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Chapter 1 Travel Inqlliry .

¢ Listening and Speaking

Babymoon
1. Listen to the talk on a new type of tour. Then choose an item from A

to C to answer the question.

(1) Who is the target couple of the Babymoon market?

-

(3) Where do the couple plan to spend their vacation?
A'J\/<B' S
w '. 5

4 X

T S
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2. Types of holiday

Babymoons are quickly becoming the hottest trend in travel among parents-to-be.

Expectant Moms and Dads are searching for a vacation that includes rest, relaxation, and

even a little romance. Moms may be looking for a wide open beach, a relaxing pool, or a

day of pampering at the spa. But don’t leave out Dads! They're also looking for a way to

unwind which may include a round of golf or their own day at the spa.

Tasks.

(1) Describe the types of holiday orally.

(2) Fill in the blanks to complete the description of the type of holiday.

A. Type: )
Definition; It is the holiday or vacation thal spent together by
a newly married couple.
Benefits :

1)

2)

® ©

B. Type: Family vacation

Definition .

Benefits .
1) recharge tired parents
2) energize lethargic kids
3) bond the whole family

C. Type: Babymoon
Definition: It's a romantic getaway for expectant parents. It
has become popular for parents-to-be that have the urge for one
more romantic vacation before the children come along.
Benefits

1) relax and take a few moments just for onesell

2) recharge the battery and prepare for the newborn bhaby

3) ®

e ifs 3 iF




&R

D. Type: ®
Definition; The traditional view of summer camp as a woody
place with hiking, canoeing, and campfires is evolving, with
greater acceptance of newer summer camps that offer a wide
variety of specialized activities. For example, there are camps
for the performing arts, music, magic, computers, language
learning, and weight loss.
Benefits :

1) improve a young person’s overall well-being and lead
to establishing healthy lifestyle

2) develop the high self-esteem through team work

3) @

4) learn how to shoulder the responsibility and diffuse

tense situations

3)

E. Type: Medical tourism
Definition ; ©
Benefits

1) lower the incredibly high costs of healthcare
2) avoid long waiting period for some procedures
3) the pleasure of adding some travel and adventure to

your medical needs

(3) Match the photos with the corresponding desecriptions.

Photo A .
Photo C:
Photo E:

Photo B .

Photo D ;

Chapter 1 Travel Inquiry |
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¢ Listening

Giving Information on Travel to Prague

3. Listen to the conversation and fﬂljn the

blanks.

Context ;
pay a visit to Prague which is one of the tourist destinations
with its stunning beauty and romantic atmosphere. Although

Alice has done some homework on the trip, yet she is still

Alice is a travel bug. Recently she plans to

calling the travel agency in order to get an even clearer picture of the city.

Mike

travel agent)

Good afternoon, this is Penguin Travel Agency. @ ?

Good afternoon, this is Alice. I plan to travel to Prague. I've learnt something about

Alice this amazing city ® , yet I'd like to know more about it before [ make the

reservation. Could you help?
Mike Certainly. Which kind of information would you like to @ ?

Thanks a lot. Firstly, you know, I travel mainly for relaxation. So could you tell me if
Alice

my chosen destination this time is the right one?

Absolutely. A nice decision, I should say, since Prague is both @ and

dynamic. To be specific, Prague is almost unspoiled since tourists really did not begin
Mike

visiting the city until ® . It is home to numerous gardens and castles where

you could enjoy the tranquility and recharge your battery.
Alice Sounds great. Then how about the language, because 1 can’t speak Czech?

Don’t worry. Most people there appreciate when someone tries to speak the language ,
Mike

but it’s not necessary to know Czech. And a lot of local people could &peak English.
Alice Oh, I see. Besides, I'd like to know © 2

Prague has a @ with hot summers and cold winters. Probably the best time to
Mike visit Prague is around May and September when the weather is mild and the city is not

overcrowded.

Really? Then it is the time for me to hit the road. Oh, by the way, since I'm an avid
Alice -

food lover, @ about the food I could try?

