(3] XFE{® - F{a%(Elfed Roberts)
(3) FEFRE - HEH(Phillip Bruce) HE
# & F(Huang Zhiying)

Business English



() ¥ IEE - F{AK(Elfed Roberts)
() FEFIE - EH(Phillip Bruce)  HE
H H#M(Huang Zhiying)

Business Enghsh

Communication

X

u@,{

k& HipRit

=
AN



B HB7MS B (CIP) 8

1 95 SR8 (B8 AR ) /(360 3 FETE - 22K (Elfed Roberts)
(SIIEANE - £ 6 17 (Phillip Bruce) , BE St E. —2 Mi— 11§
¥ B R Rt,2011.3

ISBN 978-7-309-07743-8

[.Fe 1.QX--QF--@F - . HFH-HE-DiF-HEFR-84 V. H319.9
AR B 51 CIP B4 (2010) 58 240292 5

BEREQE(FE IR
(3 HELE - P AR (Elfed Roberts) () IEFAG - B HT(Phillip Bruce) #EF HE
HBA/RER  FHERE/ R

F A A RS B B
L TEREE 579 5 HR4R :200433

P 4it : fupnet@ fudanpress. com  http ://www. fudanpress. com
[T % :86-21-65642857 Rk 1T :86-21-65118853
SHIE BRIV :86-21-65109143

KEMREENBIAERTIEA A

FA 787 x960 1/16 Epik 14.75 FH 238 F
2011 53 HEE2 iREE 1 IKETR

ISBN 978-7-309-07743-8/H - 1594
Efr: 28.00 o©

A0 B R B[R B, i 1] 5B B AR A FR A A & AT 3R
MBS RS




The authors are all involved in teaching English for Business Communications
at IMBA, MBA and undergraduate level both in Mainland China and the

Hong Kong SAR. Although there are a2 number of texts available for students

of the subject, most are written cither for Amcrican or European students and
not adapted to the Chinese environment. 1hc case studies are therefore often
difficult or not relevant to the Chinese students and are often insensitive to
the particular needs of the non-Fnelish speaking customer. We believe that,
having taught in China for a considerable number of years, we have
something to offer which is unique and of considerable benefit.
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There are three authors of this book. Two are native English speakers and one

is Chinese. Such collaboration helps to ensure the right approach and the right
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level. For example, the native speakers might take certain factors for
granted. Such a tendency can be modified by the knowledge and
understanding of the native Chinese speaker.

AHFRAZMAEH, FUXREURBHFERNER, — LR Y EEE.
FEAEEAATENRAAE AR AEBBE, XBHLAGERTHA
RERA 4,

Although obviously we intend to write this book in English, some parts will
be translated into Chinese to help the student grasp the essential information.
There will also be a bilingual glossary of terms in the appendix to facilitate
the understanding of key concepts.

FFURBHE, B-FVAMAF XL, FRELBRF X, UE
EEH REMEER.

The text begins at an appropriate “fé'\iébl?_i:ﬁahf;l)ecomcs more demanding as we
progress. The level of English is carefully designed to make sure that
idiomatic terms are kept to a mimmum and can be understood at
undergraduate and post-graduate level. }khe vast majority of examples and
exercises in this text are based on -the-kimdl of problems and challenges a
Chinese student would experience rather than, as is the case in many other
texts, foreign examples.
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