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Unit One Shopping

0& | Key Features

Text A
Is Black Friday Dead?
Text B

Inside the World’s Biggest Shopping
Event

= Both texts are about shopping, but one is mainly
about the traditional manner while the other is
modern-e-shopping way: ome is about the change in
America while the other is about the new trend
originating from China.

Reading focus

» Reading for main ideas

* Reading for specific information

Translation focus

« J&& Hypotaxis 5 &7 Parataxis |

Writing focus

* Cause & Effect Essay |
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>>" Pre-Reading
Think about the following questions before you start reading.
i) Is shopping your favorite pastime? When do you shop most?
i) Have you ever heard “Black Friday”? How much do you know about it?

% Text A

Is Black Friday Dead?

Charisse Jones

Black Friday is no longer the only go-to option for finding the best deals. Here are
the other big days to watch out for this holiday shopping season.

1. There’s little question that Black Friday has lost some of its mojo.

2. The frenzied post-Thanksgiving shopping experience that traditionally draws turkey
satiated shoppers out of the house before dawn for years sparked long lines, bustling
crowds and fever-tossed shelves. But in the past two holiday seasons, Black Friday lost its
title as the busiest shopping day of the year. With competition from e-commerce, along with
doorbuster specials offered earlier in the month and selling on Thanksgiving Day itself,
shoppers discovered they don’t have to wait for Black Friday to grab a deal.

3. Experts have noticed the fall off in foot traffic on Black Friday. Consultancy
Deloitte says its researchers, sent out to gauge shopper interest on Black Friday, have been
saying “is it supposed to be this dead?” over the past couple of years, says Rod Sides, vice
chairman of the USA. Retail & Distribution practice leader. “It’s interesting how much
traffic has fallen off in the last three or four years around that particular event, and on that
particular day.”

To open or not? Inside stores’ Thanksgiving dilemma

4. The Black Friday shopping marathon surged in the 1980s, and over the years,
retailers opened their doors earlier and earlier, leading to the now common starting time of
6 a.m., says Scott Bauer, the lead of PwC'’s digital retail practice.

5. It became the biggest shopping day of the year. But, in 2014, the Saturday before
Christmas surpassed Black Friday in actual sales. In 2015, “Super Saturday” once again
was the top shopping day of the year. And this year, with Christmas falling on a Sunday,
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the Friday before is poised to potentially usurp both Black Friday and Super Saturday
when it comes to sales, according to the National Retail Federation.

6. Black Friday net sales in store have been in decline, according to analytics firm
RetailNext. Sales dropped 1.6% last year as compared to 2014, and declined 14.1% in
2014 from the previous year, Traffic also took a dip, dropping 1.8% in 2015 vs. the
previous year, and 16% in 2014 as compared to 2013.

7. But while it trails Cyber Monday, Black Friday revenue from online sales
continues to grow, increasing from $1.39 billion in 2012 to a projected $3.05 billion this
year, according to Adobe Digital Insights.

8. The recent trend of retailers opening their doors on Thanksgiving Day has had an
impact on Black Friday’s selling power. Macy’s, for instance, will open at 5 p.m. on
Thanksgiving, an hour earlier than last year.

9. But some stores and malls are closing on Thanksgiving, in part, because the extra
shopping day was dimming some of Black Friday’s gleam.

10. “There is no question that heavy discounting early in the holiday sales season,
both online and in stores, along with retailers opening their doors on Thanksgiving Day
have cut into Black Friday sales,” says Ana Serafin Smith, spokeswoman for the National
Retail Federation. “However, Black Friday remains the official kick-off to the holidays
and an important tradition for millions of shoppers across the country. There is no
indication that will change in the foreseeable future.”

11. The move away from starting Black Friday on Thanksgiving is growing.

12. “There really was a strong push back to the concept of being open on
Thanksgiving just from an employee point of view,” says Stephen Lebovitz, president and
CEO of CBL & Associates Properties Inc., which after being open on the holiday the past
three years is closing 72 of its 89 malls this Thanksgiving.

