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PREFACEI

Peter Joehnk
Co-managing Director,
JOI-Design
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At JOI-Design, we have adopted the phrase “Shaping Atmosphere” as our mantra because this idea is at the
heart of everything we do as hospitality designers. We, along with our industry colleagues, are aiming to shape
just exactly the right “atmosphere” that will not only meet, but exceed, the expectations of the guests who use
the spaces. To do so, it's essential to recognise that hospitality design is a permanent compromise between

functionality, housekeeping/maintenance issues, and creating a stylish environment for guests.

Over the last 10 years there has been a massive shift from prioritising functionality and ease-of-maintenance
towards placing a greater emphasis upon “design”. Hoteliers have woken up to the realisation that design is one
of the most important tools in their marketing kit for attracting guests — and that functionality and maintenance are

issues which can be resolved without sacrificing style. Although of course a responsible designer still avoids the use

of white carpeting in a restaurant!

To fully satisfy these expectations, we need to understand what kinds of guests the property wishes to attract, what
marketing and business angles the hotel will adopt, and what types of amenities would be anticipated from this
specific product in this location. Next we must interpret how these objectives can be translated into an atmosphere,

and then envision how this desired atmosphere could be transferred into the given space.

At the same time, a designer has to have the insight — let’s call it intuition — to come up with something innovative,

but not too unexpected, so that guests are intrigued by delightful surprises but also feel comfortable and nurtured.

Hospitality design does not need loud and flashy new design ideas. Guest in hotels, bars, restaurants and spas
want to feel safe and secure — and maybe even cosy — since usually these are places where people go to relax,

recover and savour a gastronomy, wine, or spa experience.

These atmospheres are quite a contrast from those of a trade fair stand or a stylish retail boutique, which are
designed to be particularly dramatic in order to capture people’s attention for only a few moments rather than
encourage them to linger for hours. And naturally the interior design concept of an urban bar must be different from

the atmosphere of a Swiss Alpine “raclette stuebli”, just as a Ritz-Carlton hotel needs a different style than an Ibis

property.

Yet in all these scenarios, functionality and ease-of-maintenance cannot be forgotten. So when one digs deeper, it

turns out that this idea of “Shaping Atmosphere” is a rather complex job description for hospitality design!
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PREFACE

Dorothée Meilichzon
Founder. Chzon Design
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While travelling, a hotel becomes a second home. Sometimes | even wish hotels were my only home,
even in my own city! You feel protected, every one of your wishes is fulfilled. It is soft, welcoming and
gentle. At least that is how | want it to be: a little break in a crowded city, a new environment, unique

and soft, where travellers share a night of rest.

And a hotel is not a neutral space, it is meant to be a place of experimentation, where people can get
the opportunity to test new kinds of living. Either hotels feature new experiences that you probably
won’t be able to have at home, such as: a movie theatre, swimming pool, art gallery, concierge
services... Or, a hotel could feature new concepts, for example within its scenography or by taking

aesthetic risks, by being surrealistic-historical-ultra modern...

But more and more, hotels are willing to go for "environmentally friendly". Willing to melt into the
landscape — by saving energy, or by a conscious architecture. Not that they want to act low profile

but the focus is more about being conscientious, and innovative.

It is very consistent with the idea of the hotel itself. While travelling you are a sponge, your senses

are awake. The place you are resting in should reflect the landscape that surrounds you.

So while everything was willing to go "worldwilde", hotels are turning "local" ! They belong to their
location, and are inspired by it. So instead of fitting a square concept, into a round box, decorators
& designers should be inspired by the architecture of its building, the colours of the streets, the

landscape...

That was my starting point when | started to think of the housing experience at the Hotel Paradis,
opened last November and located in the centre of Paris. | walked around, looking for inspiration
on the "rue des petites Ecuries " (where the hotel is located), by the typical architecture of Paris, the
history and the colour of the city, and by of course the idea of comfort and rest you expect. A little

home, that belongs to the neighbourhood, that melts into it, a friendly place in its environment !
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DESIGNER CONTRIBUTOR LOCATION AREA COMPLETION
Studioaria St. Regis Bangkok Bangkok, Thailand 97,600m* 2011

The St. Regis Bangkok occupies levels 12-24 of a 47-storey mixed-use
development in the heart of Bangkok, together with 53 residential units
that make up The Residences at St. Regis Bangkok. Exquisite design,
commanding views, meticulous attention to detail and uncompromising
St. Regis services and amenities ensure an exceptional guest
experience.

Appearing austere from afar, upon closer inspection the facades reveal
a highly textured marriage of stainless steel, black granite, and glass.
White aluminum banding at each floor illustrates the connection between
the urban scale of the building and the human scale of its components.
Meticulous detailing of design elements including the windows, handrails
and canopies bring a gracious touch to The St. Regis Bangkok, creating
an emotional connection for the guests from the moment of arrival until
their departure.

Entering The St. Regis Bangkok through impressive carved timber and

nickel-framed glass doors bearing the St. Regis emblem, guests will be
greeted or assisted by waiting staff. To the left and right, The St. Regis
Bangkok's signature restaurants are concealed by a Thai screen during
the day and revealed dramatically in the evening, when the restaurant
is open. On both sides of the entry, guests will find the social lounge,
where they can enjoy coffee, tea or cocktails. Guests can wait, work
or relax with privacy in the lounge, outfitted with a mix of comfortable
sofas and lounge chairs in cream, charcoal and dark plum; seating pods
with wing-back chairs; a side console; magazines and newspapers; and
decorative reading lamps.

Inspired by Thai basket weaving and made with carved timber and
backlit Thai silk, the rear wall of the lobby features deconstructed bronze
Thai pots in bronze, illuminated from within for casting shadows on the
white Thai silk behind. Additional accessories and artwork are a mix of
contemporary and classic Thai.
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