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L1 RS

B E B2 M 7E /K 1865 AF4 I “/ER (ecology)” XAMALIK, 4
BRI BRFISNEAKTY R, A S0 gkl ch A4 B AL SR e . A=Y
A AR R SCHERF RIS AT 336 (time irreversible ) . FPEEEL % (population think-
ing) FIAHEN: (uncertainty) SFHESIEMPEIAGIR, FHEI T AT F
B, AR — RSB IR, SHURE AR EEAE (AU
H) R R R IR AR FEA AT b B RE S AT Ok Y, i HL
PUAA B iR fEAR & R R . SR oA BARR A e 2B R AP+
HARFFMER, BAMARINRME T - HEF 2 0MA: EfP iR
B AT IIRBE RS A PRI £, E 2B K Schumpeter, 223
2% Hayek Z5TT-4h BB A AR5 T A0 S U 72 HLAIF 9 4T v 1oy FH 1) R

WA, “ABA” ER—-MEEAES. BEFSNTERRER, T
2 s T HALERE, ARRERFIT LA B PR 2R B At 2 kR v i) 45 b ) R 4R
f—FF A . RO,

(D Milgrom. Paul and John Roberts. Economics, organization and management [ M |. Englewood
Cliffs. NJ. : Prentice Hall, 1992. 265 -274.

2 Henion, K. E. & Kinnear, T. Ecological marketing [ M ]. Colombus, Ohio: American market-
ing association, 1976.

3 L. lkington, J. Partnerships from cannibals with forks: the triple bottom line of 21* century busi-
ness [ J]. Environmental Quality Management, 1998, 8 (1). 37 -51.

@ McGovern Loretta, Saunders Tedd. The bottom line of green is black: strategies for creating prof-

itable and environmentally sound businesses [ M ]. Harper San Francisco, 1993 282.
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Forbs PIRIRY T B A R O BRI i s IR B R O AR B
P, SCHCH R IR R AR S ik B A O TP @,

FEM e 5 W HEL . BORZER OB A i 21 14, RiERGELS
IR, EPRERR R R, SRE AT A Al ™ i AR B R 7 1) A J
AR, A ) IO A2 36 (L 14 B AR e A o o BT B ) TR T AR Al AN —
BRSO, EERMRE T, /=i, st 2028 0 BRIk, i,
T BIRGE A R e 0y A AR TE I RERVE T, ARAE T Al RE AT 52 B ] 15
gk, mHARKRBIRERMEM W OTESR . © NBEI 2R ERL
AR R L G SR IEAR S, 78 52 7 2708 B PS5 A0 R A BT 55 &
AR AR, MG RERRCRATT | A g AKX LA il f) 4
Haamh @, BEE 3 R A MR AR, JEAE T [ S i U 18 5 00
5P R DR TE S B HE K AR, SR (R RS R Ay 7 R e TE TR A R
8l 7 B R AL

1.1.2 WF5EEY

ER BRI AR B RIS R R B I MIUR . AR B IRIE
RFIA 5 Z VLA H) R4 REEFTHLH R B B R DR A Fhs . IR
ZoPY R R EORIETE T HL e | N RIS LA R R A SE B e o AR
RGN R—ads, Ik, BAHALERERRE, RERNEIME
SR T Z E#EBAMEARF S ST EYE, XARMEXR 2R R AA
PR RS, REASRAAESRGEMRIVFHEMINGE, PFREE
A RGUE AT RERAH) T IZ AN AT, A T AR AR A ] 25 (], SR HURE
ARG R THE (HAERRK) MRES5E (BR),
FIERERARESE, mARRMARTr . Wik, BREMEN S, it

© X5k, 4R5EEE . SrHERELS MBS MM (T]. KBTS, 2006 (5): 36 -37.

@ FERZE. 8. hRSEME: FMEET IS (1] JEaRBeMR, 2000 (1): 8-11.

@ JAE, ERE. FERAZE MRS HRIMNE (1] AR TRREFER (R
W), 2004 (1).

@ Jonathan, Hibbard, Nirmalya Kumar, and Louis W. Stern. Examining the impact of destructive
acts in marketing channel relationships [ J]. Journal of Marketing Research, 2001 (2):. 45 -61.

® E¥. ETHAESHRH ML HEEEEREN [D]. 2. M K%, 2009:
21 -30.
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LTS L, ERMSPREFEERR L, #HREGE R EHR, X
Wk — S T Al BRI S . R A 2 SR AR R Wi P 30 3 A
iz ET, WRMIREEEESREMHE ., 2EULMKAA ZMHT
MR BN EEER, BIRRTALE, ML R A& R TR
ARG, M EIE A L A B AR R R M E L, P
FRZUIEERRIL “IRERR” M “MNERE" WFRREASRE, X
W L 2 RE A S R GEIE I K AN SRR

AR 0 R A S RIS R IR T, R E R A AR
FAHKRRIR S BISHAT AT, LB X TRIEAESRSR
i =Fhahty, RIAESEALH T L REA B R M B A i Lo,
T REASRESERFENIIECR, WM rREESRSE, RiEM
R L SOR BN MR BE KRR, IBIEREAE S RSB THZ X
F, PREEASRGEEEE W LEA BRI WM, £—ERE
Eypkh TIRETRHEIEH AL, BABORMBIHE,

