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When the world has been eroded by economic crisis for 2 to 3 years, the economic resurgence
is finally upcoming. Though the time of total resurgence is unpredictable, it's bound to bring a
new round of development opportunities.

As the tertiary industry, design is characterized with high-added value. When it poses threats,
market crisis can also bring forward opportunities. Whoever can provide service deeper and
more professional and excellent would have the opportunity to survive and lead market, then
enjoy beautiful visions of light after the terrible night.

This goes the same for commercial space design. Despite depressed markets, consumer
desires can never remain sluggish. Breakthroughs in the high-end market is preferred than
low-level price competition to provide with a more distinctive and unique shopping experience.
Those store designs warm, amiable, passionate, interactive, humorous, or imaginative are
always to give people an unforgettable experience. Once moved, consumers would be willing
naturally to open wallets. Any successful design would always allow an unlimited shopping
satisfaction.

A good concept plus a good design can maximize the value of commercial space, which
coupled with excellent product and appropriate cost performance is simply invincible, just
like a golden finger glittered with gold ring. From this point, we prefer "gold ring" to imply best
commercial space design.

"Gold Ring—International Commercial Space", starting from the psychological needs of
consumers, collects and promote projects with great imagination, creativity and insight into
consumer spending behavior and psychological needs.

Projects in this book have something in common or something that can reflect trendy. Let us
share:

1. Display space is to be much wider. For any brand stores, merchandise packed-everywhere
is not the best strategy. The more upscale the brand is, the more space is needed to reduce
mutual interference. A pleasant and comfortable shopping environment makes consumers stay
longer, and have a better understanding of products and brands.

2. A unique shape is to be more attractive. Unique building shape from architectural spaces
to specialty stores and counters, from shops on clothing and jewelry to cinemas and even
departure lounge and tourist reception hall would be able to impress the consumer very much.
Brands of the same grades displayed in a special space are more highly priced than those in
usual. Shape design is really one of the magic weapons for defeating enemy.

3. Interaction from customers is very important. Customers are God; their mental activity
directly affects their buying behavior. In a world so rich in materials, feeling generated out
of purchase behavior is more important than shopping. The more a product is exposed to
customer, the more likely and easily customers are to be impressed and moved. A good display
space would not let customers stand and watch passively, but invite them to participate, to find
a new function and a new combination. That must enhance his interest in products. Shopping
experience beautiful, interesting, surprising, happy, taken seriously, and made younger would
speed up purchasing decisions.

4. Regional or national cultures are increasingly being paid attention to. Because of the
rapid development of globalization, localization in many areas is losing its unique charm. In
the downtowns all over the world, there are more and more international chain brands, but
meanwhile they are becoming less personalized. People can be hardly aware of where they
are, in Tokyo, New York, or China. Only when nationalization or regionalization of a culture
is taken seriously can people there be place-conscious. Consequently, protections of those
traditional architectures, histories, cultures, and customs are getting more and more important.
Perhaps in ten or twenty years, these cultural heritages tangible and intangible can be called
a true landmark. Those national or regional cultures, graphics, colors,materials, goods, and
unique experiences would be another source of inspiration for designers.

If you have more discoveries, or even better ideas, please contact us by e-mailing to
1037010819@qg.com. We would feel much honored if you can join us, or contribute to us and
edit next book on commercial space together with us. Right now! Nothing is impossible!

General Editor
2010.8.28

| 4

®
(X X |

® 086
20 O0¢

'® @&

0209 <-vw-.bd 00O

X X |

@
) ®
)
) ®

L)

