RERBRzRETUAM

=

F 5P

T o4 B OA
g 1 % By

LGy !






EBEM&E (CIP) 8B i

SBEEEE /) BRER —KB: BHFREY
Miat, 2011.2

BERBRESBL L EHM

ISBN 978-7-310-03637-0

1.0%& I1.0#- [I.ORXR&-HE-—R"F¥F
B—## N.OH3L

A A B 50 CIP B4 57 (2011) 58 015559 5

WKL H . AL 5

B I K2 A R R AT

WA 50
Wak. REBHEAFX DHEEE M4 5 HIR BB £ % - 300071
B A 15 . (022)23508339 23500755
BRI E . (022)23508542 HIR Iy 3 B 3% + (022) 23502200
*
LB B KRB A ENRA R L A B R
RSB FRBELH

*

011 FZAFL 1M 201142 A% 1 KK

787X 960 K 16 FFA& 13 125 Bigk 238 TF

EH:26.00 70
B E B FRAE, S A SRR RS, f15.(022)23507125



]|

i1l

A “BMHEVERLNETE", 2RV ESREL TGS PRI YA
HRESGFRBENZALAET L, 04, THRFARREEL L HRIKE

REWSEOEAS . SEMOEFRATAEEL, XTLRANEELS
BMEEHGR, FERERARFEEQRL VXN EERL HEMEIT,
REFEVERNGEERRAERRLELSTER, ¥EFFLRLEEERARSE
LA, U, M RAFNEMFRERLEZR (LRLSHEE) RIE
ERMLVUBRENTHALRRE, L5 4URLNREAE IHER, B4
BROREWFENEEETRATRLES, HERET, SAZHE. 5A

A, BRFIEL, AIFTRIE, AERBRAERSTA K,

AFFTENET, FR2VUPRLLFAESR. NERGESWMERSLH
WHRX ., e, shEY. BRRFRZLNAR%E, 2Ll
", AAT¥IELETHLREL,

HEETZE XL EELR LV R RMLRERE, ASEEYHLHE

Mg XERF, RELLAERE, UETLRLNITHESRRKTER, £

EETENE L RER RS . BXHAERL EREYEH, RUFE, &

%S ARFINEL TARE T mTER ¥R T ERRR, RELDER

Ho BXREXHELEN, HECENRYE, REFIXZRATHR
HATEH, BAKEFEEERWEN,

(LRESXE) WHAAREET. —. XEY ANE, £ “F¥LEL"
Wi, ERMBETHEERBRAGERRSY, HEFENCERSNE -4,
WS -FRBFEY, BATEEREAL, BHNREBTVHER, S48
 BFAEREM BT WEERE, TR, SEHAEEITR, RRTUERY
RAMBEEBMER, =, KBWREEHARPFREEY —h, LHREY
TR S, ETFEEMRSNE - RTH L FERMFAY, £HH



2 ¢ SRBEFERE

ERBPRFEDSMA, FHEHE, B2 RALIRREEIEFRRFERBA
M, RABATHHEMTER, BOTREIBEFHTEN., AHMEF
BEZE, FAFELH, RBETRFWRLEE.

