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“In” Life-Style B¢ “#” 4iF

Fd

1 The Low-Carbon living
-3 3

=1} 4
I There are lots of ways to reduce energy consumption, but
- most of them divide up into energy efficiency measures and ' (el i i
 lifestyle choices. Lifestyle choices are of course free, in fact they /°
may even save you lots of money! One way of highlighting the areas of energy use
that could be improved in your home is getting an Energy Performance Certificate
done, a bit like a personal carbon footprint, except it focuses purely on your house.
BOBRBRERNAZEARS, ERRELTUSAEGRNSRERMNERS
XpERE. EERFANEEREHSHEN, EXLFNERFXTEANMAET
ALk, BEEHEREHERIREFNERER, AR UTFITAKRIE,
E{\T SEESIHHRANREMNEFRERER.

B KELEERL-NESREOEM, BT CRKEA
ARKXA, BaREiXNiEAYE%E LT 5K
LEEE, M ARBRBEOFKRINMAKER, WXL FPEAETHRER> D BAF
&, BRYSEFRE AL FEF A 09£4F, “energy efficiency measures and
lifestyle choices” 2 TAA W T LEEFTATEAEF X9 H L, T2 —A
AFZE, ME, EARBELRELEX AW ETHN S EL, 4o “Energy
Performance Certificate done” , A LE B aIEH . XETIGE %, T A48 £ %
EFEINEA 2 BANLEAE, ThLIFLEH VUL K" HER,




En emissions is to realise how much carbon dioxide your
274

—B A - HiEA R EE100E

The first step to reducing your own personal carbon

life and activities maybe causing. Every time we use a

car, every time we use the heating in our homes and
every time we eat processed food from a supermarket we are using fossil
fuel and in turn releasing carbon dioxide. There are various online tools that
can help you work out the carbon emissions that you are producing, such as
the carbon calculator. Once you know the baseline of carbon emissions for
your life you can begin to reduce them.
TRAMNNEFTFRANABETHEFEZ L ZFAE, 2RO ABREKS
B, BEBNAF. KARENES. CETNNIRGE, RIEHERE
AR RN hEHR — Sk, AFSELTRTEEHAMMTEHBES
HENHHE, WHRHABITERS, —BETHRTECHHEENEL, R

SR X N IE,

A carbon footprint is a measure of the impact our activities have on the
environment, and in particular climate change. A carbon footprint is made up
of the sum of two parts, the primary footprint and the secondary footprint. The
primary footprint is a measure of our direct emissions of CO, from the burning
of fossil fuels including domestic energy consumption and transportation.
The secondary footprint is a measure of the indirect CO, emissions from the
whole lifecycle of products we use—those associated with their manufacture
and eventual breakdown.

BREBR—FNELE, FERNALTHNRE, FHEERELN
T, REFEMIAMA, —RKEEF LR ELE, —RxBTNENZ
“EHABmNEREHRE, TERBERENEREENERTRGENIL AR,
R B TN ENE SN EEAINE, TRRERNAERN~R6E
#, PREN=LRBE~IRENT B



Small changes can add up to making a big difference in terms of

n. carbon reductions, whether through turning lights off after leaving a room,
L offering a friend a lift to work or reusing your scrap paper. Your company
has a responsibility to reduce its carbon emissions, but it should not become
a burden. By educating staff and encouraging their involvement, the
responsibility can be shared and a sense of ownership achieved.
EROBHE T, —ERNNBERRE—EHITUHFRERNEL,

tE B F F RN IR FRLTX L, FEREIRBARAR —EZ ERREERENATR
FA. ASERDHHM B hABERE, BAELEIPRELIRNE, B
WHEEHFERRITANN, 23X TUIER TS QS HEKBRE, BE
BHMNAEALEIR,

