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(Gerald E. Mills) 2+ F}HE (George S. Day ) P& 8 (David A.
Aaker) 3o

2. HEHEREHEE - 2—EAGHEEE - HENTERRENES
CHENZEMSER - R RIS HE 2 EERE - HARDEET
% (Richard H. Buskirk) K fEH#7 (James T. Rothe) *RHAEKA
’_'r"% °

LHBEEREEY  AAB BN —Eil g5 8 (Social
Movement) - HHKJIERAERLZEEFZIHESE @ EKES
ZRERRINSIE (right and power) -+ BLERLAEIEFS) (Philip Kotler) °
P FEAEK -

4. HEHEREED - FNERRMAEFEFEVYEREE - B REYN
FEELIE T AiEKHE | (standard of living ) RYSEEE - TRE| T 4%
auE 1 (quality of life) BIREM L - HhERLABKINER HTE#EEF (Johan
Amdt) ~ 5EZE (Edgar Crame) KZE#E (Knut Tallhang) SBHA
i’% o

HEH| FAL X2 EREHE SRS ES) R E R - HEFTERC R

B RHNTEIYRE

2 David W. Cravens and Gerald E. Mills, “Consumerism, A Perspective For Business,”
Business Horisons (August 1970) p.21.

E. George S. Day and David A. Aaker, “A Guide to Consumerism,” Journal of Marketing,
vol. 34 (July 1970) p.12,

Richard H. Buskirk and James T. Rothe, “Consumerism An Interpretation,” Journal of
Marketing, vol. 34 (Oct. 1970); p.62.

Philip Kotler, “What Consumerism Means for Marketers,” Harvard Business Review (May-
June 1972) p.52.

Johan Arndt, Edgar Crame and Knut Tallhang, “Opinions Arndt Consumerism Issuer
Among Present and Future Norweigian Business Executives.” European Journal of
Marketing (Nov. 1, 1977) p.13.

Journal E. Kemry, “The New Consumerism,” America (March 14, 1970) p.270.
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CEBEEREZ  REAFTREHRERERE L EEAT

RERS  HEERE  JRESHEE e KRIRBUNFIE @ U
REHBEERNZANF B RN R ZEER - 2B 5BA R Ml
B - LIRS HE ZAETEKERSE - HEPHERE - 2 /Leas
EAZET - HEECBEFERE - ERESHEER - AEESREERE
AOER B - EREMEAR - DERERY - B 5HEH - R
B ENE - BTHEREEE CBCRESERESEEEAN  HRERPD
T ErER - IRPEER  RIRER L BESEER . AR ER . TR R R
FAERR -

MRES - HBEERE AN EAEFEENSWE « B
WERSEHES  BREMBEREEENEEER - IR LEEX

EEASBEEREESHREERE - ARG - ThERR - £F
BEH KRB IHE L REMIEREE - FURRGER -

B [

004



L
B R e & v 2 s 195

Pk HEAEZIHX

HEHEES) (Consumer Movement ) FEFARIFHNAIET - BRIZERZ
BIZAE AW - MAEREE - AT AWM E 19t e £ L -
FtefE 19t fd DI 2 @ & — B AR - H2EBEREER 2 T EAMEE

#H ; (The period of innocence ) &

HATAEEREED - HEOE ARt - MR H R EEHER

Hix BB - ERBIEH1867F LI » Al ®REIEE L 2 MBEEFREE
K ZFEEIRYEAAFZRE  SEFHHRES S &ANEY
BB HARES CBRET RS IR - e R B IhRE® s H
hERE L - a0 T INERPEFEL ) (Inter-State Commerce Act, 1887 ) ~ &
23k (Sherman Act, 1890) - "HiERYI K%L, (Pure Food and Drug
Act, 1906) ~ " REEMEEL ; (Meat Inspection Act, 1906) ~ T 35k
i% 1 (The Clayton Act, 1914) UK & FE8Y) e b¥EdiEZE (Food, Drug
and Cosmetic Act, 1938) - #{E1900F ZE 19605 [] - S EHEH Bkt &
7y T EPEERFHH ; (The period of public awareness) ' » ZERLAFHAR » b3it
REZAEE A - BRI " 5K , (Opton Sinclair) &2 {##k)

8 C. Glenn Walters, Consumer Behavior: Theory and Practice, Revised Edition (Jllihsi
Homewood: Richard D. Irwin. Inc. 1974) p.62.

S BIEE BEBRESLARKENEG L EH PEIH 625104178 -

W RFR . LABARACKRNEMZAR > $2EEF4T 0 65% » SR HIAPH -

1" Rom J. Markin, Jr. Consumer Behavior, A. Cognifive Orientation, (Macmillian Publishing
Co.. Inc. New York, 1974) p.37.
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( The Jungle) *—& - ZELEF ARSI EREEETEA
B RBYITIR ZBRELEY - AR ERERBUFIER RN EYRNES L
ZHY: - NEERBIFEEHABC "IHEABNE ) (Consumer Unions
of United States, Inc. 1936) ZRFAEERFEIT » BEIME 1930 IHE & EE)
b FIIERE MG - TRAEEAKCER : 11 (BHEE) (Your
Money'’s Worth) B—&F » (RLIRBES RSB E S (high pressure
selling) BETEANE » (—{EE#EEEE) (100,000,000 Guinea Pig) '
—&d - R ENEREEA UG ARERETELRBHNENE
B N (RIS ) (American Chamer of Horrors ) P—& » BlgtHifE
B2 ekt G R R BB SR S 5T - SRS A B £ 325, ( Consumer
Consciousness ) T XERE T -