1.2 EASMIFFEBR

FHRINIEARE - PHREE) (1997) AR: “IRiE (marketing channels)
SRR BT a5 55 AL 7= a1 S B R s, BUAS X Rh BT W ak o7 55 i B
AT AL B e B FL T A AL BT A A F A N7 DR, R E T E &
( American Marketing Association, AMA) WPBFIEIE & XA “—FhElk &k
WAMNREH AR (AR S5FE) ZEyILRISEHIER AL S H e
I — o A IO B A A LA SOGB4, " ) B pli AR - 5 R . R
i - SRR AT - TR R AP R A R 7 h DAE 7 R ) e 2H 7
AR K PR T, BT A A B 4 A B B T 48 1 i A B
WiE" @,

O EHW . SeEEAE R RRE R S (D] R EhRHEREM 000
3, 2005 (10): 364 —380.

@ wEL. SHEESHWEREE SN (1], St 508, 2009 (8): 50 -53.

@ Dant R P, Schul P. Conflict Resolution Processes in Contractual Channels of Distribution [J].
Journal of Marketing, 1992, 56 (1) 38 —54.

@ M Hernéndez — Espallardo, N Arcas — Lario. Unilateral control and the moderating effects of fair-
ness on the target’s performance in a symmetric channel partnerships [ J]. European Journal of Marketing ,

2003, 37 (11/12): 1685 -1702.
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W SCERE LS A AT LA, IRIESSH . RIEINRE . RIEfT N =
ANJ7 I E N A BRI R R

L2.1 HESSHE

YPOEEL BT IORTTE, RZFHTE KR K 2K 07 e 77 9
Semb b, EEHIR T EmIEESHBOT EEREK, iR RES
BB ATV,

FHRME (Weld, 1916) Rl X RE S BEATHFTEAE LY, fbre
FE CRPETIGRGE) PR RE SRR R AT AR IR
AR, SRR T A R AR (Bartels, 1988)@, JfF AL
SFESTUEEGEMHATIIGE, A NRIE ST TR (Zusman & Et-
gar, 1981) A IRIESG M R0 B R E P i 2R S ML, BB
BBERG ALY, RFBRBCERMBEED; A NS A T5 AT (Ber-
glund, 1959; Heide, 1994), ffilihN “UEESEHRE—RhRE AL L b2
DRPERORERROLE] , & 0 Ao 3K S U 2 58 5 B R D 3 B AR @, i
fRZ %% (Tony, Jagmohan & Raju, 1975) AN IRIHLTHZ A FRILYE
Bl AHENE, B A S WR SR YERE A, IR
G SN R LS AR )5 A 238 I IRE I 20 i 5 SR 3E %
RMBERMIFE, WH K2 (Coughlan, 1985) AN IR IH 454 Sk i 1d 7
TR AEBHEN CEHRARC, BHW - LA (Louis Bucklin
et. 1966) N HEESGSHIAAEA A B FF i, A A A AL B AR R Y
AUSE = AR O @ oA IEIE ™ B BB 5 B A BEEATRIT SRR,

Hib . H (2007) SF A SEIE AR A B 4049 AT 95 BR 18 D REAE SR E

O %R, Al . FESBOT R PIER R [J]. A7 HIBEE, 2008 (3): 120 -

@ ERT. BHEHEORLGE (1] £EEHE, 2010 (23): 124,

(3) Zusman P, Etgar M. Marketing Channel as an Equilibrium Set of Contracts [ J|. Management
Science, 1981, 27 (3). 284 -302.

@ Berglund A, Roland A. Anote on manufacturers’ choice of distributionchannel [ ]]. Management
Science, 1959, 5 (4):. 460 —471.

(5 Tony Haitao C. , Jagmohan S. Raju, Z. John Zhang. Fairness and Channel Coordination [ J].
Management Science, 2007, 53 (8). 1303 —1314.

©® Coughlan A T.. Theory and Competition and cooperation in marketing channel choice: applica-
tion [ J]. Marketing Science, 1985, 4 (2): 110 -129.

(D Louis P. Bucklin. Venlatrm Ramaswas, Summit K. Majumdar. Analying channel structures of bus-

iness markets via the structure-output paradign [ J]. International journal of research in marketing, 1996

(13). 73 -87.
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S 5HZEIRMEARC, FESSHIES 5 58 BRI A B AR 7 i 1
16 1 2 2 8 F P A ) 2 B A A I i R

F] 20 fit20 70 4EAR, RELSHWPIEHT R E G E THE, RESAK
TR R AT B o ORI TE AL A B SRR, S L BRI I 45
MES B A BRI S5 L KR BCR RIEA TS, 25 EIRW A
MR, ARZFERD TR REE I =FbrfE®. —REEZRR, &
FERI D AFREE, —JRE, HM=90RE; —RREDEE, KR
ERI R EEGE | R, KIRE, ERE; —REERZRFER
TR 58, JEIRIER] 78 SR E A IRGE

