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Chapter

Culture, Communication &

Intercultural Communication

Learning Objectives

&
—®

In this chapter, you should be able to

% define culture, communication and intercultural communication

< describe the characteristics of culture, elements and types of communication

< understand the importance of intercultural communication and intercultural business
communication

Warm-up

1. What are the major differences between Chinese and western cultures?
2. Use some examples to explain intercultural communication.
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Focused Study

I. Culture X{k

Definitions of Culture X 4t 62 X

The term culture has been defined in a variety of ways. Even among anthropologists,
there is no agreed-upon definition of culture. In the following, several definitions of
culture from dictionaries or by scholars both in China and abroad are given for a general
understanding, of culture and how it is interpreted in different cultures.

Historicalfy, the word derives from the Latin word “colere”, which could be
translated as “to build”, “to care for”, “to plant” or, “to cultivate”. Thus “culture” usually
referred to something that is derived from or created by the intervention of humans —
“culture” is cultivated.

According to the Concise Oxford Dictionary, culture is “the arts and other
manifestations of human intellectual achievement regarded collectively”.

From anthropologic perspective, however, culture is “the customs, civilizations, and
achievements of a particular time or people”. This is an anthropologist’s definition.

Scholars give various definitions of culture from different perspectives.

Edward Sapir, both a linguist and anthropologist, says, “Culture may be defined as
what a society does and thinks. Language is a particular way of thought.” In another book
(1921), he says “Culture is the socially inherited assemblage of practices and beliefs that
determines the texture of our lives.”

Geert Hofstede (1997) views culture from a psyéhological perspective, defining it as
“the collective programming of the mind which distinguishes the members of one
category of people from another.” Culture is “software of the mind”.

Culture is “one of the two or three most complicated words in the English language.
It is a general process of intellectual, spiritual and aesthetic development; a particular way
of life, whether of a people, a period or a group; the works and practices of intellectual
and especially artistic activity.” (Williams, 1983) '

“Culture is the total accumulation of beliefs, customs, values, behaviors, institutions
and communication patterns that are shared, learned and passed down through the
generations in an identifiable group of people.” (Davis, 2001)
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From the definitions given above we can see that culture is really difficult to define
because it is a large and inclusive concept. But the only requirement for being cultured is
to be human. Culture is what distinguishes human beings from animals.

Metaphors in Culture X /4P 6%

e The Culture Iceberg  3C4k¥KilL

The Iceberg metaphor for culture shows a cruise ship sailing close to the iceberg for a
look at this foreign territory. Part of the iceberg is immediately visible; part of it emerges
and submerges with the tides, and its foundations go deep beneath the surface.

Fig. 1-1 Cultural Iceberg

Culture above the waterline. Aspects of culture that are explicit, visible, and taught.
This includes written explanations, as well as those thousands of skills and information
conveyed through formal lessons, such as manners or computing long division or baking
bread. Also above water are the tangible aspects: from the “cultural markers” tourists seek
out such as French bread or Guatemalan weaving, to the conformity in how people dress,
the way they pronounce the letter “R”, how they season their food, and the way they
expect their office to be furnished.

Culture below the waterline. “Hidden” culture: the habits, assumptions,
understandings, values, judgments, etc. Usually these aspects are not taught directly.
Think about mealtime, for example, the order you eat foods at dinner: Do you end with
dessert? With a pickle? With tea? Nuts and cheese? Just have one course with no
concluding dish? Or consider how you know if someone is treating you in a friendly
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manner: do they shake hands? keep a respectful distance with depressed eyes? leap up
and hug you? address you by your full name? These sorts of daily rules are learned by
osmosis — you may know what tastes “right” or when you’re treated “right”, but
because these judgments are under the waterline, it usually doesn’t occur. to you to
question or explain those feelings.

e The Culture Onion SCHL#HH

Rituals

Fig.1-2 The Culture Onion

Geert Hofstede states that the following four levels embody the total concept of
culture like an onion with 4 layers: symbols, heroes, rituals, and values. These have been
described like the skins of an onion which indicates that symbols represent the most
superficial and the easiest to perceive by an outsider and the least important to an insider.
Words, gesture, pictures, or dress, hairstyles, flags, status symbols etc. belong to this
category. The second “skin of the onion” is heroes, referring to what kind of people you
worship. Batman in the USA, and Wukong (the Monkey King) in China can serve as
cultural heroes. The third “skin of the onion” is rituals. Rituals are those collective
activities that are considered socially essential within a culture. Sporting events, for
instance, are rituals. Symbols, heroes, and rituals (the three outer layers of the onion) have
been included in the category of practices. Practice means what people do. They are
visible and obvious to an outside observer. They are determined by the core of culture —
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values, which are the deepest manifestations of culture and the most difficult to
understand by an outsider.

Characteristics of Culture 4 6 # §, .

Regardless of the definition employed and a lack of definitive ingredient list for
culture, there is a general agreement as to what the major characteristics of culture are.
Examining these characteristics will help us understand this nebulous concept called
culture and enable us to see how these characteristics influence communication.

Culture is shared. According to the Haviland textbook, culture makes the actions of
individuals understandable to other members of the group. Making allowances for
variation from culture to culture, one shared element found in all cultures is an
understanding in regard to gender roles, which are the roles a particular culture assigns to
men and women.

