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PREFACE
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DESIGNING ASPIRATIONAL SPA
RESORTS

R URHISPAR (R4S

Spa design has come of age, surpassing the days of plain
medically and clinically inclined white-washed walls and ceilings,
around a massage table, more for kneading dough, than aimed at
comfort and geared to ease away worries and stresses. Integrated
spa resorts, whether boutique retreats, or chain brands, have
become a holistic wellness experience and holiday escape. The
body is not the only recipient, but also the mind, soul and spirit
embrace the benefits of a fully comprehensive three-dimensional
spa encounter. Audio, visual, scent, touch, texture and colour all
make up the sensory journey one is invited to explore. Attention
to detail is a paramount must — in short, everything.

The spa resort’s design is the first introduction to the brand
identity, products and services, followed swiftly and discreetly
by the service staff or receptionist. The initial impression needs
to be an impactful one. Warm, welcoming, relaxing, stress-free,
any of these words and the like, need to be the ideal description
of the ambience, at first glance. Nuance is made in the level of
spa experience, quality of accommodation and service offering, as
well as in the concept, design, materials and the style chosen.

We believe that the architecture and interiors set the scene and
provide a pathway for the journey into the spa world. Creating
the right atmosphere builds the brand, emphasises core values,
puts guests immediately at ease and promotes customer loyalty.
This ultimately enhances the success and profitability of the spa
resort.

Once the resort design has set the scene, generated the mood and
induced positive sentiments, it is then up to the staff, therapists,
management, treatment menu and customer service offering, to
complete the destination experience, and have clientele eagerly
returning time and again. More than just a mere backdrop, spa
resort design is an essential component in the quest for the perfect
expression of the wellness experience.

SPARITHEMR, ELBH T RYERI EHEMALHRE—ULURES X
Fily, EMEERNESXER, EARNESPARINEERTRE, MAZM
HEMBEENSHNA BN ZEMNSPARRN, TERERERES,
EREVRREREE, BEIETHEATREENRRERANZLHER
ZF. MUILEANG®H LR, MERANER. RANRBHLEEEX=
HESPATRAVEMERZ R, BMITRE., WK, WKL, M. RBEMEX L,
ABANGR—ARHRRRNBEZNR. Bz, BEBAT, @HRE—T,

BEAXISPARRITHY AR, @FMRSIAHRMSPARBAT R FT8
B, BERIRRSARIEFARBDOEE RS RVNNRILEAET
RAMNTI, RE. N B, BE, FIEXUNEEREREEAE—RE
IEEMRRERIEBOMER. ASPARES, ARBSRFREL, MUREE
& it MRFRARRNEE L, BEFARIYHES.

BAVANBASERRITABEOTERZRER T ARNEBE. SIERFN
B, BEXRMER, BELMMEN, LEAZNBRIFESRE, HEiEf
MERR, XLERASHASPARRIRNERARIRA,

BEERERMNNRITHRESR, MR T MRS OEFERR T RIRESE, R
EFEELERT. A7, EEARREENETHRS, ERERE—X
EBNERGR, FEARIUIMEREZFERLER. SPAEBRMAIRITARK
BRIT—ER, ERERBRAERN—NERAMBD .

Brenton Mauriello #H#% - BER
Group CEO BBA#ITEH
dwp | design worldwide partnership dwp|@KigitE5AT

PREFACE 003



CONTENTS
H %

Asia T 154 Paradise Island Resort & Spa
. K& BkIT BB
008 The Ritz—Carlton, Sanya 184 Sun Island Resor & Spa
=B -F/REEREE PR ok R B A

018 The St. Regis Saadiyat Island Resort
BT RS EREE

028 Hilton Bodrum Turkbuku Resort & Spa
B 52 fn EE A AR IR S I8k T RS

174 Jumeirah Dhevanafushi Maldives

ORRKEETERWNERERAE
182 Constance Moofushi Resort

RATIBHT R R B ERN
038 ferr:]pinski Hotel Barbaros: Bay 192 Kanuhura, Hotel in Maldives
ARAEEEFASAE DR K B B
o Capellisingapore 202 Matahari Beach Resort & Spa
ISR RS 808 2T T K I BB
064 Sofitel Philippine Plaza 214 Al Areen Palace & Spa
RIEFF HiBIE