AP HBARR., 48R, 22, BA. BAF . §4%. XX, KEH
E£MEE5RE, AHEMPRENGELBFRA T ERFARLRAX LTty
AAZF, ERRTECHER,

AENEREFESL, BhEEEEFFHE,

G4 #
20104 9 F 26 H



B *x

Chapter One Overview of the Convention and Exhibition Industry «----eceeeeeseeerees 1
Chapter TWo  Conference PIanning: -+ - -s-wssessessseessessssmsssnsssessstsssnesssissenssensense 16
Chapter Three  CONErence VENUESs - - - wssrrssressemsssisssssssissssssssssacsssissssssseissensnens 26
Chapter Four Financial Administration of Conference: - «--sccrrerrersnsacesseriianeeseeen 36
Chapter Five  Promotion and PubliCity «-+-s--sssssesssesssrssssssassssssirsssissssassisssisseenss 47
Chapter Six  Conference REISration -+ -+ -wrrruerssersserissssssssssssssssiesaissenssiscens 62
Chapter Seven Conference Service and Management -+ - -s-sssssessrssessseesssssenses 76
Chapter Eight Emergency and S afety .................................................................. 87
Chapter Nine Introduction to EXhibition INAUSLIY «sessssssssssssssesssisesssssessessessensenes 98
Chapter Ten Choice of Venues for EXhibition - -----rrevsesssrsseisssiesmesiisnisinsenns 107
Chapter Eleven  Exhibition PartiCipation -« -sseeerssssemsesssecssissssissssonssnesenass 120
Chapter Twelve Exhibitors and Show Managers: +«--+-sssesssrserssssrsssssssssssssans 130
Chapter Thirteen Exhibition Marketing «-----s--ssseesseresessssessssssssssesisnsisnscisnss 141
Chapter Fourteen Preparation Work before an Exhibition - ---«ssccereersessrsvnaneneene. 153
Chapter Fifteen Reception at the Exhibition Hall--s--seseveses reeererearrrneasaennenees 165
Chapter Sixteen The Economic Benefits of Exhibitions ««---ssesreeereesrseccescesenens 177
Chapter Seventeen Etiquette for Exhibitions and Conventions ««--«+--s-xscesereeenes 185
AATISWELS - +eestrerremseserarenrersssstostississastesssesaersernssestsesnasssesensansssnsasssassensssnnassonessesans 196

R ErEICES ««octveereemnsesrreornmetitomtimiiiiiiiiieiiietieuiitntmetisirieatatetstantesnrosasssetsssrocstsssroes 203



Chapter One

Overview of the Convention and Exhibition Industry

Special Terms

convention

conference

congress

forum
exhibition

full gamut of .

foreign
representative
agenda
contractor
exhibitor
manufacturer
encompass

exposition

trade fair

a large formal assembly K<

a prearranged meeting for consultation or exchange of
information or discussion (especially one with a formal agenda)
&, BW AW KA |

a national legislative assembly; a meeting of elected or appointed
RFELIW

a public meeting or assembly for open discussion Wiz; BEikE

representatives

a collection of things (goods or works of art etc.) for public

display B¥; BRE=
full range of AT, £HALH
WHMUE

a list of matters to be taken up (as at a meeting) 2
someone (a person or firm) who contracts to build things A&t
someone who organizes an exhibit for others to see SRR
someone who manufactures something 47=) K, #iERH
include in scope; include as part of something broader; have as
one’s sphere or territory 3158, AFE, #HF

a collection of things (goods or works of art etc.) for public
display JBW, BR4& -

gathering of producers to promote trade and business

RAER
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Pas
=
retail sector a portion where some products are sold F 5§
seminar GRS
symposium LTRERHER
assembly K&

Lead-in

A trade fair (or trade show) is an exhibition organized so that companies in a
specific industry can showcase and demonstrate their latest products, service, study
activities of rivals and examine recent trends and opportunities. Some trade fairs are
open to the public, while others can only be attended by company representatives
(members of the trade) and members of the press, therefore, trade shows are
classified as either “Public” or “Trade Only”. They are held on a continuing basis in
virtually all markets and normally attract companies from around the globe.

This chapter talks something about the overview of the Convention and
Exhibition Industry, which will help you learn some knowledge about the aspects.

Text A
Trade Show and Exhibition Industry Overview

World’s Fairs and Expositions

World’s fair is the generic name for various large expositions held since the mid
19th century. Such expositions feature exhibits like arts and crafts, scientific
discoveries, and products of industry and agriculture, provided by countries from
around the world. These exhibitions and expositions are organized and themed
displays of products or other items; for example, of goods and services in a
particular retail sector, or of pictures by a particular artist. Although the terms are
used interchangeably, in strict usage an exhibition is for a short period only, while an
exposition is for a longer period and usually on a larger scale.

