ZLIN 3R
EENTESETTT]

AHEETH/KILE

) B3 K 2 i B AL



* In i-]. i

M%Eﬁ/?k

& WUHAN UNIVERSITY PRESS

e BRI K F H AR




EHFERRSE (CIP) #i

IREHIE IR/ AR A, MRS . —IIL: IR R4, 2010. 8
IRFEATALSETE RIS/ AL

ISBN 978-7-307-07963-2

[.3% 0I.OaA- O N.ARF—FEHHE—IOE—m%y
M—## V. H31

[ R AS B 518 CIP 2dli% 7 (2010) 28 119642 5

WG P e TAERA X K RABT S 4

HRRAT: BUNKFEHME (02 &8 wmu)

(B FHEHF: cbs22@ whu. edu. cn 3L : www. wdp. com. en)
B[R 38 L4 HhED 45 A BR A A
HA: 720 x 1000 1/16 EN9k:9.5 FH.192 FF w1
ARIK: 2010 4F-8 A% 1 jR 2010 4F 8 H %5 1 KENHR
[SBN 978-7-30707963-2/H - 700 EHr:21.00 JC

RRALETE, AEEE; AMBHHNEY, NBERR., R, KRERENRE, S5 4B BHeE
FRITER R



T EMGHERS, KETL-HERBEAREFNBREUFTORT L, £
WIRE P I FAE, FERERARSS, FLHRE 20 #4280/ LK, RERFITIL
ATAARBEMSYE, BECLLH T E™ LA ERL.

BE, RKETLELBAREBSFMEHEM L, mMERRMERMBELHR
B, SRR, BFHERE . LR, AN ARMNESH—-EHERTH
&, MZRERER LS ERRERED. REER, FUETLEHR. &
FEHEEEENTEHERERTPHARER TR/ EBER, BEAKBENKLIT/EE
B, WAL ARMERERPUEANATEENHEHFEOER, SN
WARKEEN ARSI ERBHENER.

REREMUNEEEAAWTERBEEN, MEANSREEZNHESIH
THEENREL ZEREFBVIREERERFIMNRA TR, HFL) ALl
AEFNEXBRFIAPHR, UBELERETIE 60 KTMEAREE LA
THRATRANIERE. ERETH, RINKETRXE(RETLEERIH
#1) ( Automobile Industry English Series) , R BA B UT 6 N :

1. WERWIKF

2. KEWERRE

3. WERERLE

445 R (ERRYEE)

5. KEMLER

6. WREMRKWREE

ERINHMEFEI I KITRETEM A RBTEVIMBA AR ERELE
WAL, MR ETLMAE., 68, SBOBERBER TR, EXRI#H
MR T, ROTBFNEETEAE. o, T8EE. THHEENEN. 5
PARMBINEEE. BMTEZ., A4S, BARH. RS, BIEHTL

1



90

Ve ARV, RERATIENALEREENTENSEHML.
SHMHEG—FR—-TRIAT, AXNEIA, RENEEHABERAE, 3#
BARA RS, UEAELER.
HTFEAERHTURRKREFT LN EERIFEEEHNEM, FLUERSHB
#, FEBAFXEEMN KREEMOHILEIE,

¥iE
2008 EFR B



2008 SELAK, ZLRESMAEIHRER, HRARETLIERRENTRE H
FRER, NRE=ZXKREELLSERBI=HN%, BENRELER—FH
HE7TIERPMERTH, £RUETLERRRANESE. S KRFEERFHE S
B, BdBRA . AHEAS LI FEORBEEE . R, XHLSBK
R EATHELFE CHHRET LTS RERR B EIE, 2010 £4£3, ©
IR 95 % 0 365 T R Zh 2 3R 42 R SR PR IR AR IR (Volve) , B3 Z BB £
SRV AMAEMLERARE, BRA—, HA-mBERLAK: XFREERE
KEFUERRERLEFRBRBRDPHF AL, WX — KRG HERERA G E
AT AR L BRI E S, TEEX R ERET WML AR R BRI R R
THHER, AP ERBNX—ZRBHTREN.

