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Chapter 1 At the Travel Agency

== In this chapter, you will achieve the following objectives: g,

- ® how to introduce tour routes to potential clients;
* o how to communicate effectively in English with your clients and discuss the travel plan
and daily itinerary;
e Chinese holiday etiquette ; :
® how to write formal travel itinerary in English.

Open Your Toolbox

Situation |

1. Background Information

When a travel agency or a tourism organizer wants to recommend various tour products or
routes to customers, the following key points in sales promotion should be taken into
consideration :

1. Channels of distributions;

Use of technology to reach customers;

Physical location of the tourism facilities;

Budget for promotion co{s/ts;

Identifying the target consumers and their psychological needs or wants;

AL

Methods used for advertising.

=

. Sample Dialogue

=

: Rebecca, a receptionist H. Hoover, a customer

: Good morning. This is Jinlong Travel Agency. May I help you?

: Yes, we want to get some information about traveling.

: Ok, what kind of information do you want? Are you planning to travel?
: Yeah. I will get married with my fiancée!

A A -~

: Really? Congratulations! National Day “Golden Week” is coming soon. You can take
this opportunity to spend your honeymoon.
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H:

We think so. But we have little experience, so we come here to get some detailed

information'. Would you please give us some advice?

: Ok, please allow me to introduce our travel agency business to you®.
: By the way, will you please recommend some tourist resorts for lovers? My fiancée and I

consider this journey very important.

. Of course. We have special travel packages for lovers®.
: Packages for lovers? That sounds good! What is the specific content?
: National Day “Golden Week” is coming soon. We have the classic domestic traveling

and special international traveling, which one do you want to choose?

: We want to choose international traveling. We have visited almost all the famous

attractions in China on frequent business* trips.

R: Which country would you like to visit?

A T

A TXI A DA D AT AD

: I have no idea; can you recommend me an interesting coufitry?

: Egypt would be a perfect choice for you. As you know, it is one of the four great ancient

civilizations> It's quite mysterious.

: Oh, do you allow any discount?

: Yes, The cost of traveling to Egypt is falling rather than rising because of National Day.
: Really? Can you tell me more about it? '

: Firstly the total price will be 2, 000 yuan lower than usual.

: Wow, it’s much cheaper now!

: During the golden week, if you buy one airline ticket, you will get another one free.

: Do you mean that I can get two tickets at the cost of one? 7

: Yeah. In addition, you can get 20% discount for the accommodation®.

: Wow! It sounds great!

: Moreover, you will obtain a small souvenir provided by our travel agency if you join in

our tour during the golden week.

H. Ok, We will visit Egypt this golden week.

R: En, It’s really a good bargain.”

III. Vocabulary

recommend v. i, BUGHE, M

resort n /v, BERMEH VR BSE T B IR R, VR

‘package ey G888, SR BR(UERE)
domestic adj. E AR, A E R, K8, RTHRER

attraction n. BE.ARZY, BB IZY, %30, ERT,5H
civilization n. RS, SO HER, AR SR AETE

falling adj. TR

rising adj. IR, 2EE



Chapter 1 At the Travel Agency 3

discount n/v. WA IO, DAY $ T

IV. Notes

1.

But we have little experience, so we come here to get some detailed information.

RARITBA ABK, BT ARARATIRATAL T — T RO
Please allow me to introduce our travel agency business for you.
IERKAVRIINB— T RAVRITHA 5

We have special travel packages for lovers.

RATE ST I RIRIEEE .

We have visited almost all the famous attractions in China on frequent business trips.

HF&EHE, PERNELRARNEAZHEALT .

It is one of the four great ancient civilizations.

ERORXAEEZ—.

You can get 20% discount for the accommodation.

BTG R 8 FHEE.
It’s really a good bargain.

AT T {E

Situation 1l

L

Background Information

As a receptionist at a travel service agency, if you talk about a travel plan with the tourist,

the following six steps are for your references:

1.

2
3
4.
5

> B

o > = >

: Yes, I'm here to enquire about some holiday package tours".

