


PR AR £ e 41
YILIN PRESS
OBk M

OXFORD

UNIVERSITY PRESS

HHEK S H R AL

ISBN 7-80657-881-1

H | | ISBN  7-80657-881-1
G:219 #7345

HEHESCS 507 3 (20051338 5 Ae4ft i i 12358

87806"5788
JRUP BB F 25 1) < www.ppm.en



ZeEDNSZEMBEEE RS 2004FPERT

EERPREBIESIEHME (B8)

SR H AR A B S A

AR A Student’s Book




Originally published by Oxford University Press (China) Limited

© Oxford University Press 2003

This edition © Teaching and Research Division of Jiangsu Provincial Department of Education
and Oxford University Press 2004

This edition for sale in Mainland China only and not for export therefrom

‘Oxford’ is a registered trademark of Oxford University Press

R AR O ) A B 2 ) D it

© Oxford University Press 2003

AR © JLIRE /b FeE o S F b HE R 2E R R 2004
g Gt i AN TE o (] R BRE  A  AHE

R S A R A R AR T AU R

H BT 58 /N B R R R (b () A PR 2wl mvF ol AP AL AT fof i X
CAMERDER. (RIS (R SCF#ED . (il e BABRRNE. SCrRE .

13 #  Joanne Claire Kent (32)

RAEEH FEXFHBE(PE)ARAAREHEREEZRS
hAER  ETFC T OB

BESR A B BEE FAER

® B EaA ERE B U MTEK %k B REH
RERE T AL — @

HmEigIT ERE

w B W O W i OEXH

B 2 HFEEREFERNE-E—-TEH)
HARZIT SRR R R A
PR AL (d % T 47 5 210009)
4R KA ML
B iEF 025-83242700 (AHL)
f€ H  025-83242328
e 025 - 83304650
BFEM  jiaocai @yilin. com
b Ht  hup://www.yilin. com
SEAMLE KRS B hitp: //www. ppm. cn
2 W ARHERTERRGARAF
Ep Rl T REHETHEDOR
F R I8TIxI0R2ZK 1/16
Ep * 7.5
R & 20054E 12 AZE 2R 20054 12 A% 1 IRENKI
PRAEBS  ISBN 7-80657 - 881 - 1/G-219
E i 7341
N % BREN 45 G, R R i ST R A HE ITHE R
JE A TRAL IR AR VAR Mtk TN AR PR 461 5
B4R : 510075 M3 (020) 37619435



LY -
. v S

EEE (IR

MW e rh 215D, e R
Ak P B B 2 DR, SEBLIRIY G
1 i B 50 e GG TR A
(SRUe )M R, IR (R @ b By BOR o8 i AN
fEBib py i 2], (EsedEal B, DA A4
RSBk F MY 12 B0 (kPR 2] . B A
hAEES, XEAR, B ERHE=A%
JC. BLAE, LRI —REEBHM, THRAE
Fb Ay TN R T K b

HEARTR BT, W T b A P i A0 ) 2
G IR A R T TR AR S i, LR PR
A0 SR HbE A A BT 2], XA T
4 — A~ hitk: Welcome to the unit, )i
A BT 5 L % L, o ok ) Reading hig B
i% b Urde 52 301 1R 505 B IR,
EX R, RBEAYLSBRZESE. i, (¥
AOBETE o PRt ol (213 7 M BE < A 9 Ak
23k A J7 5 i .l o 2] PR OC S HY
Reading strategy F15¢ Bl %45 ], (RiLRESE
P8 s R IR NG, R IEIERIERE D . fEX
[Fe s e SN IR O s A 5 I N T F
W, %2 TR Word power fig 24 i
X Pk AR AR B . TEIZRRBe, TR
P 2 R TE Y 76 T DA B b £ FhiAlil
FAHG. Bk, REBH, fE
Grammar and usage ffetep, {REEV 153 &
SR BT, X AR IZMBR O iHIviE
Wevh2f: 25 RiE a1 18 il . Task R

K VRAELE A i ¢ 21 0018 & iR iE 51
fE. ERAFEMIIES . VR 7E b A ik il
A B S, i RE SE . B
G/ TR, EBLFER%E R VIR
WG E), PR, [ s H Y IE.
Project J&if 4 B2 U EE fh FdR . IR T
TR o %R s B AR RN 52 B TR Y
AL IR K, FoREHIRE, SEE%Y
T Ak, dditie, M. L. CkBE
FIGG), AR R R E R
5] i PR L A R, bR &, A
Ja e TR . WooT Y B e — A R B
iX B O X BB T KA o
21T H & HA ST B IR, R R
srib. ok B RVEMY, RATLARH T (2% 2
ST AT, AT LW e frah it
b/

Wil 7T &% MRLL G, h—ES
KB, X £ rh A R O i rh S E R
FEbriE A gR S C-dan b 3EiEY RN
) ZWIFBER Y. A VRTE(E X 25 20kt
HkfE v, @it B G S R IR B,
— 2 RE A ) 7€ 5k i vh By BE M 2 214155 .