Modemn trade fairs have their ori'gin on the large commercial fairs once
common in Europe, to which every kind of merchandise was brought to be sold. It
was discovered that exhibitions stimulated sales, and arrangements were ultimately
made to exhibit goods not for immediate sale but for purposes of advertising and
promotion. The first such exhibition was held in 1756-1757 in England by the
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Society of Arts, which exhibited all the entries and awarded prizes for the best
English manufactured products. A

Beginning with the latter half of the 19th century, three types of exhibitions and
expositions became prominent. The first was the industrial exhibition, devoted to the
stimulation and progress of a specific industry or to all the industries of a specified
country or area. A second type of exhibition, particularly popular in the United
States, was regional and was dedicated to the commemoration of a historical event.
The third type, the grand or universal exposition, was international in scope; it was
sponsored by a national government and displayed a wide variety of products. The
first such exposition was the Great Exhibition held in London in 1851. _

Universal expositions encompass universal themes that affect the full gamut of
human experience, usually at a unique period of time for mankind. These universal
expos usually have themes based on which pavilions are made to represent the
country’s opinion on that theme. For example, the theme for the Expo at Lisbon
(1998) was “water” and the theme for the 2005 Expo held in Japan was “nature’s
wisdom”. Universal expositions are usually held less frequently than specialized or
international expositions because they are more expensive. To distinguish them from
lesser fairs, they require total design of pavilion buildings from the ground up. As a
result, nations compete for the most outstanding or memorable structure.

International expositions are also united by a common theme—such as
transportation (Vancouver Expo’86) or “Leisure in the Age of Technology”
(Brisbane Expo’88). International expositions are specialized expositions whose
themes are narrower than the worldwide scope of universal expositions, such as the
International Garden Expositions, held in Osaka in 1990 and Kunming, China in
1999.

Specialized and international expositions are usually smaller in scale and
cheaper to run for the host committee and participating nations because the
architectural fees are lower and they only have to rent the space from the host
committee, usually with the pre-fabricated structure already completed. Some say
this leads to better creative content as more money can be spent in this area.

Specialized and international expositions are similar in that the host
organization provides the rental space to participating countries, as well as the
building itself, which is usually pre-fabricated. Countries then have the option of
“adding” their own colors, design etc. to the outside of the pre-fabricated structure
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and filling in the inside with their own content. One example of this is China, which
invariably has chosen to add a Chinese archway in the front of their pre-fabricated
pavilions to symbolize their nation (Expo’88, Expo’92, Expo’93).

Eight Renowned International Exhibition Groups

Deutsche Messe AG was founded on 16 August 1947 as Deutsche Messe-und
Ausstellungs-AG (German Trade Fair and Exhibition Company) with a registered
share capital of 1.2 million reichsmarks. Nowadays, achieving annual revenues of
over EUR 250 million, around 790 employees, 60 agencies abroad and an exhibition
center with a superb infrastructure totaling over 1 million square meters of space,
Deutsche Messe AG, based in Hannover, Germany, is the world’s foremost trade fair
company.

Munich Trade Fairs International Group (MMI) is one of the world’s leading
organizers of trade fairs. It organizers some 40 trade fairs for capital goods,
consumer goods and new technologies and has special expertise in the following
sectors: Building and construction, Environmental technology, Food technology,
Transport and logistics, Ceramics industry, Real estate, Sports and fashion, Clocks,
watches and jewellery, Tourism, Electronics, IT and telecommunications, Analysis
and the life sciences, Skilled trades and crafts. More than 30,000 exhibitors from
over 100 countries, and more than two million visitors from some 180 countries
participate in fairs and exhibitions in Munich each year. MMI also organizes trade
fairs in Asia and South America. With four subsidiaries abroad and 75 foreign
representative serving 97 countries, MMI has a network that spans the globe.

‘ The Messe Frankfurt corporate group, one of the world’s leading exhibition
corporations, organizes more than 100 trade fairs worldwide and is one of the few
global players in the trade fair sector. The basis of its success is a portfolio of
showcase events, the third largest exhibition complex in the world and an extensive
network of subsidiaries, branch offices and foreign agencies. The business
operations of Messe Frankfurt are conducted by the two companies Messe Frankfurt
Venue GmbH & Co. KG and Messe Frankfurt Exhibition GmbH. The bracket
surrounding the two independent 100% subsidiaries is formed by the holding
company Messe Frankfurt GmbH, which controls the activities of the two
companies. The holding company Messe Frankfurt Venue and Messe Frankfurt
Exhibition are run by one Board of Management.
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Messe Berlin is a service company specializing in the organization of regional,
national, and international trade shows, exhibitions, and conventions. With a
program of nearly 80 international trade events taking place at the Berlin Exhibition
Grounds each year, Messe Berlin ranks as one of the world’s top ten exhibition
companies. The trade show and convention industry is a key economic factor in the
Berlin-Brandenburg area. It attracts significant buying power and brings in
additional tax revenues. Trade shows and conventions play an important part in
Berlin’s role as an international center of communications and commerce.

