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Foreword |

Books are humans’ oldest carrier of history and information.
Before the birth of the modern digital media, books were the
only vehicle to pass on people’s science and technology,
history and art. Chinese book publishing boasts a long
history, which has seen the ongoing changes of book
binding methods along with the evolvement of materials
and printing techniques. From bamboo slip and inscribed
wooden tablet that served as books in their real sense, to
the invention of paper and printing, the Chinese nation’s
exploration into forms of books significantly boosted the
dissemination of thoughts and culture. At the same time,
as an element of art, traditional Chinese book design is
recognized as a distinctive component of the world culture.

Since the modern times, when the western civilization
was transmitted into China, driving the modernization of
Chinese publishing and printing, Chinese book design
has presented time styles characterized by combination of
traditional and modern elements, and a large number of
excellent designers and works have made their presence.

Historically, Shanghai was the origin of Chinese modern
publishing industry, which let in various cultures, both
eastern and western, rendering Shanghai an important
cultural phenomenon which generated its two kinds of
publishing functions. On one hand, as the origin of book
production, Shanghai supplied abundant books to rest of
the country; on the other hand, it serves as a stage where
publishers and designers from rest of China displayed their
talents.

China'’s reform and opening-up has fostered new atmosphere
in Chinese publishing industry including Shanghai’s. With
the emergence of numerous new designers and works, the
concepts of book design have been updated, demonstrating
its oriental glamour. As a result, to strengthen international
exchanges on publishing has become an imperative in
history. In view of this, Shanghai Municipal Press and
Publication Bureau and German Book Art Foundation have
worked together to hold “The Beauty of Books in China”
competition since 2003, with the support of Uta Schneider,
the executive manager of the foundation, leading Chinese
book designers to the international design stage by sending
their works to the “Best Book Design from all over the World”
competition.

For seven years, “The Beauty of Books in China”
competition has been very well-received amona desianers.
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making great contributions to the progress of Chinese book
design. Up to now, hundreds of books selected by various
publishing organizations from rest of the country are sent
to Shanghai every year to participate in “The Beauty of
Books in China” competition, and the award-winning works
will make their debut in Leipzig, Germany, to compete with
works by designers from other countries for the crown of
“Best Book Design from all over the World”, an international
award that represents the highest standard of today's world
book design. Since 2004, eight books from China have
been awarded the honor of “Best Book Design from all
over the World". The award-winning books will not only be
displayed at the two famous international book fairs of that
year — the Leipzig Book Fair and the Frankfurt Book Fair,
but will be collected on a permanent basis by the National
Library of Germany, so that readers overseas can gain a
better understanding of the Chinese book design art. Prize-
winning books in recent years tend to feature designs of
simplicity, smoothness and grace, stressing the integrity
of cultural values and business values, and reflecting the
unique qualities and quintessence of the Chinese culture.
In this sense, “The Beauty of Books in China” serves as
a bridge and a platform through which Chinese books go
global.

The year 2010 marks the convening of the Shanghai World
Expo, and Shanghai as the host has once again become
China’s window served as international cultural exchanges.
Against this background, we have compiled all the books
chosen as “The Beauty of Books in China” in recent
years, presenting to designers and publishers of various
countries a valuable, significant collection of works from
the perspective of the book design. The collection includes
§§ categories of prize-winning books at the competition
Between 2006 and 2009, which reflects the changes in
the styles of Chinese book design and the designers’
achievements and progress. It also includes articles by the
judges and their reviews on all the works. It is believed that
these remarks will be very much enlightening.

To my delight, “The Beauty of Books in China” has played
a positive role in Chinese design community and publishing
industry. We are committed to further facilitating its
development. For this, we warmly welcome designers at
home and abroad to pay attention to and care about “The
Beauty of Books in China” as usual, contributing jointly to
the advancement of this significant cultural event.
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( German Book Art Foundation )

—organizer of the competition “Best Book Design
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Foreword I