AFPRAIRAELRERE L N EE, BREANAHRAGAREGHE,
HETHEEASATERANEELREBINEG. A FNBRABEARATRES
e, HEREBRNTHBEMEME, HTFABUEALSWREREETR KL N
F2, FUBRERABAMBROEWNEE—ERELRMT &k, ATEE K
IR EL L REEY A

ARIETE, AFPENRERTEREETSSR], ITHERE, &N
BEBRE—BERBTRELBESRFENERNE . WRBAEZNB, TR
YA R ESRMGE LB,

BB RAERBRETLMLA RREEHERL, CUABEHBER, i
DABEFETXRIENGEAEEBINES. RECUA LSRR BN E
R, EHERRCMWAE T DOEX, HEGNIETRB THRRLE, REG4I LY
FHBHREER, EETRESCHEMAREEEAECHEIETNSG. It
Sb, B—FHWRTTR T Brainstorming (KINMR), #Ei% 5 #4777 BB 4
%o 75MER—F I Functional Devices #1457 254 4] T DA K W] 48 5 A ) 41 1

1



P ~=nezs el

#o _
B FAREF FRHFERIETEREA—, RONZTRFRARZE, RH
BAITEREUAEREARE, UTFEXSHIESE.
BWEABERIARKHMIFSHE,

£ &
2010 £ TR A



Contents

Chapter1 RET /O
Core Module / 1

Background Information / 10
Functional Devices / 10
Exercises / 11

Brainstorming / 12

Useful Expressions / 12

Keys to the Exercises ~/ 13
Keys to the Brainstorming / 14

Chapter2 AREBXTY 7/ 15

Core Module / 15
Background Information / 22
Functional Devices / 23
Exercises / 23
Brainstorming / 24

Useful Expressions / 24
Keys to the Exercises / 26

Chapter 3 | S=EmMIHbE / 28
Core Module / 28
Background Information / 36
Functional Devices / 36
Exercises / 37




Contents

Brainstorming / 38
Useful Expressions / 38
Keys to the Exercises / 39

Chapter 4 | ZESalEs / 40

Core Module / 40
Background Information / 47
Functional Devices 7/ 48
Exercises / 48

Brainstorming / 49

Useful Expressions / 49
Keys to the Exercises / 51
Keys to the Brainstorming / 52

Chapter5 IERL(1) / 53

Core Module / 53
Background Information / 62
Functional Devices / 63
Exercises / 63

Brainstorming / 64

Useful Expressions / 65
Keys to the Exercises / 67
Keys to the Brainstorming / 67

Chapter 6 W&FE / 68

Core Module / 68
Background Information / 75
Functional Devices / 76
Exercises / 76
Brainstorming / 76




Contents

Useful Expressions / 77
Keys to the Exercises / 80
Keys to the Brainstorming / 80

Chapter 7 ®bcL&k(2) /7 81
Core Module / 81

Background Information / 89
Functional Devices / 89
Exercises / 89

Brainstorming / 90

Useful Expressions / 90
Keys to the Exercises / 92
Keys to the Brainstorming / 92

Chapter8 REBLRE / 93
Core Module / 93

Background Information / 100
Functional Devices / 102
Exercises / 102

Brainstorming / 103

Useful Expressions / 103

Keys to the Exercises / 105
Keys to the Brainstorming / 105

Chapter 9 | mES=2 / 106

Core Module / 106
Background Information / 115
Functional Devices / 115
Exercises / 115




