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Who Moved My € heese?
KEEFH T FKOEVIES? )

»  Sold over 2.1 million copies worldwide
»  Translated into 39 languages : :
New York Times Bestseller
»  Recommended by governments, schools |
: Se‘) and companies ﬁ« ::
mﬁ:ﬂ%&%’&ﬂ . HEHA 2100 5
T L 3 HEEHEIERA
(BAEHR) W iy
BEREN. #RACVNE
¢« v
¢ N
» Change can be a blessing or a curse, depending on your :
perspective. The message of “ ?” is that all can o ~»
-come to see it as a blessing, if they understand the nature of cheese and “o
.~ the role it plays in their lives. * v ?” is a parable that
 takes place in a maze. Four beings live in that maze: Sniff and Scurry : :
are mice, non-analytical and non-judgmental; they just want cheese
and are willing to do whatever it takes to get it. Hem and Haw are “little
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people”, mouse-size humans who have an entirely different relationship
with cheese. It's not just sustenance to them; it's their self-image. Their
lives and belief systems are built around the cheese they've found. Most
of us reading the story will see the cheese as something related to our
livelihoods—our jobs, our career paths, the industries we work in—
although it can stand for anything, from health to relationships. The point
of the story is that we have to be alert to changes in the cheese and be
prepared to go running off in search of new sources of cheese when the
cheese we have runs out.
—Lou Schuler, Amazon.com
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¢ Theese is a metaphor for what you want in life—be it a good

{» _/job, a loving relationship, money or possessions. And the

maze is where you look for what you want—your organization, family
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or community. This book shows how to anticipate change, adapt
quickly, enjoy change, and be ready for more.

Written for all ages, this story takes less than an hour to read, but its
unique insights can last for a lifetime. “Who Moved My Cheese?” is a simple
parable that reveals profound truths. It is an amusing and enlightening
story of four characters who live in a maze and look for cheese to nourish
them and make them happy. Cheese is a metaphor for what you want to
have in your life—whether it is a good job, a loving relationship, money or
a possession, health or spiritual peace of mind. And the maze is where you
look for what you want—the organization you work for in, or the family
or community you live in. This profound book from bestselling author, Dr.
Spencer Johnson will show you how to: anticipate change; adapt to change
quickly; enjoy change; and, be ready to change quickly, again and again.
Discover the secret for yourself and learn how to deal with change so that

you suffer less stress and enjoy more success in your work and in life.
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They weren’t surprised. Since they had noticed the supply of
cheese had been getting smaller every day, they were prepared for the
inevitable & knew instinctively what to do. They were quickly off in
search of New Cheese.

Later that same day, Hem & Haw arrived. “What! No Cheese?
Who moved my Cheese? It’s not fair!”, Hem yelled. They went home
that night hungry & discouraged. But before they left, Haw wrote on
the wall:

The More Important Your Cheese is To You, The More You Want
To Hold Onto It.

The next day Hem & Haw left their homes, & returned to Cheese
Station C. But situation hadn’t changed. Haw asked, “Where are
Sniff & Scurry? Do you think they know something we don’t?” Hem
scoffed, “What would they know? They’re just simple mice. They just
respond to what happens. We're little people. We’re smarter.”
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