Books build our cultural identity. They embody imagination,
creativity, knowledge and intuition — even or especially in
times of transition and the increasing digitalization of text.
The medium book is undergoing a change. The digital
(book) form is pushing onto the market and is fundamentally
transforming our handling of book content and knowledge
transfer. Reception and use of the digital form of publishing
is fundamentally different, and in the future the printed
book will be one media option of many from which the
reader can make a deliberate choice, changing also his or
her expectations of the “traditional”, the printed book. This
is a challenge not only publishers need to take on. Book
designers will increasingly have to deal with the medial
question, how the design concept of the printed book differs
from the e-book’s digital content, what the specifics, the
typical of the medium book or a multi-media use are and
how these can be realized best according to the medium. In
contrast to the digital, anytime deletable and thus ephemeral
download, the book is durable and definitive. Furthermore,
it is easier to handle. It is autonomous. Because of
increasing medial differentiation and growing competition,
the print book and its medial attributes could experience a
renaissance. Making these attributes more visible should be
the aim for conceptual and book design in the future. The
book’s strengths lie in its sensual manifestation as opposed
to the digital availability of book-approximate content: in its
materiality and concreteness. After all: the paper itself is
already an information-carrier. And whoever decides to buy
a printed book, as opposed to a download, will consciously
appreciate its convenience, the tangibility and the relative
durability. Therefore, readers are now more demanding than
ever about the design, binding and quality of books. A well
executed readable typography will become a more important
attribute of print books. Long texts can be processed better
in a print book, are not as tiring to read with concentration
as is the case with the digital counterpart.

Society and culture cannot be imagined without writing and
its typographic form. Writing, the visualization of language, is
part of our everyday life. We read, see, write, read. Reading
is based upon visual processes. In the reading process
ideograms or letters are recognized and the content’s
meaning is understood. Additionally, the eye takes in the
writings visual form. Maybe not ostensibly, but the graphic
elements do play a part. Their legibility is the prerequisite
for reading. This is where the typographer’s task sets in: to
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them with all means of design to facilitate the approach
to the text. For the book the change processes due to the
rapid digitalization mean a great challenge on the one hand,
and an opportunity for excellent typography and design on
the other.

If this transformation is accompanied by competitions
concerning themselves with the quality of book design and
products, this is a great gain for the publishing industry. With
each design competition excellent, successful design is
made visual and distinguished from the huge mass market.
And so the competition of “The Beauty of Books in China”
is — like all other book competitions — an important guide
not only for the producing publishers, book designers and
manufacturers, but also for the readers. It offers orientation
in the ever larger range of products and sets benchmarks
for the good choice of materials, appealing-sensual design
and for quality standards. Book design competitions
distinguish the features of convincing design and good
presentation — in China as well as in Germany and in other
countries that carry out such competitions. The honored
books show examples of what the traditional medium book
can accomplish.

In Germany it is the Stiftung Buchkunst Frankfurt am Main
& Leipzig which carries out the annual book competitions.
It is in charge of the competition “Die schénsten deutschen
Biicher / The Best German Book Design” and, since
1991, the international competition “Schonste Biicher aus
aller Welt / Best Book Design from all over the World”, in
existence since 1963. The focus is mainly on exchange
and information: about book design, about criteria of well
r‘éédab"}e typography, about design conception to suit the
book’s;?ontents, about attributes and manufacturing quality,
and also about the current challenges in book design and
book production. Different target groups are addressed
in both competitions: first of all the book and publishing
industry (designers, manufacturers, printers, bookbinders,
etc.), but also, as publicity events, the book buyers, the
reading audience.

The jury’s main focus is on the assessment of the
books’ visual organization and design in image and text:
conception, typography, illustration or photo quality, cover
design and legibility are discussed, as are presentation

and technical realization, also quality of typeset, layout,
Ltk ~nmrmarnbiyg ArindinAa nanar and hindina all cianificantiv



PERENH
2006 - 2009

008

FERENIEERETIHHERP N FSEAHMEEARS
igit, BEASERIHER. B, FERERERE. HER
IS, TEERMRERA, WHF. HiR. KEE
&4mig. EDRI. MKAFTHRES EEINEBINENE
. ABRUAEOIFHARNBIREMRS . MRS, BA
IRIMANEMIERE . MEINDRITAE, FEREIEN2WE.
BAORURSBARNBHXEYE . ABSHARERTH
B, FREENBHE, #XBEAER. ERBNEFEH
HABFANRFH,; XFRERNRIERETFREFEE
AR SRR NEERB. BERANFHEEEES,
BERITIBEEIHAANABTHER, BERITHE,
CREE, BXEE, MXHER, BEEREKMENE
RO, LA BARBHERSXEMEERM .