Then you should not miss out on the best of @ which is not only heavily meat-
Mike

based, but also quite diverse.

| mmxis




Alice Awesome. Could you be more specific?
For example, a typical national dish is “pork, cabbage and dumplings” which must be
Mike
accompanied with a pint of beer.
Alice Amazing! I'm sure it will 10 my taste buds.
Mike Certainly. Then anything else you'd like to know?
Alice I guess I've learnt a lot. I will make the decision soon. Thanks. Bye bye.
Mike You're welcome. Always at your service. Good-hye.

4. Listen to the conversation once again. Then answer the questions.

]
(1) How did Alice gel to know about Prague?

(2) Which type of target customer is Alice?

(3) What did the Agent say Alice would benefit from the city?

(4) What did the Agent say to remove Alice’s fear of not knowing the language when in

Prague?

(5) What type of food would Alice enjoy in Prague?

4 Speaking

Giving Tips for Taking a Day Trip to Napa
5. Julie Crafton, the Communications Manager at the Napa Valley

Vintners Travel, is giving tips for taking a day trip to Napa.

Chapter 1 Travel Inquiry I
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Read Julie Crafton’s introduction to a day trip to Napa. Identify the

expressions Julie uses to fulfill the functions listed in the left box.

Functions Speaking

Introduce yourself Hi, my name’s Julie Crafton.

©

State your intention

©

Introduce your position in your work unit

©@

Say what youre going to do

®

Why tourists visit the place

Name the features of a place

®| @

People’s impression of the place

What is the place famous for

Q

©

Suggest choices of visiting parts of the place

©

Suggest choices of transport

Tips for Taking a Day Trip to Napa

Hi, my name’s Julie Crafton, and I'm here for About. com. I'm the Communications
Manager at the Napa Valley Vintners Travel, and today I'm going to give you some tips
about taking a day trip to Napa.

Escaping to the Napa Valley for a Day

If you’re a wine lover or just someone who is looking for escape the hustle and bustle of
the city, a day trip to the Napa Valley is likely just what you're looking for! Consider the
following: The first thing that comes to mind when thinking about Napa is wine, and for good
reason. The Napa Valley, which stretches from the Southern town of Napa up through
Calistoga, about 30 miles North, is home to over 450 wineries and many wor‘l'd class wines.

The Napa Valley Wineries

Staying on the path of Highway 29, also known as the St. Helena Highway, will land
you at many fantastic wineries, such as V. Sattui, Charles Krug, and Domaine Chandon,
but it will mean that you’re more likely to hit with crowds. If you are looking for a more
scenic adventure, try the Silverado Trail, where you’ll avoid congestion while visiting
wineries like Clos du Val and Mumm Napa. It’s important to note that while many wineries
do not require advanced reservations, there are a number of them off the beaten path, such

as Kuleto Winery, for example, that will require a call ahead to accommodate your party.

| mwxis
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Tour Services in the Napa Valley

If navigating through the Napa Valley doesn’t sound relaxing, you need not worry
because there are a number of tour services to choose from. Whether you decide on a
shuttle service that’ll drive you along a pre-determined route, or something more
customized and luxurious like a limo tour, your focus will be on the wines and the sites!

Other Things to Do in the Napa Valley

One quick tip: If youre looking for a truly unique experience, hop on the Napa
Valley Wine Train for an old-fashioned ride through the wine country! Good wine is always
made better with gourmet food, and thankfully, the Napa Valley has no shortage of great
places to dine. A trip to downtown Napa will provide many choices, whether it be a quick
meal or a five—sla‘r dining experience that pairs fantastic food with some of the area best
wines. If you're looking for something a little different, a trip to Napa’s Oxbow Public
Market is sure to peak your interest. Set alongside the Napa River, the market brings
together dozens of wine, food, bakery items, and fresh produce choices. It’s the perfect

place to sit back and enjoy the day.

4 Reading

Voluntourism
6. Read the text. Which of the following activities could fall into the

category of voluntourism?

A. Doing the volunteer work at the Expo site.
Traveling around China to enjoy the significant landscape.
Planting trees in Africa while enjoying your trip there.

D. Exploring the tropical rainforest.

E. Helping build libraries in the remote areas while traveling there.

Renovating needy clinics in the mountainous region while enjoying the nice view
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