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China Good Design

The logo for the “China Good Design”
award reflects traditional Chinese
philosophy. It embodies a rich
tapestry of cultural meanings, which
has ingrained itself into the make-
up of the Chinese people. From its
beginnings, the “China Good Design”
award has held on to its ideals of
“designing for China”, and the logo
design also communicates the same
message — that we are in search
for design that does not only serve
the aesthetic needs of the Chinese
people, but also, understands their
cultural make-up. These designs
will undoubtedly become the most
successful types of design in the
Chinese market.

The stage for the “China Good
Design” award ceremony has a
G-shaped runway evolved from
the logo; named this “The Path to
Success”. We hope that the “Chinese
Good Design” award will grow
together with the new up-and-coming
leaders in the market. At the award
ceremony every year, each winner
will walk up the stage into “The Path
to Success”. The winners harvest
the awards given by the judges, and
amidst the congratulatory applause
of designers across the globe.They
will experience the unique “path to
success”, the honour and brand
enhancement that came about due
to their pursuit of exquisite design.
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Doctor Lin Hongmei

China Good Design Award Collaboration Partner
General Manager of

Xiamen Culture Media Group Co., Ltd
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China Good Design “The Path to Success”

2016 marks the second year for China Good Design
Award. We continue with the search for outstanding
designs for the Chinese market.

This year, CGD has received 2,098 design works
from all over the world, among which, 498 were
nominated. After the on-site judging by 12 jury
members, we have 15 CGD Gold Winners, 123 CGD
Winners and 20 CGD Honourable Mentions. A new
group of designers, manufactures have come to
the “Path to Success”, harvesting their awards and
enjoying applause from the audience. Yet, this is just
the beginning.

In April, 2016, we led some of the award-winning
designs of 2015 China Good Design Award to
Milan and exhibited their works during the Milan
International Design Week. They were well-
received by the design community in Europe and
the companies together with the designers have
improved their reputation globally. To our delight,
some of the 2015 CGD award-winning designs

have also successfully achieved success in Red Dot
Award: Product Design 2016. Therefore, the “Path to
Success” of “China Good Design” is a path that leads
you to long-term innovation and success.

During the “Xiamen International Design Week—Red
Dot in China 2016”, we had one-on-one sessions for
the designers to meet the jury, through which they
got a better idea on how to deliver good design. It
was a rewarding experience for designers and that’s
why we wish to have this session. We want to see the
improvement and progress of the participants and let
Chinese design go up a notch.

When you open this year's CGD Yearbook, | wish you
can remember these designs well. They represent the
new trend of design in China. Furthermore, they also
reflect the in-depth understanding of world leading
brands about the Chinese market. It witnessed a
group of designers who share the faith of “Change
our life through good design” walking on the path to
success. Their works are recorded here and they are
the explorers and pioneer of our time.
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Dear Readers,

For the second time now, China Good Design has
taken place in Xiamen to find the best products on
the vast Chinese market — and it was a complete
success. To be honest, | did expect an increasing
resonance in relation to the award, but | would
have never imagined such enormous growth. It is
an honour and a confirmation for the award and
strengthens my personal belief that this competition
meets the needs of the Chinese market, be it for
local or foreign participants. China was ready for its
own design competition, since it is no longer merely
the world’s ‘production line’, but has internalised
the belief that good design brings higher value to
a product.

This yearbook presents the 158 best products
and ideas of the year, which won over the jury
with innovation, originality and good design. The
selection was made by an international specialist
jury: Designers of global repute from America, Asia
and Europe assessed the entries live and in situ. The
outcome is a set of deserved winning products by
manufacturers and designers who have shown the
courage to subject their work to the independent
assessment of experts.
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Every reliable global design award needs to assess
its submissions from an international point of view.
China Good Design additionally pays attention to
the Chinese people’s habits, designers’ concepts
and cultural expressions. Against this backdrop, the
competition is open to and promotes all those who
wish to win customers on the Chinese market with
high-quality products. Thus, not only companies from
the mainland of China have submitted their products,
but also designers and brands from Singapore,
Germany, the USA, the Netherlands and Korea.

