¥

¥

13

3

&
&
B

#
¥

/% |
& .
A¥
\\\\\\\\q
\\\\\
B ot A - Lt \ L Wy
E O < 1 X ﬂﬁ{/ 7 qj L gmE W\
oY
\
¢ \\\‘\\\\ 6
[ A
\\\\\\\\\ 2
‘ \\\\\\\\ [N #
A\
p g \\\\\\\\ iy
\
\\\\\\\\\ X
\
w \\\\\\\ ¢
PL & 4 M2 : o
B SR T AL
JINAN UNIVERSITY PRESS b
o
o




"’&; 'é’é? %%

‘“’Wm

AERTLD RE

=
X

\G:
é+_\._
5&

=

B AT
'“»-—“ JINAN UNIVERSITY PRESS

i -



BHEMRSZEB (CIP) #iE

sl /RSB SR B L R — M B RE R AL, 2017.10
ISBN 978 — 7 — 5668 — 2162 - 1

[ D& 1O I OEAEF—fEmE—PE—BL V. OTU206

o ] AR PR3 4 CIP #E T (2017) 5 191164 5

E=H
XING KONGJIAN
MmEE: BEEMTMRRA D

HORR A TR
FRIHIE: WM KRS
HEHE: WA
EEBRI: 0
BEMH . BEH HIt

HARE1T: ¥ Kr it (510630)
B W BAE (8620) 85221601
RIS (8620) 85225284 85228291 85228292 (MBI )

& H. (8620) 85221583 (FhA%) 85223774 (HEHIHEL)
™ HE: http: //www.jnupress.com
HE R MR ST A R A
Ep Rl ;I Bk 58 A BRI AT R )
vii 7 889mmx1194mm 1/12
En k. 19.5
¥ . 235 T

e 2017 4F 10 A5 1R
£ e 2017 F 10 A% 1R
iE 1 168.00 T

(BAIMEBWNENEREEDE, F5HREBREKRIAR)



RitEE EHRER

B 2 K XX L £ & F D



v

% S— 02

=

=t

=8 | e

- H A

/A\ .

S

) 10

T

=

2

’?TE

=

un] 20
24
28

FREE TIME & RUNHEE
FREE TIME Music Coffee Bar

B 7 TSRS
Censir Shouwzhiyuomn Comellio O mage
Store

Notwral-Tea

Kt "EFFTLL" DIHEE
Dalwuna Finance Coffee House

RERELXE
Dongli Local Restoanvrant

IEERERRERIANE
Funo Fashvion Clothes Headquaater Office

SRIBIANAEIS
Guigang Mingyuwe Hotel

HoNIREE, FF B SE #EPDRIE T 0] : www. ertongbook. com
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HEMREIERABIS
Guilin Frogrant Goaoen Villar Hotel

NE - Ag—S=HRRIE
Hanjuwn « Wwxiang No.1 Aerial
Experience Muserm

ISR EES
Guangxi Lige Holiday Hotel

FIKERARIE
Ly Juice Lownge Bar

BETE% SR
Nanning ManhwarsY iplnrpwan
Cultural Solown

TRRETRIKE
Nosmning Smoothie Mango-lce Bor

HDCEEET
Xiangjlanghui Fasidion Restourant
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Baolifengxiang Villa

KBEREEGIEE
Notwre Gavden VLo

ARt 2R
Deli Fengling Aristocratic Family

REEEE
Eostern Coost lmperial Govrden

IRERP oA
Dongmeng Central City

REE
Fengjung Bay

Re—=

Fengling No- 1 Residence

- RS

Haidro Dongmeng Resiolence

IR
Hanlin Building

LB ERRRRM A HEARE

Huwaslhang International Ewvropean

City Model Room A

LR ERRERIMIL B AR

Huashang [nternational Ewropean

City Model Room B
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ICRIRET
Huwidong Leismre Houwse

EARER
Navdur Town Centre

AR 2201
Nanhw Town Centre 2201

SRAOAIE 17A
Ronghe Building 17A

LLIZK B
Landscape lmage

LIS 332 BNE
Mowntwin and. City No=332 Aportment

EFEEEHIRERT!
Suifeng Jumwan Model Houwse Series

KB/N\BEEFL
Long Island Eyglt-huwndired-Miles Xiang
Ruver

A=
Longyun Pork

L2 =3

Zrangtair Ruw City







FREE TIME SRIMHEIE

FREE TIME MUSIC COFFEE BAR

MB&FR: FREE TIME & 5INHE
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ARWFERBNENIMK, UREBZE, RITITRET ARIRTRE: UWARFE, HESREHRRNZERR. ITF—IEl=ExRi,
CELREISE, BEHEESN. SHTRETELLS, RERHERRERE, BARE T ARNT AYR . BIAZEBER—, LUTSERIGESSR,
ArEmEEsE, MESRTESFEASE, HBEARIZEHRFEFCXE, FENSE, B E—FmE, BETA, THERISKIN FREE
TIME.

The owner of this scenario revels in locomotives. Thus after several communications with him, the designer determined the design style
as using modern techniques to create a retrospective and leisure space effect. In the case of a commercial space, the design purpose is to
attract customers and thus to build the market competitiveness. After investigating commercial activities and the continuous adjustment and
improvement, the designer finally identified the spatial effect. The whole space is tonal and unified, which would leave guests a deep impression
by using lamplight to foil atmosphere, using soft adornment to enrich the space, adding modeling element throughout the whole space. Try

listening to the soothing music, having a cup of coffee with your beloved after work at FREE TIME.
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CENXI SHOUZHIYUAN CAMELLIA OIL IMAGE STORE

MB®BMR: ZEEZTIFRBLRSE
mE&t: THRESENER
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ARBHMWER— PN EEFIFHNFREERE, RITESTEREER. MR £5. RIHFAREAGEABKNEE, Brma—#A IRaTUEs—1
RRNEESS, ERME, EEHEENSE, BHUTHENREE, L2 G0~ SH0RHRRSEMNE.

This scenario is an image store in the local town, specialized in selling camellia oil. The natural flavor, environmental and ecological protection are
highlighted in the concept of the design. Using tinted wood as the general tone, a long kitchen island, which is back against the wall cupboard, could be

seen the moment you enter the space. The whole decoration creates a breath of life and thus weakens the store feeling, which makes customers feel more

comfortable while purchasing goods.
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