Bl L, KK k!

Self-assessment,

LARE PN BRI
R AR AR (fp ) ATBR 2
2005 4:12 j



Word power Grammar and usage

Modal verbs: general
introduction (p. 28)

- Modal verbs: can and be able
to, etc. (p. 30)




Self-

Task Project assessment

Writing an advertisement (p. 12) Developing an ad campaign (p. 18) @ (p- 20)

Skills building 1: listening for statistics and @)
descriptions
Step 1: completing a bar chart @

Skills building 2: stating opinions and giving
supporting reasons

Step 2: talking about advertisements

Skills building 3: using different sentence types
correctly
Step 3: writing an advertisement

Advising a friend (p. 32) Entering a new sport into the é.) (p.40)
O Olympics (p. 38)

Skills building 1: listening for specifics e

Step 1: completing a training schedule f'f.:-.)

Skills building 2: identifying/selecting relevant
information

Step 2: designing a new daily routine

Skills building 3: giving advice and making
suggestions
Step 3: offering advice to your friend

Writing a proposal (p. 52) Writing a science fiction story #) (p.60)

(p. 58)
Skills building 1: distinguishing between facts
and opinions

Step 1: completing a note sheet

Skills building 2: asking for information
Step 2: finding out about the computer room ‘Q

Skills building 3: formal writing
Step 3: writing a proposal for a new computer room



Advertising

In this unit, you will

# read an article about advertisements and a handout about
ad campaigns

listen for statistics and descriptions
state your opinion on advertisements
write an advertisement
develop an ad campaign

* % 4+ @

Welcome to the unit

Advertisements are a good way to sell products or services. They are also a good way to
make people aware of the needs of others and the dangers around them. You may have
seen pictures similar to the ones below because they are all advertisements. Look at the

pictures and discuss the questions.

I love to fly
with Oxlin Airlines. |

1 Which advertisements make you want to buy a product or service? Why?

2  Which advertisements make you think about problems in society or about
people who need help? Why?

3 Do you believe that advertisements tell the complete truth? Why or why not?
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Unit 1

Reading

A\ Read the following article quickly and answer these questions.
1 What do advertisements encourage people to do?
2 What does PSAs stand for?

3 What are PSAs meant to do?

@ Below is an article about advertisements written by a student for her English project. It
has been posted on the school website. Read the article to learn more about advertisements.

http:h"sunshineschool,edu‘cn!eng!ishpfoie '

10

15

2

Advertisements are an important part of our lives. We are so used to them that we
often do not even realize how many we see and hear in a day. | did some research
on advertisements, and have some very important information to share with you.

What is an advertisement?

An advertisement provides information and uses persuasive language and exciting
images to encourage people to buy a product or service or believe in an idea.
Billboards, newspapers, magazines, the Internet, radio and television are the most
common places to find advertisements. There are two main types of
advertisements — commercial advertisements and public service advertisements
(PSAs). A commercial advertisement is one which someone has paid for to promote
a product or service. PSAs are often placed for free, and are intended to educate
people about health, safety, or any other issue which affects public welfare.

Does an advertisement tell people the complete truth?

China has strong laws to protect people from advertisements that lie or try to make
people believe untrue claims about products or services. However, we still must
be aware of the methods used in advertisements to try and sell us things.

Even if an ad does not lie, it does not mean it tells you the complete truth. One
toothpaste ad says ‘Bright-Teeth fights bad breath!’ The advertisers want you to read
the word ‘fights’ and think that the toothpaste cures bad breath, but it does not say
that! All it says is that it fights it and that is not the same thing at all. One
supermarket tells customers, “You are proud of your cooking, so shouldn’t you buy
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Unit 1

the very freshest food?’ This one is very clever, because it tells customers that they
are good cooks. However, the ad never says that this supermarket has the freshest
food! They just hope that when you read the ad, you will feel good about their nice
comment and remember the words ‘freshest food' and connect them to the food in
the supermarket. We must not fall for this kind of trick!

