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| “l'am in charge of the

Marketing Department.”

p. 2

AT BOR
“Why don’t we look at the

~ bar graphs?”

p. 56

A RIFRETT (1)

“It seems we will have to

delay the delivery.”
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“Let me sum up the main
points again.”
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“My presentation will take
about 15 minutes.”

p. 14

SHHT AR (1)
“Productivity has
decreased by 10%.”

p. 68

EABmRETR (2)

“What differentiates this
product from others is its
durability.”

p. 122

SRR

“That concludes my
presentation.”

p. 176
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“How would you like to
market our new product?”

p. 26
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“The turnover is below our
‘expectations.”

sEjE (1)

“Obviously, we lost an
opportunity.”
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“Are thefe any questions?”
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“Let’s move to office
security systems.”

p. 38

AR YRR T

“The procedure is
generally easy to follow.”

P 92
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“There is no alternative
but to save energy.”

p. 146
R ,
“Sorry, perhaps | did not |

make that quite clear.”

p. 200
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I’m in charge of the Marketing Department.
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" The subject of my presentation
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Thank you for making the effort to be here with
us today.

BB AR S RigERBIRNXE,

HOETFIRIY, BN MBI AFR MR, AT “IREM B 8 %
WRFREB " FRRE. EIEXSEH, AN ERALRRENFH
BN, TERXFEOLT, Uk AR R NSRRI

L o

+ Thank you for taking time off from your busy schedule to be with us today.
SR G4 RAE A T2 Fpdih Hh s () R B FRA X B

« Thank you for giving me this opportunity to address you today.
IR KA RATREX MRS HIPLE

» Thank you for the wonderful introduction, Chairman Kim.

B ERREN D, &,

>> IEERX PR RIATT
It's an honor to have the opportunity to address such a distinguished
audience.

AL m AN I RIS, TR+,

Thank you for being with us.

BB R KB FIK
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My name is Kate Kim, and | am in charge of the
Marketing Department.

BMHS-€, fiEmH.

I'les

X BIGMARRYGDRERZ J5, 8 FRFENBAC ., EFHREARNEZ
HATLATE: Let me start by saying just a few words about my own background. ( 7E
WETFIEZHT, HLLRAER AN D —T A, ) BE LT LIS For those
of you who don’t know me, let me introduce myself. ( i TH LT RIFAIAIRTR,
BRI R — T B RN

AL

« l'am in charge of corporate finance at our headquarters.

HAE LA TTAF IS

= | 'amin charge of running this exhibition.
KATTHRBEXKER

+ l'am in charge of the special project team at S Motors.
HAATTSIREA AR H 4

>> IEEXFER RIA

| am responsible for product design.

ATt

| am the marketing manager for LK Electronics.

LK T AR TG L,

I work for KTE Communications.
RIEKTEBE A 7 TAE,
L1

| ¥ESMIIHE - Overseas Marketing Department

{=XIEB - Planning Department

. ¥$BKTH 4 : Special Project Team

LR TF& 4 Product Development Team

| BF%&¥ : Research and Development (R&D) Department
43113 : Accounting Department

#113 - Design Department




The subject of my presentation is advertising
strategies.

BRI BEN MR SR,

TR, POZPISH GO A R, “F BRT AT Ll subjectRaRn 2 4,
AT LI Ffocus (£E55) | topic (F) | title (FHH ) %5, W5RAE LRI
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« The subject of my presentation is how to improve our productivity.

FRILUCHR A0 T UL B PR R AT LR 7 5

« The subject of my presentation is how to avoid sexual harassment in the
workplace.

FMUA B UL R AR B PR

» The subject of my presentation is how we can increase our market share in
America.

FRICU AR A AU BRI AT T SE [ A T S A

>> i0EXFER R IA T

The topic of my presentation is an analysis of third quarter earnings.

FRIML YR 0 TR = F AT



| am going to talk about the importance of
developing lower priced brand.
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- | am going to present a new theory in semiconductor engineering.

T 432 SR TRy T — R e

- | am going to brief you on the origins of the computer industry.

Fos i R F R A AL T RE TR

- | am going to update you on some new marketing strategies.

T 171 KA 28— LE IR O B B S

be going tofewill & A AR A T4 ke, 12
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| am delighted to introduce our new product, SN5.
RS 241 K F A HFRATIET 8, SN5.

| am honored to have the opportunity to introduce our new product.
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