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Introduction

What makes Australia different? First, if you’re
traveling from Southeast Asia, you’ll cover about 4,500
miles (7,240 km); if from the Americas or South Africa,
about 9,000 miles (14,500 km); if from Europe, about
10,500 miles (17,000 km). It’s not just a quick crossing
by ferryboat, or a walk over a bridge. It’s a long way to
“Down Under.” So there are bound to be cultural as
well as geographical differences.

And then there’s the size of it. It’s a long way from
one side to the other. Perth, the capital of Western
Australia, is perhaps the most isolated city in the world.
It is closer to Singapore than to Sydney, which is about
1,900 miles (3,000 km) away.

Most countries have probably had a fairly steady
population growth, with much the same ethnic mix,
for hundreds of years. Apart, of course, from the
Aborigines, who have been there for over fifty thousand
years, Australians have not been there long. The first
Europeans settled just over two hundred years ago;
Australia only widened/opened its doors to more
diverse immigrant communities in the 1950s. Australia’s
population has doubled since 1957, transforming what
was perhaps one of the dullest nations to one of the

most stimulating, with many interesting differences of
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culture and custom.

Australians are generally warmhearted and
generous. Perhaps they have taken the best from the
immigrant cultures, blending them with the best of
Aboriginal and early settler cultures—and, of course,
also keeping a little of what was not the best. But
Australians are mostly open, honest, and forthright, and
will expect you to be the same. Early life in Australia
was difficult; the result is an ethic of hard work and
hard play. Australians work to live.

Today, Australia has one of the world’s highest
standards of living, fine food and wine, a great sporting
tradition, a colorful and invigorating multiculturalism,
and an affection for visitors.

This book sets out to provide more than just the
nuts and bolts of where to stay, what to see, and how to
travel. Culture Smart! guides are written for true travelers
who want to understand the beliefs and attitudes of the
people they meet: to learn from them, and to absorb
the human dimension of the country. Culture Smart!

Australia provides the necessary background information

to enable you to put a human face on the country and
its people; to communicate; to make friends; to share
experiences; to enjoy the culture; and to form lasting

relationships.