Public service advertisements

Not all ads play tricks on us though. PSAs use some of the same methods, like
attractive and original images and creative language, but they are made to serve
the public. PSAs are meant to teach us and help us lead better lives. Our
government understands this, and has been using PSAs to educate people for
many years. China began a nationwide public service advertising campaign in
1996, and since then numerous PSAs have appeared around the country. You have
probably seen or heard some of them yourself, like ‘Yes to life, no to drugs’ and
‘Knowledge changes life’. These ads deal with large social issues. There are also
PSAs that educate people about public service projects, such as Project Hope. Its
slogan is ‘Project Hope —schooling every child’. There are even PSAs to teach us
how to live healthy lives. One of these is ‘Smoking is committing suicide slowly’. All
of these ads are meant to be helpful, and you can often learn a lot by following the
advice they give.

Finally, | wish to tell you this: think about why you should do the things the ad
suggests, or buy the product or service the ad promotes. We all want to be smart
about what we believe, so be smart about advertisements!

=

Reading strategy: reading expository writing

Expository writing is meant to introduce you to basic information on a topic.
It usually follows the same basic format: introduction of subject, o
supporting details, conclusion. When you €€ ea. 9T.,atcment Prﬂgﬁnt?t ;:”5
expository writing, e.g., ‘Even if an ad does not lie, it éoeg not mean n‘

you the complete truth’, always look at the information '1;hat follows H-;Nl .
closely. You should be able to find facts to support t1'.15 idea, e’uch as h1
says is that it fights it and that is not the same thing at all’. The author

will follow this information with a concluding statement, which tells :fmf w}'fat
the passage —We must not fall for this kind

you are supposed 1o learn from
of trickl’




Unit 1

@1  Read the article once more and find the answers to the following questions. Write
them in the spaces below.

1
2

Where are advertisements most commonly found?

What is the difference between commercial
advertisements and public service advertisements?

Why are some of the advertisements clever
according to the article?

When did China begin a nationwide public
service advertising campaign?

Why should we follow the advice in PSAs?

@ Read the following sentences and decide whether they are true or false according to
the article. Write T (True) or F (False) next to each sentence.

W A W N -

®

Advertisements are found in many places. e
PSAs are only found in newspapers. -
All advertisements tell the complete truth. e
PSAs and commercial ads use some of the same methods. -

Commercial ads can often give us valuable information about
how to live our lives.

An ad warning people against smoking is an example of a PSA.

Can you guess the meanings of the following words and phrases from the context?

Look them up in the article and try to decide what you think they mean.

persuasive (line 5) a sending (children) to school

promote (line 10) b  able to make someone believe

something

intended (line 11)
¢ meant or planned to do

be aware of (line 16) PR v m———

cures (line 19) ———— e help a thing or an idea become

nationwide (line 32) popular

: ; f  know or realize
schooling (line 37)
g makes an ill person better or solves

committing suicide a problem

38
e 25) — h happening throughout a country



Unit 1

@ The author of the article wrote an e-mail to thank a professor who helped her with
her research. When the professor received it, some of the words were missing. Use the words
below to help him complete the e-mail.

advertisements  public welfare intended campaigns encourage
persuasive nationwide promote advice customers

Dear Professor Liu Kai,

I want to thank you for offering me such useful (M during my
research. | have completed my article about advertisements, and I'm quite
satisfied with it. It has just been published on our school website. | never knew

that (2 were so interesting! The information | found will really help
me to educate others. | hope that after they read my article, my schoolmates
will understand that PSAs are () to educate us about

“ issues, and that commercial ads are meant to ()

products or services. Before our talk, | did not think very much about how an
advertiser might be trying to trick (6) into buying a product or a
service. Now | think | will be much smarter about what things to buy. Even if
there are lots of exciting images and () language, | will remember
to think about the things | buy. | will also pay a lot more attention to the

®) public service ad because now | know how
helpful they can be. | will (10) my friends to pay attention to them
as well.

Thank you again for helping me find so much useful information!
Yours faithfully,
Qian Lili

@ How do PSAs help us? Work in pairs and discuss these questions with your partner.
Use the following dialogue as an example.

Do you think public service Yes, | do. For example, people might not

advertisements are helpful? know how harmful it is to take drugs if
they haven't seen an advertisement that
tells people to keep away from drugs.

| agree with you on that. Where
do you think these ads should

b st In schools, hospitals,
e placed:

shops—everywhere that
people go. By the way,
who pays for these ads?

1 What are the differences between commercial ads and public service ads?

2 Do you think young people are easily persuaded into buying new products?
Why or why not?

3 What is the most impressive PSA you have ever seen? Why do you think it is
impressive?
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TIPR

suffixes -ous and
-y make
adjectives that
mean having a

particular quality.