“YRBRETE" (low-carbon life), FLEIE4TEER HTFE%FF] hﬂ'ﬁﬂinu%j]
HREEBERED, MNTRRKR. il | ImaHmRE,
MR DN KSHTHR, BMEESEL, JZIEE%EAMM §s
B, PRABK=THPHREBETAT, ERREKETR, UTRETUE
Sk

energy efficiency measures & 8E8E i

lifestyle choices 4 7& 7 = B IE

personal carbon footprint > A %% &%k

direct/indirect emissions of CO, — E {Likt & 1/jEEHE

whole lifecycle of products 7= & #9445 E 88

turning lights off after leaving a room & 7T 55 8] B I F AT

offering a friend a lift #&Ji K%

responsibility can be shared £ E&iBF{E

reusing scrap paper E&KHF A

a sense of ownership = AAEIR

citizens are volunteering for cleanup projects AR IE B & A 41 5E %55 S 035 5N
the authorities are getting tougher on polluters B FF IEZEHI AR 75 & H4ELN H &
National Development and Reform Commission E % A& %%
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2 Capsule Apartment
RER®

E These capsule apartment is less comfortable compared
t to the well-designed sci-fi space capsule in Japan. The
; apartment design is horribly designed with it's circus cage
! view; bed is too hard; no air conditioner; and your next door .
‘ neighbor can hear your snoring sound when you're asleep. The good thing: The |
capsule apartment residents enjoy enough upward room for standup and large ‘
overhead air window, which possibly would make them feel less depressed. |
XERRAHSEBFHVRITHEREXABMOXSHRETE. RELAHENTHR i
EERD, ROXFARARXIYHNETFERE, KRETHFR, MEBENREE
. EERBHAFTUITRELAMHE. EREARHRSZ: HEFEBHL
EBZEE, FELTE XK X ERERE M 1180 EMRE.

i
\

L B A B, T AR AN B AR AT |
#%E, 4= kL ¥4 “circus cage view” , “bed is too
hard” , “no air conditioner” AR HEMWIHZEHE; @i “your next door
neighbor can hear your snoring sound when you're asleep” , M| Z[EE#HE ,
HRAKREATN R FRARMKELE, WL, FHELARESRRAIAAANTHHLE, 4o
“enough upward room for standup” #= “large overhead air window” , {2 & 4f
#HOULEE R B 44 “capsule apartment is less comfortable” #4749,




|

After Huang Rixin accidentally saw the Capsule
hotel from Japan on the newspaper last year, and he
had the idea of building his own “Capsule Apartment”.
He stated that his building this kind of apartment is not
for making money; he only wants to solve the transitional housing problem
for college students who have just graduated from college. Each unit is less
than 2 square meters, but in the unit tenants can lie down, sit, watch TV and
go on the internet.

XF, ROFBRAERK LB BARBIRENRE, TRMBHETRIE
EBFECH "REQE" WX, i}, BXXFNABHARAT B, it
REBARIENY MREE BRI FEEANEFRA, SN EEFB2FFXK,
BREXNTEEMHET UG, £, FEUMN LN,

With a record budget deficit never seen before in history and 20 years of
stagflation (an economic situation in which inflation and economic stagnation ‘ n
occur), affordable capsule housing is not going to be affordable anymore. ‘El
They might as well introduce a ‘coin slot’ solution to be, rent the capsule by
the hour instead of a full day.

BT A ELFAMEFRFRFE20F0HM (R FHEDHMNB
ERKANEFER) , AMIEEFLANREABTHLREIRET . HIFAL
ABAXA "®&H" FXAREFF, BN HERARMURITEN TR
KBRS

134

Inspired by the future and space travel, or just simply having an open-
minded Japanese sense of design, the first capsule hotel was made into
reality thanks to the innovative architect, Kisho Kurokawa. Perhaps because
Tokyo is the most expensive city in the world and being overpopulated, they
found this a good solution to both.

