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‘ Ham Bay wateﬁrom at V!adwostok Loca (
" seaboard of Russia and also the end station Of one of the

world's most famous train journeys, Viadivostok now takes

six days to reach on the high speed Trans-Siberian Express e
across the vast expanses of Russia. Its unique geographical

location places Viadivostok only a couple of hours by plane
from China or Japan, positioning it as the most European city
in Asia. Founded by the Tzars of Russia, Vladivostok retains
much of the nineteenth century architecture and was for
many years closed to the outside world. It lies within a region
where the Amur Tigers, the Far Eastern Leopard and the
Himalayan Black Bear roam freely.

The Golden Bay, local culture and architecture provided a
rich source of inspiration for FG Stijl in the design of the Hyatt
Regency Golden Horn hotel. Until recently there was not a
definitive world-wide image representing the city; however,
it is now fixed in the process of major redevelopment and
regeneration, thanks to it being chosen to host the 24th
summit of the Asia Pacific Economic Cooperation forum
(APEC). Massive infrastructure projects include two dramatic
bridges which connect the peninsulas of the Golden Horn
Bay to Vladivostok. This hotel project is integral to the
regeneration process and occupies an iconic location at the
heart of the harbour on the site of the original pier, affording
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Hotel brands teday are recog
that design can make the &

relevant to the site. Hotels must b
city’s contemporary branding and Imide trategy, anc
those within the quality of known brands can meaningfuﬂy
express the individual location. In other words, global brands
need to emphasise the local by way of tying down how
global brands meet local places. The hotel experience can

‘help to differentiate one destination from another and for

the disceming traveller, provide not only expected levels of
comfort, but also an experience which is truly memorable.

FG Stil
Colin Finnegan | Gerard Glintmeijer
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~in Asia. Founded by the Tzars of Russia, Viadivostok retains
much of the nineteenth century architecture and was for

many years closed to the outside world. It lies within a region
where the Amur Tigers, the Far Eastern Leopard and the
Himalayan Black Bear roam freely.

The Golden Bay, local culture and architecture provided a
rich source of inspiration for FG Stijl in the design of the Hyatt
Regency Golden Horn hotel. Until recently there was not a
definitive world-wide image representing the city; however,
it is now fixed in the process of major redevelopment and
regeneration, thanks to it being chosen to host the 24th
summit of the Asia Pacific Economic Cooperation forum
(APEC). Massive infrastructure projects include two dramatic
bridges which connect the peninsulas of the Golden Horn
Bay to Vladivostok. This hotel project is integral to the
regeneration process and occupies an iconic location at the
heart of the harbour on the site of the original pier, affording
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those within the quality of known brands can meaningfully
express the individual location. In other words, global brands
need to emphasise the local by way of tying down how
global brands meet local places. The hotel experience can
help to differentiate one destination from another and for
the discerning traveller, provide not only expected levels of
comfort, but also an experience which is truly memorable.
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