)OO © 0@

owew
20 O0¢é



- - - A s s ssa - . S [ B R .- .- SED U TN TEY TR TED TR WSS R e e s .=
(| X
[ ] @ @
[ X N J
) @ B ¢
000
) 900
260 006
HxX CONTENTS iRt o
000000 e it e
)ee eoa STQK
206000 , e
20 000
7000 O 008 ILTKBL 1% Raffles City, Beiing
00 0 : , ’
e @@« 00 =EERFALK  Mason Mode Chang'an Store
©00 O 4y Y==EYENIR Viege South at Sanitun, Beiing
o2 ®0006C : L Bl T
00 200 o0, 036 Cavali BFEFRS  Crazy Cavali Club in Dubai
P00 000 00 . Lo g
00 000" 0000 T
020920 000 060 00
~TAp 20000 o0 o
«9 00 000 O 9000,
e == 2000 200 & v e 00,
I/ }’i = (X X NN NN 000500
«9 o0 o000 ‘e 0000,
CLOTHING STORES "SRRG el o seset
20 ©00 © 99 100 006 00
eoco-n00 0 00 [ X N
! ™ . o0 000 2200 ' ®®
044 Pamper Heiress =5 Pamper Heiress Concept Store P °® .\ 'Y o0 ;ﬁ
052 EAFIGHE Marni ARG Marni, Tokyo ‘oo @0ce 000
b voo000® o °®
058 IHEE KN G Longchamp "Flash" Shop ® 002086\
062 FEHKESRERE The Unidlo Towers in Shiniuku % : : ® & L
066 Z24%FPEBY Hospital ¥EGITEIE Antwerp Hospital Fashion Boutiaue [ X (N J
i : @
074 BEREZILESDS Louis Vuitton Mumbai '\ e © : .
078 HiEE Suneet Varma &S Suneet Varma Store, New Delhi : . ¥ ?:. .
082 Diesel BRI Diesel Nature Factory . XX X
086 MESIMELE Kobron Rebranding Shoppingscape, Chengdu . D@ : : . ,
000 BEBEIFPHELS Swank Shoppingscape, Hong Kong ~ » ' L ® ¢
L 0% ® . 2200 @ 4@
094 JUTRUATE Beiing Awakening PP ) 000 060
100 ZRR 24 Issey Miyake 24 Issey Miyake, Tokyo ve : " o ° ° r. ﬁ . s
104 B Duras ambient Funabashi Duras ambient Funabashi, Japan 00000 ® O
N X NN N
108 BFIBIVAIERES Clup Eleanor P000 © 0O
114 B EBEMNS Barbie Shanghai ' ® ® . A ® ::
120 Alla Scala =I5 Alla Scala Concept ® (X X X K
L9000 ®
124  SROONBHEFEAS Song of Song Boutique ® 00 (X |
128  FfTAIFBEIS Hirshieifer's Shoe Store 5® v f:. ‘: PY
132 #R%N Kensie =/ DT HEIE Kensiegirl Footwear Showroom in New York ® 02000 # g
o6 00 5O ( X X
136 BUSF 1% Shoebox BEiE Shoebox Store in Wheatley Plaza, New York 020000 'YX 1
140 BREHESES R RGBT Swarovski Trend and Application Centre, Shanghai J : . e g ;: . f :.. ‘
146 Feilu Fine Jewelery JtREEIE Feiiu Fine Jewelery Beiing Shop 109000 060 000
3 = 0o O @ POO |
152  BRBHEFICRMAEDIN Eondi Jewelery Beiing Experience Center 'YX K X ) oe@ P 06
158 DJS 4 DJS Ng Siu Fung 600 O X X Xé e
By 40000000 0O oe0
162 Aesop BB Aesop Shoppe s 000 O D ® ' ° 4
i (T EERE RN X X I ‘o e
168 BB IE N EMIS Alberta Ferretti Los Angeles 0 006 o600 O N
00001000 00 A
! ® 00 o600 0



Y~

-
[ ]
®
@
®
®
®
®
]
®
@
®
@
®
@
-

_J
f
]

00000 000

o

9000 00000 00000 o000OCOC

00970700020

(X RN R

200"~

@
& | .

200
(X X K N
200 O

. @

i

=]
i
D
@

&
®
& @6
® ]
® X )
@ =]
@ ®e &\
@ ¢ @ ([ }
[ ] ® ®
@ @
) ce @
@ @
® ®0
@ [ @
[ ] ®e
® 200
@ 20 O
] ® 00
® 0@
@ @ ® 00
® @ o0 a
® 00 @® ([ X J
@ [ X ) ®
@ 200 ®
@& [ X X L
200 Oo 4
L] [ X NN X | @
& De0000
A ] X X XX 4
200 @
X ] [ X )
200 @
“es 00 -
s000 s
“®0 @
®
@
p e o
&)
®w . ) ©®©0
o0 ©e. 200
00BO 206 o® O
LN X J 100 o o200
@ P00 000 o® o
®0 000" ! 0000
000G G LD ©. ® o000
[ X B N X ) b 4 o®e O
(N AR N KN BN X e® o
200 0 oo0e B [ X )
( N 000 ¢ e ©
0 o060 ? (| X J
0B 00 O [ X X J
90 060 o® o
[ X X N N N N I AN R
200 e v o®
o000 o0 O
90 © L X J
[ X X N J