Mall of America makes bold move to close on Thanksgiving

13. But while he says giving mall and store employees the holiday off was the
primary motivation for the decision to close, sales were also not getting an overall boost
from being open that extra day. “The sales tended to spread out over a longer period of:
time, but they weren’t increasing,” he says. “The other factor was we felt Black Friday
had traditionally been a really fun, exciting experience for the shopper and that it was
losing some of its luster and being diluted. ... A lot of the ‘doorbusters’ and specials were
moving to Thanksgiving and weren’t being offered on Black Friday as has traditionally
been done in the past.”
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14. Deals are popping up as early as October. Amazon starts offering Black Friday
deals next week on Nov 1. And this year, Lord & Taylor will kick off its Black Friday
promotions the Tuesday before Thanksgiving, while Gilt will have online promotions that
begin on Sunday.

15. Nearly two-thirds of consumers indicated they will begin holiday shopping
before the start of Black Friday week, while 29% will have completed most of it by then,
according to consultancy PwC’s holiday forecast. And a Deloitte holiday survey found
that 52% of respondents say they won’t rely on Black Friday as much this year as they
used to, up from 47% in 2014.

16. To be sure, Black Friday remains a critical promotional event particularly for
traditional retailers who bring in the lion’s share of their revenue from in-store, rather
than online, purchases. A trip to get a Black Friday discount on a flat-screen TV may
result in a customer also spontaneously picking up headphones or a set of speakers while
browsing the aisles.

17. “Between 70% and 90% of total revenue is made in store for most (traditional)
retail brands,” says Deloitte’s Sides. ““So big retailers have to be compelling and bring
people in. ... They’re all growing their digital footprint at pretty high rates, but that growth
at the end of the day doesn’t make up for the decline in the mainline business.”

18. And for many, Black Friday still delivers.

19. Electronics and appliance chain hhgregg followed the lead of Walmart and other
store chains in 2012 when it began opening up on Thanksgiving Day. But this year it will
shutter all of its 220 stores on the holiday and reopen for what it still considers to be the
main event—Black Friday.

20. “It will be the No. 1 day for hhgregg,” says Chris Sutton, the retailer’s senior vice
president of marketing.

21. While deals in the appliance sector flow throughout the month of November,
Sutton says, and the electronics industry launches sales roughly a week before
Thanksgiving, for hhgregg and many fellow retailers, “Black Friday would still be, not
even by a little, but ... by a lot, the largest shopping day of the year.” i

(1132 words)
(USA Today, Oct. 27,2016 )
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Og IWords and Phrases

mojo
frenzied

satiated
spark
bustling

fever-tossed
doorbuster

special
foot traffic
gauge

dilemma

surge

poised

usurp

analytics

['maudzau] 1. a magic power or magic spell BAAR; 778 &5
['frenzid] a. uncontrolled and excited, sometimes violent (3T ; FE#;
R

['setfiertid] a. supplied (especially fed) to satisfaction 7t 73ifi /& 11
Wfeeeee IREGHT: AR

[spa:k] v. to cause the start of something, especially an argument or

fighting 5/i#2; FEL; ﬁ&iﬁi (ﬁf“%%:jiﬁ%)

a. Pt ﬂ?ﬁﬂ’]

['do:basta] n. An unusually low sale price, typically offered by a
retailer on a limited number of items for a limited time, often on
prominent shopping days, such as the day after Thanksgiving in the
USA and Boxing Day in Britain, Canada, New Zealand and Australia.
IR RO

['spefal] n. a special offering (usually temporary and at a reduced
price) that is featured in advertising FF4/7 i i

people coming and going on foot AJfiif; it &:

[geid3] v. determine the capacity, volume, or contents of by measure-
ment and calculation Jl| 5 ++++++ B (B3E. E. KE. &
B, A

