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Abstract

Known as Green Book of China’s Tourism No. 10, 2011 China’s Tounism
Development: Analysis & Forecast, is the annual report of tourism published continuously
for ten years. It is prepared by Tourism Research Centre, Chinese Academy of Social
Sciences. It is also a2 key constituent part in the series of authoritative reports published
by Social Sciences Academic Press ( China). This Green Book of China’s Tourism consists
of main reports and special reports.

The main report analyzes the development environment at home and abroad in
2010, remarks on the general situation of China’s tourism and relative industries’
operating characteristics, probes some thoughtful problems at current development
period, and presents a forecast of the future trends on China’s tourism development in
2011 and the 12® Five-year Planning Period.

The global international tourism in 2010 grows again entirely, and its increasing
rate is higher than that in 2009, and even overtakes the level before the financial crisis
in 2008. The world tourism in 2010 takes on several distinctive characteristics as
following. More emphasis is taken on the domestic and short-distance travel. 'The
emerging markets rise against the poor condition, the BRICs take the lead as important
powers to stimulate the world economic growth. The airline industry is reorganized and
the overall situation is exciting. Considering the factors about environment protection,
some countries begin to increase or add tourism related tax. Tourism safety remains as a
major concern.

In China, inbound tourism develops quickly, and the number of China’s
international tourists climbs from No. 4 to No. 3 in the world, over that in Spain, only
after that in France and America. Qutbound tourism grows strongly, and the
proportion of high-end markets and long-distance markets are enlarging. Domestic
tourists also increase quickly. As to the industry development, tourist real estate
develops quickly, but its potential problems are worrisome. The high-end luxury hotels
and economy hotels boom and more international brands pour into China in different
ways. The airline industry develops well and high-speed railway shows the great

potentials. On-line tourism witnesses excellent performance, and independent travel



develops fast.

The main report also thoroughly discusses some important issues, such as tourism
position as the strategic pillar industry, the construction of the international tourism
island of Hainan, and the relationship among the three markets, and comments on
some current statements related with tourism development, such as the era of the large
tourism destination and the era of great tourism power, the era of national citizens
tourism, the era of high-speed railway, the era of leisure, the era of low-carbon
tourism, the era of Chinese service and so on.

2011 is the first year of 12 Five-year Planning Period. The main report forecasts
China’ tourism development characteristics as following. The whole market looks to
further boost, the domestic tourism market will be more flourishing, the outbound will
be more active and the inbound will be largely improved. The advances of the regional
tourism cooperation in the Yangtze River delta, Pearl River delta, and the Bohai
coastal region indicates the new beginning of China’s industry development. There will
be closer link between culture and tourism. On-line tourism is about to take-off, and
social media will be more popular. In detail, there will be several hot issues in China’s
tourism in 2011. Cultural tourism would be richly colorful. Independent travel will be
more prevailing, both at home and abroad. The tourism in the northeast Asia becomes
active again. Shanghai Disney will enlighten the upsurge of theme park constructions in
China. The intemational conference and exhibition industry market will increase.
Cruise tourism industries both at home and abroad will cooperate to promote the market
and industry development. Tourism real estate will continue expanding, but its
irrational development will cause concem of the government.

Looking forward to the 12* Five-year Planning Period, the main report remarks
that in addition to the implementation of the social and economic development planning
outline and the tourism outline in the same period, the following issues should be fully
considered. Firstly, the people’s livelihood would be considered while develops
tourism, especially to improve the infrastructures and related facilities to satisfy the
increasing mass tourism demands. It is necessary to study and meet the travel needs of
peasants’ and the senior generation. Secondly, tourism development calls for new ideas
such as the emphasis on industry amalgamation and expansion, intense combination
between tourism and culture, balanced development of small enterprises and
conglomerates, appropriate relationship between inbound and outbound tourism, and
sustainable development. Thirdly, national and lécal tourism management and operating

system should be adjusted.



For tourist destination, marketing is an important means of competition. This
book provides several articles with the same theme of destination marketing, which
analyze China’s tourism marketing from different sides and levels, and introduce case
abroad.

The special reports include three markets, industry administration and
management, focal points, exploration and discussion, tourism of HK, Macau &
Taiwan etc. In addition to the regular sections for the comprehensive analysis of the
recent situation and future trends of three tourism markets (inbound, outbound and
domestic markets ) and three regions’ ( Hong Kong, Macau and Taiwan) tourism
development, special reports cover the important issues such as Shanghai Expo 2010,
China Tourist Day, high-speed railway and tourism, film-induced tourism, Hainan
international tourism island and so on.

Editors of this year’s Green Book of Tourism have well considered the features of
tourism industry. In the content design, regular sections for the continuity of
comprehensive analyses are kept, and multiple specific and multistyle reports are
included for greater coverage. In this way, annual comprehensive analyses can be

comparable, and specific reports may reach more aspects.
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