) 7 1960F L% - BERNFRFE KRB ATAELZES THE » Hih
RERE "B, QBEET SR T —EREha el — B H EE)
BULREER T BB BIHEER "TEERIFHA . (The period of Consumer
achievement) '6 » MiZEA T H B FILIE » AEMER - A5 R EYERE .
X - ERLERARERBEFAHEHSRE  (HHBEEEESES R
R - FEEREER it & AR ER R R AN B & EE T - FrasdE "1
By HIlEE -

1. #5% A9 (structural conduciveness) ;

2. %% LAUFRHE (structural strain)

12 Opton Sinclair, The Jungle, (New York: Doublepay, Page and Co., 1960).

13 Stuart Chad and F. J. Schlink: Your Money’s Worth (New York: the Macmillan Co., 1927).

!4 Arthur Kallet and F. J. Schlink, 100,000,000 Guinea Pigs (New York: Grosset and Dunlap,
1933).

13 Ruth de Foreset Camb, American Chamber of Horrors, The Truth about Foods and Drugs,
(New York Forrar and Rinchant, 1936).

16 C. Glenn Walters, op.cit., 73.
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3. —(EE2RIELE (growth of a generalized belief) ;

4. {REXRFZHITER (precipitating factors)

5. LFEREAIEIE1TE) (mobilization for action )

6. iEEFAYEEH] (social control) 7 e

sa FE LI 1- 151128 19604 B BRI B 5 E B FE B 2 [R5 -

UL Bk XSRS 8 BT H R E 1962 F B g iR T3
W% TIHEFEREFZE L, (Consumer’s Bill of Rights) -+ 543H " &—
EAFRIHEE - WREDIHNEEIIREARERN]S

(—) RZEZHEF (the right to be safety)
HISNEERRNEEENERZENS  HEEAZRREREIH
£l

(Z) TERZHER (the right to be informed)
HRFER - BBR ~ BATECES - ERHERSBLE - NBES
RESRFRT R T H . HER -

(=) BBEZIEF (the right to be choosed)

BUNFEMERMEIS < B E - REHBEEE BRI ZEBT - 5K
H O EHLERE R AR SR - BIBERAESEm S e D% - K
IR RFER ESEA —E2 M EH A2 E -

(M9) FHEZHEF (the right to be heard)
BURFRAHIE T ARSI BOR R VLA - BT S RS E B & 2R
B IHEEMDRGRAR - {TEREEA Y « SR ESEES -

VREE  BXAM > EhTRAFIOEINE  68F11A108 » (EWGHEAE
B—ERETE) » FT5E -
18 Consumerism’s New Twist, Economics Impact, No.3 p.69.
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|
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- HENEEHRH HE

6.4 & 8 15 #)|
D EHE
c LEHE

1-1 #ARI960FREBMFE A EH AL FH L1920

19 Neil J. Smeler, Theory of Collective Behavior, (New York: The Free Press, 1963).
20 Philip Kotler, “What Consumerism Means for Marke ters.” Harvard Business Review 51
(May-June 1972) p.56.

008



LT
ERBMEBENE - EEBRABNNRE "THEERRHER, © #
KEBERIERR THEEMREZES ) B AR RMEES
B8 - WHEBRINEE - PERR DlHBEETYARREAENCEIR - AN
AT R & MINBUR A » ¥R E FEEEESECER » DEFERENRTH
BB - RN EBFEF R R EIEE BN s O S -
KE 19654 - XBIHE HEEH Lo AY—FFEEMEBEL - 53
& (Ralph Nader) RS - HEIE S « BHAEHEEEMEN » RET
WIHRE RS - PIREGEE - B GE - RSB BRI IEEES - R
HBURE S » LEEERAL  DLREEEAR  WHEEZIIA - {1
BROAEBHSESN - RBEBIG RN E T S - 505 & e
AR - DARBEREFHEENEY - FTHEMTTERALNS BB RN
MBI TIE - DB SEaENEEE N EREEM - HEREH
R (EGEERAZE) (Unsafe at any speed) —E4 » 18EBHEEN
FHETEAE " Corvairh® | IRELZBRZ RN LSS 15 9L i - B8
RN RREZHZEE | RESERE1966ERE "BRZE - 5l
B % Ze21k%E ;. (National Traffic and Motor Vehicle Safety and Highway
Safety Act) B FFIEERZE » 41 " MR AETELZE | (Wholesome Meat
Act, 1967) ~ T RARFHTEM LT REZE ) (Natural Gas Pipeline Safety Act,
1968) ~ "L ZWEHPEHEZE ) (Radiation Control for Health and
Safety Act, 1968) ~ TREFAIEE , (Wholesome Poultry Act, 1968) -
TR A L 2IEZE ) (Coal Mine Health and Safety Act, 1969) DI
FEREIGREC R L 2EE ) (Comprehensive Occupational Health
and Safety Act, 1970) % -
KB EBREASTEERE - RLEE R EHR - B EE

2L Bk REECEEY > AAREESM B2EEAF13E 0 6255114208 -



