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It's Not Easy Skiing Green
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As climate change threatens to turn snowy mountains green, ski re-

sorts step up their eco-efforts.

By Linda Burbank
Jan. /Feb. 2010
National Geographic Traveler

The 2010 Vancouver Olympic Winter Games have an official
supplier of carbon offsets—a first for any Olympics—that will com-
pensate for the Games’ estimated 110,000 tons of direct carbon emis-
sions with clean-energy projects. But as thousands of athletes, coa-
ches, families, and spectators flock to the events in February, they’ll
add another 190,000 tons of emissions that won’t be covered by the
official program, Organizers hope that other corporate sponsors,
participating countries, and individuals will step up to pay for their
own offsets, though whether they will do remains to be seen. The
dilemma is emblematic of the challenges facing the entire winter-

What does “ carbon
offset” mean?

What  efforts are
called for from other
parties?

What does “dilemma”
refer to?
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sports industry. Skiing in the Rocky Mountains faces a literal melt
down as early as 2030, with reduced snow at lower altitudes, so cur-
rent base areas may have little or no snow, plus less snow overall, as
well as shorter ski seasons, according to a recent climate study by
the University of Colorado at Boulder. By century’s end, there may
not be enough snow for commercial skiing in the Sierra Nevada.
Warning signs are evident: already, some 70 percent of ski areas in
the Ttalian Alps and 30 percent of French slopes depend on artificial
snow.

“This is bigger than anything the ski industry has ever faced,”
says Auden Schendler, author of Gerting Green Done: Hard Truths
from the Front Lines of the Sustainability Revolution.

Ironically, although love of the out-doors drives the sport,
downhill skiing and snowboarding are inherently not green, says
Dave Meyer, the blogger behind wwrw. skigreenguide. com. Real es-
tate resort development, snowmaking and grooming, and skiers fly-
ing to far-flung mountains all add up to a high-impact—and possibly
unsustainable—sport.

The ski industry is working to ameliorate its impacts, though
not everyone agrees on its progress. This year marks the 11th anni-
versary of the Sustainable Slopes program, a voluntary environmen-
tal initiative of the National Ski Areas Association (NSAA)', a trade
association with 329 members, primarily in the U. 8. and Canada.
Critics charge that participation in the NSAA’s voluntary program is
a snow job: With no independent oversight or sanctions for trans-
gressions, resorts can garner green cachet without actually having to
better their standards, “While 1 appreciate some of the work they
do, a lot of it is greenwashing,” says Hunter Sykes, a consultant
who has worked with the Ski Area Citizens’ Coalition (SACC)Z.

SACC performs an annual assessment of the environmental per-
formance of 84 mountain resorts throughoui the western U, S. Its
scorecards are limited to resorts located on public land, whose re-
cords are accessible through Freedom of Information Act requests;
most eastern resorts are on private property. To rank in the top ten,
resorts must have a proactive approach, including measures such as
water conservation and public transit.

The reports of both groups reveal an industry working to cut its
carbon emissions and reduce waste. Sixty-three resorts across 17

states now buy renewable energy to offset some or even all of their

What are the challen-
ges facing the winter-
sports industry?

What is a “high-im-
pact sport”?

Check out who do(es)
not agree on the pro-
gress - of the ski
industry’s work?

Guess the meaning of
“greenwash”.

Why is the work of
NSAA being charged?
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energy use. NSAA members compete for environmental awards, ad-
ministered by sports-snack manufacturer Clif Bar, last year,
Wyoming’s Grand Targhee won the top award.

