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Not long ago, graphic design in architecture was only
thought of as putting up signs to a building after it was
designed and mostly built. It was a necessity, but was
mostly considered as a visual distraction from the
overall design statement.

Then, innovative designers and firms such as Masimo
Vignelli, Chermayeff & Geismar, John Follis and the
GNU Group designed a number of groundbreaking
projects, which began the conversation that graphics
could be an important part of the overall architectural
design statement.

Those who ventured into this new field were from
diverse backgrounds including graphic design,
architecture, interior design, industrial design, fashion
design and others. This spoke to the wide variety
of skills needed for this form of design, but also
suggested that environmental graphics could be
approached from a number of starting points.

Now, graphic design is considered a key element
in the overall success in the design of commercial
architecture. As urban areas become more populated,
high quality environmental graphics are very important
in differentiating one office building from another, in
suggesting a feeling of quality or progressiveness
to clients, of reinforcing a new brand direction, or in
helping you to make it to your flight on time.

Graphic designers are brought into project in
earlier stages of design, with graphics often
considered a significant part of the basic design
approach. Many architects now embrace graphics
in the conceptualisation of buildings and spaces,
acknowledging their important role in the expression
of a design, and as a key element in tying together
the function of their buildings with the humans that will
inhabit them.

The public, consumers and workers understand
the importance of graphics in navigating complex
spaces, enlivening daily experiences, and making
architecture more accessible to those with disabilities
or special needs. The explosion of graphic design in
the media has made us all much more knowledgeable
and sophisticated consumers of this visual data, and
requires that environmental graphics communicate the

right message on a number of levels.

Environmental graphics are expected to be functional,
visible, unique, manageable and hopefully to make
our life easier and more enjoyable. They can do
the important task of breaking down complexity into
small bites, or to lend visual richness to an otherwise
uninspiring space. They can provide information that
can give new perspective and understanding, and
can ease people's minds in stressful situations. They
can stimulate a feeling of discovery and experiencing
things in @ new way. They can bring focus to people’s
intellects and emotions, deepening understanding, and
connecting with others.

As the world becomes more mobile, graphics need
to be more carefully considered, as the audience for
these visual communications is becoming much more
diverse. Potential cultural issues need to be accounted
for in the potential viewing audiences of these
graphics, as colours, forms and other visual aspects
are often as large of a communication factor as the
words contained on the signs.

Also, environmental graphics can be just signs, and
we need signs. We need to know that is a one-way
street, that an alarm will go off if we go out that door,
that this is a wheelchair accessible entrance, that
procedures need to be followed at security checkpoints
and that this is our seat at a sporting event. But even
these mundane elements, that we mostly perceive as
important visual clutter, can become environmental
graphics, when the designers take the time to consider
all of the needs of those who will use their buildings.
All of the potential audiences of this information need
to be considered, from those that work in the space
every day, to those that are visiting for the first time.
Flexibility is important in many types of sign elements,
as informational needs change as the functions that
buildings support evolve.

Graphics for architecture need to be designed with
careful consideration, as the product of this design is
much more permanent in nature than in other areas
of graphic design. Graphic objects that are initially a
spectacular landmark can become visual blight over
time if too much emphasis is placed on the expression
of a design concept of the moment. This of course is



an important consideration in the larger picture of
architectural design also, so project design teams must
always stay focused on both how the objects they
design will look and function in 10 years, not just at
the grand opening. This requirement varies depending
on the type of architecture, as retail venues look to
visually refresh their shopping centres frequently, while
public buildings need to stand the test of time.

All of these factors make graphics in architecture a
challenging and constantly evolving field, and one that
| am happy to be a part of. The speed of this evolution
requires one to keep up with trends in technology,
construction, communications, fashion and culture, as
some or all of these can provide important insites that
lead to the right design solution for a project.

Graphic Design in Architecture provides an extensive
current snapshot of the range of work being done in
this vital field of design, by a number of today’s leading
design firms. We hope that you enjoy this book and
that it inspires you to further investigate the great work
being done in this field.

Tom Donnelly
GNU Group
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The Principles of Commercial Wayfinding
and Environmental Graphic Design

In any building, especially public spaces, people need
continual “direction” so they can find the way to their
destination. The same is true for outdoor spaces such
as pedestrian malls, zoological parks — even roadways.

The science of the design, manufacture and installation
of these “sensory cues” is called wayfinding, and it
involves a discipline called “environmental graphic
design”.

Effective signage design and signage placement is
essential for the success of any commercial project.
User-friendly navigational systems must provide
simple, logical guidance for users. Ideally, these
systems will also integrate seamlessly with the brand
and with the architectural elements, and feel of the
space.

