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v Core Module

Al Let’s Start the Tour Around the Car Plant from the Design Center

Receptionist: Good morning, Mr. Phillips, my name’s Sally Wood, the receptionist.
Welcome to Sunrise Car Plant. 111 show you around our property " as to
have a general view. Now, here we are, this way, please. ( Phillips 4¢
A ftf. Fon Sally Wood, & Sunrise 247 HHE 5 . SRS
MFATH AT, TR AR D RECT . AETT IR )

Phillips: Great! This is really a big plant. Where is our first stop, Miss. Wood?
(REFT! T BEARWF. Wood /MH, FATSELMFHIE?)

Receptionist: Oh, please just call me Sally, Mr. Phillips. Our tour will start from the
Design Center. (M, /243 Sally 0, Phillips Je4z. FRATM BT
UL TR S ML . )

Phillips: Great. Just call me Ben. ( KT, BRARELIYFE Ben NE. )
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Receptionist:

Phillips:

Receptionist:

Phillips:

Receptionist:

Phillips:

Receptionist:

Phillips:

Receptionist:

Phillips:

Receptionist:

Phillips:

Receptionist:

2

The Design Center works just like the brain 2 of our plant where a lot of
good ideas are born. An excellent team is here and their products are
fabulous ideas. ( BLITHVLAH Y T T BYRAK . 4F A9 B AR X L
PR A AN AR RN, AT R A D A T )

Do you mean they just produce good ideas? Fancy! ( /R B 2R
AR EE? RAEET!)

Of course not only ideas, they also produce something physicallyBJ that is
the model car. ( IRV T8, Al Tk 2] i PR AL )
Really? T am interested in model cars. As a matter of fact, I have had a
great collection*' of them. From the antique models to the super real ones,
you name it"* . (UMDY RAFRE, AR TRZ. AE
FEBBIAIRAY, WA RA )

Well, sounds fantastic, you are really a great collector for car models.
You'll find your visit here is rewarding. ( BIBRIR T AR . REZIREN
WO IR o 15— 52 43 & PRI IR S AR A AR ) )

Certainly. To tell you the truth, I cant wait to start the trip. Shall we go
now? (WX aM. FL L, REEFEALT, PHER.)

OK. Lets go and you will see if the models here are like what in your
collection. (4ffy, HIAM. FF2Ein] LA S EAT, HE S EBOR
AT —HE o)

( Looking at a model car.) Wow! What a smart car! It couldnt be better.
You see, everything is here, just like a real one. ( B, ZIEEH—HH4
WFL RS T AR AR T, SR ER—FEo)

After the model car is made, it goes into production. ( 445K fif it )5,
AT AR T o)

From a model car to a real one, is there only one step? ( M ZEA55 21| B 75
B A7)

Of course not. Youll see how a car is built after its design is completed.
Here we are, the Design Center. We should stay outside the design room
as they are having a meeting there. ( 4R AL, TBSF K7
JE—W e et e AERATE 7Rt hao T A EATARE
P, BOTIBELEAR LT 23 0)

Oh, they are discussing. A new car is to be born, I guess. (&, fhf]1E
TEVIE, FAE— W9 4 )RR TS )

Yes. People often think a car is born on a sheet of paper by an experienced
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hand. But it always needs a group of people’s ideas such as how it can look
great or chic'® , how many people it can carry, how much room' its
trunk ® should have, and what fabric'® it should be equipped with""® . (
I e AMTE LU — D25+ 5 f M H — ASERE m ) — s
Ry, HSER E—W0E E R BT EEARNE B WA
HASHE BRI, aTREREDN, FREEZR, NAREH
REafer, N AR BT, AR5 )

Phillips: Wow! So a new car is born here by a group of talented people. (I, JF3f

— T AR X A Z KA NP R A

Lj{j}" Notes:

(1] property —fIEAEYNIL, X HAEA R 8 X

(2] brain X B &L, WIEAEREENANEPZAL.

(3] physically ELIFA), ESIHY

(4] collection YA JEE

[5] you name it i, FoA “HE/RUASH" .