- aa 'Y ¥ X

200

0200000

O 0200 08

0200 06060

o0~ 09000



/0000000
41200000200
/100000002000
® 060 © 060 |\
©0 000560 000
2000002000000
000 00000 000
800 © ©00 ©
V0000020006
00000000007
‘90000060000
200000~

+s00209000.

x.‘. 10000000
000 00000 00O

@
]

/10000000
1200000200
/1090000000000
® 060 © 0060 \

20 02060 020
2000002000000
000 00000 000
00 © ©00 o
005020009/
00000000007
‘0920000000
200000

/10000000.
1900000200
/0 ® 0...% e

200050 ...@O@
000 00000 000

ooooootoooq
‘900000000
200000~

/0000000
1200000200
/100000000000
. .ﬁ. ® 060

@.O.@O@...@.@
000 00000 00O
%..

cecscoss0er
‘900000000
00000~



L A —— 000 ©
THRY Sﬁ\b%ﬁiﬁ .'-:“‘,9}.'

2sts DEPARTMENT goive
S STORES dsee



(
(
) ( l :t ces
. Raffles City, Beling
X
) 'Y @ o0 e ee0 (X Y
p (
( %itAT: XKEBHRIAE
) ( Aigit: EREBRERTR
IRt HEREEEATHE

; Bt

D ( BitER:

Stephen Pimble, Jan Felix Clostermann

Tanming Yin, Sofia David, Christian Tubert, Gyn Kong, Alvin Foo, Nico
.Bornman, Damian Chan, John Curran, Torrance Goh, He Wei, Ho Hsiu
Yen, Lee Si Hyung, Victor Lee, Peter Sim, Sven Steiner, Sun Penghui,
Jacqueline Yeo, i, kF., REZR. FTARX

. 150 000m*

- - - - -

@ 00 ®

[ X} e L X J ®
Design Company: Sparch Design

Local Design: Beijing Sunlay Designing Institute

Lighting Design: LDPi Lighting Design

Design Supervisor: Stephen Pimbley, Jan Felix Clostermann

Design Team: Tanming Yin, Sofia David, Christian Tubert, Gyn Kong, Alvin
Foo, Nico Bornman, Damian Chan, John Curran, Torrance Goh, He Wei, Ho
Hsiu Yen, Lee Si Hyung, Victor Lee, Peter Sim, Sven Steiner, Sun Penghui,
Jacqueline Yeo, Zhang Hua, Zhang Yu, Wu Jianyun, Li Renjie

Size: 150 000m* ’

o0® 00
[ ]

&
@

(5]
D
©
@
L] @
@ @}
[ X @
® [ X ]
- @ ® ©o
\ ®e
beo [ [ X )
| X (1] N X )
¢ & ©
| N ®.\
bo @ o D @
e o ©
X K b °
| X o0 oo
® 7 »0 O
e ¢ o
bo @ [ 4 X
®0e ) @
DO ) 060
| X @ [ X X
® 11006 ©
“.oO 00
(Y X () (X )
0 000



Rkt HRIESHETERZN
SZAEMFTLRIME, cOR—HME
W, AKX AIRENE. TE.
BR. MY, sHRERFET A
AT, dtFEKREEH BHRATM
MR EERELIH—RER &K
715 Raphael Vinoly i& i1 ) 2 #A 3k
38+, Steven Holl & it sk &8k 1B
+. UN THEERITFHAMKRIELR
BTN TEREL TR
BHAE. EEREBLT HEEF
F I EERFHEPIERIEEDN
BRI, EMNX—ImA
BRI X R R RIE L MR
KKK BEE T IRIZEIA.

dEREBELT HE-DAEEET
TH, BEETTE—THXMN. &
& ZAIRL F RAE R YA S (),
FREEBABRNMET. KIEL B
EHFIEREZRERATTAKRSE
MEEEE FHRBUEXEE
REVmMEAERNES, SHER
150 000m?*; #h T 5 T il & K 32 @
B—HRENBTRBRARE.

BEAMBRFANAN. BE. EFER
REAENAIE, TRBHEYE
BEAR B 3 AR ML IR . BE T UfE
FERLEERS XTUSEFLE
TMIEZ. BeaMBRRERW 3
FEMMEXMFERERLI MR
MM ANOMEXR, RERIMAIGE
fBk A, s T AL R 6 FE WA
EEX R HERMEANDTE
FEERBRREMES.