Talk to travelers and find out what they want.

. Start by getting to know about everything they’d like to see.
. Fix a route and time schedyle Write down places that they agree to visit on certain dates.

Determine the mode of transportatlon

. Make a rough itinerary. Taking into account the length of their vacation, write down the

number of days they’d like to stay at a place. Carefully consider how long various
journeys will take.
Adjust by cutting, streamlining, or adding to fit their time schedule or budget.

Sample Dialogune

: a receptionist at a travel service agency B: a customer

: Good morning, sir. May I help you?

!, My name is Sam Smith.

. You are welcome, Mr. Smith. May I know how many people there are in your group?
. Six in total. My wife, two friends of mine, two children and 1. We are thinking about
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>

> o

> W > wr W

choosing a warmer and interesting place for spending our holiday. Would you please give

us some suggestions?

: Sure. We have lots of tour routes. But do you have anything specific in your mind?
: Yeah. I've read in your travel brochure about your flight tour to Hainan Island. I'm

interested in your five-day and four-night tour by air.

: Thanks for your enquiry. In fact, you have made a reasonable choice, for Hainan tour is

now at its peak season?.

: Really? Then, could you please tell me if the price you have oﬁ‘eredv in the brochure’® will

cover all the expenses?

: Yes, it will.
: Good. May I know your itinerary for this tour?
: Sure. On the first day, the tour group will fly to Haikou and visit the Five Officials

Shrine* , and Hairui Tomb’ ; on the second day, they wii{ head to Qionghai city and
visit Boao Economic Forum For Asia®, then tour the Yudaitan Beach and visit
Xinglong Tropical Botanical Garden'; on the third day, visit Dadonghai Beach
Resort ( for Optional Water Activities, on your own account) and stroll in Luhuitou
Park on the hill; on the fourth day, visit Tianyahaijiao ( the end of the earth) Tourism
Area® , appreciate China tea-making ritual and enjoy the tea of Hainan; on the fifth
day, visit No. 1 Bay — Yalong Bay’® and visit Li-People Village'® (Watch the Ethnic
Folk Dance Show)

: Sounds interesting. Do you have any tour guide who can speak very good English and

give introductions to foreigners?

: No problem. An English-speaking tour guide will accompany tourists from the begiﬁnjng

to the end.

: Great! That’s what we want. By the way, when will you have a package tour recently?
: Oh, let me check. A moment, pléase. Yes, itwill be. on January 28th, this Saturday.

There are still some vacancies.

: Ok, we will join the tour group for this Saturday. How much does it cost in total?
: Do you have any kids below 1. 2m in height? There is some discount for them.

: No, both of them are not less than 1. 2m in height.

: It will be 3, 500 yuan per person, and the total comes to 21, 000 yuan, please.

: May I use my credit card?

H Sure.

IIl. Vocabulary

enquire V. [}, ¥TWr ; 25 A

peak noAv.  TOE, TRUG; AR% , SRTH  WEE , UEHE s A B TG IR BB R K F
brochure n - /NIHF
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shrine n. XI5 W X ,

forum n. Wiz, iHe S BREENHEYE ;7 %, 1
tropical adj. ], (RR) B

botanical  adj.  AEYIEH

stroll V. B, 180, N B

ritual n. 10, AL BB, BHAE, BT AE

bay n/v. MR RRIE), 2], 2R A
vacancy n. 2GR, 2, 25 R0, 0 RS R, R

Iv. Nofes

L.

© PN s W

10.