So how can travelers schuss with a clearer conscience? Get in-

formed and then vote with your wallet. look at the Scorecards
What does “vate with

(wunw. skiareacitizens. com) and see how your favorite spots meas-
your wallet” mean?

ure up. Support the sustainable resorts with your patronage. The
number of skiers has remained constant for the past two decades,
making each person a hot commodity for the industry. Let the resort
know why you chose it—even better, tell the resorts you rejected
why you chose to ski elsewhere,

Check out the National Ski Areas Association’s resources too,
such as the Green Room (www. nsaa. org), which lists environmen-
tally friendly efforts by member resorts and is searchable by catego-
ries such as recycling, snowmaking efficiency, and energy use for
lifts. There’s also a free iPhone Save Qur Snow app, which gives a
snapshot of resort environmental policies at more than 500 resorts.
NSAA cosponsors the Keep Winter Cool program (www. keepwin-
tercool. com) , with consumer tips and climate change details,

No matter how green a resort, getting there creates its own
problems, On average, every mile driven to reach the slopes dischar-
ges one pound of carbon dioxide; the figures are even worse for SU-
Why is carpooling en-

Vs. Worse still; flying. Some resorts offer incentives to carpoolers:
couraged as a way to

Colorado’s Arapahoe Basin offers a 25 percent discount on lift tickets | e ctrbory

to carpools of four or more, while Keystone lets carpoolers park for
free in premium lots. Find shared rides through resort websites and
on sites such as skicarpool. com.

You can also purchase carbon offsets when buying lift tickets.

The Bonneville Environmental Foundation's Ski-Green Offsets | What does ™ carbon

(wuww. bre-f. org/shop/ski) cost $ 2 and compensate for 150 pounds OhfSstar” imate- ey

of carbon dioxide by funding renewable energy projects; they’re a-

vailable at 20 resorts this year.

Part | Words, Expressions & Terms

supplier n. YoM emission n. HEA
offset n. Y s AME corporate adj. 28
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sponsor n. #ohE 0w greenwash  n. BIZ,BE AT AR
dilemma n. By, HEH% B EM
emblematic adj. FAEE ;T HAFEH scorecard n EHF
meltdown n mEREL proactive adj. BB EHE; £HH
base n FEEIRKAE H= 6 LA FA
snowboarding BER schuss . A&EAE
blogger n BHEGESIGA measure up 4K
inherently adv. KM, B i patronage n. X H B, T8
groom o FH.ER environmentally friendly
skier n. EEHA A FIRFEFR
far-flung adj. $ 44, 1TF kY, & lift n. A, A

A app n. it EERES
high-impact adj. FHAF snapshot n. 7 34
ameliorate v, C I & W& discharge v, A,
initiative 7. BYLFE dioxide n ZfiH
oversight n BE, Ax,.BE% Suv n (sport-utility  vehi-
sanction 7. LE R cle) ¥ s4kigsh %
transgression » FRHEE incentive n. P18k HE S, ZE
garner v, BT, K 1F carpooler n. BEE
cachet n BRIE: B2 premium adj. HBH
green BEH, RN real estate B H
eco-effort AR R 5 resort JEAB L Ib
carbon offset e HE snowmaking &g
clean energy FERR grooming 16456, B4
carbon emission BHEK trade association A7 k2
winter-sports industry %i& & Jb greenwash iz
meltdown by environmental performance #F3E & I
altitude B iBK scorecard it oF
ski season BEE public land UNE-: B
commercial skiing AT private property FAA L M,
ski area BT water conservation KRR
slope R public transit NS X F: ]
artificial snow AE cut carbon emissions &, Vg HE
ski industry BE A renewable energy THAERR
sustainability THSMN environmental award 3R4ER
snowboarding EHREE sports-snack KE R
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spot ¥ -3 consumer tips Y B LR
environmentally friendly %t #03% & 474y, climate change REENL

RIS discharge carbon dioxide Hp#k—H L&
recycling B, A5 3R

low-carbon travel & tourism (T&.T)sector carbon footprint BRI
AR B A % greenhouse gas (GHS) = E R
ecotourism X3 % anthropogenic emission A A HEA
greenhouse effect mERE fuel/energy efficient F ek ds
global warming AT CO; neutral P by
energy-saving technology FTREH K
emissions reduction/emissions mitigation
B