Koelnmesse GmbH stands for the group’s core businesses operations: the
regular organization of trade fairs and specialist exhibitions. These include the
leading global trade fairs for about 25 different sectors. The trade fair program
focuses on Koelnmesse’s main areas of expertise, which are bundled in the
following business units: Communications, New Media and Fashion; House, Garden
and Leisure; Art and Culture; Food; Fumiture, Interior Design and Textiles;
Technology and Environment and Health and Facilities.

Messe Dusseldorf is a leading international trade fair partner and provider of
event-specific exhibitor and visitor services. Founded in 1947, Messe Dusseldorf
currently has a workforce of around 600, with consolidated sales for 2004 around
EURO 369 million. Around 29,500 exhibitors presented their products and services
to 1.8 million visitors in 17 exhibition halls with a gross area of some 252,000 m2.
22 of around 40 fair events staged in Dusseldorf represent the No. 1 in their sector.
The international network behind the Messe Dusseldorf group of companies spans
100 countries and comprises 65 foreign representatives, 13 direct shareholdings and
subsidiaries. The group can draw on 40 years’ experience in organizing foreign trade
fairs, with a track record of over 4,000 events staged worldwide.

With complete control over the exhibition medium, Exposium organizes the
world’s leading trade exhibitions. Exposium has been organizing market-leading
events for over fifty years. An exhibition is the most accessible and effective form of
promotion for exhibitors and visitors alike. Each synthesis of time, place and theme,
these commercial crossroads bring together the optimum conditions for dialogue,
discussion and a productive meeting between supply and demand.

Reed Exhibitions excels in creating high profile, highly targeted business and
consumer exhibitions to establish and maintain business relations, and generate new

business. Every year they run over 460 events in 38 countries, bringing together over
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90,000 supplies and more than 5.5 million buyers. With 2,300 employees in 33
offices around the globe they serve 52 industries worldwide. Their network of
offices and promoters extends to 45 countries. With more market-leading exhibitions
than any other organizer, nobody delivers more business contacts than Reed
Exhibitions.

Text B
The Development of Meetings, Conventions and Expositions

As cities became the hub of activity for geographic regions and as
transportation from location to location improved, the ability to gather for the
discussion of common interest became more prevalent. Trade associations as well as
professional, fraternal, and religious organizétions assembled to address issues
relevant to their membership. Discussions of trade regulations and the selling or
trading of goods were also important reasons for congregating.

Though there were many trade, professional, fraternal and religious
associations with historical roots throughout Europe, it wasn’t until the mid 1800s
that such activity took place along the eastern seaboard of North America. As
America grew, so did its trade, professional, fraternal, and religious associations.

Increased association activity led to the need for more meetings among
association members. In 1896, a group of Detroit businessmen decided that these
groups and the meetings they held provided significant revenue to whatever host city
they met in. They acknowledged that these organizations and the meetings,
conventions, and expositions they held were something desirable to have in one’s
community. These businessmen had the forethought to develop -what is now
recognized as the first convention bureau. The purpose of this bureau was to attract

these organizations to the city of Detroit. It was not too mulch later that other cities
followed suit.

Shortly after the turn of the century (1910), the hospitality industry founded its
first professional organization called The American Hotel Protection Association,
presently called the American Hotel and Motel Association. The convention bureaus
that were forming all over the country organized themselves in 1914 to form the
International Association of Convention Bureau. This association later became

known as the International Association of Convention and Visitors Bureaus
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(IACVB). In 1927, the Hotel Sales Management Association was formed, which
evolved into the Hotel Sales and Marketing Association International. These
associations were the forerunners of numerous associations designed to improve and
professionalize individuals and corporations associated with the hospitality industry.
In 1949, the meetings, conventions and expositions industry was growing at a
tremendous rate, as were the associations affiliated with this industry. Therefore, the
Convention Liaison Council was developed to provide a centralized clearinghouse
of information related to the meetings, conventions and expositions industry.