G e el vt 2

Chapter 10

Brainstorming / 117 |

Useful Expressions / 117

Keys to the Exercises / 118
Keys to the Brainstorming / 119

®E5K7FE / 120
Core Module / 120

Background Information / 129
Functional Devices / 130
Exercises / 130

Brainstorming / 131

Useful Expressions / 132

Keys to the Exercises / 135
Keys to the Brainstorming / 135

HRBEEJRIANBREGGZ XNEE /

136

BERARENENRIK 7/ 140

BRERRTE / 142

Z2EHE / 144



Chapter 1 e e (/\/
AEIRIT

s/

-~ -

<" Core Module

Al Let’s Start the Tour Around the Car Plant from the Design Center

Receptionist;: Good morning, Mr. Phillips, my name’s Sally Wood, the receptionist.
Welcome to Sunrise Car Plant. Ill show you around our property''! as to
have a general view. Now, here we are, this way, please. ( Phillips 5%
H, 5. MY Sally Wood, & Sunrise A HERFR, REgFES
MBI AR, BN AREFNIKRETH. AEFREE.)
Phillips: Great! This is really a big plant. Where is our first stop, Miss. Wood?
(KFT! XTTHREKRY, Wood /MNH, RAISEEHERE?)
Receptionist: Oh, please just call me Sally, Mr. Phillips. Our tour will start from the
Design Center. (%, IR FHFN IR Sally I, Phillips 554, RAITM T
HLIFHSWE.)
Phillips: Great. Just call me Ben. (K& T, #BREI IR Ben I, )



RERSERE

L . .

Receptionist :

Phillips :

Receptionist ;

Phillips:

Receptionist ;

Phillips ;

Receptionist ;

Phillips .

Receptionist ;

Phillips ;

Receptionist ;

Phillips .

Receptionist ;

2

The Design Center works just like the brain'®' of our plant where a lot of
good ideas are born. An excellent team is here and their products are
fabulous ideas. (¥IHHP.LMEHE T WM, FHEEHREMXE
FRER. XBEH-TEERNE, =R ESPNER.)

Do you mean they just produce good ideas? Fancy! (R EZEB BMIR
HEFHEREG? XEERT!)

Of course not only ideas, they also produce something physically’®’ that is
the model car. (HAAMNMNAZMFER, MIEERMERERRE,)
Really? I am interested in model cars. As a matter of fact, I have had a
great collection'*! of them. From the antique models to the super real ones,
(KM% RIVERELE, gBBETRE, W&
FEFBRRES, NARHF,)

Well, sounds fantastic, you are really a great collector for car models.
Youw’'ll find your visit here is rewarding. (BT AR, CHEREMN
WKW, B—ERXRBRXKESWIBH WK )

Certainly. To tell you the truth, I can’t wait to start the trip. Shall we go
now? (RLXAM, BELE, RARERKT, #EMW,)

OK. Let’s go and you will see if the models here are like what in your
collection. (#f#y, HRME, BHARTUBHEM], BESEHEWEK
HRE—F.)

{Looking at a model car. ) Wow! What a smart car] It couldn’t be better.
You see, everything is here, just like a real one. ( I, ZRHHKW—WHE
! HRKEFT! AF28EFT, REREMN )

After the model car is made, it goes into production. ( X4# B IF /5,
BRAUER™T.)

From a model car to a real one, is there only one step? ( N EM B E £
BRAE—-2ET?)

Of course not. You'll see how a car is built after its design is completed.

you name ",

Here we are, the Design Center. We should stay outside the design room
as they are having a meeting there. ( ¥ A&, BB LSEFIRHER
F-WEMNEF2SR, HERMNATRIFPLT, RERITREE
HRIHE, RIHHEERRILITFS.)

Oh, they are discussing. A new car is to be born, I guess. (¥, fffJ1E
EE, R EXERETE,)

Yes. People often think a car is born on a sheet of paper by an experienced
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Phillips ;

é}fb Notes:

hand. But it always needs a group of people’s ideas such as how it can look
great or chic'®’, how many people it can carry, how much room'”’ its
trunk"®’ should have, and what fabric'' it should be equipped with!'"®?. (
R, AMMBUR - MERFEHAME - AREBE S —HH
FREE, HEFRE-HHENRITEEAATE. L ERE
HASBLEMINE, TUREDLA, FREELZK, ABEH
REanf, A RA AR, %%.)