Part I Notes

1. National Ski Areas Association (NSAA) XEEBEREFEXiHL

2EERABERHLNSAM REREGWH A MBEFWT LS. NSAA R IF
1962 48 , R MU TAL., ERXN6 AT LEBREN, FTXE2EBTF2ZATULY
BEX, Wb, EHA 40 LB R AL KEBR” LRERE, R RS

WL WEEEREREAERERVERBEHNEE, B R REEAN =L
W% B . NSAA th T3, '

AR ARE Lk

HBFELPEWS;

WO A AT de 7 405

PREEEFXMHEHFES.

H At  NSAA TR GAT U AR HCF TR B T3 A

NSAA R RAMFBWHEA A HEMYTAE KEZHARMAXLTLFE,

2. Ski Area Citizens’ Coalition (SACC) BELHAEENR
BREFARKEGACOREZEERRBEGWEEREZNA RIAFR T HE fnik
EABNNERE.
BEFHFELFRLLETHNR S HR W RIEFRETLS . RBHFHER
%%ﬂ;ﬂ‘fiﬁ\ﬁ’ﬁﬁﬁ'%o XERETUP A WX EERERP RP AR FRL2HRE
BREUFTERPEEOBE., BAFEHE LR,
SACCHHFBRSFELQBEREZ AN EZR  AA T LB EHELNRRBAETH
A 2B EHRRI Y. BRREREE - NBERUESFRFERW. B0+ 8
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Part Il Tourism Background

low-carbon tourism {KBHRiF

KB, o RAEFRBEDT ABZREFER BB EAEZ., LT OB '32?«
AL h 6 48 £ SRR B BOR 5 KB AR R AN A AT P B B IRARAT B R AR ARAR
HAE AR RN AT AL ER AL RITRRT FH G,

B4 Bk R (UNWTO) £ H A 89 (38 e AR AR AT A= 2k 85 4T Ak ) (Towards a
Low Carbon Travel & Tourism Sector) ¥ 32 T A X471k, 40 KB Ao fE R AT, WY
B RN BB, EAARIR IR SR G R AT R AR R A, AR B R AT Ao F ok B BR
WAk, EARLEESEEA, L AALEN T H B LRSS KSR RETHE LR, X
PRt kAR AT R F A RARBRETATRHRELE.

Part IV Journalism Basics

BRI E X R RR A

— ErE e X

WMHFH? EPHFHFARI A THRRANEXRESH S AN EENRAR
AW E L — R FREF AR AENELHRE"(FE DENMELEET EAERY
EE.

. FAERE, EEBRAEENER, TR EAENNEL L FREVSHEKA,

EENEEZRANE—.

2. BERHEWAFL, AFARFENRYE, MFALHNRE.ETREFT.

3. NEAHERE, EFEALWESHRE. TEFEFLNER, EFE. TTE
5 &

A ¥ 7 It’s Not Easy Skiing Green IF £ 3t % T AWM K FHAT TR, HAHFE
ZAVHAREAFEEANAAERIE SR FARENE IR TR, AXHWNEESH
2010 EXFWAZERZLTUW, WRARZLARTRIRFRFTEL T TRANKE, 2
MEHLERELUNRESSE. U XRE2MAHE 2 N E R

= E O AR R

AR 3E T B R AN B SE BRI UL, AT DR ET SR AR B 3N RE LAN A 2K

¥ B B B EARE., XRBANEEREARE, GRANEFEFNESFE
et EERE,

%A MATE R, @ﬁ%k%&~mﬁ¢%ﬂwnu¢l%@%ﬁ%w.i%ﬁ
EHEABa AN R TR REAR T LEIRFTAEELE; R A EHAE.
REFEIEHEE - EWEEFERERE T . AKX CWAME, X BHHE AN
MERSH KB, ERRAEANTEAEEM AR ANRAER, YA LE-—E ML FE
MR, AR BT E RN RAE EFATNESFEEARNEEEEFT HHEN
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U EEENEGE, REFEZERFRTANEGRE  EXHNEAEHEEIRT
B ANBXBEERE A, Y. EER B2 Bk gk, XBBHER
HEBEIELZI LR TR A RBFAEEIRERANERRE, HAREREFE
HBWAEE R TAETHRBHNEAR T, EXRBERMAREEERINELY
T EM AN A DS EEARE. FREGEH EE T MRE D B4R