IR B B kI T R A
076 dusitD2 Baraquda Pattaya

BRI E D2 B kB ]

088 Phulay Bay, a Ritz-Carlton Reserve Af"ca EM
EE S WaEnEERN

104 Sofitel Krabi Phokeethra Golf & Spa Resort
RIS L BT R S RE KT ERN

114 SALA Phuket Resort and Spa
B BIShAkIT B

126 Maovenpick Resort & Spa Karon Beach Phuket
= B RIR AT B/

134 Zazen Boutique Resort & Spa Resort
EERA AT ER

144 Sheraton Maldives Full Moon Resort & Spa
ORRXHRA BREREERBIE

226 The Grand Mauritian Resort & Spa in Mauriti

F BRETSAEKT B/

238 Long Beach Resort in Mauritius
E BRI KRR

252 Sugar Beach Resort in Mauritius
EEKRETEREREERN

260 Le Touessrok Resort in Mauritius
E B RHT B ST e R AT

272 La Pirogue Resort in Mauritius
E B RET A S BB AT

006 SPARESORTS



282

288

Sheraton Gambia Hotel Resort & Spa
EREXLE AT ERIBE
La Sultana Marrakech

SR 7 TR S

Europe B

296

310

320

330

336

Grand Hotel Bahia del Duque Resort
BRIABERAE

Palazzo Arzaga Hotel Spa & Golf Resort
FI/RFLINE & /R R KFT ERIBEE
Verdura Golf & Spa Resort

it S R R KTEERA

Grand Resort Lagonissi

FI1R e AL (R4

Mezzatorre Resort & Spa

E R ERAIT BB

America =M

342

352

360

370

Capella Ixtapa
RETE A= R B R4

Hacienda Tres R i os Resort, Spa & Nature Park

7 B BT E E KT RN S B AN E
Kenoa - Exclusive Beach Spa & Resort
i I iR 7k T (R A

Sheraton Iguaz U Resort & Spa

BB RN K ST BB

Oceania X¥M

378 Bora Bora Pearl Beach Resort & Spa

390

398

406

414

R AL BT BT
Moorea Pearl Resort & Spa
KA BRI EBAT

Grand Hyatt Kauai Resort & Spa
X BENIKT ERHA
Castaways Resort & Spa
FRTEF R KT BB A

Index

E~E]

CONTENTS

007



RESORT HOTEL DESIGN
BRI &1t

(W) Afe - SEE g 2240 9%

TR A
PEBH



EHEMAE (CIP) #iE
BEBGH S Beit / (M) T et - B HLB G ; ZR4T iR . —

VEBH - 1L T REEHOR A | 2017.6
ISBN 978-7-5591-0129-7

[ .- I .0 @z M. DFUE - &5k
-t - K& IV . D TU247.4-64

HhE A 34 CIP i 5 (2017) 568 072577 5

HMUEAT: TR R A it
(Hotik: PEPHT X —26i% 25 55 BE4: 110003 )
BN Rl . I TRREN S AR |l
% B OF . SHEERE
Mg 7 245mm % 305mm

Ef 7. 52
f?_ﬁ Bji:4

S . 260 %

HIRRATTE] . 2017 4F 6 A4 1 K
EOktiE] . 2017 4 6 HES 1 YRENRI
ST GeE: & 40

ST
it
SOATAEXT

P4

< i i

=

: ISBN 978-7-5591-0129-7

;IJ:'
£ . 498.00 7T

S o

YIS . 024-23280367
MBEFRLE . 024-23284502
E-mail: 1207014086@qq.com

http://www.Inkj.com.cn



PREFACE

R

DESIGNING ASPIRATIONAL SPA
RESORTS

IR UK R SPAR(RAY

Spa design has come of age, surpassing the days of plain
medically and clinically inclined white-washed walls and ceilings,
around a massage table, more for kneading dough, than aimed at
comfort and geared to ease away worries and stresses. Integrated
spa resorts, whether boutique retreats, or chain brands, have
become a holistic wellness experience and holiday escape. The
body is not the only recipient, but also the mind, soul and spirit
embrace the benefits of a fully comprehensive three-dimensional
spa encounter. Audio, visual, scent, touch, texture and colour all
make up the sensory journey one is invited to explore. Attention
to detail is a paramount must — in short, everything.

