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The British Sense of Humour

Start-off:

The use of humour in social interactions is a very important convention in England.
Humour is a rubber sword—it allows you to make a point without drawing
blood.

e Nonsense seems to be especially appealing to the English.

e This perhaps has to do with their emotional makeup.

e They like to be touched by humour and amused by it as well.

e Humour is widespread in the British society, as well as in their culture.

@ Spocd-up:

» Since so much English humour is characterized by inventiveness rather than
the formal joke, word-play is of paramount importance.

» Irony and parody are of signal importance in English humour, in everything
from radio comedy to literature.

» The humour lies in the construction that the listeners’ and readers’ overactive
imagination can put on such innocuous verbal nonsense.

» The refusal to take the prospect of one’s own death seriously has gained the
English a reputation for black humour in the rest of the world.

» Along with tea and gardening, humour is one of Britons’ greatest comfor-
ters, acting as grease to the wheel of social interaction and insulating them
from hard times.

« Of all the characteristics, good and bad, for which the English are known in
the outside world, their sense of humour is one of the best-known and most

%

positively regarded.

« Because the Britons have such an appetite for the comic and amusing, they
have developed and expanded various distinctive types of humour, much of it
employing linguistic creativity and centring around social norms.

+ The Britons love an eccentric dreamer. This at one time was one of the domi-
nant conventions of English humour, so one of the main differences between
English and Continental humour was precisely this gentleness and convention
of identifying with a humorous character, in contrast to what was supposed to
be a Continental tradition of vicious satire and scorn towards figures of fun.
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The English Sense of Humour

The English have an island culture—quirky and self-contained. Much
of their humour is highly sophisticated and elusively subtle.

The English rarely say what they mean and tend towards reticence and
understatement. So, while in conversation they avoid truths which might
lead to confrontation, in their humour they mock that avoidance. For in-
stance :

At dinner in a great country house, one of the guests drinks too much
wine, and slumps across the table. The host rings for the butler and says,
*Smithers, could you please prepare a room? This gentleman has kindly
consented to stay the night. ”

The English often happily poke fun at themselves. Complain about
some aspects of English life that are quite awful and they will gleefully tell
stories of trains that never arrive, of bureaucratic bungling that has driven
honest citizens to suicide, or of food so disgusting even a dog wouldn’t
eat it.

The English love irony and expect others to appreciate it too. For ex-
ample, one hill walker says to another, “It's only six miles by the map, yet

”

your navigation made it ten. Yes, but doing it in ten gives one a much

greater feeling of accomplishment. ”
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French Perfume Traceability

Start-off:

® Perfume derived initially from countries with an ancient civilization such as
Egypt, India, Rome, Greece and Persia.

® The French perfume handicraft fell behind very much until the 16th century.

¢ French refused to take a bath at that time; even average homes did not have
bath equipment at all.

® The next king, Henry IV was not interested in perfume and people all sneered
at him as a smelly king.

e Louis XV was called “the incense emperor” in the later ages.

@ Specd-up:

» Eastward Expedition of the Crusades had brought splendid oriental culture for
Europe in the 11th century, and perfume, the delighting article of luxury,
was increasingly accepted and been fond of by European.

» In 1533, when Pope’s niece Catherine married to the king of France, Henry
IT , she brought rich magnificent Italian culture and life-style, and became
the creator of France perfume culture.

» Her perfumer ran the first perfume company in Paris, which can be found in
Paris now, leaving only ruins.

» In Louis X, overwhelming power was used to hire proficient from ltalian per-
fume and soap indusiry, which established the foundation of France perfume
industry .

* The Louis Xl was also a smelly king, and his queen could not stand his smell.
However, she did not tell her maids until death, so her maids promised to her
with an oath that it was absolutely done to prepare clean linen, perfume and 340
pairs of the fragrant gloves she collected as burying stuff.

x Unlike his ancestors, Louis XV was a smell shaper. He ordered that perfumers
in the palace must modulate one kind of perfume he liked each day, or they
were threatened to be cut the head.

* With a pedigree of 300 years of making fine French perfumes, France has remained
home to many of the world’s best selling perfumes, whether it be the classic per-
fumes made by Chanel, Yves Saint Laurent and Lagerfeld or the younger more

avant-garde perfumes of Jean Paul Gaultier and French connection.




EWRNE

Social Customy

wEE HE ]
ES:

o FTARERETIRE FIE B D A AN S

TN AT, R B F K TR R %A .

AR A9 E E AR e3P R A MR ERAREGEE R,
N TR DU AR R R T AR LR BT
Bt R AR AR

C BB

> PR FEARAE N BN R T AR A AR T STk, 1T AR K X AR
50 2 & BRI O A BT 52 R 2

» 1533 4F H R aE LIS N R £ A, Aok TR E A E K
ASCAEAAE 15 T7 2 AR T E RSB R

> WAL ERE KRR B ETT T3 — Z B /K2 A, 0 i3 ik 7 i g e
ELARE,

> 35 HONERBIRMEIE Z Uk R R R N T B TR R 3k,
MIBE R T ik E R Tk B 3EA

52

* BfH) SR R B9 E S Al i Rk R 2L 1 BN B AT A
HIFA L, TRAELZNMEE B B R IE A st s, — e T
FRA TR R U SR Y 340 BUA IR T B4R 1RG5,

* 5 U — LA AE 5, X T R BRI HBURR, fil iy 2 F i A K
Wi a2 250 B R RT3 M — ol L BT 28 X 8 K, 5 T AT Gk R P

* FEARIE 300 38 P00k 1 A K AR 48, ik I — ECR E 3R DR i & K g
W%, R REHMBPTRIL R - Z PR IR, b 20 4 [T LY
ik fRE - s AR LS

007



ST 1 ¢
BRI

ander through the World's
" Cultural Treasure Troves

What's So Great About French Perffume?

You’ve heard that French perfume is the best in the world, including
makers like Chanel, Cartier, and Dior. But why is it so great?

Part of it is the long history of French perfume. French perfume was
first made in the medieval town of Grasse in the south of France, often
called the perfume capital of the world. Today, Grasse boasts all four lead-
ing French perfumeries—Molinard, Mane, Galimard, and Fragonard. Be-
cause so many of the best perfumeries are here, the best of all the perfume
developers are also here. Another reason is that quality is a matter of pride
to the French perfume makers. Traditional methods for making perfume are
still used alongside modern methods. Flowers used in French perfume fra-
grances are often grown on local farms, guaranteeing the freshest materials
to be used in the manufacturing. For instance, French perfume manufacturer
Chanel uses fifty tons of roses du mai and twenty tons of jasmine annually
from just one farm in the region; the jasmine is hand-picked and the roses
arrive at the plant within thirty minutes after being picked.

There is no denying that part of the reputation of French perfume is due
to the mystique—French perfume has been known as a luxury item for
hundreds of years. But part of it is that French perfume is really better. It is
made from premium ingredients, by people who have been making and tes-
ting fragrances for many years. Methods for producing both perfumes and
perfume ingredients have been passed down in local families for centuries.
And because people are willing to pay premium prices for French perfume,
there is no pressure to cut costs by skimping on ingredients, manpower, or
methods. In short, if you want to spoil yourself or the woman you love,
French perfume is a wonderful way to do it. (And guys, if you really want
to impress her, memorize some of this information to show her that you re-

ally thought about the gift!)