Word power

Using suffixes

We can create adjectives by adding suffixes to nouns or verbs. The dialogue below
gives some examples of how these adjectives are used. Look at the suffixes added to
the end of each adjective and think about how the word is formed.
Wu Ping: Do all ads play tricks on people?
Wu Hong: No. PSAs use some of the same methods as commercial ads, like
persuasive language and exciting images, but they are not meant
to trick us.

These are some of the different ways to form adjectives from nouns and verbs.

TIP i

Noun +y health 3o healthy ﬁmw;;ﬁm:m

+1ly week i weekly change the final letter(s)

+1C hero e heroic of a word before adding

+ al origin o original a suffix, eg,

+ ous danger = dangerous fame — famous

+ ful help —¥ helpful beauty —» beaut!
Verb +ed amaze i amazed compete — competilive

+ing excite e exciting fantasy — fantasiic

+ive attract i attractive persuade —» persuasie

E Read the following advertisement and fill in the blanks. Form adjectives by adding
the correct suffixes to the words in brackets.

Best Clothing Shop

Do you want (D (love) and @ (attract) clothing at
low prices? Are you tired of wearing the same plain, ) (bore)
outfits every day? Do you sometimes feel like your friends are trendier
than you are, and wear more (create) outfits?

We can tell you where your friends found their (%) (fantasy)
clothes. Best Clothing Shop has opened two new stores in the city
centre! An (6) (excite) film star look is now available to every
teenager! Our shopping environment is (7) (friend)
and enjoyable. Our highly @& (compete) prices
mean you don’t have to be rich and (9 (fame) 5t

to look great.

Jeans, shirts and dresses are on sale now. If you are one of
the first ten (10 (luck) shoppers this weekend,
you will receive a discount card. So come this Saturday to
one of our new stores to collect your free gift and start shopping

at the place where you can find the clothes you have always wanted!




Unit 1
Sales and marketing

& Read the following passage from a book. Pay attention to the words and phrases
in blue.

Before a company starts making a new product, they must collect and study
information about what people want and need. So, they do market research. The
boss of the company needs a lot of information about the sales and marketing of
the product. So, the sales/marketing department, led by a sales/marketing

manager, will present the information from their market research to the boss. The
company can then choose the right product to produce, the one which is
expected to be most popular with consumers. One of the most important pieces !
of information is the market share —the percentage of a market that the

company has. Also important are the sales targets—the amount which they think |
they will sell in a future period. If they want to become the market leader, the !:
company must ensure that their product is of high quality. Once the product

goes on the market, its sales figures—the amount which has been sold— should

be reported every day, so the company can check the progress of their product.

B} Mr Carter, the boss of a car company, is talking with Ms Jones, his sales/marketing
manager, about the sales and marketing of a new product. Use the blue words or phrases
from above to finish the dialogue. Each word or phrase should be used only once.

Mr Carter: Our new (V) has been on the market for two

weeks. What is its (2 now?

Ms Jones:  We have about a 15 per cent share of the market at the moment. The
(3) rose by 2 per cent yesterday across the whole

country.

Mr Carter: That is quite encouraging. I think it might be because

(4 really like the design and

S of the product. I would like you to do some
further () about young people’s views on the
product. The should also finish the report on
the ®) by next week.

Ms Jones: We're doing it right now. I'll present it to you tomorrow morning.

Mr Carter: That’s great. If we want to be the ® in our field,
we need to get as much information about (10)

ds we carn.
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Grammar and usage
Direct speech and reported speech

1

We do not change
the tense when we report
a fact that does not
change over time, e.0.
Light travels at great
speed,” he said. —

He said that light fravels
at great speed.

We use direct speech to report what exactly has been said. If we write the
speech down, the words will usually appear in quotation marks. However, we
often prefer to use reported speech or indirect speech to report the meaning of
what has been said without using the exact words.

Direct speech: She said, ‘China has been using PSAs to educate people.’
Reported speech: She said China had been using P5SAs to educate people.
We can change direct speech into reported speech by changing what has been
said to an object clause or an infinitive phrase.
She said, ‘I'm used to ads.” — She said that she was used to ads.
‘We must not fall for this kind of trick!” she said. —
She warned us not to fall for that kind of trick.
Besides the major changes in sentence structure, there are also changes in:
¢ personal pronouns
She said, ‘I did some research.” — She said that she had done some research.
* tenses
She said, ‘This ad is very clever.” — She said that that ad was very clever.

