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Preface

In the contemporary world , peace and development is a main
trend of the times . However , the difference between of our current
world and the former one is that our economy and culture is rapidly in-
tegrating . Or we can say that the economical and cultural integration
has become a tendency of our social development . Under this back-
ground , cultural “soft power” has become a direct driving force of
social development , cultural productivity has become a constitute of a
country ‘s comprehensive national strength and cultural economy has
become an important indicator in measuring a country’ s competitive
forces . Hence , a country can do without nuclear industry but can

i

not do without developing “culture industry ” in the contemporary
world ; One can do without going into the church , but can not do
without entering the “art palace”. With the development of society |,
after many people gradually satisfy their material requirements , the
spiritual requirements , especially cultural and artistic requirements,
has become people’ s emphasis of consumption and the aim they are
pursuing . Therefore , in order to research this cultural phenomenon

and the development routes of culture industry , there occur the cour-

ses and domains such as culture industry , culture economy , art e-



» R

conomy and so on , which both provide a new concept and idea for

people to understand culture industry and expand broad realm and
space to develop culture industry. In my eye, China is an ancient cul-
tural country as well as a country rich of culture . However , compared
with the western developed countries and their culture industries ,
there are still some certain gaps , and China is by no means a country
rich and strong enough in culture industry . Though possessing ex-
traordinary plentiful cultural resources, changing these into cultural
commodities and productivities should still needs innovation in system
as well as mechanism , thus our culture industry can adapt to the
trend of history development , the requirements of the times and the
country and the desire of people .

Being an important constitute of culture economy , art economy
has been playing an increasingly important role in people’ s life .
Particularly, as the climax of China’ s culture industry is approaching
, culture economy , culture trade -, media economy , art economy
and artworks economy are playing the same roles as finance economy |,
logistics economy and import & export trade in our social economy de-
velopment . Therefore , under this social and historical conditions,
researching some important theories and practical problems included in
culture industry is both of profund historical and actual significance .
It will greatly enhance the social and economical benefits of our culture
economy , culture trade , media economy , art economy and artworks
economy , improve our core competitive forces of culture industry in
the current world and increase our country’ s comprehensive national
powers .

In my opinion, culture industry is not only a new industry in the

21st century , but also a most potential industry of China and the
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whole world , and also a enterprise full of intelligence and dreams ,
fortune and status symbols . On the background of this “industry”,
“enterprise” and “profession”, there are some profound causes and
internal regulations , that is , the essential differences between cul-
ture commodities or art commodities and material commodities . The
process from production to consumption and then to spiritual enjoyment
reflects human social improvement and development . After reaching
such a leval that depends on sacrificing natural sources and environ-
mental pollution for developing social productivity , this phenomenon
is sure to be replaced by the “soft power” without polluting the envi-
ronment and destroying ecological environment . It is a substantial
jump of social development history .

As for me, the subsequent political figures , famous scholors and
outstanding entrepreneurs will all realize and pay attention to the cul-
ture industry, or some of them are even from the courses and domains
of culture industry . From the standpoint of disciplines , culture in-
dustry is as important as the former “literature , history and philoso-
phy
industry , culture industry is a creativity industry whose input , output

”

and “math , physics and chemistry ”; From the standpoint of

and the consequent economical and social profits can not be compared
with any other industries . Hence, in this:sense , culture industry is
a good profession leading to fortune , as well as an important domain
the society coming to prosperity . |

By this token , culture industry will be not only China’ s most
promising enterprise in the future , but also a profession by which
people can realize their ideals . Imagine what it means without tele-
phones , internets and internet of things in the current society ? Simi-

larly , what it indicates without culture and creativity industry ?



Therefore , developing culture industry is a way that a country and a

nation go out to the world has to pass .

Lin Rikui
August 6th , 2010
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