(6] chic B}, FATH

[7] room X HAEAR A ¥ 4418, = A4alE. 40: There is much room for improvement.
(A TRR BB AS ] o)

(8] trunk JFECHKRAR, X AR EAAE

(9] fabric IXAMAIFEX AR EE, —F8lxE, —HENHS2).

[10] be equipped with %% £5 4. f: All expressways are equipped with emergency
telephones. (BT A s A B2 R ANR B L 1S )

A2 Novelty is Everything"

( At the lounge of the Design Center, Mrs. Bellow, the director of the center, receives the

visitor and tells them about the keym factors for car designing. )

3 the novelty of its design.

Visually *', it must somehow differ from its predecessors”’

Mrs. Bellow: The success of any new car hinges largely on
in order to
catch the eye (6] , stir passions 7 , and stoke desires B As you know, like
a newspaper or novel, a car becomes less interesting and exciting once you
have read it. So the car designers here, like journalists and novelists, are

necessarily caught up'®’ in an incessant"” cycle of coming up with''" the

“next new thing”. ((EATHI A2 AT, ARKRFEE AR T H it

3
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Mrs.

Mrs.

Mrs.

Phillips:

Bellow:

Phillips:

Bellow:

Phillips:

Bellow:

FRB AL - Tﬁl‘iﬂlﬁﬁ”ﬂ?fﬁﬂ\ﬁﬁﬁzﬁﬁﬁE"J*”ﬁ”ﬁﬁﬁxIEJ XEEAfE
W5 IR K TTZJJW% b@(if&ﬂ]ﬂ’]ﬂ’b’:@lﬁ] WAREC A — 0
AR — AN, WA AR 258 1, [FAE, XTiﬂimﬂﬂlﬂz
i, FATHIRA Jr%‘ﬁ’ﬂ%?ﬁﬁﬂ%jill\%ﬁfﬁ—ﬁ, A
RAT1, ARl AN Do 2 A S5 B K )

Do you mean a new model must look totally different from the previous '
ones? ( ARFLIEVEHT G-I IME — & R FOR I 78 a2 A — IS ?)

A new model is expected to seem at first to have nothing in common

e Taking the headlightsMSJ of the new model in

[17

with*! earlier themes

design"'® for example, the novelty amounts to'"” perhaps the cleverest

18 P 19 . .
"o the orlgmalL " You can see, on close examination,

visual blridgeL
that the original’s headlights were also set into oval openings. By flipping
one and rotating it 200 just so, you can see the visual similarities 2 of the
old and new designs. ( —HRAE 2, BN ZiEAEH—H#. DX
AU AT R L BRI A B, AR Z A T E RE S B A
B LEELUIERENR. fFH5, Sk, 1 %[EIT)\E(Jﬁﬁd:TﬁI\
AL o AT IH PR B AT AT S 4f X b, s R B S
TR L EARZHMZAL )
That’s right. The most appealing
remind us of > our old shoes. (B, fS2 00l B s T R s
LaP STWNREZIEE e 2 S n)

[24]

Like literature, painting and music, or any other creative endeavor =,
[25]

22 new shoes are comfortable enough to

coming up with something truly original is the most demanding = aspect of
car design. Only by doing so, can that never remind viewers of what’s
already out ** there. Just ask any car buyer and you can find all of them
are trying to find a car thats truly unique ”” . ({2302, 2l %4k,
Ty AL —Fh RS Y TAE—HE, bﬁﬁﬂﬁﬂ P (0 B T BV A
TR R B B i — T HA B, A A1k
WHE A AL ERIRIG o AT — (LR P E A B — 4
AR 2 0)

How can designers work out endless new ideas? ( IRVRA- 114 Wil iiE
R TE g5 Te R A5 T E?)