WEL ‘“FERENS" MSHSMERFUEFESE
WH, FEREEERUBSN—E—EN “HRE|EN
B WERFLLR. ZLESHHELRBSERERES LN
BIFF, M2004FHiEN “PESENS MMERE LT
Efr=fEe . B0ESNMEDERFEFNEALNDESS
EXZE “RENH" SMERTL. SF45600%800
X ‘BENB" 2R—ENPESEN B8 . — 1 H
TEEREREMMITPEERSNPITHI4MER: FER
A EFHET , RRR—INER. BMRE. AMERA

hNRER,

HREREERTEEERORE, WRAKE, £2K
FLURBHBRITOEEMMNERAMHTIFH, SRR
—XEZH. 2KRITITERICREL, BEZLE. T
M. B2, FEIMMTENER—R N —RUMEEWL
XRAUMBERIHERNEIN L, EEEREEDEEMN

. WHEIEFTEHT BB, NEHS,
ARG, BLBRRERERRSE, BEZSENTY
PHREREGFRESTT . REFEFNNEESEBA
ARIBREISR

FERRERSN “HRASEND LBRAZRRSEF
%o RESRERTFIEET PEME . REBRPNHERE
BRERXW. Bt EFREDEEMRRPR L,

BI9ONNAIC N s 4SS /imd Tt O 3ENY M TEI NN AL bk e

Y

=7 (B) RHEREEE) . 200558 (KkHERRER
7 - BEERZ/FRMBAELER/HEEN/EFHEK) M
(L) . 200658 (BEHFREZAR) . 2007FH (R
) . 2008FM (Z/F) . 2009 (PEIRIZ—EAT
FENFRE ) LAR2010E/ (F2) .

—IEEEREREPNRIT. EMSHENZEYTES
XHH—ERROBRE—MEEBHTEZ £ BRI
RN TERIREX RN, LANE SRS
BB ERBENOMEZL, HEMAEAE—A5BITR
B, RIUTHHEEBHOA . RIVMERNFENEARTE
A, TEFTBARMHERAISRAERS.

A



contributing to the function of a book. In presentation the
sectors macro and micro typography, image design and
material selection are judged. In outer design the jury
appraises composition, memorability and reference to the
book’s interior. Contents and form cannot be separated.
These are, depending on the book genre, very different.
Art books demand a different graphic structure than how-to
manuals, fiction a different typography than school books
which are structured according to didactic requirements.
Pure textbooks or picture books: the book designers
significantly influence the contents’ interpretation with
the chosen conceptual means, with the use of color, text-
image combinations, proportion and material texture.

Honored as one of “The Most Beautiful Chinese Books™:
This means not only recognition within China, but,
furthermore, the participation in the international competition
“Schénste Biicher aus aller Welt / Best Book Design from
all over the World”, carried out annually in Leipzig. Thanks
to the cooperation between Shanghai Municipal Press and
Publication Bureau and Stiftung Buchkunst the selection of
“The Beauty of Books in China” has been taking part in the
international competition since 2004. 30 to 35 organizations
of country competitions submit their “Most Beautiful” to the
Stiftung Buchkunst for an international comparison. Thus
between 600 and 800 “Most beautiful Books”, the “Country
Best", are put before an international jury of seven experts
awarding 14 prizes. The “Goldene Letter” is the highest
award, followed by a gold medal, two silver medals, five
bronze medals and five honorary appreciations.

This international competition is the unique, worldwide
attempt to assess the technical and aesthetic level as well
as the appropriate and artistic design of books beyond
national borders. The work of book creators around the
globe is appraised, evaluated and compared. That the jury
will touch the issues of culturally related similarities and
differences of national design traditions, of influences across
the borders of countries and whole continents, is a matter
of course. The jury’s work is based upon the comparing of
books to each other, on weighing of better and worse, on
differentiating. Sometimes a book may convince on its own,
yet within the group of co-applicants it pales in comparison.
Ultimately the jury’s work is about each and every book’s
overall impression.

For “Schénste Blicher aus aller Welt / Best Book Design
from all over the World” the participation of the Chinese
award-winning books is an asset. The books from China that
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participate in the international competition are shaped by an
unique, vigorous and rich book culture. And so the Chinese
entries in the international comparison have performed
excellently — every year since 2004 there are Chinese books
among the winners: Historical Materials of Mei Lanfang’s
Theatrical Performances in 2004, Zhu Yeqing — Series The
Philosophy of Mist / The Sensation of Wateriness / Look
up at the Sky / The Ism of Antique / Consommé and Water
and Land in 2005,Cao Xueqin’s Art of Kite in 2006, Stitching
up in 2007, The After Concept & Works Book in 2008, The
Chinese Memory: Treasures of the 5000-year Civilization in
2009, and The Book of Songs — Shi Jing in 2010.

