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SEeciaI Terms

the anxiety and feelings ( of surprise, disorientation, uncertainty,

cultural shock confusion, etc. ) felt when people have to operate within a different and
unknown culture LALLM
. a form of tourism that appeals to ecologically and socially conscious
eco-tourism Lo
individuals 4= 73R F
the practices and forms prescribed by social convention or by
etiquette

authority |75

Green Globe 21

a worldwide benchmarking and certification program which facilitates
sustainable travel and tourism for consumers, companies and
communities. It is based on Agenda 21 and principles for Sustainable
Development endorsed by 182 governments at the United Nations Rio de

Janeiro Earth Summit in 1992 &3R5k 21 TAUE

space tourism

the recent phenomenon of tourists paying for flights into space pioneered

by Russia KRS

sustainable developm-

ent

meeting the needs of the present without compromising the ability of

future generations to meet their own needs A {4 % &

tourism

travel for recreational or leisure purposes Jigilf

World Tourism Day

September 27 celebrated by the World Tourism Organization since 1980
R AR H
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Section 1 Listening and Talking

|. Lead-in: Look at the pictures and have a discussion about them.
Then write down the possible words and expressions that are
related to the theme.

Il. Listen to the passage and then fill in the blanks with the exact
words or phrases you have just heard.

Introduction to Global Sustainable Tourism Criteria
Sustainable tourism is on the rise: consumer demand is growing, travel industry
1) are developing new green programs, and governments are creating new

policies to 2) sustainable practices in tourism. But what does “sustainable

s s
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tourism” really mean? How can it be measured and credibly demonstrated, in order to
build consumer confidence, promote 3) , and fight false claims?

The Global Sustainable Tourism Criteria are an effort to come to a common
understanding of sustainable tourism, and will be the 4) that any tourism
business should aspire to reach. They are organized around four main themes: effective
sustainability planning; maximizing social and economic benefits for the local
community; enhancing cultural heritage; and reducing 5) impacts to the
environment. Although the criteria are initially 6) for use by the
accommodation and tour operation sectors, they have applicability to the entire tourism
industry.

The criteria are part of the 7) of the tourism community to the global
challenges of the United Nations’ Millennium Development Goals. Poverty alleviation and
environmental sustainability — including climate change — are the main cross-cutting
issues that are addressed through the criteria.

Some of the expected uses of the criteria include the following:

Serve as basic 8) for businesses of all sizes to become more
sustainable, and help businesses choose sustainable tourism programs that fulfill these
global criteria; ‘

Serve as guidance for travel agencies in choosing suppliers and sustainable tourism
programs ;

Help consumers 9) sound sustainable tourism programs and
businesses

Serve as a common denominator for information media to recognize sustainable
tourism providers ;

Help certification and other 10) programs ensure that their standards
meet a broadly-accepted baseline;

Offer governmental , non-governmental, and private sector programs a starting point
for developing sustainable tourism requirements;

Serve as basic guidelines for education and training bodies, such as hotel schools

and universities.
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iIl. Listen to and read the dialogue carefully. Try to retell the conversation

after listening.

(A—Zhang Qiang, B—Liu Li)

A:
B:

=)

Hi, Liu Li. Fancy meeting you here. How are you doing?
Fine. I have been working on Professor Wang’ s assignment in front of the computer
for a whole week, and I do need fresh air and a change of scene. It’ s a nice day
and taking a stroll in the park is a good way to relax myself.

: I see.

. (Looking at the camera in Zhang Qiang’s hand) You are still with the Photography
Society?

. Yes, and for the past few weeks I have been focusing on poor tourist behavior in
scenic spots.

. Poor tourist behavior? Oh, yes. I’ ve read reports on inappropriate behaviors of

Chinese tourists in foreign countries, such as talking loudly in public, littering

around, and spitting onto the ground etc.

