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Total Retail Sales Share Worldwide, by Region, 2015-2020 % of total
2015 2016 2017 2018 2019 2020
Asia-Pacific 39.5% | 40.8% | 41.9% | 42.8% | 43.6% |44.3%
North America 24.5% | 23.7% | 23.1% | 22.4% | 21.9% |21.3%
Western Europe 17.6% | 16.8% | 16.0% | 15.2% | 14.5% | 13.9%
Latin America 8.8% 8.7% 8.6% 8.6% 8.6% | 8.5%
Central & Eastern Europe 5.4% 5.3% 5.2% 5.2% 5.2% | 5.2%
Middle East & Africa 4.2% 4. 7% 5.2% 5.8% 6.3% | 6.8%
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WORLDWIDE OVERVIEW

Total Retail Sales Worldwide, 2015—2020
trillions
27.726
$26.287 .
$24.855

$23.445
$20.795 $32.049

58% 6.0% 6.3%  6.0% 5.8% 5.5%
e——o & —@o — 0o

2015 2016 2017 2018 2019 2020
Total retail sales @ % change

Note: excludes travel and event tickets
Source: eMarketer, Aug 2016
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Retail Ecommerce Sales
Worldwide, 2015—2020
trillions $4.058

$3.418

$2.860

$2.352

$1.915
$1.548

» 1M5% 13.0% 146%

7.4% 87% 10.0%
2015 2016 2017 2018 2019 2020
Retail ecommerce sales ®% change @& % of total retail sales

Source: eMarketer, Aug 2016
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