[di'lema] n. a situation in which a difficult choice has to be made
between two different things you could do /= 47 Aff; PAESTH; [
[s3:d3] v. /n. to increase suddenly and strongly/a sudden and great
movement forward Xif; BEIHTIR: JEIR: FEIE

[poizd] @. If an object or a part of your body is poised, it is
completely still but ready to move at any moment. i 4f#E#& 1 5*%
IFEHR: R

[ju:'z3:p] v. to take control of position of power, especially without
having the right to BL<F; JFHU (AUALD

[@na'litiks] 7. the discovery and communication of meaningful patterns

in data SPHTITEE: M AHTIG: SMEE
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trail [treil] v. /n. to lag or linger behind/ a track or mark left by something
that has passed fi; &iE; &5 T: /M

projected [pra'dzektid] a. planned for the future or calculated based on information
already known TlTH); THKIH

dim [dim] v. become or make darker , vague or indistinct fif (4F) H%%;
fli (Z8) B i () Mg fERIeF

gleam [gli:m] n. a flash of light (especially reflected light) [A); B#E 1)
— i

heavy discount  KAfr41

spokeswoman  ['spouks,wumen] n. a female spokesperson & 5 A LiUHE A

kick-off ['kikof] 7. the time at which sth. is supposed to begin 7F4f, (ZEKL
) FFER

indication [.ndr'’kerfan] . a sign that sth. exists, is true, or is likely to happen ¢
% b~ KM

foreseeable [fo:'si:abl] a. capable of being anticipated 7] FRE1[T; HEFMIH

mall [mo:1] n. a large, usually covered, shopping area FjMVT; T L

boost [bu:st] n. /v. the act of giving a push/contribute to the progress or
growth of #E5f); #H5H)

luster ['lasta(r)] 7. a quality that outshines the usual Y&i%: JF

dilute [dar'lju:t] v. lessen the strength or flavor of a solution or mixture i
B piK: HISS

pop up appear suddenly or unexpectedly FEZA H I,

critical ['kritikal] @. urgently needed; absolutely necessary "% 1); JchEE
1; POETER

promotional [prov'moufanal] a. of or relating to serving as publicity {2#f); it
i s

the lion’s share  f KA %

flat-screen TV~ AL

browse [bravz] v. shop around; not necessarily buying/ look around casually
and randomly, without seeking anything in particular (7E )5 ) [ifi «
EE; WEWE; WA PEMEE

aisle [a1]] 7. a long narrow passage iHiE; EJE

compelling [kom'pelin] a. driving or forcing 2 A& MRA; RA VARSI 58A
palil

mainline ['mem'lam] a. involving beliefs, methods, etc. that are most common
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FHRH (B&. i

shutter [fata(r)] v. close with shutters JAy------RE F{ s DL E -7 3 4] 5
5l

reopen [.riz'aupan] v. open again or anew EHiL T

appliance [o'plaions] #. a device or control that is very useful for a particular job
(KBERD) 455 40 RE: W OURFHHEES)

launch [lo:mntf] v. to begin sth. such as plan or introduce sth. new such as a
product JEf); HEtH: Kk

roughly ['rafli] ad. (of quantities) imprecise but fairly close to correct FHuE i ;
KL

¥ 3 cuture Link
Black Friday

Black Friday is the day following Thanksgiving Day in the United States (the fourth
Thursday of November). Since 1952, it has been regarded as the beginning of the
Christmas shopping season in the USA, and most major retailers open very early (and
more recently during overnight hours) and offer promotional sales. Black Friday is not an
official holiday, but California and some other states observe “The Day after
Thanksgiving” as a holiday for state government employees. Many non-retail employees
and schools have both Thanksgiving and the following Friday off, which, along with
the following regular weekend, makes it a four-day weekend, thereby increasing the
number of potential shoppers. It has routinely been the busiest shopping day of the
year since 2005,
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Deloitte

Deloitte Touche Tohmatsu Limited, commonly referred to as Deloitte, is one of the
“Big Four” professional services firms along with PwC, EY, and KPMG. Its global
headquarters are located in the United States. Deloitte is the largest professional services
network in the world by revenue and by the number of professionals. Deloitte provides
audit, tax, consulting, enterprise risk and financial advisory services with more than
200,000 professionals in over 150 countries.