I’m here to enquire about some holiday package tours.
REREW—TRXTH HAREHAELIFRNHN.
Hainan tour is now at its peak season. ¥FRFUFBLZEIEALF (FRUE) Bu&sH,
the price you have offered in the brochure YR\ IZEE &M AT
the Five Officials Shrine T/ 47
Hairui Tomb #3542
Boao Economic Forum For Asia 1§% MLz
Xinglong Tropical Botanical Garden Y4R& £ HE 4 b
Tianyahaijiao Tourism Area K {E¥E gt X 2 X
Yalong Bay W7 Ji &

Li-People Village 2 3€

Learn Some Useful Sentences

AR RN L S

e e e s
N N =

I have three weeks’ vacation saved up.
Our budget is a little u%)l;t this year.
Are there any other suggestions about our vacation?
Could you give me some information on your European tours?
I'm afraid winter is not the suitable season to go there.
It has already been made out. Take a look, please.
The transportation fee takes a great part in the budget.
What will the weather be like there when we arrive?
Would you please tell me the rates?
Could you arrange a trip for me?

. I can only be away for a week for the trip.

I can’t decide it now. I will call you back to make a reservation.

Could we have you make all the necessary flight, hotel and tour reservations?

We are very happy with this itinerary. You’ve arranged everything we’ve asked for.
May I go through the tour brochure first?
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16. Here is a guidebook and some pamphlets with information about the city.

17. T highly recommend Tour No. 2, the city tour.

18. What about the package tour?

19. It includes the first class hotel, city tours, baggage ha.ﬁdling, and even meals.
20. Is the explanation given in English?

Practice

I. Listening Practice
Listen to the short passages and fill in the blanks according to what you have heard.

A

I'm Lucy. Today, a newly-married couple came to the agency. They had planned to
spend the honeymoon and asked me to some good togrist for them. I
introduced our travel and asked them whether théy would choose

traveling or traveling abroad. They chose the latter for they had already visited most of the
famous domestic
B.

My name is Ben, and I work in a travel agency. I am responsible for the exploration of
the new tour. This morning I reported my scheme to the General Boss Carl. The Red tourism

route has been rather ~ recently. The groups are the of both
group travel of organizations and family travel. There are different routes so the durations are
also . The price of the 6-day tour is higher for we will flights for
tourists. o
C.

I'm Harvey, a staff of DH Travel Agency. Today, I received a customer who said his
company planned to travel to Bei Daihe in group. I asked about the members of the group

and the date for I need to whether any ——— will be available then. Then he
asked me how to arrange his . So I gave him some other of the tour like
the beautiful of the spots. ’

II. Role-Play

Suppose you are a receptionist at a travel agency, and now a couple, Mr. and Mrs.
Green come to visit you and ask for some information about tour routes to Suzhou and
Hangzhou. Please recommend some routes to them and give brief descriptions of the
attractions concerned, and their prices, accommodations, transportation and services available

as well.

III. Matching
Match the following pictures of scenic spots in China with their locations.
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7

e

Yellow Crane Tower Haizhiyun Square Lantau Buddha
5. 6. 7.

JiaYuGuan Fortress

Great Minister’s Temple
of the Song Dynasty

Yuyuan Garden

DunHuang
MoGao Grottoes

Giant Buddha in Leshan

10.

Hundggd-li-long ladder
&

Shanghai
Gansu Province

Sichuan Province

Hubei Province

SrmQmEBEOOR R

Hong Kong

Zhangjiajie, Hunan Province

Qingdao, Shandong Province
Dalian, Liaoning Province

Kaifeng, Henan Province

Xinjiang Uygur Autonomous Region
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IV. Practical Reading

American cities are similar to other cities around the world. In every country, cities
reflect the values of the culture. Cities contain the very best aspects of a society : opportunities
for education, employment, and entertainment. They also contain the very worst parts of a
society ; violence , crime, racial conflict, and poverty. American cities are changing, just as
American society is changing. '

After World War II, city residents became wealthier, more prosperous. They had more
children. They needed more space. They move out of their apartments in the city to buy their
own homes. They bought houses in the suburbs, areas near a city where people live. These
are areas without many offices or factories. During the 1950s the American “dream” was to
have a house in the suburbs.

Now things are changing. The children of the people who left the cities in 1950s are
now adults. They, unlike their parents, want to live in the citiés. Many young professionals,
doctors, lawyers, and executives are moving back into the city. Many are single;others are
married, but often without children. They prefer the city to the suburbs because their jobs are
there ;they are afraid of the fuel shortage; or they just enjoy the excitement and opportunities
which the city offers. A new class is moving into the city — a wealthier, more mobile class.

