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In contemporary time, hotel design in no doubt occupies a high-status position in the field of interior design,
mainly for it combines almost all the elements any other type of interior project requests. Therefore, an interior
designer who has not succeeded in designing hotels can not deserve the honour as a good designer or at

least not a designer comprehensively developed. Compared with other interior projects, hotel design is more
elaborate in planning and decorating due to its function as both a public space and a private resting place (just
second to home). From that point, it becomes the main goal for designers to create hotels with high-end look
and homey atmosphere. Moreover, hotel design is a strict discipline subject for designers to research and the
public to discuss.

Hotel design is an eternal topic and it has to deal with several problems, such as discerning the difference
between it and other interior projects, how to integrate local cultures into it, how to get the inspiration, how
to apply fashionable elements, how to employ green concepts and popular trend and so on. All mentioned
above are just what the designers have to concern about as well as serve as guidelines for them in their work.
Approaching Hotel Designers is the second book compiled in the form of “question and answer” and
published after Design and Dialogue-interview with 127 interior designers by Liaoning Science and Technology
Publishing House. The book proposes 10 questions designers always confronted with in their work and
collects answers from 47 hotel designers in different countries, of different skin colours and with different
languages. What is more important, the designers selected in this book include both worldwide renowned
ones and promising young ones, both males and females, all of whom share their original perspectives.

We believe in this book either interior designer or design enthusiast can have a better understanding of hotel
design!
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Hotel Designers Say _6

Antony Chan
SR

Antony Chan, founder and Creative Director
of CREAM, is a graduate of the University of
Westminster — School of Architecture, UK.
He has participated in numerous international
projects, including the European Parliament
building in Strasbourg and won fifth prize in
the International Competition for Urban Design
Ideas for the German parliamentary quarters
in Spreebogen. After many years of experience
abroad, Chan returned to Hong Kong in 1998
and established his own architecture and
interior design firm, CREAM. Since then, he has
been responsible for such acclaimed projects
such as the Yoga Plus health club and the chic
boutique Hotel LKF in Lan Kwai Fong, for which
the designer was awarded the Silver and Gold
Asia Pacific Interior Design prizes in 2005 and
2006 respectively. In 2003, Chan was included
in a list of the world's Top 50 designers by
the prestigious Andrew Martin International
Interior Design Awards.
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Address: 10/F 88 Hing Fat Street, Causeway Bay, Hong Kong
Tel: +852-2147-1297

Fax: +852-2147-0118

Email: info@cream.com.hk

www.cream.com.hk

1. As an expert in hotel design, what do you think
is the main difference between hotel design and
other interior projects?

Hotel design is a new breed of design and built form.
Never before people travel so much and so extensively.
Travelling is no longer reserved for a privileged few.
All walks of life travel: for work and for leisure. Where
google map is able to display, there will be travelling
souls and hence hotels.

Hotel is an extension of home living with multi-
race end-users, people from all walks of life. Unlike
most other design projects, there is a certain type or
designated group of audience. Hotel design is one that
fuses sensibility and practicality into one body — more so
than other interior projects.

Hotel design is full of fantasies, possibilities, colours and
spices.

This design typology can take no forms, no precedents
and no reference — hotel trend is only at its budding
stage; designers, travelers, hotel owners and operators
will help to shape this exciting new industry. It will
be interesting to put a few hotel designs into a time
capsule today and review it in a hundred year’s time!

2. How
design?
Hotel design is affected by its location, geographic
climate and local culture. Local residents will view
and respond differently to local culture and features
than visitors. For example, a local Chinese might
think of many interesting historical stories of Chengdu
while most visitors will relate themselves to panda,
bamboo and the famous Sichuan cuisine. In hotel
design integrating with local features, it is important
to maintain a balance for the two groups of audience.
Local features should be used with subtlety and flair.
Blunt expression of local features will provide coarse
and unrefined outcome.

Human souls need memories, identities and narratives.
When used correctly, local features can help non-stop
business travellers knowing its bearing when waking up
in the morning. They will also provide leisure travellers
with fragments of interesting reminders to mark yet
another wonderful voyage.

Gone are the standard 70’s chain hotels with identical
décor. It was a time where multiple in unites will provide
force of recognition. Nowadays, we live in an age where
we strive for individuality. Local features and vernacular
elements are introduced to provide this individualism
and add artistic aura to otherwise a very much “me-too”
service.

can local features be fused into hotel

3. What usually inspires you most when designing
a hotel?

Local culture, vernacular elements, hotel brand culture
are all elements that inspire me when designing a hotel.
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4. Do you like fashionable elements and how to
employ them in hotel design?