1. Bt %M (timeliness), Frif M H i, W EF A FHEAR £ B MIEHEHE L2
pEtEE, WHBUREWN—RAENEG, RAFRREHEL, BWANRARHTHESY
Ht., REAE —FFEH.CERABERELN N EZ T O ARG EHRELGEANEE
PR

2. EE M (unusual nature), FELABH . BHAXETESH . RFXNEEEEHFIH
A B A H B AL

3. B #M(celebrities), ARAWALZA L WEZHE ZHR,. AL WENFELR
HREMELHAGERERIEHFNEE,

4. B M (proximity), BHEMCERE T HBEERCETRERFEL L, — MK
R ANBELESHXALELERDNFE MEREZTENRENT A XEEHLHZ
Bk, ARERELER, BEEZABY ABAXAREHAARARAF IR AEZEAY &
SRBAREHRE,

5. #vk M (human interest), BA M — AR ML EHIRANIXBHER, XEH
B EDBEABERAE KRR ET WA NTHREHF N EAQXFEENXE., REELAH
sk MW B E ARk B R AW E W,

ARTFRNFEREFHORE, TURZERIBE . FERE BRET 2, BHF S LAA
T B9 7 R . 4

Part V Exercises

A. Choose from the box proper words or phrases to complete the sentences,

supplier corporate sponsor meltdown

groom initiative proactive discharge

1. Rapid economic growth may lead to an overextension of resources and lead to an e-
_ventual catastrophic

2. The paper uses political economics to explain why governance structures
differ among countries.

3. Factories wastes into nearby rivers and seas.

4. To help college students with financial difficulties, our state department has estab-
lished series of related policies, national scholarship policy, national loan
policy for schooling, jobs for schooling policy, subsidy for special difficulties poli-
cy, tuition lightening and exempting policy and green passage policy.
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5. 1 offered to muck out the stables and to help the horses for four hours ev-
ery week,
6. It constructs an integrated inventory model including one and one retailer.
7. Be and results driven in managing and implementing purchasing activities
and cost reduction programs. .
8. The third objective of political reform is to stimulate the of grass-roots u-

nits and of workers, peasants and intellectuals.

B. Explain the underlined parts.

1.

But as thousands of athletes, coaches, families, and spectators flock to the events
in February, they’ll add another 190,000 tons of emissions that won’t be covered

by the official program.

Organizers hope that other corporate sponsors, participating countries, and indi-
viduals will step up to pay for their own offsets, though whether they do remains

to be seen. ‘

Warning signs are evident; Already, some 70 percent of ski areas in the Italian

Alps and 30 percent of French slopes depend on artificial snow.

Ironically, although love of the out-doors drives the sport, downhill skiing and
snowboarding are inherently not green, says Dave Meyer, the blogger behind

ww. skigreenguide. com.

Real estate resort development, snowmaking and grooming, and skiers flying to
far-flung mountains all add up to a high-impact—and possibly unsustainable—

sport.

Critics charge that participation in the NSAA’s voluntary program is a snow job:
With no independent oversight or sanctions for transgressions, resorts can garner

green cachet without actually having to better their standards,

“While I appreciate some of the work they do, a lot of it is greenwashing,” says
Hunter Sykes, a consultant who has worked with the Ski Area Citizens’ Coalition

(SACO).

NSAA members compete for environmental awards, administered by sports-snack

manufacturer Clif Bar. Last year, Wyoming’s Grand Targhee won the top award.



