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Case Study 02: Mapping Meaning message in order 10 ascertain the quality and
An important aspect of dexign authorship and the appropriateness of materials used and visual language
sell-intiated editng and visual ¢ adopted. together with the range of contexts within
content lies within the f which the work might be viewed and interpreted
The designer can collec

such a way a5 to emphasise new meaning which may Designes and educator Altson Bames used the 1ools
be inherent in famikar content of the cartographer and the information designer
within her project. which attempted to investigate the

ing. the systematic organisation of compiex human dimension often lacking within tradtional
A forms of urban mapping such as street maps. Whilst
ane might expect to find detais of histoncally or
culturally important locations, together with st
names and navigational devices on any given town

architectural space. Her maps, detailing
views of the area of New Basford in Not

THE SIGNS ARE
ALWAYS THERE,

THEY JUST NEED
TO BE READ
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| FIELD OF STUDY
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specific target audvence or market for the desgn
The designer needs to consider both the external
position of their intended work (the explicit aim of
the communication itself) and its intemal position

(the relationship between this particular prece of visual

communication and others within the same context)

This is very important. as contemporary cultures are
saturated with displays of visual communication, in the
form of advertising, information graphics, site-specific

| identities and images related to entertainment
or decoration If a prece of graphuc communication 5
1o be displayed within this arena, the designer needs
10 be aware of how it relates to competing messages,
and how the problems of image saturation or
information overioad might be resolved in order to
communicate effectively.

Of course. the designes wil become more famiar
with 8 specic feid of study through professional
experence. By buikding a relationship with a particular
chent and working on & number of projects aimed ot a
dtinct audience or cultural group, the designer can
ieam which forms of communcation are kel 10 be
more (ot less) efective. Fiekd of study research then
becomes more intutive, based on prior experience and
learning, and the designet s able to move more quickly
toward a project focus and methodology

Field of study research takes a variety of forms,
dependent on the context of the work_ Market
research might be appropriate to some briefs, whereby
the designer seeks out other work in the same field
and analyses and compares the visual forms of
communication relevant and readable to a specific

audience. This could mean a review of comparative

FOCUS

METHODOLOGY
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