Fashionable elements are elements that are recognised
as a "la mode" and quintessential in each defined
period of time. It is not so much of not using
fashionable elements. | believe there are “tendances du
temps”. In each era, there are always certain elements
that are used frequently, for all sorts of reasons. Could
it be trendy pointers, technological evolution? For
example, LED screens are very “fashionable” now, but
in how many hotels do we actually display LED screens
with articulated contents that truly arouse the senses?
Fashionable elements interpreted artfully can result into
being timeless pieces. | enjoy fusing timeless elements
into hotel design that encourage evoking aura of the
place. | disagree with fashionable for fashionable sake.

5. Can you illustrate some details you are satisfied
with during a design process?

A good piece of design is rather like a good piece of
music or a delectable dish. There are so many elements,
factors, ingredients. Individually they must be perfect
and well conceived. However, in symphonies, they
should also be able to fuse into each other. | enjoy
good space and lighting in a design. Good spatial
arrangement is like a healthy person, ready to take
on all forms of challenge. Good lighting makes good
design beam with radiance. From design inception to
project completion, it is a long and interwoven process.
All elements are essential towards the birth of a “great"
hotel. During these various design stages, | enjoy most
discovering artful vernacular elements and fuse them
with functional requirements. Like at home, you stretch
to each corner with comfort and seemingly familiarities
whilst amazed at splashes of delightful attention to
details.

6. Interior furnishings play a more and more
important role in hotel design, and what is your
perspective?

Hotel is one's travelling home. Interior furnishings can
help to provide the sense of home. Of course, there are
millions of possible expressions and the permutations
are infinite, and hence the enormous fun doing it.

7. In recent years, the “green concept” has been
extensively adopted in interior design, and what
measures have you taken to realise the eco-friendly
goal in hotel design?

Although hotel design commands comfort and a touch
of luxury and pampering, there is no reason why these
elements cannot co-exist with good green concepts.
Good use of space, natural lighting, economical use
of creative lighting, are only a few examples of green
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Hotel LKF

Designer: CREAM

Location: Hong Kong, China
Photographer : Virgile Simon Bertrand
Completion date: 2006

I ITUT . CREAM

The expansive lobby area shows dynamic
activity and tranquil serenity. Colours
are dark and subdued to calm the
senses. Shiny stainless steel columns of
pivoting rings add drama akin to an art
installation. Vertical timber louvers are
sculpted to form concave shapes that
wrap guests in a warm embrace.

Guestrooms are designed in two colour
schemes using complementary dark or
light timber. A custom-designed sofa
invites lounging, while well-appointed
desks complete with leather deskpad
and Herman Miller's Aeron chairs
encourage a comfort and efficiency
while working. Thoughtful attention
to detail can be seen in small touches
such as a deep bench along the length
of the window designed either for extra
seating or placing purchases after a day
of shopping. An understated elegance is
reinforced through the use of subdued
materials such as textured wallcoverings
and carpet. To give each room its
own unique identity, six Hong Kong
photographers were commissioned to
provide art to adorn the walls. Bathrooms
were also given special consideration,
with sliding doors opening directly into
the room to allow the two spaces to flow
together. When closed, the opaque doors
provide a private world of calm within
the sumptuous Cream Marfil marble clad

room.
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approach. With hotel operators and owners, one
could further explore actively ways of employing green
concepts in hotel design such as energy saving, natural
ventilation, use of recyclable materials and efficient use

FETRNEMBT X BIW, HLE
X, AT RAMEARBEREAZE,

Personal: Hotel as a Home. Going back to the basic,
going home. This is one criterion that must be fulfilled.
Boutigue hotels where customers will receive more
attention and more personalised service will become
more popular and in demand.

Experimental: While away from home, coming to hotel
can be adventurous and stimulating. One can take on
more unusual challenge while one is away from home.
Hotels with more experimental themes, redefining the
hotel norms will also be found where one’s emotional
will be titillated.

Sustainable: The green concept, sustainability, is sure
to become more and more important as it is also a
pressing global issue.

9. Behind each hotel project, there is always
a cultural spirit, and how can you interpret it
through your design?

Cultural spirit in hotel projects is like muse of fashion
designers. You have to have an image, a story to tell,
to a generation where identity needs to be provided. Its
interpretation is definitely intuitive.

10. Nowadays, plenty of boutique hotels invite
famous architects, brand designers or fashion
designers to design for them. What do you think of
this phenomenon? Can you talk something about
how it will inspire the prospective hotel design?

While hotels are very much providing a “me too" service,
hotels designed by famous architects, brand designers
and the like will give instant recognition to the hotel,
putting the name of the hotel onto the map of “hall of
fame”. Famous hotel brands will have the same effect

as well-known fashion brand to end-users. Different
design disciplines and cross-over will provide more
synergy and hence more exciting new hotel projects.
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Aurelio Vazquez Duran
REF - BETHL « 42

Aurelio Vazquez Duran was born in 1969 in
Mexico City. He is a graduate student from
IADE, Artistic Education Institute of Madrid,
Spain, 1990. After obtaining his degree in
interior design he founds Cidd Proyectos.
After 10 years of hard work and important
achievements he decided to evolve with a
new image for his company and in 2001 he
changed the name to Diseno In. In 2008,
motivated by the total image redesign of his
company, he decided to transform again and
add to the brand the activity that had defined
him for more than 15 years, giving birth to DIN
interiorismo.