For the further development of a book culture, a competition
which sees the subject design, features and quality of print
books as its core task is more essential than yet another
bestseller list. The juries’ work has profound influence
back on the industry, heightens awareness for the special
features of the medium, and motivates all those who work
with books day after day, design or produce them. Inasmuch
as it is not just about I'art pour I'art, art for art's sake, but
about the ease of readability a book has to offer.
(Translation into English: © Karin Nedela)
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A Platform of Proposal for Books in the
Future

The emergence of e-book readers, such as Kindle and iPad,
has brought about an earth-shaking revolution in the way
books are produced and sold. It is only surprising that these
thin boards made up of magnetic particles and integrated
circuits can accommodate hundreds of text without any
difficulty. Words are delightfully displayed on e-paper and
LCD screens, where lines of text move easily and rapidly
towards us from “the opposite side of the faintly glimmering
picture”.

However, when readers are too impatient to wait to start
peeping at the “local” screens, they often end up with the
fidgets at the overwhelming volume of text, and are bored
with the endless information. This is because they are
unable to see the whole picture of the book, hidden on “the
other side” of the e-paper and LCD screens, an abstract,
intangible existence.

Yet as we turn our eyes onto a hardback book on the desk,
an object that we can touch and weigh in our hands, we
find it has a position on “this side” of the space. The feel in
the hands, the texture of the paper, the printed text, and the
impressive charm of the cover design...all these combine to
form a fabulous and sensational existence.

The gap between the two — a virtual book (an e-book)
hidden on “the other side”, and a solid book (a hardback)
standing out on “this side” which is beautifully made
with exquisite designs and arduous efforts — is glaringly
apparent.

The Chinese book design which has developed vividly and
compellingly in recent years — particularly the flourishing
development of collections and hardbacks made with
ingenious designs and sublime workmanship has brought
about my strong sense of the gap.

The rebirth and new development of the traditional book
production techniques promoted by a team with Mr. Lu
Jingren as the core and initiated by young designers,
the Chinese publishers’ ability to explore the themes and
edit the books inspired by the foregoing trend, as well
as the research and production of new materials starting
from paper, and the stimulated purchasing power of the

THE BEAUTY
OF BOOKS
IN CHINA
2006 - 2009

011

readers...the interconnected turn of all the events has given
rise to the emergence of numerous beautiful books of “this
side”. One of the typical examples is the large-scale art
book, Culture of Fans (designed by Lu Jingren, published
by Shanghai Calligraphy and Painting Publishing House).

It has been around 600 years since Johannes Gutenberg
brought about a revolution in printing techniques by
inventing the Western movable type printing. In today’s
China, where paper-making was invented and the prototype
of books was created, solid books on “this side” are
regaining “the spirit of books” while the creation of books
continues the time-honored way of expression. This has
caught the attention of the sharp-witted Western-European
publishing community, who has turned their amazed eyes
on the prosperity of hardback books originated from China
and the “renaissance” of the Eastern book production
industry.

It is the power of cultural transmission that weighs even
more than the economic development. | believe that the
“renaissance” of the Eastern book production industry will
provide great inspiration and enlightenment for the future
development of e-books. The competition of “The Beauty of
Books in China”, which proved a prologue in Shanghai and
has been held continuously, should serve as a platform for
us to ponder over the realities of books in the future and to
put forward insightful proposals.
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Renate Stefan

German Designer

Production Director, Aufbau Verlag
Former judge for “Best Book Design
from all over the World"

Judge for “The Beauty of Books in China”
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The Annual Competition of “The Beauty
of Books in China”

| have been a judge for the competition of “The Beauty of
Books in China” since 2003, and | have attended most of the
competitions up to now. Every year we select “the best book
design” from numerous titles and honor them with an award.
The awarded books will later participate in the international
competition, competing with works of other countries for the
honor of “Best Book Design from all over the World". This is
an annual event held in Leipzig, Germany, and | was part on
the judging panel some years ago.

Despite the fact that works honored as the “Best Book
Design from all over the World" are very rare (every year
only 14 books from all over the world can receive the
award), every competition since 2003 has seen winners
from China. This is by no means a coincidence and there
must be some secrets!

