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Hit the highlights (&% ER)

Hold your horses (##%z2:)
Not so hot (&#44)
ck your socks off (itfrEEAR)
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hit the highlights (&% ES )

hold your horses (AR BIE)

knock your socks off (LL{REECR )

not so hot (&HBALF)
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* We want you to make a presentation in a week.
* We need a promotion to get the word out and start
the ball rolling.
O R M %
* How do you plan to do that?
* You need to improve your market share.
ORAPHA & MAKIES
* How did her stuff do in the tests?
* We are all looking forward to your presentation.
oOFHa
* Thanks for giving me this opportunity to show you our
new line.
OF|AEENRT
* We're still developing more new products than ever.
O IAH
* 1 figured you'll save the best for last.
oML E
* So once again, thanks for coming, and get out there

and fill those order books.
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It's no secret that the guys in the sales
department do most of the presentations work in a
company. After all, when you look at it objectively,
they spend most of their time either, writing,
delivering or looking for someone to give them to.
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Based on that alone, presentations earn the
titte of The Life Blood of Commerce. However, to
let it go at just that would be damning with faint
praise.
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The guys in sales earn their keep with
presentations, thus keeping the company in
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business. Presentations are used in nearly every
facet of everyone’s professional and private life.
The difference is that the guys in sales actually
call them presentations.
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When they’'re used in other business
applications, or someone’s private life, they're
called something else.
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When someone gets an idea for a new
product, they usually have to sell the idea to a
superior in the company or to a committee, in
order to get funding for development. This same
principle holds true for other areas such as with a
new service for a company that provides service
to clients, rather than providing a material product
to a customer.
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Bright people with a new idea for an
innovative manufacturing technique or even for
something as simple as a new office procedure
do the same thing as well. They have to sell their
idea. Sometimes, this is done at a formal meeting,
which is when it's easy to call it a presentation.
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At other times, it's done quite informally,
employee to superior, and the whole thing might
take less than a minute. Sure it's quick, but it's
still a presentation.
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It's easy to recognize the above to be
presentations, because something tangible is being
sold, whether it be a thing or an idea, but what
about a job interview? There isn’t anything being
sold at one of those, or is there? The truth is
that a very special commodity is up for grabs;
you.
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Few people realize it, but a job interview
is the ultimate presentation. You're there to sell
yourself to those conducting the interview. You
have to convince them of why you're the best
man or woman for the job. You have to sell your
professional skills, your business personality, work
experience, mind set, and contacts list.
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You have to convince them everything you can
bring to the job is exactly what they need.
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It is of crucial importance that the quantity

and quality of the personal assets you bring with

""‘-you are the exact proportions they need. You

have to make them feel as though you're the only

one able to pull this thing off, which is a lot like
personal relationships.
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Whenever you talk someone into dating you,
you're doing a presentation. Actually, if you think
about it, you're even dealing with the same



issues, just in a different way: You're selling
yourself to someone who has options. The same
goes for other facets of your personal life such as
with clubs, activity groups, and any other area that
requires human interaction.
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There are basically two types of presentations:
formal and informal. Formal presentations take
place in a formal meeting environment, with
many participants called together for the express
purpose of hearing the presentation, or where the
presentation is a formal item of business on an
agenda for a meeting.
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