He had received important awards such as the
National Interior Design Award in 2006 for his
project for Grupo Imagen corporate offices. In
this same contest he has been shortlisted on
two occasions in the Tourism and Commercial
categories. His projects had also been published
in important magazines such as Enlace,
ArquiTK, Ad-Hoc, Casa Viva and Ambientes,
as well as in the special sections Estilos for
the El Universal and Entremuros for Reforma
newspapers.
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Address: Paseo de las Paimas 765 Despacho 504 Limas de Chapultepec
11000, Mexico.D.F., Mexico

Tel: +52(55)52026524 +52(55)55203140

www.din.com.mx

1. As an expert in hotel design, what do you think
is the main difference between hotel design and
other interior projects?

When designing a hotel | don't think about my client,
| focus on my client's client, meaning the person that
will use the hotel. When visiting the hotel, the user’s
experience must be not just pleasant, but different and
memorable. In contrast to most hotel chains, where the
rooms are always the same and easy to forget where
exactly you are, the atmosphere in the hotels | design is
created to remain engraved in the users' mind. | do not
think that when in a hotel you have to feel “at home”;
on the contrary, you have to get the feeling that you are
definitively elsewhere and the room has to give you the
sensation that it was designed especially for you. | like to
challenge people's senses, play tricks to their minds and
make them aware of the interior design around them.

2. How can local features be fused into hotel
design?

It depends on what kind of project you are looking for.
Local features are an essential ingredient in my design,
as well as imported goods or traditional materials.
When | design, many things merge: my own personal
experiences, my client’s culture and work philosophy,
the location of the project and its particular context,
the weather, the market, the budget, etc. Everything
counts and mixes into almost infinite results. What |
do is to always search for the perfect balance between
everything involved in the project to obtain the best
results with the programme needs always in mind; this
is the special signature of my design.

3. What usually inspires you most when designing
a hotel?

Inspiration is a muscle you have to exercise everyday.
For me inspiration is in my daily activities, not just when
I'am working on a project. In order to transform into
a creative design what ever inspires you, you have to
be able to translate the impulses you are receiving into
an aesthetic language your clients and users will feel
comfortable with.

For me inspiration varies according to the source and
things related to design and culture are definitely
a trigger. | get inspired in an exhibit, by paintings,
sculptures, as well as by music, the theatre or even
when | go to the cinema with my wife and kids. | rarely
look in interior design books for inspiration; on the
contrary, | use them as the example of what | don’
t want to do, not because | don't like what | see, but
because | am a bit obsessive of being as original as
possible. | even do it with my own projects; | try not to
repeat anything | have done before in my new projects.

1460 —RiBERITIE,
RN /A
%uﬁ@ﬁﬁﬁmﬁﬁ BHAREERE NN ARA,
ESHRIEMHEA, W%EAH@EWEAWE
ﬂe@ﬁﬁW“mEAWWMWE%%%K%#‘
ER/AREHESERTENEZ, SXAZHE tﬁ/@iﬁ*ﬁ
tb, MLFEEENITESETE—E, %%/D’W\o o
TTRYERE, HiRiT BRSNS KT B2 AR A
DH e BARERE @EE"]KZH%EK%@)\ "MK g
SRATTABEITHRZ ., BEWRHK
/%ﬁ(f’@ﬂ]ﬁ’] B, FENERENETRE

A A EE &I SEMERET

W, HRENIZTY
REANEE,
uk(RE=5v!

2. BB B S TEEE TR
EKEUATFRIBRIT T ARE NI E, WHME, HHRAE
Bl AMBIREFE SR, BRIUBNEATR, &
Migit, SRAERSEENAZK. BPRXMERET
(DTN Iﬁﬁ”_ﬁ,@\u&%;&m%;ﬁ\ KABR mH M
HES, B 0HTWER, RAEBNHRETFEHE—
B, PESREMNRTAR, Xth2HRiti—

Mo

BERITEEMEE, TASBIBRANBE?
REBUMEAKBILA—, REEE k%ﬁﬁéoﬁ?i
BRAHREREEROLER, MANRETERRIT—
mﬁ%ﬁﬁﬁ%%&i%ouﬁ%mm$h%ﬂ%%*i
B, AT RITHERSIERNESR, It EEERBREL
MEZARIES, ERPTBENEALREKSIRITHEY
HEFE. BEMTRNRIR., Wit X SHELEVHEIRR
B, sk, hE. Mz, R KE, EENETF. &%
?W*EWEW%%OﬁﬁmE&H*m#%%ﬁﬁi
Bo MRBEATIMEASZR, MARRTIENER. £

ARBARACTA), MEREF LR, X FIAENE
MBRM—AF, HERBHKLH, TARUEMNZITR
#o



