thinner. Some have even
been known to faint on the set from lack of food. Women’s magazines
are full of articles urging that if they can just lose those last twenty
pounds, they’ll have it all—the perfect marriage, loving children, great
sex, and a rewarding career.

Why are standards of beauty being imposed on women, the

majority of whom are naturally larger and more mature than any of the

models? The roots, some analysts say, are economic. By presenting an
ideal difficult to achieve and maintain, the cosmetic and diet product
industries are assured of growth and profits.

And it’s no accident that youth is increasingly promoted, along with
thinness, as an essential criterion of beauty. If not all women need to
lose weight, for sure they’re all aging, says the Quebec Action Network
for Women’s Health in its 2001 report. And, according to the industry,
age is a disaster that needs to be dealt with.

The stakes are huge. On the one hand, women who are insecure
about their bodies are more likely to buy beauty products, new clothes,
and diet aids. It is estimated that the diet industry alone is worth
'anywhere between $40 to $ 100 billion(US) a year selling temporary
weight l0ss(90% to 95% of dieters regain the lost weight) . On the other
hand, research indicates that exposure to images of thin, young,
air-brushed female bodies is linked to depression, loss of self-esteem
and the development of unhealthy eating habits in women and girls.

The American research group Anorexia Nervosa & Related Eating
Disorders, Inc. says that one out of every four college-aged women uses
unhealthy methods of weight control—including fasting, skipping
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meals, excessive exercise, laxative (78 24§) abuse, and self-induced
vomiting. The pressure to be thin is also affecting young girls: The
Canadian Women’s Health Network warns that weight control measures
are now being taken by girls as young as 5 and 6. American statistics are
similar. Several studies, such as one conducted by Marika Tiggemann
and Levina Clark in 2006 titled “ Appearance Culture in 9- to 12-Year-
Old Girls: Media and Peer Influences on Body Dissatisfaction” indicate
that nearly half of all preadolescent girls wish to be thinner, and as a
result have engaged in a diet or are aware of the concept of dieting. In
2003, Teen magazine reported that 35 percent of girls 6 to 12 years old
have been on at least one diet, and that 50 to 70 percent of normal

weight girls believe they are overweight. Overall research indicates that

90% of women are dissatisfied with their appearance in some way.

Media activist Jean Kilbourne concludes that, “Women are sold to
the diet industry by the magazines we read and the television programs
we watch, almost all of which make us feel anxious about our weight. ”

Unattainable Beauty

Perhaps most disturbing is the fact that media images of female
beauty are unattainable for all but a very small number of women.
Researchers generating a computer model of a woman with Barbie-doll
proportions, for example, found that her back would be too weak to
suppoﬁ the weight of her upper body, and her body would be too
narrow to contain more than half a liver and a few centimeters of
bowel. A real woman built that way would suffer from chronic diarrhea
(18P YS) and eventually die from malnutrition. Jill Barad, President
of Matte! ( which manufactures Barbie ), estimated that 99% of girls
aged 3 to 10 years old own at least one Barbie doll.

Still, the number of real life women and girls who seek a similarly
underweight body is epidemic, and they can suffer equally devastating
health consequences. In 2006 it was estimated that up to 450, 000
Canadian women were affected by an eating disorder.
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The Culture of Thinness ' ‘L

Researchers report that women’s magazines have ten and one-half “
times more ads and articles promoting weight loss than men’s magazines
do, and over three-quarters of the covers of women’s magazines include
at least one message about how to change a woman’s bodily
appearance—by diet, exercise or cosmetic surgery. 1’

Television and movies reinforce the importance of a thin body as a
measure of a woman’s worth. Canadian researcher Gregory. Fouts
reports that over three-quarters of the female characters in TV situation
comedies are underweight, and only one in twenty are above average in
size. Heavier actresses tend to receive negative comments from male
characters about their bodies (“How about wearing a sack?”), and 80

percent of these negative comments are followed by canned audience
laughter.

There have been efforts in the magazine industry to buck (34() the
trend. For several years the Quebec magazine Coup de Pouce has
consistently included full-sized women in their fashion pages and
Chatelaine has pledged not to touch up photos and not to include
models less than 25 years of age. In Madrid, one of the world’s biggest
fashion capitals, ultra-thin models were banned from the runway in
2006. Furthermore, Spain has recently undergone a project with the
aim to standardize clothing sizes through using a unique process in
which a laser beam is used to measure real life women’s bodies in order
to find the most true to life measurement.

Ethics

Another issue is the representation of ethnically diverse women in
the media. A 2008 study conducted by Juanita Covert and Travis Dixon
titled “A Changing View: Representation and Effects of the Portrayal of
Women of Color in Mainstream Women’s Magazines” found that
although there was an increase in the representation of women of
colour, overall white women were overrepresented in mainstream
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women’s magazines from 1999 to 2004.

The barrage of messages about thinness, dieting and beauty tells

“ordinary” women that they are always in need of adjustment—and that
the female body is an object to be perfected.
Jean Kilbourne argues that the overwhelming presence of media
images of painfully thin women means that real women’s bodies have
become invisible in the mass media. The real tragedy, Kilbourne
, concludes, is that many women internalize these stereotypes, and judge
! themselves by the beauty industry’s standards. Women learn to compare
themselves to other women, and to compete with them for male
attention. This focus on beauty and desirability “effectively destroys any
awareness and action that might help to change that climate”.

1. Women’s magozines are full of articles to urge women to
A) eat less sweet food B) lose weight
C) marry a rich husband D) have at least two kids

2. The cosmetic and diet product industries gain profits by

A) exaggerating the goodness about their products
B) targeting at children and females
C) presenting an ideal image difficult to achieve
D) distributing free samples from home to home
3. Canadian Women’s Health Network warns that weight control

measures are now being taken by girls

A) at age 5 or 6 B) ot age 9 or 10
C) at age 13 or 14 D) at age 16 or 17
4, In 2003, Teen magazine reported that percent of normal

weight girls believe they are overweight.
A) 35 to B0 B) 50 G) 50 to 70 D) S0
5. Researchers found that a real woman with Barbie-doll proportions
would
A) suffer from heart disease B) be very popular with males
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C) live a more rewarding life D) die from matnutrition

6. Television and movies emphasize that a woman’s worth can be

Judged by
A) the cosmetics she uses B) the jewelry she wears
C) the thinness of her body D) the wealth of her husband

7. Spain has recently undergone a project to
A) include full-sized women in its fashion magazines
B) standardize clothing sizes
C) ban ultra-thin models from the runway
D) promote weight loss among men
8. In mainstream women’s magazines from 1999 to 2004,

were overrepresented.

9. Jean Kilbourne concludes that many women judge themselves by

10. The focus on destroys any awareness and action that

might help to change the trend.

III. Banked Cloze (5% )

Wise buying is a positive way in which you can make your money
go further. The way you go about purchasing an article or a service can
actually 11 you money or can add to the cost. Take the 12
example of a hairdryer. If you are buying a hairdryer, you might think
that you are making the 13 buy if you choose one whose look you
like and which is also the cheapest 14  price. But when you get it
home you may find that it takes twice as long as a more expensive

15 to dry your hair. The cost of the electricity plus the cost of your
time could well make your hairdryer the most expensive one of all.

So what principles should you 16 when you go out shopping?
If you keep your home, your car or any valuable __ 17  in excellent
condition, you’ll be saving money in the long run. Before you buy a

new 18 , talk to someone who owns one. If you can, use it or



