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I'am very pleased to publish the second edition of our wine guidebook in China.
The success of first guide in 2010 which quickly sold out in China encouraged us to
finish the new 2011 guide as quickly as possible and also start work on additional
wines guides focusing on the wines of one country. In this 2011 wine quide we have
selected 100 great wines in four different price categories to help you pick terrific
wines suitable for every occasion and budget, each wine is introduced in detail with

tasting notes and other helpful information on serving and food pairing.

Enjoying wine in China, as elsewhere, is a cultural and lifestyle experience that
necessitates some knowledge. Books written in the U.S. or Europe are helpful but
for several reasons not as suitable for the Chinese market. Because of differences
in shipping, storage, climate, cuisine and other factors, the same wines quite often
taste different in China than they do in the US. or Europe. Also, publications from
these countries include many wines that are not available in China. Therefore, a
reliable and useful wine guide for China must consist of wines tasted in China by
wine connoisseurs living in China. To be fair and impartial, ISACS Guides has not
¢ ed any money for wines to be included in this book. The wines in this book

@c;gd by merit alsne Several top lmporters generously sent us samd@{g

itude to our print media partner
ghai People's Publishi
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What an inspiring year 2011! The success in sales of the first ISACS wine guide
published in China in 2010 has endowed us with confidence in the project to publish
a series of guide books in 2011. Besides 100 Great Wines in China, we will publish
guide books exclusively introducing wines from a certain wine country or region as
well as those topically focusing on a single theme such as how to purchase good-
valued wines below RMB 200. We will also publish guide books on pairing of food
and wine, especially Chinese food. These easy-to-carry guide books will help the local
consumers, according to their preferences and needs, to obtain wine information
and purchase the right wines in markets. In addition to wine books, we will also
publish restaurant guide books. All the restaurants in the books are carefully selected,
based on the rating given by professional reporters after they visit the restaurants. An
important issue is, we do not accept restaurant advertisement for restaurant guide
book, all the restaurants selected in the books are based on merit alone (This is also
true of our wine books as we do NOT accept wine advertisement in our wine guides).
Moreover, books on gourmet culture like western dining including table etiquette
amtwme tasting techniques, a book to educate Chinese consumers, who aremore
dn ore actlve in the g#obal village, shall also be published. These books
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& John H. Isacs

"REXRN B CEREEERY IhA BITK
Founder & CEO, EnjoyGourmet Digital & Print Media
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Shn is the founder and princial writer of the best selling series of

Engllsh) gourmet wine and restaurant books "ISACS Guides" as
) rrﬁet—related books which are ubhshed and distributed in China,
Hong_ “&ng, Mala ssia iSifgapore. He has his own wine colu
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Executive Director for China, Consulate General of the Kingdom
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Originally from The Netherlands, Guy has been living and working in Chinese
Taiwan for the last 20 years, and moved to Shanghai in 2009. His family house is
located in Vinsobres in the Haute Provence (France) where he was brought up with
the Cotes-du-Rhone wines from the neighbouring vineyards. His knowledge a !
appreciation of Rhone Valley w&ze&has been cultivated over the last 25 years, and
he revisits the valley everysumn"fer m taste new vintages. In his capacity as CEO
ECCT, he promotes the interests of the European wine producers and their importe
by helping them intermediate with ‘éhe government on regulatory issues such ¢
customs inspection and labeling reqiements Guy also works with John H;Jsacs
organize regular wine tasting dinn @cooperatlon with local importers and wo
class makers such as the Barone Rfﬁ&s%&, /Antinori, Chateau Palmer, Chaterzl Sm
Haut Laffite and Louis Jadot. :
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Wine Consultant, Lecturer
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Working in hotel training department for 10 years, Jason Lau started promoting
wines in Chinese Taiwan when he established FLOWA Wine in 1991. Recognized as
an Accredited Tutor for The Wine & Spirit Education Trust, Jason has served as a wine
lecturer for SOPEXA, California Wine Institute, German Wine Information Service
Chinese Taiwan, Grand Formosa Regent Taipei, China Airlines, EVA Airways, School
of Continuing Education of Chinese Culture University, etc. Jason has also devoted:
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Executive Manager, Vino-Rich Wine Cabinet
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Kevin is one of the pioneers of Chinese wine blogs on the Internet. He has published
wine articles and reports on the Internet since 2000; and later he established Wine &

Life team. Kevin has also helped renowned wine magazines with wine promotion.:
Currently his focus is on wine culture promotion as well as sales of wine cabinets
in China. Along with the sales of the wine cabinets, he offers his wine expertise a :
an added service. Though knﬁwtedwable he maintains an attitude of modest;
claiming not to be the best expen a‘ wine in China, only the most knowledgea
wine person among the "wine cabinet" seller in China. Kevin is fond of enjo
wines with friends and is quite active in Shanghai and Hangzhou wine tasting cir
Kevin also answers wine-related qt.%s@'\s and shares his knowledge on the Intern ,
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Wine Writer, Leader of "Denis Wine Tasting Class"
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Denis Lin has been writing and teaching wine, as well as reporting on the world's

major wine producing areas since 2002. His writings are published in various
publications in Chinese Taiwan and other areas in China. He is the author of My Wine
Tasting Notes and also a judge at several international wine fairs. He works hard
promote wines and teachéséaﬁ@ding companies and organizations, including H
Compal Electronics, Benz, EMBA ‘if)ro_%gram in Tsinghua University, Italian Econo
Trade and Cultural Promotion Office, and Wine Institute of California. He also provid
wine knowledge training for hotel and restaurant employees. Established in Shang al
2008, "Denis Wine Tasting Class" offers i:gzdimental courses to the consumers on wint
culture thereby helping bring the eﬁééaﬁce of wine culture to more people.
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Occupying himself with observation and analysis on China's wine industry, Foundu
has served as a consultant or columnist for major media. He has also been involved in -
organizing large-scale events, such as The Night of Sud de France 2010 (Guangzhou),
2010 DO. La Mancha Wine Tasting (Shenzhen) and 2010 Top Wine China Summit )
Forum & Wine Tasting (Beijing), as well as writing in-depth reports on them. During
the springs and autumns of 2008 ai_:id 2009, he arranged "International Wine, China
Year" activities at the China National Sugar & Alcoholic Commodities Fair. In addition,
he has taken part in both the eventsifheld by Sopexa, ICE, California Wines Institut
Austrade and other foreign organizatfbns and has visited wine-producing count

on invitation.
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The ISACS Grapevine Community comprises a wide range of wine
professionals and wine lovers. In addition to John H. Isacs and the wine
- advisors in this book, the community includes over 30 leading food and

beverage (F&B) professionals from many 5-star hotels and top restaurants as
well as over 100 private wine lovers with extensive experience and knowledge
of wine. Every member of the ISACS Grapevine Community has many years

experience tasting wines in China.

The ISACS Grapevine Community members help rate and provide comments on the
wines they have tasted. These wine ratings are collected, reviewed and compiled into
m a central database. ISACS team then meets with the wine importers to verify details

(region, vintages available, grape varieties, etc) about the wines. The resulting wine

rating and information are then used in this book and for our EnjoyGourmet website.

Only wines available in China in sufficient quantity are included in this book. Wine
importers helped provide some of the information, but were not allowed to rate the
wines. Only the members of the ISACS Grapevine Community that are not directly
affiliated with importing wines, and therefore are unbiased, were allowed to rate
wines. The total number of persons who participated in rating wines for this book
was approximately 200 people. In total, over 1,000 wines available in China have been
tasted for this book.
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