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Text A Why People Travel?

For Intensive Reading
l. Text-related Information

RXNGHREFERRBERET, REKT T AMTZHR BB REHR
B— @ RRFA BRI A BREL, ENFRER.SHAR. 1
Sb, CEEAE i S Rl 2 BT P R R, B PRIV B ) ) S BRSO 5 36 e e e
sk & TR AT TR

FRAIR

I ¥ % & & K # # (Maslow’s Theory of Hierarchy of Needs): I 8 %4
BRENEERREAARERBAAW AL AMRAEEE B R BEEREK N
EEEE X AR E R E L ESEM IR RIWEE,

I1. Answers to the Pre-reading Questions of Text A

1. Why do people like traveling so much?

Key: Because traveling can not only broaden one’s mind, but also provide
ample chances to satisfy the need of one’s self-actualization or self-
realization which is at the top of the hierarchy of human needs.

2. What helps to stimulate the tourist industry both at home and abroad?

Key: The desire to know about other places or countries, to search for all
kinds of experiences, to meet new people and make new friendships,
etc. helps to stimulate the tourist industry.

3. Can traveling relieve people from the strain and stress in the fast-
developing modern society? Why?

Key: Exactly. Because in the fast-developing modern society, strain and
stress have become part of an individual’s life, so traveling can help
people get away from their dull and stressful daily routine for some
time; and on the other hand , in order to regain their energy, people
are willing to undertake certain activities or rest and relax themselves
in the environments totally different from their usual ones.

4. In order to meet the needs of travelers’ demands, what kind of special
services should the travel agencies consider offering?



Key: Since people are social beings who like to communicate with each other , and
they usually put more emphasis on the process of their trip than on their
destination. To cater to this need, travel agencies should develop special
products for certain ethnic areas and provide specialized tours for people to
return and visit “the old country” where some tourists may pick up a
genealogical line or find their roots.
5. How can we improve the present situation of transportation and reduce the
cost of travel?

Key: On one hand, the government should not only quicken the
infrastructure construction , but also develop economy, improve the
income and life of its residents and at the same time, make certain
policies to reduce the cost of travel .

II1. Text

Why People Travel?
N 2HRiE?

Para. 1 The growth of tourism has become a contemporary phenomenon
experienced by all countries in the world. International tourist arrivals alone
reached as high as 546 million in 1994 and are forecasted to rise to 937 million
in 2010, according to WTO. But why do people like traveling so much?

Chinese Version

Ml Kk B E 2R ST IR I BFRBEHN—FAR. EERRE
SHLIFR, 1994 E{UE BRIk IE AR E 2353 5. 46 122 %, BT E] 2010 FSHE
9.374Z. IR, ATRAH2 MBSk e ?
Language Study

1. phenomenon n. X#%{: phenomena
(1) an occurrence, a circumstance, or a fact that is perceptible by the

senses BU4R, 44 W ABURE MOBIR  F4F L, 10

A solar eclipse is a very interesting astronomical phenomenon, which many

astronomers take a great interest in it. H & RIEHABHR AR, HE

D)



K ICFEF T AR R :
(2) a remarkable or outstanding person &A: —/NRHEKBMLFZKA, 0.
A child who can play the guitar at the age of 3 would be called a

phenomenon. — =% BT RBES MBI AERTS .

Para. 2 In Maslow'’s opinion, there is a hierarchy of universal wants and
needs found in every human being. Ultimately at the top of the hierarchy there
are the needs for self-actualization or self-realization, that is, the need to
~develop one's own potential, the need for aesthetic stimulation, the need to
create or to build one's own persona'!‘ity and character, etc. Then tourism
turns out to be a good solution, since it provides ample chances to satisfy
most of the needs, and the needs, in turn, constitute ‘major motivational

_ factors for people to travel and go on vacation. Even “self-actualization” may
be achieved when a long-held dream comes true on a certain trip. -

Chinese Version

[PRED e P ﬁ*A%J:%‘JE#E%Z‘ REBEXHEENTR. BRERE
it B ROMEM TR RIE B SA RNTR, R RR B 28 H TR %
HEMTOR A Rl AR B SRR, S8, R, IRIFER T
— R IR 2, AR ERE T RS RLER R AR FR, T HiX 2/
Rt SIS R BT ATl F BB A B R M BB B R %ﬁ’:”i—"i’c% B
FEUCHRAT 18 AL B4, SRR T B AT BRI R L

Language Study

1. Maslow G #7#% (Abraham Harold Maslow, 1908—1970) EH .LBEHER , A4
EULHEHTECBAZ—.

2. hierarchy n. a series in which each element is graded or ranked %% .