. Yes. As China becomes wealthier and wealthier, the number of Chinese able to

travel around the country and visit other countries has increased. Such uncivilized
behavior is tarnishing our country’s image. That’s why I am taking photos of
uncivilized tourist behaviors — to draw people’ s attention to this problem. Our
government has issued guidelines on manners for its citizens traveling home and

abroad and launched a campaign to educate people against inappropriate behavior.

: I think the guideline and the campaign will help to improve tourist manners.

: I hope so. As people from the land of Confucius who stresses proprieties, we should

know that courtesy is a standard of being human.

: Yes, you are right. The behavior of some Chinese travelers is not compatible with

our country’s economic strength and its growing international status.

+ We should make an effort to learn the international norms of manners.
: Definitely.

: But we are not the only one that is troubled by such behavior. This has been a

recurring phenomenon in Asia, as country after country has become developed. In

the 1970’ s, it was Japanese tour groups that invited ridicule abroad with their

unsophisticated ways. In the 1980’ s and 1990’ s, it was newly traveling South
. 4.
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Koreans. Now, it is Chinese.

B: I am confident we can curb this problem. It takes time.

A: Yes. The first step is to improve people’ s awareness of such problems. With
improved awareness, people will in time learn to correct their embarrassing habits in

public places.

V. Tasks to complete.

o Task 1

Situation; Suppose you are a member of your school’s Tourism Association. Your
association is launching a campaign on campus to call on the students to
fight against the inappropriate tourist behavior. The campaign features
pictures taken of such behavior and gathers suggestions on how to improve
tourist etiquette. The campaign is successful, and its impact is being felt
outside the campus. You will attend a talk show of the local TV station
about the campaign. Your discussion will include the reasons for such
inappropriate behavior and the possible ways to deal with it.

Role A; You are the student from the Tourism Association.

Role B: You are the host/hostess of the TV talk show.

< Tips

Welcome to our show. I am...
It’s my honor to...

come up with

tackle

improved manners

jump the queue

dress too casually, especially on some formal occasion
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@ Task 2

Situation ; It has been reported that the shooting of some so called big-budget films
caused great environmental damages. Suppose you are talking about it
with one of your friends. You hold the idea that the damages to the places
outweigh the benefits brought about by the films, while your friend argue
that film shooting will make the places well-known and promote the local
tourism development. Compared with the immense economic profits, the
damages are not worth mentioning.

Role A: You are the one who stresses the damages.

Role B: You are the one who stresses the economic profits.

o Tips

There is no denying that...
While it’s true that...
sustainable development

special effects (of movies)

Section 2 Texts

Text A  World Tourism Organization

Pre-reading ;

1. Where is the headquarters of the World Tourism Organization?

2. When was the Organization established?

3. What role does the Organization phy?

4. Why is UN often added to the abbreviation of the Organization?

The United Nations World Tourism Organization ( UNWTO), headquartered in
Madrid, Spain, is a United Nations agency dealing with questions relating to tourism. It
is a significant global body, concemned with the collection and collation of statistical
information on international tourism. The publication of its data makes possible
comparisons of the flow and growth of tourism on a global scale. The organization is

6.



Unit —1—

committed to the United Nations Millennium Development Goals, geared toward reducing
poverty and fostering sustainable development.

UNWTO plays an important role in promoting the development of responsible,
sustainable and universally accessible tourism, paying particular attention to the interests
of developing countries. The Organization encourages the implementation of the Global
Code of Ethics for Tourism, with a view to ensuring that member countries, tourist
destinations and businesses maximize the positive economic, social and cultural effects
of tourism and fully reap its benefits, while minimizing its negative social and
environmental impacts.