I know the secrets behind the Chinese winning books. |
have been impressed by them in the annual competition of
“The Beauty of Books in China” held in Shanghai. They are
indeed outstanding, by far outdoing the rest of the entries
with many details: their original, novel designs of texts and
pictures; perfect proportion of texts and pictures in terms of
layout; quality materials for the inner pages and the cover,
which look natural rather than fancy, with delightful texture
and in perfect harmony with text and picture designs; and
creative jacket designs, which some books feature.

When | was first invited to be a judge in Shanghai, | was
concerned that a presumable different view on book design,
the new and unknown language for me would possibly
create difficulties for me in judging the artistic style of the
fonts and the presentation of design in the books. But soon
I was relieved as | discovered that well-designed, exquisite
typography in itself has an overpowering visual effect, even
for readers of a different language.

At every competition | have been amazed at the exterior
design of Chinese books, including the covers and many
slipcases (slipcases are very rare in Germany), the
representation of powerful imagination of the designers.
These are very beautiful slipcases, some packed with
textiles or materials of certain formation. Some books are
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even designed to be placed in curious-shaped boxes with
snap rings or small locks on the outside, which are intended
to be unlocked before reading.

For us Europeans, the competitions are a wonderful
annual experience to seek the most beautiful books among
numerous creative works. | personally will never miss an
opportunity like this.
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Tao Xuehua

Judge for "The Beauty of Books in China”
Designer of Shanghai, China

Director of the Book Design Committee, Shanghai
Avtists Association
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A New Opportunity

Amidst all art and design activities, “concepts” has all along
been a most important factor.

The design concept of “Best Book Design from all over
the World” demonstrates the aesthetic standards of the
basic structure of book designs, and raises it to a cultural
aesthetic level.

The most challenging change in the “concepts” of Chinese
book design community started from the first encounter with
“Best Book Design from all over the World" in the spring of
2003.

Chinese book design concepts have reached a brand-new
stage, evidenced by the fact that quite a few books have
been awarded the honor of “Best Book Design from all over
the World", including Historical Materials of Mei Lanfang’s
Theatrical Performances, Zhu Yeqing Series, Land, Stitching
up, etc.

Humans read, see, write, and read. Books are for reading,
which is their ultimate function. Reading is based on a
visual process, so legibility is an important prerequisite.
The mission of book designers is to organize the content
and texts of different levels, and match them with various
design elements in a harmonious manner, so as to make
reading easier. For this, we need to constantly try out the
combinations of design elements and concepts, seek ideal
materials, and try innovative printing techniques and craft.

Book designs should meanwhile fulfill aesthetic needs in
addition to the functional needs. The moment we begin
to attach equal importance to both needs, we know it is
far from enough to merely develop beauty from functions.
In fact, beauty in itself is a kind of function, since beauty
is based on the innate harmony and unity of an object's
components, and any addition, deduction or changes to it
will take the edge off its beauty sense. Therefore in the long
run, pure utility does not suffice to meet people’s demands.
Concepts of beauty are undergoing constant changes,
making beauty even more difficult to attain, but people
never stop longing for “the beauty of books”.

Ultimately, “the Best Book Design” offers readers the beauty
of reading, a silent dialogue within their hearts that touches
the very depth of life and eventually becomes part of
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everyone's life. What we need to do is to appeal to readers,
eliminate obstacles to reading and enable readers to enjoy
the fun of reading that delights all five senses of sight, smeill,
hearing, taste and touch from time to time. In this way, we
are also able to demonstrate the infinite glamour of books
as an independent art form.

“The Best Book Design” was forged with designers’ devoted
efforts and persistent pursuit for perfection. It is full of vitality
and will always pass on the charm of books as time goes
by.

Books constitute the equivalent of our culture. They carry
humans’ civilization, memory, knowledge and intuition
and are characterized by constant changes with time. At
present, traditional book forms are undergoing changes,
for the emergence of e-books has fundamentally changed
our reading habits and the way of information spreading.
Meanwhile, readers have different expectations for
“traditional” books, i.e. paper books, as they now expect
more out of the forms and qualities of paper books.
Therefore, book designers have to study and consider the
differences between the two categories of books in terms
of design methods and application methods. The distinct
differences between them have brought about increasingly
fierce competition. However, traditional books can offer a
warm, pleasant feeling while reading, which e-books cannot.
Probably a “renaissance” of books can be expected to arise
thanks to this unique quality of paper books.

No doubt this will be a new opportunity to raise overall
paper book designs to a new level!