Functional wayfinding systems work in conjunction with
architectural landmarks. For example, major entrance
areas in shopping centres and hotels frequently
have prominent names, colours, materials, art and/or
sculptural elements, providing location cues that
support wayfinding.

Usually, the simplest and most functional wayfinding
systems are the result of a great deal of planning
on the part of experienced environmental graphic
designers and wayfinding experts.

Exterior signage is typically the most visible component
of a wayfinding project, especially in an area with both
vehicular and pedestrian traffic. It's essential that this
signage be minimal, yet very clear, so as to guide
visitors safely into the environment at critical decision
points. Such signage should also be memorable,
should complement the surrounding architecture, and
should support the brand.

Again, thinking and planning for each individual sign
and its placement is critical before the actual design
of the signage can be completed. It's very important to
the visitor experience — and for safety — that all exterior
signs provide users with a clear, confident navigation
path.

Once inside a facility, even more specific destination
information must be provided. As with exterior

wayfinding, a hierarchy of signage is essential to
interior wayfinding. Interior sign type categories include
building, lobby, floor identification, directory and
directional signage and regulatory signage.

Retail storefronts are the final destination in shopping
centres or at remote sites. The signage for a storefront
is a small part of the overall fascia design, which
includes a combination of architectural materials
and display windows intended to catch the potential
shoppers’ attention. Consistency in retail storefront
design and signage is intended to provide consistent
branding for multiple or chain stores. Effective signage
enables the shopper to quickly identify the brand and
feel comfortable and familiar with each location.

Akey element of interior signage is the “directory sign”,
which provides even more details about the space as
a visitor walks up to the sign. These signs need to be
located close to entrances and at major decision points
throughout the space. Successful directory signage
is based on the designer's ability to depict complex
elements of an environment in a simple, universally-
understandable manner. Directory signs and "maps’
should be based on the viewer's orientation within
a space, rather than a "compass north" orientation,
which can be confusing to first time visitors.

More use is being made these days of international
pictograms, multi-lingual elements and universally-
familiar images on signs. These elements can
minimise clutter on maps and signs while effectively
communicating key public destinations such as
restrooms, elevators, information kiosks and stairs.

Experienced wayfinding and environmental graphic
design professionals typically undertake a multi-step
process in order to deliver a successful project.

Step one involves analysis and master-planning
including orientation meetings, regulatory rules,
terminology, traffic patterns, etc. Step two includes
schematic design and design documentation, location
plans, message schedules, budgeting and sample
work. Step three involves construction documentation,
and the final step is construction administration and
supervision.



In summary, environmental graphic and wayfinding
design is a very involved process requiring a great
deal of thought, teamwork, research, planning and a
knowledge of branding.

Richard Lang
Visual Communications, Inc
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BrandCulture were intent on turning this around with the World Square Car Park, by creating a welcoming
environment that was simple to navigate and easy to understand. Located in the heart of Sydney's CBD, the World
Square Car Park is an amalgamation of several car parks situated under the new developments that make up
the largest multi-functional complex in Australia. The research showed that car parks were often quite dangerous
and with poor identification of exits and emergency equipment. The designers applied innovative wayfinding
principles of cognitive mapping and circulatory navigation combined with integrated and intuitive design for the
best outcome. The solution to the challenge for pedestrians came through establishing two lines of sight: the first
visible from motor vehicles, using full height icons, giant type and bold colours; and the second from the more
elevated position of a pedestrian standing. This experiential factor became a differentiator between this car park
and so many others around the globe. Meanwhile, every graphic element, colour placement and typography
was considered for its ability to communicate information concisely and consistently. Playful, super-scaled level
numbers and icon graphics were combined with blocks of bright, punchy and memorable colours to help orient
drivers and pedestrians from the moment they arrive at World Square.
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The Hill Country Galleria is a mixed-use lifestyle centre on the edge of Austin. The client commissioned RTKL
for graphics and signage that would be straightforward and utilitarian and provide much-needed navigation. The
design team saw an opportunity to take the assignment one step further and created a solution that was functional
and cost effective but that also greatly contributed to the overall sense of place and customer experience.The
resulting programme reflects local Austin character without being overly thematic. Materials and details imitate the
rolling countryside and feature local white limestone, rusted steel faux finishes, exposed bolts, and an agrarian-
based colour palette. The logo, inspired by traditional ranch brands, is simple, yet powerful, leaving a distinguished
mark throughout the entire environment. Directional markers, parking signs and pedestrian directories form a
space that feels comfortable and honest yet unique in character.
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