SHER, .

The guide with a very strong sense of hierarchy will not be welcome among

his guests. HHBASHBRNIFWAREPSZIRME,
3. ultimately ad. at last; in the end; eventually B4, R FRHs; BJF; &

:J:‘;!lll:

They believe that after hard working, their dream of going around the

@D



10.

world will ultimately come true. fbfi1i{E ﬁiﬁﬁﬁ% F1, A R e R Ay B
BESWER.

. actualization n. SZ¥L,B0SEf,. 10,

The actualization of the ideal plan must be through an arduous effort. —4~
AR R M LB LML TRE S T .

. self-actualization HIRLH, &=ICHRE .
self-realization 2 A A BBMIFE/ RIE
self-esteem H¥

. aesthetic a. of or concerning the appreciation of beauty or good taste &
K, Z A, 0. '
The modern building is a symbolic construction, as well as an aesthetic
success in the city. XA RBEALRZ AR LAY, iF BRI B i
bR .

. turn out JEBARE, &R, 0.

The accident has turned out to be a good thing after all. FFIFEIIGERER
B —HirE .

. ample a. fully sufficient to meet a need or purpose /B, T4, 2
We have prepared ample fruit and food for the welcome meeting. {1 kX 3KiA
R T R BAKRAR .

. in turn KK R Z .40

Tourism promotes exchanges, and in turn, exchanges promote tourism. jf

AR BERE W, R 2, LWL HES IR T .

motivational a. ZhSI89,H 3P, 0.

It is believed that the development of tourism has been promoted by the

motivational factor. {EEENRKEB—EHZAMELSIHPLAHS),

Para. 3 Probably the most common reason for travel |s assomated wrth our
physical well-being. Actuany, travel for sports is one of the fastest growmg

ig generators of travel. The motwattonal force of spectator sports is, however,
: more complex. There is the desire to get away from routme, to 1dent|fy with
. teams and mdlwduats, whtch g«ves peop!e a sense of belong ng, and to dream
: of the role one would fulfill if he were playing. Here, the effect may ‘be felt

GO



more mentally than physically. In the fast-moving modern society where strain
and stress have become part of an individual's life, people tend to have a
change in environment and activities in order to rest and relax.

Chinese Version

B IR S DL B el R AN R AT SRR ARG . 3 b, R RS ST Ak
TR RERNFINIZ—. AT, MEEFT BRI EME L. A
17 267 H R B IR 2, A B BA SRS A A R 98 B, X 40 A7) — ol 1 JR e,
EPRERTHMITHENAC. 70, XFHBCRES AR L, AR &
L. R R RN B, BIAE A O A TER—/4, Af1m T
BAFREAEIRKE B EE .

Language Study

1. be associated with 5------BE Rk, 0.

The formation of Tujia people is supposed to be associated with the
changing ethnography of these areas. :{:Z{ﬁﬂﬁfzﬁi HiXx—i X iR E
FEVRXR, 0.

2. individual n. single; particular; separate A~ ARy BB BIRAY, 40,
Among Eight Chinese Cuisines, each one has its own individual taste and
feature. FEK/NKKR T, B—FEA KRR OREFRE,

3. In the fast-moving modern society where strain and stress have become part
of an individual’s life. Eﬂﬁkﬁﬂ@WﬁHA* Bk EHE AL
R —ER 4
where 8| 1} & 18 M 4], 1& 6 £ 18 society, I 4 where f) 3 B B in/at
which, #:

This is the very hotel where the president stayed when he was visiting China.
X BgE DR BN AR

Don’t worry, we’d look for some large enterprises where your work will be

appreciated. HiH.L, BAl ‘]A%&—'%ﬁkﬁﬁiﬁﬁlﬁf MR AH .