The award also sets a new standard of understanding
design on the consumer side in China. The label of
China Good Design is very well recognisable and
speaks for itself in saying “Good Design”. Used
on packaging and in advertisements for award-
winning products, the label will help consumers to
find guidance in the huge product landscape. In the
future, | see a clear and visible distinction of good
design quality through the award and the outcome of
a more targeted design policy in China.

| hope that you get lots of inspiration and enjoyment
from the winners of China Good Design 2016!
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This is an original and novel piece
of furniture. It explores a new sitting
posture from an ergonomics point
of view to help users sit at ease in a
cross-legged position. The ancient
Chinese used to sit cross-legged
in meditation to integrate the body
into an organic whole for better
concentration, in pursuance of
enlightenment on a spiritual plane.
On the basis of these cultural traits
and habits of Oriental Philosophy,
the design for the Meditation Seat
Ware was conceived in the hope that
it can help users maintain the energy
of the body through maintaining
good posture. This allows users to
contemplate the ancient oriental way
of life, re-examine the meaning of life
and impact exerted on cultural traits
and habits of users. Though Meditation
Seat Ware has no backrest, research
on ergonomics suggest that sitting
in this position, the spine is naturally
upright and relaxed, allowing the user
to relax, and maintain in a state of
inner peace. Although modern people
are still used to sitting cross-legged,
there is still a lack of corresponding
furniture, Meditation Seat Ware fills
the gap.
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Nanoin is an independent design
agency founded by Gao Fenglin in
2009. He is the teacher of China
Academy of Art and Doctor of
Design. The name of the agency
comes from one of his research
fields. It is a unique and innovative
way of thinking called micro design
concept. It adopts a different
perspective to observe the world
and come up with new forms for
product. With the help of this
research method, Nanoin carries
out various design services, which
mainly include branding and service
system design, product design and
space design.

Its design works have won over 40
international and national design
awards, including Red Dot Award,
Red Dot: Best of the Best, iF Design
Award, Design for Asia Award,
Golden Pin Design Award, China
Good Design Award and Successful
Design Award. In 2013, Nanoin took
the second spot on the Red Dot
Design Ranking for Design Concept,
released by the Red Dot Institute,
and only second to German design
studio, Emami Design. This was the
highest ranking earned by a Chinese
designer. In 2015, it received the first
rank in China (3rd place globally).
In June, 2015, Nanoin was the only
invited Chinese design agency
(Globally, only 10 design agencies
were invited for this event) to attend
the International Industrial Design
and Innovation Summit held in
Berlin, Germany. During the summit,
they discussed with world leading
famous companies (Coca Cola,
Volvo, Whirlpool, Miele kitchen
and etc) on the new methods for
expanding the global market through
experience design.

% ¥ Gold Winner

In 2014, Gao Fenglin was invited to
deliver a speech at TED, sharing his
micro design ideals to the public. He
won the “Honorable Mention for Top
10 Industrial Designers in China”,
“Outstanding  Creative  Designer
of Zhejiang”, “Top 10 Industrial
Designer in Hangzhou” and “Creative
Youth of Hangzhou”. His doctoral
dissertation was awarded a national
scholarship for PhD candidates.

His award winning Meditation Seat
Ware received the title of “Top
30 best of the best” by leading
digital magazine, Yankodesign in
2014. He was invited to exhibit
his work in Xiamen International
Design Business Week—Red Dot
in China 2013, Ullens Center for
Contemporary Art Exhibition 2014,
Chinese Culture Center in Bangkok
Exhibition in 2014, Creative Expo
Taiwan 2015, Salone Internationale
del Mobile di Milano 2016, London
Design Week 2016, Tokyo Design
Week 2016. The Meditation Seat
Ware together with Tilting Cup has
become world-renowned product.

Nanoin’s work has been reported
by international and national news
agencies, magazines, such as /ntern/
in ltaly, Chois Gallery in the US,
Yearbook of Red Dot Design Award
in Germany, Surface Asiain the US,
Vida Simples in Brazil, the website
of iF design award, the website of
Red Dot Design Award, UK-Chinese
7imes in England, Yankodesign
in Canada, £LLE Decor, Fashion
Times, Pinterest, theneeds in the
US, Mail Online in England, 77ends
Now in France, Duich Cowgirls,
Cajjing Magazine, Rayl/ Home,
Proauct Design, Ju Weekly, Misscity,
Real Home, Hangzhou Weekly,
QNSB, Dailly Business, Zhejiang
Dally, Qianjiang Evening News and
CCDOL.com.
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