The spa resort’s design is the first introduction to the brand
identity, products and services, followed swiftly and discreetly
by the service staff or receptionist. The initial impression needs
to be an impactful one. Warm, welcoming, relaxing, stress-free,
any of these words and the like, need to be the ideal description
of the ambience, at first glance. Nuance is made in the level of
spa experience, quality of accommodation and service offering, as
well as in the concept, design, materials and the style chosen.

We believe that the architecture and interiors set the scene and
provide a pathway for the journey into the spa world. Creating
the right atmosphere builds the brand, emphasises core values,
puts guests immediately at ease and promotes customer loyalty.
This ultimately enhances the success and profitability of the spa
resort.

Once the resort design has set the scene, generated the mood and
induced positive sentiments, it is then up to the staff, therapists,
management, treatment menu and customer service offering, to
complete the destination experience, and have clientele eagerly
returning time and again. More than just a mere backdrop, spa
resort design is an essential component in the quest for the perfect
expression of the wellness experience.
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The Ritz-Carlton, Sanya
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Completion date: 2008

Location: Sanya, China

Designer: Shanghai Institute of Architectural
Design & Research (Architect)

Chhada, Siembiedal Leung (Interior Design)
WATG Design (General Design)
Photographer: Chris Cypert

Site Area: 153,375sgm
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Classical architectural design inspired by Beijing’s
Summer Palace places the new Ritz-Carlton, Sanya
resort among the most elegant in Asia. High pitched
ceilings, dark rich wood, intricate carvings and
mosaic detailing present a ‘taste of tradition’ amid
modern 5-star comfort and facilities. The intent was
to capture the timeless quality of traditional Chinese
architecture, blending effortlessly with the natural
environment. The focus of this design concept has
been to create a five-star, world-class destination resort
with international appeal.

At the main hotel entry, a large reflective pool flanked



gives way to a panoramic view of the entire resort

and sea and sand beyond through an ‘open window’
design. There are also overtones of southern Chinese
garden styles with whimsical sculpted lawns and
lotus mazes among the resort’s 150,000 square metre
expanse. Throughout the resort, courtyards are dotted
with water features, and outdoor decking areas create
a further point of interaction with the water, be it sea
or one of the resort’s four pools, which includes a
meandering lagoon.

The U-shaped design of the hotel’s main building
incorporates two wings housing 450 guest rooms

including 334 oversized guest rooms at over 60 square
metres, 67 rooms and suites on The Ritz-Carlton
Club level with distinctive amenities, 16 suites and 33
private villas with individual plunge pools offering the
ultimate privacy. Each comprises an oversized private
balcony and marble-tiled five-fixture bathroom.

The Ritz-Carlton Club, which is the hotel within a
hotel comprising 62 oceanfront view guest rooms and
5 suites including The Ritz-Carlton Suite, is located
on the top level of the resort. The 33 one-, two- or
three- bedroom villas with spacious private pools are
all designed and decorated with novelty and unique
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taste, reminiscent of the picturesque water pavilions of China and the now
popular water bungalows seen throughout South East Asia.

The sumptuous 2,788 square metre spa is a destination in its own right.
Upon crossing an elegant stone bridge, guests embark upon a spa journey
that is quintessentially ESPA. Beyond the welcome area lies an enchanting
internal courtyard which features a Koi carp pond, lushly manicured
landscapes, rock gardens and soothing water features designed to relax the
mind and inspire the senses to enhance inner peace. ESPA has 24 private
treatment rooms, four of which feature Italian made baths carved from
stone. Couples seeking seclusion can book the ultimate spa experience in
one of six specially appointed Private Spa Suites, which feature a private

steam shower and luxurious outdoor Jacuzzi.
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