Although this industry was experiencing growing pains within its ranks, it was
also experiencing other more serious problems. Hotels were not designed to host
groups and basically had no desire to play an active role in this very dynamic
industry. It was not until hotel chains, such as Holiday Inn, Sheraton, Hilton,
Marriott, and Hyattt, began recognizing the importance of meetings, conventions,
and expositions to their economic well-being that hotels solicited group business.
These chains took the purely functional meeting facilities of the 1950s and built
upon the concept and worked with the meeting planners and association executives
to design state of the art meeting facilities fashioned to promote meetings,
conventions, and expositions. '

In conjunction with the changes being made in the physical facilities, hotels
realized the need for individuals whose primary responsibilities were to service
meetings, conventions, and expositions. The concept of the convention service
manager is often attributed to Jim Collins, a young salesperson at the Chicago
Conrad Hilton Hotel. Collins recognized the need for someone to act on behalf of
the groups meeting at their properties as well as someone to work in conjunction
with the group’s meeting planner and the association executives. In 1989 the
Conventions Service Managers united to form their own professional association,
the Association for Convention Operation Management (ACOM). It was also in this
year that the U.S. Department of Labor added the job title of meeting and
convention planner to its National Occupational Code Directory.

On the other side of the earth, in Australia, the industry was also growing in the
form of celebrations and events. It originated from people’s need to mark the
important occasions in their lives, and to celebrate the key moments. Probably the
first event in Australia after the arrival of the First Fleet was a bush party to
celebrate the coming ashore of the women convicts in 1788. Celebrations started to
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evolve to include balls, shows and traveling entertainments.

However, it was not until after World Ward II that a home-grown form of

celebration took hold across Australia. In the 1940s and 1950s, city and town
festivals were established, which created a common and enduring format of a
festival with an aboriginal or floral name, a “Festival Queen” competition, street
parade, outdoor art exhibition and sporting event. Holding such a festival has

become a badge of civic pride. They gave the cities and towns a sense of identity

and distinction, and became the focus for community groups and charity fundraising.

It is a tribute to their importance to communities that many of these festivals still
continue after half a century.

Notes

1.

Smithsonian Institution’s Arts and Industries Building in Washington, DC.: ff F
3 AR K E L R EWIHERE TR

Deutsche Messe AG: EEVGEBRERRAR, BRUA LmBREARZ—.
HEHHGEBR LR TR ERAMRRS, RN EEEE 40 5
IR R LA HEE B HRERBERRERAR S, EERRAFR
EEWRAHEE—.

reichsmark: %5 ($8[E % #AL)

4. Munich Trade Fairs International Group: HEE%e B EHRFIERERA RN T

-1964 £, KRES, A7 DEAMFE MG 80 MUKLAM 4 MERTA

A, BREEAAKRRAGZ—, HWEMA LEEENTKBRAFTZ—.
BEASKRTGCENZEINE 40 MER s, HP—FLU LR EEFAT S H g
We. BRERN: BEREYRK., BF. 58, FelE. SZHERANF
TE M.

Messe Frankfurt Venue GmbH & Co. KG: X miER K H.LEHRER AR
Messe Frankfurt Exhibition GmbH: ¥E=FEARAMRAR . HikE R
Messe Frankfurt Venue GmbH & Co. KG (=R KE P LEBEERAR)D
F1 Messe Frankfurt Exhibition GmbH (BZARARAMAF) XHWEKAF
HAH .

Messe Berlin GmbH: EEMHKRWAF], BEZIHME 80 IR UES), it
R E+FEVHRAMWBERARZ—. MARKUARZIHBRRSS KL
RRaAHE, HERUERE, TSR RNFER2ER ERK (Rl
B, ZRAMBATEMAREA R M ERE—F. BEAUEN L
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8.

9.

10.

11.

BUSRATYRRESHA MR, WEREEEAZREEAR PHR—
/28

Koelnmesse GmbH: BIERWAHMAF, MALT 1922 F, EitHR EHEAH
REARZ—, UARBAYENEFH 40 2AMERFLTVHERSTIRESE
AR 25 MTUREFHER S EXEATIR, 2EK 90% L LR H DR &,
RS . MEEISHEOEECRE: BE. ERSKN; BfE. Hik
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EAREH.