Only a few years ago, people thought that the older American cities were dying. Some
city residents now see a bright, new future. Others see only problems -and conflicts. One

thing is sure; Many dying cities are alive again.

Choose the best answer.
1. Paragraph 1

A. explains why American cities are changing

B. shows that American cities have many problems

C. is a description of cities o

D. says that American cities contain the very best aspects of a society
2. In the 1950s the American “dream” was

A. to have a house B. to buy a new house in the suburbs
"~ C. to have a big car D. to buy an apartment in the city
3. In paragraph 3, the author gives reasons why people want to live in cities.
A. two B. four C. five D. three

4. According to the article, cities are .

A. sick B. living C. alive again D. dying
5. The movement of people to and from the city can explain

A. racial conflict B. social changes

C. violent crime D. the best aspects of a society
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V. Translation

A. Translate the following into English.

1. BiERREHNE SN, ARKBYE OaREBHEYEE.

X AR BRI B PRI P R L7

RITEREB R FNTH,

12 RFGREZ i , B0 M5 =& 7 380 o6, Bk Mri& A{L 6 780 IT,
ARARMITIT X Fh R dr R 7

i S I

B. Translate the following into Chinese.
‘Good morning, Ladies and Gentlemen:

‘Welcome to Beijing ,and welcome to today’s
Hutong tour! My name is xx, you-—e€an._ |
simply call me Grace. I was born and grew
up in a Hutong area. Today I'll show you
around my neighborhood. If you have any
questions, please let me know. I will try my
best to make your stay a- pleasant and
memorable one! First of all,I would like to ‘
start with the term “ Hutong” , H-U-T-O-N-G. What does Hutong mean? According to
experts, the word Hutong originated from Mongolian language meaning “Well”. In ancient
times, people tended to gather and live around wells. So the original meaning of Hutong
should be “a place where people gather and live. ” Another explanation says that during the
Yuan Dynasty, about 13th century, residential areas in the city were divided into many
sections. Between the smaller sections were passageways for people to travel through. And
those passageways also fungtioned as isolation belts against fire risks. In Mongolian
language , passageways of this kind were called Hutong. But no matter what Hutong exactly
means, one thing is for sure. That is, Hutong first appeared in Beijing during the Yuan

Dynasty.

V1. Writing
Making an Itinerary

Tips for reference

Now that your guests have decided where to go and what to see, it’s time to write down
an itinerary. This itinerary will record your trip from arrival to departure. In general, a good
itinerary includes the following items: title, tour name, duration, price, city, attractions,
date, transportation, sightseeing, travel time, accommodation and specific instructions about

the package fees.
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Sample ;

One-day Tour in Beijing

May 2nd (Monday)

8:30 . m. Pick up travelers from hotel, then drive to the Great Wall (120 miles away
from downtown, about one hour’s driving).

9:40 a. m.  Visit the Great Wall. (2 hours).

11:50 a. m. Lunch at Pearl Restaurant (50 minutes).

12:50 a. m. Visit the Thirteen Ming Tombs & Reservoir.

4:00 p. m. Back to Beijing Hotel.

Service Standard .

Round trip transfer to your hotel;
Air-conditioned coach;

Entrance fees for attractions as listed;
English-speaking tour ghide;

B S

Typical Chinese lunch at a nice restaurant.
Task: Write an itinerary for the Blacks who want to have a city tour in your hometown or
other cities in your province for two days from May 1st to 2nd this year.

Rnow Something about Social Etiquette

The Mid-Autumn Festival

The joyous Mid-Autumn Festival was celebrated on the fifteenth day of the eighth
month, around the time of the autumn equinox ( Bk4}). Many referred to it simply as the
“Mid August”.

This day was also considered as a harvest festival since fruits, vegetables and grain had
been harvested by this time and food was abundant. Food offerings were placed on an altar



