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Abstract

In the report “Cultural Creativity Industry” is the summation of enterprises that
with the cultural content, scientific and technological achievements, artistic
achievemnents as the core value, and it’s transaction characterized by intellectual property
achievement or consumption, to cause the added value of production and consumption
increased greatly, and promote socio-economic growth pattern transformation and
improve the life of people quality, it includes the cultural industries and creative
industries. Past two years, the development of the Cultural Creativity Industry of
Guangzhou is rapid, its position in the national economy promote continuously, and it
shows the following characteristics: formed the industrial structure of the outer layer as
the core, the coordinated development of the core layer and the relevant level; high
regional concentration of the Cultural Creativity Industry, what’s more, Yuexiu,
Tianhe and other central urban area are more developed; the construction of Cultural
Industry Park is speeded up, further showing mass effect; further increase the proportion
of private enterprises, the joint development of diversified forms of ownership has basically
taken shape; information technology emerging as the lead of the new cultural industries
has got swift and violent development; the strengths of leading enterprises of the Cultural
Creativity Industry is further increasing, cultural brand begun to take advantage; carefully
created a cultural industry chain, gradually formed a commeon development pattern of the
upstream and downstream; cultural industry exhibition and exchange platform initially
formed. To the end of 2009, there were 18800 legal entities of cultural industry in
Guangzhou, with a total of 48. 11 million employees, the operating income for the year
was 208.043 billion yuan. The added value of cultural industries only 71.935 billion
yuan, an increase of 20.87% , accounting for 7.87% of GDP, the proportion of total
GDP ranks second in major cities landed just behind Beijing.

Developed Guangzhou as a real “Capital of International Creative Conception” , it
has to follow the rulers of the “government guidance and market operation, the city
overall, district-based” , market orientation, innovation as the core culture of the soul,
the park as the basis, industry into a leading, through institutional innovation and policy

guidance, and effective integration of a variety of cultural resources, and strive to create



a good environment, to further eliminate the institutional obstacles to the development
of cultural industries, and vigorously support leading enterprises, and cultural well-
known brands, to create a high—quality cultural and artistic talents, to foster the cultural
industry become the new future economic growth of Guangzhou point, efforts to build
Guangzhou into an international famous exhibition of cultural products, trading center.
We must understand the development strategy, to focus on the development of the
three leading industries of culture, exhibition, press and publishing, advertising,
consolidate and enhance the four traditional advantages industries of cultural tourism,
radio and television movies, culture goods trade, manufacturing, and other cultural
products, to focus on cultivating a network animation, creative design, new media;
while also strengthening the government’s support and guidance, strengthen leadership
co-ordination, to adjust and improve the organization, to encourage original, to form a
high-quality urban culture of innovation, set up a special fund to increase financial and
tax support and vigorously improve the infrastructure of cultural creativity industry and
key projects to create an internatonally renowned cultural display platform, and
strengthen intellectual property protection, improve the environment for the
development of cultural creativity industry, to promote the orderly development of the

cultural creativity industry of Guangzhou in an all-round way.
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