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Restaurant of Eastern and Western Culture

K. BB, KA, BREN? —UBESHEEE L, BEEREZSNEASED.

Chic, romantic, charming or concise, all these could be shown on the dining table and embodied in fragrance of meals,




MAR y TIERRA & IT

AR y TIERRAIs a restaurant that provides Spanish cuisine and wine. It stands at the end of the back alley with high level visibility.

Spanish buildings' usage changes with lapse of time. There are many interesting building examples where the old and the new coexist well. This time, the
design of MAR y TIERRA is inspired by this present Spain.
This is a two story building. Firstly, to make an impressive facade, the designers filled in the missing gaps of the wall partially to design one large surface that
will connect to the other walls. However, in order to emphasize the new ideas that they added to this existing building, they changed the materials and lighting
productions
MAR y TIERRA BITE—R & IREFEIDHEETISEN®RT, ST —RE8IRL , gEsit  EFFE,
TR AN S S R T, EIRESANFRADREE  £E(18 LB EANE SRR I, T MAR Yy TIERRA RTRIRIHES , EREF LTS,
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Molding Hing of Shop: Commercial Design Catering || 010 wem = = 1

T There is an open kitchen and group seats on the first floor, and main dining on the second floor.

FEF N ANEERSENL  FEIRFEREX,

The designers created a custom-made open ceiling space to connect these two floors so that they won't
look uneven. This indeed will enhance the relationship between these two floors, and also will become
one of the main characters of this restaurant. It will exceed the demerit of the decreased number of seats
on the second floor.
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