)20 20 80 4EAURHI, A RIEMIEARAKIRE, AT ARl
Bro WURRA . A, 22MA%F . 28 (Bowersox et al, 1980) fEHG ¥
1 (CREEH ST — B &l 18 RIE R AT 7RO, %4
T R R R R E SO RS S R A AR, FEREA I B
F o A 7 R 2 B ) RS T JC VA PR dee i, DR, R BTl 2
AR SR R IR AT, AR B4R T IR IE B A HEAS S A
THAEN . A% - B ARATIEM (Rosenbloom, 2003) #§Hi IR B “ X Hr
Y 1 IF R S DA RO AT RE A TR IE @, R, CREE ) ¥
Yerb, XIRESMMNE BRI MAE ST TE X, Ao “RiEMEH X —4
JRIE A AR A B A B AE 557 @, IR E BT MU TR TR, &
XYE B RE R ST T X MBI R B2 552

F [ 27 R U TE A5 AE A BT 2 B2 A 20 HHEZLRIIA R IT Y. FRE K
(1994) . BERF (1996) AN EHIUHE HA b F AR5 IhRe®; B
—Hk (2002) HRRFESE CRIERFESE ) W B A B IRE e % 5%

© gk, Elh . BEHSSHA FERREE [T]. Tk TR S, 2007 (3).

@  E#W . e REE R RE R SRR (D] R PR LA
3, 2005 (10): 364 —380.

@ Xk, ABHRAY . SN IE S5 A S BT [D]. XKBZE TR IFIE, 2006 (5):
36 -37.

@ [E] 0% - BHRATWE, F9M, BRGE. BEHEEEE (B8 [M]. Jba:
HLBE Toll AL, 2002 158 - 185.

(5 Bowersox D.J. and M. B. Cooper, D. M. Lambert and D. A Taylor. Management in Marketing
Channels [ M ]. McGrawHill, 1980; 189 —232.

© Sherrif T. K. Luk, Hai Yang L L. Distribution Reform in China; A Macro Perspective and Impli-
cations for Channel Choices [J]. Journal of Marketing Channels, 1997, 6 (1): 77 —104.

@ EE, KAA. EESHAST SM&E ST HEMEDR [J]. MRE, 2006 (12):
91 -94.

® EMFE, ERF. EREEMRLGGE (1] Sl SeESE R, 2012 (11): 19 -21.



WA T RGEHIE, JUHJR R SH 5 R W KA R A DT A ) BB AT TR
RO, M TIREERE M REEET R, WEE P ERLNBELTR,
FERZE ., MGE. EHMSE (2004) ARHEHABTFERCR AR T CRIEE
) £3%, BBV, RGEMANG T FHESEH . TRk K5 5 i 1
AR, Bz, Erf (2004) K, ZEWFFRE M N E R G5 R
ERARPER . Hef], KRMESH R, Mk rerZom e EE, Rl
JRBYEH | TR BB O AR LA B SR A A8 e 36 U5 T [ RS A R 2 1 AR A
HARRD, BRubsh, Wunfk. BB (2001) BT 5% R E
B, M. Doki (2006) B7ERHE A EA AR L, R TR
/NP A P A i, A AR A I 2 8 A SR 0 s o A ) 45 T g B
AR R TG RE B M B, R#AT RE MRS BITE;
ERE . T, E5EPE (2004), BREE (2004) SEHFFTMIZEIREE. ML
BF TSR W A2 B S5 R0, A K e g IR S M 4% RE AT LS
#h, WEZEREREESRNLRERZ O, 5 (2002) MK F
Gifl. SEARA i Y- S A A R R R R

1.2.2 R REEAVE

X TUE ARG B, Sandy (1999) A IRAH 4 I8 2 3 52 6 R
et , 535 it B A 4 RIRE (LA FIARCR®), JF42 1 S 18 g
ATk B A —A R R F RSV RAS, ERERENEE, F
TSV REA TP IR, RBL T S 7 B SR A S R G R

I T X 3 3 2R 9 98 e Ay I ) B 5 ISR B Stern© | David @ 4 A S

@© Btk BRHEEROESER [M]. b5t HEHKERSKFERREE, 2002; 145 -153.
@ HRE, A%, TEA. EREEEME [M]. Jbs: EKERRGE, 2004: 55 -90.
® MiEH, EhE. BHREEZE PO RSN (1], e 558, 2004 (3):
61
C)

@ e, BRTEW . BEPEEMMEER (1], SUFERE, 2001 (13): 49 -51.

G MR, Dokiy . RS mER. RICP ML BRAm R (1], HRRk,
2006 (8): 78 =79.

© FHE. BETEETREEREEMETR (D], )P RFEM 24083, 2008 (6):
3-5.

@ WE. NALKERE. BEAUIFSHRAHRMA (1] 4RMZ, 2002 (8): 58 -60.

Jap. Sandy. Pie — Expansion Efforts: Collaborative Processes in Buyer — Supplier Relationships
[J]. Journal of Marketing Research, 1999, 36 (11). 461 —475.
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