Para. 4 ~ Another lmportant motivator is connected with culture and
cunosnty. whlch is expressed by the desire to know about other ptaces or

D)



countries and to search for all kinds of experiences. No one seems to doubt
that travel broadens the mind. It was the desire for knowledge that was the
reason for the growth of the Grand Tour. Today this desire is widely
encouraged by modern mass media and communications such as television and
airplane, which find their ways into every corner of the world. After one has
traveled to a particular place, he tends to be more interested in news items or

. television programs about it. By learning about other cultures one can also
discover his own, and thus truly enriches his mind.

Chinese Version

A—NERBI RGO, XA ORIEREN i
FAMERK T BHIREMERNET L. PPBRHAFRIRITS I RIE. K
FAKIERS R AR RMER . X, XFHERZRBRARGEEMERE
B3SE TRA T Z SRl L ans A AL, ENEEBE T it RN &A%k, 4
— M AZ—ARFERIH T IRITIE Z S5 » il X 58 TR 4 75 i 357 1 4 38 2 R R 19
HEEGE . B T AR, — N ARERRIA A FHIUE ATTRIEEFEEAC
isyi

Language Study
1. curiosity n. a desire to know or learn #F4f.0 ; ZE W, I

From curiosity, the young student made up his mind to go in search of the

rare bird in the mountains. H FHFHF O X MERNFA T EROBKLE

HZIRXMEZE,
2. broaden v. to (cause to) become broad or broader ¥ K, T, 40 :

After coming back from the trip, the students said that they had broadened

in experiences by traveling. AT EZ G, FAEMFERTHRE T M8
&,
It is agreed that traveling is the best way for all of us to broaden the mind.
BA TR B RERIILAS, » AT RE RIS LM RSB k.
3. the Grand Tour J&45 [H A %% [ 5 22k R BR YN R REVE AR R AR .

4. Tt was the desire for knowledge that was the reason for the growth of the

Grand Tour. Kk BHIFEEERH RFKIIEMN.
that FZE VL it FIEBAIFH, TR — A M EAR I, 40



It’s you that are in charge of the daily routine of this travel agency. 2 HR
RAFXMRATHA H ¥ THE. GRIEED
It was last summer vocation that I paid a visit to Tibet. FEREZFEBEBIK
Weld TV GRIRIE

It is thé tourist industry that we are mainly developing in the region of natural

scenery. JRUPILERNMATE HRRZA XKW EERREL. CRARE

. By learning about other culture, one can also discover his own, and thus

truly enriches his mind. Mt T #H ML, — M AHBEBERI B B30k, A
MEEEE T HOMEME. K
by BN EIEERE, BB R, @ Jrik.m.
Only by doing so can we strengthen our ties with the masses. HA X4,
RINAGRIRFIBEREKR .

. enrich v. tomake rich £5;#E#, 0.

I think that an appreciation of art and music can enrich my whole life. 1A

HIRBEEARMERTLUER-ETFHEFEFEELE.

Pava. 5 The need for belonging is manifested in the desire to visit friends or
relatives, to meet new people and make new friendships. People, by and
large, are social beings, who want communication and contact with others. In
travel, people with this intention usually put more emphasis on the route of the
trip than on the destination. Of course, it does help to encourage travel if the
friend or relative lives in an exotic or interesting place. To cater to this need,
many travel agencies specialize in certain ethnic areas and people, providing
specialized tours to return and visit “the old country” where some tourists may
pick up a genealogical line or find their roots. The need for esteem is identified
with the desire for recognition, attention, appreciatioh, and reputation. Such
concerns of ego needs and personal development are regarded as status and
prestige motivators in travel. So far as a pious religious believer is concerned,
a trip to the holy shrine of his religion will give him the greatest satisfaction of
fulfilling an inner desire and at the same time bring him the most important ~
recognition he needs. As a result, the passion play in Germany never fails to
draw travelers, nor do the historical sites associated with Christ in Israel.