Culture is learned. Culture is learned, not biologically inherited. The process
whereby culture is passed from one generation to the next is called enculturation.
Children begin learning their cultures the moment they are born. Parents and extended
family teach children what is expected of them in terms of familial duty and contributions
to the household. :

Culture is based on symbols. Much of human behavior is mediated by symbols —
signs, sounds, emblems, and other things that represent meaningful concepts. For instance,
the religious symbols found in most Oaxacan homes represent a particular belief system
and are used to remind people of their faith and their moral code. The most important
symbolic aspect of culture is language. Language represents the most pervasive use of
symbols in a culture because it uses symbols to represent objects and ideas.

Culture is integrated. The foundation of culture includes three structural elements
that work together to keep the culture strong: An infrastructure provides the basic
necessities of life, a social structure determines how people interact with one another,
and a superstructure, or worldview, provides a belief system that helps people identify
themselves, their society, and the world around them. It is apparent in the video that the
infrastructure in Oaxaca is changing, which affects the other layers of structural elements
as well.

Culture is dynamic. When one element within the system shifts, the entire system
shifts to accommodate it. When the women of Oaxaca leave their cultural homeland and
lock to the city to work, they provide an example of the dynamic nature of culture. They



and their families must adapt to new circumstances without losing their cultural identities.
Although cultures do change, most change affects only the surface structure of the
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culture. The deep structure resists major alterations.
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14. territory
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17. tangible adj. AW, ThEIES, ke, LR
18. conformity n. —¥, #Fé&, &5
19. assumption n BE, KA, &2F (BRx¥), BE
20. embody vt KA, Rk, @4
21. ritual adj. X8, ZMIEL, REH
22. nebulous adj. 2=, EZRey, BKEHY
23. whereby conj. %AE
24. enculturation n. *EFF ARG IE B
25. familial adj. Tk, FRH
26. pervasive adi. $ikty, Fikey, HEe
27. integrate v Bh, Aheeeees AR
adj. Bikbg
28. infrastructure n. TEME, TIHELR, BRehsty, Faiils
29. superstructure n <#¥> EEHER
n <#> LE&MH, LM
30. alteration

Comprehension Questions

n. ?igi 3 ii

1. Use examples to explain the metaphor “Culture Iceberg” and “Culture Onion™:

2. It is said that grammatical mistakes can be accepted, but cultural mistakes will cause trouble.
Can you use examples to explain why cultural mistakes could be troublesome?

II. Communication Z2&fR

Communication, the basis of all human contact, occurs wherever there are human
beings. When a baby is born, it cries. The crying is communication. When you achieve
your goal, your friends come and say, “Congratulations!”; the word “congratulations” is
communication. When you run into a friend on your way to school in the morning, you
greet him, “Good morning!”. The expression “good morning” is communication.

Definitions of Communication & & &2 %

Can you find a Chinese equivalent to the English word communicationt Circle the
item that you consider suitable.

Wil e B W Xk R



EECIL BRI

Probably some of you have circled the first, others the second, and still others the first
three and so on. In the mainland of China, all are used to translate the word. “¥Ji@” is
preferred in the field of management (B 282%), “{&£#%” in the field of journalism (3575 %)
and “&f5” in the field of communication GER¥). “X#i” is basically used by people
with psychological (:>#%#) background. “ZZF7” is mostly used by people with linguistic
(¥ %) background, although its usage isn’t confined to the field of linguistic. So we use
“BECAZERR”  for intercultural communication. But some people also use “B& SC4Lv43E”
or “B§ 346

Generally speaking, communication can be defined as a dynamic, symbolic,
transactional and contextual process in which people create shared meanings or
messages.

Communication is dynamic, because communication is an ongoing and ever
changing activity. In any communication event, the sender and the receiver of the
messagés constantly shift from being encoders to decoders and the messages also change
in each turn of interaction.

Communication is symbolic, because symbols are central to the communication
process. They represent the shared meanings that are communicated. A symbol is a word,
action, or object that stands for a unit of meaning. Meaning, in turn, is a perception,
thought, or feeling that a person experiences and might want to communicate with others.

Communication is transactional, because each person encodes and sends messages,
and in turn receives and decodes messages. The coding and decoding process is primarily
culture-based and involves a various set of elements, including words, gestures, symbols,
etc. S

Communication is contextual, because all communication takes place within a
specific context. The context includes the place where people meet, the social purpose
for being together, and the nature of the relationship. In other words, context includes
both physical and social settings within which messages are exchanged.

Types of Communication X i £ %

Communication of information, messages, opinions, speech and thoughts can be
done via different forms of modern communication media, like e-mail, telephone and
mobile. Some of the basic ways of communication are by speaking, singing, sign
language, body language, touch and eye contact. These basic ways of communication are
used to transfer information from one entity to other. There are many different types of
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communication but they can be classified into four basic types of communication. These
four types of communication are as follows:
e Verbal Communication EEAHM .

Verbal communication includes sounds, words, language and speaking. Language is
said to have originated from sounds and gestures. There are many languages spoken in
the world. The bases of language formation are: gender, class, profession, geographical
area, age group and other social elements. Speaking is an effective way of communicating
and. is again classified into two types viz. interpersonal communication and public
speaking.

Good verbal communication is an inseparable part of business communication. In a
business, you come across people from various ages, cultures and races. Fluent verbal
communication is essential to deal with people in business meetings. Also, in business
communication self-confidence plays a vital role which when clubbed with fluent
communication skills can lead to success.

Public speaking is another verbal communication in which you have to address a
group of people. Preparing for an effective speech before you start is important. In public
speaking, the speech must be prepared according to the type of audience you are going to
face. The content of your speech should be reliable and you must have enough
information on the topic you have chosen for public speaking. All the main points in your
speech must be highlighted and these points should be delivered in the correct order.
There are many public speaking techniques and these techniques must be practiced for
an effective speech. '