BAEMAR4DPMAER: RIEH
2% 90m &Y 21 B AR —
15 EMEpEE Bz £75m
BHERNER. AR KU
DR ENRSAE, ANIs N
2 15 EEERE. BHEEEE
BEBBEUANODE, XERRER
BHMNGE XERIBEENMEE
REHE,

BIBRITE QAR BRI,
DRERFHBEWEE 457, I
xR R RSB AR . IR A RS
MEEmESE L, ERHANESH
HEEE R KE, EH-FEEN
MEMBEBEEEXMAHEER.
EHEA, —PEBKIEREEES
5 A0 E R ERIFEID A K
MAAKE,

UFHpEE L TNEEEMNRS
~E, MRERER, I EBHME
NMEREZ AL RS BENDA
Bz ERFRANER. WETE
PR R AL TR TAR A T A AR TR
KBEMMNSATER. KPR
=ERESAEBXRE. Bkt B5FE
RBIT



.
oo

BAFHEAEASHATEL HHMENRE. #SEFZHPNERH. @Al B
EEH AMIRE—RASE, EANBETHT _FEESAHE. BUNRUIGE
FHIEMARZEFR, FARARERLABFHAQD. BHAONBREBE LNER
RREFR. B BB AR ITHAR.

SERMAARBEFRBEXNERENEEXREEENFE. BHANESEBIRER
HH— MR EE - HHRX— D REEN ML ETE. MXEAMTTRURT KL
BHREFTEED. FEN— MRS AR ER SR ERKSEE. BT RUZMRIALR A
EERAIREL

KEER

FHEEMADGTEBOEILREER, INFEBEHEHEE _KENEIERTHE
N, AESHNEHTEMROE— M BEEHNNKRE, mibT—RHEREHYLRKLMR
£, 5 AXEERBNHSHEEST. BHPRRIBIRMRKRER. BTHAE
BREEG FERET K, ABRNBETETSE FENEKSEXRBEMN T
BIHASERN R, KEELNAIBTIRMLA 1500m° HBERE, BikE, T Hiam
ERERESN, FENBERLEHNIRERENEHE.

VENFEHETHEES K —RNEARSERENTLR. ATKRERTRKNIE
ENG, AR A RBT LAY S AR I S FAMMMLEE LB, W5 M@ LERER.
ETRES, KSELTTRETLHRBEM, SWULTUFHBERC R BEMAMHZH
E. EEEMBER, KSELSHPMBEAREHNEHFE, SETERWEEEY.

B RN ERAEER OISR, EROTHERETRA—ENHE, 5l
FANNFETFEHZF.

BREHEE
General Layout Plan

EBTEFEE
Roof Plan



'/lt

2009 W i Wb W AT 8
20 A sl iR N T

Al

I

Hith

S T ke




-
e

=1t

TTETEL

j1202020

B
B
+

| Ll sesasaall

> S e

- A

‘as__aassaaa |
— —\=

BEHEE
General Section Plan

HARKIT

AR TIBH/LAERE— RIS RANBEEMER. REE T A%
HEHATH_E#RE. BTHAETEREFESEE, RIREHMR.
X EMAOLEHEDRAS, &S 12m. MBE—IFAAT, F8R%
Mz R XA, SRSRAG VR R MNEE T . WO T o 5 ] Y S B T R AR R K I AR Y
IR I R ARTAEM AT E R, EHARARL RN SHENER,
BB TR E.

E370
RFFEERBNSHTRKE L HEN—BENEEATHN, REREHEIMN

EWESHAR, KEMSEEMIBBTENRAEI, XMS5HXE
5 S E E T R ERAERAANEE A ZEREREMRE.

£ B TP B 3 T ROHT 2 A B AR 1) O SRR S DR BT A A . SRR BB FIR ST 5
FABERENEB R R A . LA T MR, MR AERT
— ., — R EATEAR 2. P — B PR e i, B,
AATET LA L2 S an @ A9 L ST AR BB A TRER A9 2 S S AN K i HE -

7k BRIE B

TE R AEEAGE—KREL. £, DARATEHATERAENIEE
RESEBAMALSE. HE=AEREARN=4=HAESNNE: Bk i
NEEERRYENEBENASRE. TEAK R =AEVAGHTEMN
FEARAMZEERERRNZANEERMEL.

KEERHRITHTFEERITARENSE, FILRERN, BERETHME
M HRANSEEE. NS REMER— S NKTH BERERKD






e

R it v C ML N

R e

soutH [l

e

MM

AR
FAVANRINY|

N
%
rl

il

FUm
e EAST ELEVATION

dtim
/o, NORTH ELEVATION
.

K ERETLEIEE

Crystal Lotus Section Plan

FILE
c WEST ELEVATION

MIE
@,, SOUTH ELEVATION

RS ——