REKBRKHAZRITIVINZ B A BLITK, BEATEIT+ 98
o ZSTHEUBHNERIT, B)ILE, BEAE—TREREHNERAAEZTH
UL, ITFAAFREHR LEFHARBRES, MEAOEH, ANLH
BB S B R RX P AR ST 0%




“REAE REERIEFREROKSGFEENIR

T, BRAZDEHTSENS /ML, HIETAEKRNFTHAZE
HEAHLZE, NRIEBERRBEARENEAL, PENE—
FRBABH—N7085HBRAEAZIHE L, ERRREAETMHEXIEHAN T
DMEHEEER. BERE. (EBSEFEATF. UTREATHSE.

the apartment design is horribly designed with... A& &It HE T HE--

enough upward room for standup E#5i57# R %8

large overhead air window kB KHIK &

make them feel less depressed J 2/t 1] &9 EH =&

solve the transitional housing problem fi i i By A 6491 5 (o] 2

each unit is less than 2 square meters &2 [8) FF2F A 2K

tenant can lie down, sit, watch TV and go on the internet

PRI, 4. FEUAOLERN

a record budget deficit never seen [ 2 6|2 FHAFEFF

affordable capsule housing is not going to be affordable anymore

AMNELFLANKREAZTHEIRET

just simply having an open-minded XX 2 & A B4 EK

was made into reality A0 SE

is the most expensive city 4 j& % fl & 5 = 0

a good solution to both — &7 B B9 4F 5%



| having an unstable job that pays less than RMB 2,000 per month,

unit 01

3 Ant Tribe
S PR RS 4

If you are a Chinese university graduate born in the 1980s, | 47+

living in a shared RMB 350 apartment and spending over two -

hours a day travelling to and from work, then you're officially an "ant". "Ant Tribe", a
recently published anthropology book that's making waves, describes China's post-
'‘80s generation: university graduates from rural China who dream of a better life in
big cities but struggle with low-paying jobs and poor living

MBARRET L HES0F KA ARl &, WETRENTIE, SHE

F2000cRI T#, EHESASSOTHKREES, HFESXERN S /At LT,
MAERR—ITARINE WK™ . BEMHRRI—EARFEE (WK 5

BED, EHHE THESORSEMN TERREEERES SOHE. IR
RERERHOASELE, BEEARTERTNER,

FraiE “BET XA ERE, AR ANEER A
VXA, EX T, EABRARARRRAT —9%, 255K 4

T “BRT A, BEEATIS AT T A TF0u 42805 KM ¥ E Kk F
4" (Chinese university graduate born in the 1980s) , w1 % FiX A4 5 8%
AR, EERT —A88 “EX3”  (officially) , BpE s, #4414k
ANBTEANERAZENRT—AH, ELILEB LA MT —A 878 “A%
%" (anthropology) , M $#—8p & A “B#k” FRA—FMHHEGNE, &
R—FFARFRLE,
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Determined to achieve their dreams, the 'ants’

switch jobs twice a year on average for better pay and
personal development. Yang says he has changed
jobs "numerous" times in the past three years and is
considering quitting his current job. He is optimistic about getting a new one
soon, having received eight interview offers in a week after sending out his
resume.

ATEABCHTE, ATEFNBRANPARRE, "SUK" SFFI9R
BARIE, BRAETEN=ZFEMESEY "THR" TET, FEIEEEEF
ZEINIE, S TEETERREI—MHNIE, FRUTE, BAER
HMAEHE, —ARAtELKE 78O EIX B,

Young people calling themselves the “ant tribe” and living in Beijing's
outskirts have prompted a national discussion about the tough job. market n
for college graduates in China. The term “ants"—referring to the graduates' ‘EX
industriousness as well as their crowded, modest living—was coined in a
book by Lian Si, a professor at the University of International Business and
Economics in Beijing.
FHEIERBXHFIRECH "WK" AFERANSIET —1T2EMHATL:
PERZEVAFRERATIRRNY S, "W —IFERZENEHFTUR
HNHE . BREAOEFRRE, XIMINEEZFR (BUK) TR, EERIHIEF
RHRFEHREB IR

34

As the "ant tribe" concept has been continuously hyped for some time,
a group of youth living in narrow apartments in the suburbs has started to
attract public attention. After learning about the living conditions of the college
graduates, some people sighed with pity and some were deeply moved with
tears running down their cheeks.

BEE “SUR" MEE—BREEILCRNFSNE, —BHEEEHTRXKEESE
HFRAFFIESIRARK T, TRAZEVENETRRES, —EARTIRBEN
B, —EANFRZER, BAET.



