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introduction

At the end of the thirteenth century, Marco
Polo', observing the country he called “Cipangu,”

3

wrote about the Japanese as being “... idolaters” who
subordinate themselves to no other state”—meaning
they were a strange, isolated, and very different
people. In the twentieth century, the economist
G. C. Allen described Europeans who do business
with the Japanese as being ... often baflled” and
sometimes cxasperated” in their encounters.” While
acknowledging Japan’s distinguished place among
the industrial nations, he remarked: “Yet, among her
people, the springs of action, the motives that govern
conduct, frequently seem incomprehensible to men
brought up in the West.”

This book sets out to provide a concise introduction
to this unique country, its people, and way of life,
illuminating those issues, actions, and motives that
continue to baffle what the Japanese used to refer
to as the “outside world.” Equally, it offers a “good
guest” guide, with useful advice on what to expect
and how to behave in different social circumstances.

We explore the Japanese cultural scene, from
deep-seated attitudes and values to the ever-
important world of business, identifying change
where it is taking place and highlighting the many

traditional customs and practices that still feature



in Japanese life. This traditionalism can appear
paradoxical’ when set against Japan’s stunning’
city architecture and ultra-modern transportation
and communications systems, or the sight of
Japanese youth following Western fashion and style
in Hibiya Park’, Tokyo.

Although no longer Asia’s “new giant,” and
despite the economic, political, and cultural challenges
it faces today, Japan remains a significant world
plaver, both as an economic power (third in the
world after the US and China), and as a catalyst®
for change and innovation. It has always had
a remarkable capacity to adapt to changing
circumstances, from the unification’ that brought
about the cultural flowering® under the Tokugawa
Shogunate’ (1603-1868) to the recovery after
the Second World War, which in one generation
proje ted® it from a state of collapse to the status
of industrial and economic superpower. With the
advent of new players on the world stage, not least
China and India, Japan is once again having to adapt
to new and unusual circumstances and embrace
significant change, both within and without.

Culture Smart! Japan aims to broaden your
perception and understanding of the Japanese
people, to equip you to avoid the pitfalls’ of
cultural misunderstanding, and to make your visit
to this important, dynamic, and creative society a

rich and mutually rewarding experience.
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Key Facts
Official Name Nippon | Jopan
. = |
Capital City Tokyo Population, including suburbs: 28 million
Main Cities (s)snin, Nagoyn, Kobe, Yokohama, Fukuoka,
apporo
Area 378,000 sq. km. Japan uses the metric system.
Climate Moist temperate
Paper: Yen10,000, 5000, and 1000
i Yeo Cains: Yen 500, 100, 50, 10, 5, and 1
U E— -
Population 125 million people ,
|
(Just under) 99% Japanese; (just over) Other principal nationalities: Korean,
) 1% others ‘ Chinese, Brazilian
Average family size is 2.8 people. In opinion polls, over 80% of Jupanese
Family Makeap | girinrote: 1.3 perceive themselves os middle class.
Principal other languages taught in
Language Nihongo (Jupanese) schools: English, French, Spanish, and

German