XS R TR R X R R A B 3 MR 2, LA R % I8 L B B L A4 A0 i
MHREE, BERDE, AR, M8 LRSI AN EE, k5
FLOEEXMEENOAEREER R, TR RRGN M, SR, R
A RBCRBAETERA RIS ASA B , X3 TR RIT RIS A BB .
AT HEXFIFTR, R RITHE R TR — R KR R R &, %
IMERIIRAT , AT F R FR 1“4 B B R B, FE TR B, — Belp R AT BE & gk /e
AR R IERRRBMA IR . M EASENER AT BB RS54
BRRERE—3H. XRERITHN ARBRANMARBYLOEEELEEH
FFE W3S BN RHEME TS, BTS00 R R iR T2 8
I TEVR BB SE R R BRI B , IR, A b B E N B B E S HS t
SEIAT . G55, 7ERE L B ISR MR MR HLO IR B R BT , 76 L 51
S HRERA S0 7 S 0 th 2
1. manifest v.
(1) to be evidence of; prove iEHH, il
The unearthed Terra-Cotta Warriors and Bronze Chariot in Xi’an manifest
the intelligence of the Ancient Chinese people. 7E Bt 22 H! 1 -5 T F FI A4
BEERT HRPEARNERAAE.
(2) to show plainly 7%, 0.
The old tourist doesn’t manifest much interest in the man-made attractions.
XRCEAEW B3 A KE BB B AR %8R
2. by and large —f#t, 4.
By and large our work has been successful. & BRIEERATH TIERBRIIH .
3. put emphasis on fUE SR FE, EE T, 10:
Based on making use of the existing tourist infrastructures, the government
decided to put emphasis on the use of marine resources and try to develop a
culture of romantic marine tourism. 543 F] F O A B % I 5% B9 2Rt
TH BN DR 5E 5 B 007 Y8 P BT IR A A B 34 X B T R TR 18 B V8 R
Xtk
4. exotic a. foreign; from another part of the world 4} E #, & B @
Bg ’ ﬂu H

The exotic costumes on the fashion show attracted many people from

Ca



10.

11.

12.

13.

different parts of our country. ZENI3BRS FEA R EE RN RGEES T
REBLEERFBRAFLEA,

. cater to &, #4, 0.

Tourism adjustment planning was put forward to cater to needs of
development of tourism planning theory and of tourism. FUFEEMHEET
RIEHRIRLRI LA Bl T B TRt Ry

- ethnic a. of or related to a racial, national, or tribal group #f, &

TR s NFH2E8, 4« _
I showed great interest in the ethnic art while traveling in the minority

areas. METEDYRMEH X Ficimt , T R 2 AR BBOGER .,

. genealogical a. of or related to the history of the members of a family,

often shown in a drawing with lines and names spreading like the branches
of a tree KM, KAM, 1.

Nowadays many young people pay little attention to their family history
and even don’t value their genealogical table. BlA-FL4Ei2 AKE?'{&{I’]E@
FRE, HEERERANIHRE.

. esteem n. to regard with respect 2T, B4, 4.

I hold him in great esteem, for he is the person who is a man of his word.

RAREEEM, B RN FERRA,

. ego n. individual’s perception or experience of himself B &, B3, 1.

Admiration by other people is good for one’s ego. HEUA%%T RLEE—AS A
BB R,

prestige n. respect that results from the good reputation (of a person,
nation, etc.) (AEFH) B, B, .

With the further development of economic transformation, China will have
higher prestige in the world. FEE&ZFHEMH—B KB, PEEHRF LK
BEHEREE,

pious a. marked by conspicuous devoutness B2 [, (SZE 520, T .
With a pious and holy expression, the pilgrim went to the places of worship
for a visit. #HFE R H M ZHME, XMNEZESTUN Y T 4.

so far as ... is concerned Ff s+ ML s BEFreeee- i1 8

So far as our desire is concerned, we don’t want to stay there even for a
single day. #iEATH CKEERE, RITE ZEE— R WA ERRAEIIL.
holy a. sacred; saintly #2320, XM, 0.