Wow! So a new car is born here by a group of talented people. (FE, 3k

—WHER X AZRA ANGRITHRBY )

[1] property —RtZEEYNL, XBEEAF R X,

[2] brain X BIEFIH.L, GEAFEMANERZL.

[3] physically HIEFI, HEHK

[4] collection WK 5

[5] you name it OiF, A RERUMAH",

(6] chic B M, WATH

[7] room XEBAERT $i & A, BHNZ[A, . There is much room for improvement.
(BHR KM B2, )

[8] runk JRE N KM, XBHREEHM.

[9] fabric XIMAEXEAWBEER, —#HlE, ZHIHSEY,

[10] be equipped with 34 % . M. All expressways are equipped with emergency
telephones. (B RN B4 36 B R AR B L1 )

A2 Novelty is Everything''!

(At the lounge of the Design Center, Mrs. Bellow, the director of the center, receives the

visitor and tells them about the key'* factors for car designing. )

Mrs. Bellow:

The success of any new car hinges largely on'*! the novelty of its design.
y g

Visually'™ , it must somehow differ from its predecessors™’’ in order to
{7} " and stoke desires™

catch the eye!®’, stir passions . As you know, like

a newspaper or novel, a car becomes less interesting and exciting once you
have read it. So the car designers here, like journalists and novelists, are
1 ¢cycle of coming up with!"! the

“next new thing”. (R ERTRY, MARE LARKTHEH

necessarily caught upm» in an incessant

3
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Phillips: Do you mean a new model must look totally different from the previous

Mrs. Bellow:

RFBE, AT EERLHE ZAHHBA AR, XM
WoIMRER . TEIEE, WEMMNOBE S, MREC2EL—H
MR —A DR, BROMNBRAIRL2ET, FE, FEQRMLE,
Hie, BAITWRERITERERECESDREE -, FHERH
R&h, FRHERAMAFREEHAFTHER,)

{12)
ones? (HRBURLH EMIIINE — 2 BHMERIN T LA —FEG?)

A new model is expected to seem at first to have nothing in common

{41 Taking the headlights''®! of the new model in

1

with'™®! earlier themes
design''"®’ for example, the novelty amounts to!"’ perhaps the cleverest
visual bridge'™’ to the original'®’ . You can see, on close examination,
that the original’s headlights were also set into oval openings. By flipping

%) just so, you can see the visual similarities ">’ of the

old and new designs. (—HRF L%, FHEEMLILATE—#H. U
AEIT M EE LRI RS, HAFZARETEREERS
BELRHUENEMS, F4F, BHSRkHA, HLHKXOFTITH
BHREMEEA. WRAFIHWEROBTTI I, BRI
“EBLELEFMEMBZL)

one and rotating i

Phillips; That’s right. The most appealing'®*! new shoes are comfortable enough to

Mrs. Bellow:

remind us of ! our old shoes. (W, EZRANERETFEERS
R AP MIBEEF—HEFE,)

Like literature, painting and music, or any other creative endeavor "

b

coming up with something truly original is the most demanding'®’ aspect of
car design. Only by doing so, can that never remind viewers of what’s
already out'*’ there. Just ask any car buyer, and you can find all of them
are trying to find a car that’s truly unique'™’. (X%, 2@FH. &,
BIZARM— AR TAE—F, EERAUUENEEETRRER
HHERABERARBREN —~T, RALEMAM, £ ALY
RERBEMH2EENRE, M - MREHBERELI K
RAFWE,)

Phillips : How can designers work out endless new ideas? (I ZE I & /i fEi

Mrs. Bellow:

8 o5 TR A TR ?)
Solving this problem, a designer has always to reach back for'®’ a look,

which is so old that looks like something new. As the fashion industry

learned eons [zg]ago, recycling'™' themes is the simplest way to
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continually come up with something “new”. (ZEMFEIX— &, it IfHt
BAEFEE, EA-SRAUNKHERPIRBAFHL T EMH
MAEEJLUEFRRRRAN =, N EEER P ERED
Phillips: So the car designers seem to be artists. (IR, KERKIT KB Z
REK.)
Mrs. Bellow: Yes, they do'*') and they are. (Xf, M1 Z A K, MEBREZ
AR%Ko)
Phillips; Believe it or not, T used to"**) dream 1o be a designer. But now I've turned
to be'™! a tourist guide. (RAMKMAME, RYLBHERN K
T, ERIRRE T AR
Mrs. Bellow: Really? It’s never too late to start to make your dream come true. I hope
someday you could join us here. (FNG? A i Bl 76 52 B B At o Bf R
B, REEHFBREEMBA]—EITIER.)
Phillips: Well, I'll try my best. (I, BLIMME.)

ﬁ@m Notes ;

[ 1] Novelty is everything. novelty B BT & K/ FH RN/ FHEERNH Y ., everything Bl
BEEW, l: Money is something but not everything. ( FBFEMRBEEE, HAR
BEEW.)

[2] key X8R, ;. Usually, the first sentence is the key sentence of a paragraph.
GER®, —BRIEWHETDEEPLH,)

[3] hinge on R TF, Lh---- H¥#. 4. How much you gain hinges on how much
you pay. (HRATHZD, BMEBIAELS.) XB K lagely XRBIE .,

[4] visually BS L, R, EWHL, M. He explained the journey visually by
use of pictures. (fBiE B E R MR T XEWIKIT,)

[5] predecessor A Y, Ai&. f0: Will new plan be any more acceptable than its
predecessors? (FrifRILEAHNH B ES AFKEL?)

[6] catch the eye 5] A, 3] A H

{7] stir passions £ A3, LA EREURIE

[8] stoke desires JHE AHY (M3K) BKEE, stoke B ALK, 51843, f: He
continued to stoke up hatred in his speeches. ({BZEHIE T AKIMEATIRILIR )

[9] be caught up % ...... mg] , %@gg

[10] incessant FFLEARWIH, LH LK

[11) come up with $&i!, #1: How can he keep coming up with such a great promotion

5
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plan? (fl/E ARH XA —NERXKEHTRIVE?)

[12] previous %6/T M, LABTHI. 0. He has made some modification on the previous
design. (X 5B R BRITHR T &8k .)

[13] in common with Y------—#f

[14] theme £/, FHeft, . Outer space is a favorite theme for the designer. (4
RE—HER O ITE 2B )

[15] headlight #74T

[16] in design 7EB it H

[17] amount to BB, U: The efforts amount to his success. (£ T ARLLEL f7, i
BTFRINT o)

(18] bridge X HIEBWE,

[19] the original JRFK), JREH

[20] flipping one and rotating it flipping B A RE ML FHIZ AR B F, rotating BN
3, XERAE—ERRFFEFE.

[21] similarity #4212 4

[22] appealing R 5] A B

[23] remind somebody of ik A [l ##2, #M: This styling reminds people of the days in
1970%. (AL AR 20 e 70 £RAWH F.)

[24] endeavor %idl, B A% /1, Hi: Shop assistants should do their best endeavors to
give the customers satisfaction. (JERWIZR IHHMERE.)

[25] demanding TAEERFH, FERBLEH (RWEE), BN

[26] be out FLHTHY, MK

[27] unique J—F K, NEK, ME—M, I: The unique design is appreciated by
a lot of visitors. (Vi HE X B H B M4F 2 A K HFRBE,)

[28] reach back for ft I 4k

[29] eons ¥4

[30] recycling REMEIRH, FTEIKH

[31] Yes, they do... X &%} “So the car designers seem to be artists” [} B8, do FH/E
RzhiA,

[32] used to do BARL LW HM, MHEAEALATHM T, WM: I used to do morning
exercises. (T EBERB%, HIALELRBLT ) EE used to do fl be used to
doing/something X FIET, FEHEERIBM THMIESE, 0. He is used to the
weather here. (fthiE R T X B KRS ,)

[33] turn to be JF3R R, IFRHE, SR 2, . It turned to be a waste of time. (%558
& H REE )