Super Saturday

Super Saturday or Panic Saturday is the last Saturday before Christmas, a major day
of revenue for American retailers, marking the end of the shopping season they and many
customers believe begins on Black Friday. Super Saturday targets last-minute shoppers.
Typically the day is ridden with one-day sales in an effort to accrue more revenue than any
other day in the Christmas and holiday season.

Cyber Monday

Cyber Monday is a marketing term for the Monday after the Thanksgiving holiday in
the United States. The term “Cyber Monday” was created by marketing companies to
persuade people to shop online. The term was coined by Ellen Davis and Scott Silverman
and made its debut on November 28, 2005 in a Shop. org press release entitled “Cyber
Monday Quickly Becoming One of the Biggest Online Shopping Days of the Year”.

CYBER
MONDAY
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Macy’s

Macy’s, originally R. H. Macy & Co., is a department store owned by Macy’s, Inc. It
is one of two divisions owned by the company, with the other being Bloomingdale’s. As of
July 2016, the Macy’s division operates 728 department store locations in the continental
United States, Hawaii, Puerto Rico, and Guam, including the prominent Herald
Squareflagship location in Midtown Manhattan, New York City. As of 2015, Macy’s is the
largest US department store company by retail sales and is the 15th-largest retailer in the
United States for 2014 in terms of revenue.

The National Retail Federation (NRF)

It is the world’s largest retail trade association. Its members include department stores,
specialty, discount, catalog, Internet, and independent retailers, chain restaurants, and
grocery stores. Members also include businesses that provide goods and services to
retailers, such as vendors and technology providers. NRF represents an industry that
contains over 1.6 million USA retail establishments with more than 24 million
employees and (2005) sales of $4. 4 trillion. NRF is also an umbrella group that represents

more than 100 associations of state, national and international retailers.
\

National
Retail Federation

Hhgregg

Hhgregg, Inc. (formerly Gregg Appliances, Inc. ) is an American publicly owned and
operated retailer of consumer electronics and home appliances in the Midwest, Northeast,
and Southeast United States. It has 5,124 full-time employees and operates stores in 20
states including Alabama, Delaware, Florida, Georgia, Illinois, Indiana, Kentucky, Louisiana,
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Maryland, Mississippi, New Jersey, North Carolina, Ohio, Pennsylvania, South Carolina,
Tennessee, and Virginia. Founded in Princeton, Indiana in 1955, hhgregg is headquartered
in Indianapolis, Indiana. Its retail products include video products comprising televisions
as well as DVD recorders; home appliances, such as refrigerators, ranges,dishwashers,
freezers, washers, and dryers; and other products and services, including audio hardware,
mattresses, computers, and other selected consumer electronics and accessories.

>>" Post-Reading
I' Reading comprehension exercises

Choose the best answer for each of the following.

1. Is Black Friday really dead in the eye of the writer?

A) Yes, definitely. B) Yes, possibly.

C) No, never. D) No, not yet.

2. Which one of the following items is NOT the cause to make Black Friday dim?

A) competition from e-commerce

B) doorbuster specials offered earlier in November

C) big retailers” competition to bring people in

D) retailers’ choice to open their doors on Thanksgiving Day

3. Which day is likely to be the biggest shopping day in 2016 according to the
National Retail Federation?

A) Christmas B) the Friday before Christmas

C) Black Friday D) Super Saturday

4. What does the word “projected” mean in the 7th paragraph?

A) expected for the future B) extending beyond a surface

C) engineering D) designed for