Messe Dusseldorf: #EEARE/RERBUAT, HEIT 1947 4, RHEFIE
KIRE T2 —. HEERHEREZ KBRS OHE 17ANET, T
41234 TP K. EREEENHERESRRREARFEHA G HISTEE T
AR SARFL . HRAEEIN 65 MRLEER T HRMM 105 MEFFH
X, ‘

Exposium: EEZHEER, B BHAURAHAHRBRAFRZ—, A
A S0 EXHRELSNER . FEERHE 100 BMEKS, MERASREHE:
RP0lk. TkH&. BH. PRI, BF. #E5. 8. FEER. &&.
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AMEBENDT. BT, B, BIR. FRER, ERKE. $lik. W
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AR TR B F &Ly 9 BN 400 FEXMHENBRES S, ¥
R HLETHAR S '

Questions on Text A

1.

A

What is a world’s fair?

How do modern trade fairs evolve?

What are the major types of exhibitions?

What are the characteristics of universal expositions?

How do you distinguish between universal expositions and international
expositions?

What are the eight renowned international exhibition groups?
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Questions on Text B

‘1. When did the activity of trade, professional, fraternal and religious associations
with historical roots throughout Europe take place along the eastern seaboard of
North America? ‘

2. When did a group of Detroit businessmen decide that these groups and the
meetings they held provided significant revenue to whatever host city they met
in?

3. When did the hospitality industry establish its first professional organization
presently called the American Hotel and Motel Association? .

4. When did the Conventions Service Managers unite to form their own
professional association, the Association for Convention Operation Management
(ACOM)?

5. When did a home-grown form of celebration take hold across Australia?

Group Discussion
1. Give a brief introduction of the eight renowned international exhibition groups.
2. According to the text, which stages are mentioned for the World Exposition?

And make an account.

Term Matching
Match the following terms on the left with their appropriate definitions on the right.

( )convention |a. A meeting of people for particular matters, it includes a
’ general session and smaller meetings and are held once a
year. A

( )conference |b. Everyone at the meeting takes parts in the discussion, and is
often used in the scientific area, it may or may not be a
smaller meeting.-

( ) congress c. Large groups come together at a regular period of time, it
may be held for several days and is commonly used in
Europe and in international meetings. ‘

( )forum d. When many people go to a seminar, members cah speak and
get to know each other’s experience and knowledge.

( ) exhibition e. the principles of right and wrong that are accepted by an

individual or a social group
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P N N e N T )

) contractor f.
) trade fair g. someone (a person or firm) who contracts to build things
) exposition  |h.
) manufacture
) representativej. gathering of producers to promote trade and business

the quality or habit of adhering to an appointed time

the organized action of making of goods and services for sale

=

a person who represents others

Situational Dialogue
Jack wants to be involved in the exhibition industry after graduation. Now he is

talking with his friend Marry about those famous exhibition cities.

Marry Jack, where would you like to work after graduation?

Jack You know, I hope to have an opportunity to work in a purpose-built
convention and exhibition center with an excellent reputation worldwide.

Marry That sounds good, but have you any idea about those large exhibition
centers?

Jack As far as I know, Germany boasts a few top exhibition centers in the
world, there are several famous exhibition cities such as Hannover,
Munich, Frankfurt and Dusseldorf. The exhibition industry in France and
Italy is also quite developed.

Marry What about that in Asian countries?

Jack Singapore is regarded as the top convention city in Asia, it has always
been recognized as having the highest standards in the quality and
services of its exhibitions and conferences. Singapore Expo and the
Suntec Singapore International Convention and Exhibition Center have
built on their solid foothold in the MICE markets in Singapore and the
world. Besides, Hong Kong, Beijing, Shanghai and Guangzhou also
boast some convention and exhibition centers of international standards.

Marry Wow, the exhibition industry is developing rapidly in the world.

Jack That’s true, the exhibition industry is rather promising.

Marry Good luck.

Jack Thank you.

Role Play

Jack and Marry are talking about some famous exhibition cities. You and your

partner respectively act as them and make another dialogue about the exhibition