The origin of the United Nations World Tourism Organization stems back to 1925
when the International Congress of Official Tourist Traffic Associations ( [COTT) was
formed at The Hague. UNWTO states that the ICOTT became the International Union of
Official Tourist Propaganda Organizations (IUOTPO) first in 1934. Following the end of
the Second World War and with international travel numbers increasing, the IUOTPO
restructured itself into the International Union of Official Travel Organizations
(IUOTO). A technical, non-governmental organization, the IUOTO was made up of a
combination of national tourist organizations, industry and consumer groups. The goals
and objectives of the IUOTO were to not only promote tourism in general but also to
extract the best out of tourism as an international trade component and as an economic
development strategy for developing nations. Towards the end of the 1960’s, the IUOTO
realized the need for further transformation to enhance its role on an international level.
The 20th IUOTO general assembly in Tokyo, 1967, declared the need for the creation of
an intergovernmental body with the necessary abilities to function on an international
level in cooperation with other international agencies, in particular the United Nations.
Throughout the existence of the IUOTO, close ties had been established between the
organization and the United Nations and initial suggestions had the IUOTO becoming
part of the UN. However, following the circulation of a draft convention, consensus held
that any resultant intergovernmental organization should be closely linked to the UN but
preserve its “complete administrative and financial autonomy” .

It was on the recommendations of the UN that the formation of the new
intergovernmental tourism organization was based. Resolution 2529 of the 24th UN
general assembly stated ;

“ (The general assembly) believes that a formula that would allow agreement to be
reached more readily among governments for the establishment of an international

.7
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tourism organization of an intergovernmental, particularly to assist the developing
countries would be: (a) The conversion of the International Union of Official Travel
Organizations into an intergovernmental organization through a revision of its statutes;
(b) The establishment of operational links between the United Nations and the
transformed Union by means of a formal agreement. ”

In 1970, the IUOTO general assembly voted in favor of forming the World Tourism
Organization (WTO), based on statutes of the IUOTO, and after ratification by the
prescribed 51 states, the WTO came into operation on November 1, 1974.

At the 15th general assembly in 2003, the WTO general council and the UN agreed
to establish the WTO as a specialized agency of the UN.

The frequent confusion between the two WTOs — World Tourism Organization and
the Geneva-based World Trade Organization — officially ended on December 1, 2005,
when the General Assembly approved to add the letters UN (for United Nations) to the
start of abbreviation of the leading international tourism body on December 2, 2005.

collation /ko'leifon/ n. BHE K
statistical /sta'tistikal/ a. it

foster /'fosta/ vt ek, 3
implementation / implimen'teifan/ n. SZHE , 4T
reap /ri:p/ vt W3R, K48
impact /'impeekt/ n. B vt Xfeeree- Faalaoh- 4|
stem / stem/ vi. i
restructure /Ti'straktfa/ ot B Y
extract /iks'treekt/ vt FREX, BUS
agency /'eidzansi/ n. P44

initial /inifal/ a. YW, FFRH
circulation / satkju'leifon/ n. &R, fE
consensus /kan'sensos/ n. ZEAHNENRL
autonomy /21'tonomi/ n. BE, BFEM
recommendation / rekamen'deifan/ . n. B W
resolution / reza'fju: fon/ n. gLl

formula /'formjula/ o HEW, TR
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conversion /kon'va:fon/ n. B8

revision /ni'vizon/ n BT

statute /steetjust/ n. B, ME
ratification / reetifi'kei fon/ n. &2 HoHE AT
prescribe /pris'kraib/ ot LE

council /'kaunsil/ n. 2, BRE&

on a... scale e EEN

be committed to HATF

play a role Heeree Ve

in general B

general assembly LA B E A A RREAN
in cooperation with ... ofE '
in particular JoH

draft convention BIITER

in favor of Y

come into operation FikizkE

with a view to HRTF, LA Sk B¥r

by means of 7% P b RRLEEE HE

World Tourism Organization R R H

United Nations Millennium Development BAETHERERR
Global Code of Ethics for Tourism 8218 i (R LY S (D
International Congress of Official Tourist Traffic Associations BiRE RS KS
The Hague w’r

International Union of Official Tourist Propaganda Organi- ERE HIEREEHSR
zations BB

International Union of Official Travel Organizations E bR il 2B 2
World Trade Organization #HAHHEH



