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The “Silk Road online” Begin with “Dunhuang”

© Ma Shuzhong Pan Gangjian Pu Fangqing
(Mashuzhong STUDIOS, Zhejiang University)

Abstract: While DHgate was in the trial period to develop the cross-
border electricity suppliers, it began preparing for the “Silk Road online”.
In order to attract small and medium-sized trade enterprises to concern
about the Internet sales, it subverted the B2B information service model and
created an electricity trading platform which benefit for users’ success. DHgate
utilizes its own platform advantages to help traditional enterprises,
entrepreneurial enterprises to create their own brand in overseas markets. It
also hatches sellers and cultivates buyers based on the big data analysis.
Finally, it establishes a complete ecological chain of cross-border electricity
supplier and creates the prosperity of “Silk Road online”. With the
development of cross-border electricity supplier becomes gradually mature,
DHgate is also committed to investment in national development strategy. It
strives to lead the “Silk Road online” to go abroad. and cooperates with
countries and regions along to build “station online” to provide online
support for national strategy “the Belt and Road Initiative”.

Key words: trading platform; self-owned brand; big data analysis;

wholesale buyer; Silk Road online
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