Solving this problem, a designer has always to reach back for 2 4 look,
which is so old that looks like something new. As the fashion industry

[29] [30]

learned eons ago, recycling themes is the simplest way to



AN
dh Chapter 1 35 ZE R it w—-’i*

continually come up with something “new”. ( BAKFNX— &, WIiTIHE

AT TR, BN —LEAR A LU A9 38 B R R 09 5 1. IR AR

i S L AR B SR B A —E I R U S R R T o)
Phillips: So the car designers seem to be artists. ( Ui, VKA RITHITEIG 2

ARFKo)
Mrs. Bellow: Yes, they do" and they are. ( Xf, fifilf2 2 AR%, i HbikE 2
ARFKo)

Phillips: Believe it or not, I used to"*? dream to be a designer. But now I've turned
to be'™ a tourist guide. ( AAEARMAFE, 2B BH—41%
U, AHBSOR A T )
Mrs. Bellow: Really? It's never too late to start to make your dream come true. I hope
someday you could join us here. ( J£M5? sk PHTE 52 B0 A4S AH b A ) AN
Welf . FRib EA BERREFI AT TAEE.)
Phillips: Well, 111 try my best. ( I, FeShnhed )

L@ Notes:

[1] Novelty is everything. novelty = A&7 1 /#5001 E 2 o everything &K
Y BB, UN: Money is something but not everything. ( 4R[FESRIREZE, HAR
RE )

[2] key 5. fl: Usually, the first sentence is the key sentence of a paragraph.
(i, —BahpE RO a )

[3] hinge on BHE T, DL-eee- NE:F . W1: How much you gain hinges on how much
you pay. (fRFFHIZA, BURERFEIZ Do) X B largely HIRFRE

(4] visually BF5 LM, &S b, B, 41: He explained the journey visually by
use of pictures. ({32 M F T L HLUER T Ui i-)

[5] predecessor A FHY), HiL. 41: Will new plan be any more acceptable than its
predecessors? (HitRI LEJESE A3 B A N B )

(6] catch the eye 5| A, S| ANHHH

[7] stir passions {E N3, B A=A 550

8] stoke desires JHE A ( W3K) BRE . stoke ARFAIKIEK, SIH A, W: He
continued to stoke up hatred in his speeches. ( fBTEHFE P AWHIIRAM TR )

[9] be caught up Bfreenees wgl , e ;gujzg'%

(10 ] incessant FFELARWTHY, To95 LR

[11] come up with £} . %1: How can he keep coming up with such a great promotion

5
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plan? (fih/B A4 X A—D% KIERHTHIVE?)

[12] previous ZGHTHY, LATTHY. f1: He has made some modification on the previous
design. ( fHIXSSGHTAYBLTTH T LB TL)

[13] in common with -+ —FE

[14] theme 55, FHEfE. 40: Outer space is a favorite theme for the designer. ( #p
RS — HAR R B IS 22 R o)

[15] headlight FijkT

[16] in design 7RI fE P

[17] amount to & . fl: The efforts amount to his success. ( £ 75 ARLEEES7, fil
LKTWIT <)

(18] bridge X HLIEZ 5.

[19] the original R, JFAGRY

[20 ] flipping one and rotating it flipping & Ay bR M 1% S 1% 40 B B 55, rotating = K
Bl X HHIE— B RN IR

[21] similarity #H{ELZ A0

[22 ] appealing W2 5| AF

[23 ] remind somebody of 1k A [FIAH#2. #1: This styling reminds people of the days in
1970%. (xFpakaCik A B 20 2] 70 4R H )

[24 ] endeavor 441d], B M%7, U: Shop assistants should do their best endeavors to
give the customers satisfaction. ( J§ 51 W 1%/ S/ & & o)

(25 ] demanding TAEZR &Y, T5EmEREMN( SUmHESE) . 2800

[26 ] be out 3T, JX(HLAY

[27 ] unique Jh—JC 1, {A R, ME—FX. f0: The unique design is appreciated by
a lot of visitors. ( RVFEEBXT I IR Z AL KM FRHE )

[28 ] reach back for {A1FPfE

(29 ] eons T4

(30 ] recycling R ZHEER, ST T

[31] Yes, they do... IXJZXF “So the car designers seem to be artists " [ [1]%5, do FH/E
Rahin).

[32] used to do Frnid L H WA, WIAEAFEM T W: T used to do morning
exercises. ( it LB ERY, HMEARS T ) FE used to do il be used to
doing/something I IX JITE T, J5 75 KRBT, 41: He is used to the
weather here. (fili&E i T X B ) KSo)

[33] turn to be 52, IFPHE, 45542, 0: It turned to be a waste of time. (4%
& 2RI o)