The table below shows how we usually change the tenses when the reporting
verb is in the past tense:

Direct speech ~ Reported speech = Direct speech Reportedspeech
Slmple present Simple past | Simple future Future in the past
Present connnuous Past continuous | Past perfect ' Past perfect
Simple past Past perfect | Present perfect Past perfect
Present perfect ' Past perfect continuous continuous

e adverbials of time and place

’

Tom said, ‘| am working here today.” —+ Tom said he was working there that day.

The following table shows other examples of such changes:

Directspeech | Reported speech

today | that day;’yesterday!on Wednesday, etc.

tomorrow . ' the next day/the followmg day;’on Thursday, etc.

yesterday ; the day before/the previous day,«’on Tuesday, etc.

next month the month after,«’the following month/in July, etc.

last year : the year before/the previous year, etc.

a week ago a week before/a week earlier, etc.

¢ other cases 1
Direct speech Reported speech

The table on the right shows some more {h- I T g
examples of the changes that take place i SRR L 5 o AR R
when we change direct speech into thes_e_ R A, t_hose _
reported speech. come go
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Wang Yilin is a school librarian. She would like to recommend a book to the head

librarian Mr Fan Zhenbin. Look at the advertisement below. Help Wang Yilin complete the
memo to the head librarian.

Thrilling adventure story!

Read Travel to the Misty Country!

Our latest publication is an adventure story, written
by Li Xiyang, a 17-year-old boy. You won't believe

his unique way of thinking and rich |maglnatlon
Here's what some of our readers say:

Dot s e
MEMO
To: Mr Fan Zhenbin From: Wang Yilin

Subject: Book recommendation Date: 30 September

Yesterday I read about a new book. It is an adventure story called Travel to
the Misty Country. The publisher said that the story (M written
by a 17-year-old boy.

The publisher also said that readers @ believe the writer’s
unique way of thinking and rich imagination. According to the publisher,
readers do seem to be interested in this new book. One reader said that he

3 the book twice week and that he (5

never forget the fascinating Misty Country. Another reader said that she
() another two copies of Travel to the Misty Country

@) afternoon and that she &) give

books to (10) best friends. She also said that the book

an so great that she (12 it over and over again.

This term’s main reading category for senior high students is adventures,
so Travel to the Misty Country would be a good choice. As the writer is the
same age as our students, I think that they will understand him and his
book easily. I am sure that they are going to like the book very much. The
book is cheap. It only costs ¥10. I recommend that we purchase 10 copies
for the library.

Wan_y Yilin

1o oo

T
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Reported speech: statements, questions and

imperative sentences

1 Statements

We use fell when
we want to mention the
listener(s); we use say
if we do not wish to
specify the listener(s).

We use noun clauses introduced by that to report statements.

She said, ‘Advertisements are an important part of our lives.” —

She said that advertisements are an important part of our lives.
‘There are two main types of advertisements,” the writer said to us. —
The writer told us that there are two main types of advertisements.

e There are more reporting verbs other than say and tell:

advise agree explain insist promise remind suggest warn

‘PSAs are often placed for free,” the writer said. —
The writer explained that PSAs are often placed for free.

2  Questions

e We use noun clauses introduced by whether/if to report yes/no-questions.

Matt asked Ann, ‘Are you the happiest person in the world?" —

Matt asked Ann whether/if she was the happiest person in the world.
‘Are all ads playing tricks on us?’ | asked her. —

| asked her whether/if all ads are playing tricks on us,

We use noun clauses introduced by wh-words to report wh-questions.
| asked her, ‘How can that be true?’ —

| asked her how that could be true.

‘Where did you find the advertisements for jobs abroad?’ Bill asked. —
Bill asked where | had found the advertisements for jobs abroad.
‘When did you get the tickets for the concert?’ | asked Wang Hua. —

| asked Wang Hua when he had got the tickets for the concert.

3 Imperative sentences

To report imperative sentences, we use the structure: reporting verb + object
+ (not) + to-infinitive.

The writer said, ‘Think about why you should do the things the ad suggests.” —

The writer told us to think about why we should do the things the ad
suggested.

The salesman said to me, ‘Read what some of our satisfied customers say.” —
The salesman asked me to read what some of their satisfied customers said.
‘Don’t worry, Mickey,” Jen said. — Jen asked Mickey not to worry.

There are other verbs that can be used in this structure to report imperative
sentences:

advise encourage invite remind warn

‘Don’t believe every advertisement you read,” Michelle said to me. —
Michelle advised me not to believe every advertisement | read.
‘Don’t forget to take your medicine, Dad,” my daughter said. —

My daughter reminded me not to forget to take my medicine.



