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Abstract

As a major type of Chinese cultural classics in general, classic
works in Chinese language, with Chinese characters as the major infor-
mation symbol and carrier, is the most outstanding cultural product
prominently distinguished by its textual quality of classic, artistic, his-
toric and national natures, deeply down in which are marked most of
the historical and cultural achievements constituted by the Chinese na-
tion, and the social condition as well as the people’s living status in the
country. What global promotion of e¢lassies in Chinese ( GPCC) means
lies in two matters: (1) to inherit and carry forward this excellent cul-
tural product, and (2) to introduce to the outside world our national
culture and social achievement to gain other nations and peoples’better
knowledge of us and the nation we are living in, and also to strengthen
international connections, understanding and trust. The theoretical
study of it means in as much significance as that of practical exercise
of promotion.

Normally, theoretical constitution of a particular field can be car-
ried out either through experiential learning or through theoretical tran-
scendental exploration. This paper is such a synthetic research program
with a combination of the two approaches.

The major ground of this paper shows that the language nature

and cultural nature are the basic characteristics of GPCC. They are
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embodied not only in those static parts cemented in the works when
they were produced, but also in the dynamie features looming up in the
process of communication. The latter fact emerges in such features in
promotion or communication as motivation, new contents, decisive
right, transcending time and space, contextual shifts and environmental
accommodation, value loss and compensation of language and culture,
and so on. This fact determines the two starting points of the research,
and it also becomes the keynotes of many subdivided programs in this
paper. It seems justifiably to be the core of other similar researches on
the topic. The finding of this program further leads to the viewpoint
that the cultural essence weighs even more in GPCC. which can be
seen remarkably in more —or — less alterations in cultural forms, two —
way enhancement of social value. cultural formation. legitimized re —
canonization of the classic works.

Since the internal organization, structural components and dynamic
characteristics are always the focal concerns in both the practice of and
research on GPCC. the study under this program has analyzed the ontic
elements of GPCC, decoding it into several fundamental components in-
cluding the text object, communication contents, communication media,
promotion environment, eight executive subjects (1. e. promoters), four
kinds of receptor and three receptive social classes. For particular un-
derstanding. an elaboration goes on to prove that the degree of decon-
structing and reconstructing Chinese classic works’cultural value, com-
munication objectives, contextual conditions all serve as critical variants
for GPCC and may cause vital influence on communication effects to-
gether with other elements of the promotion purpose. stance, pattern and
subject.

To unfold theoretical study of GPCC. we can turn to other discip —
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lines'research models or methods, but the fittest study patterns must be
worked out in accordance to GPCC’s own characteristics which take shape
in the promotion modes and practical conditions in exercise. Given its re-
search demanding, a series of specialized theories have been raised in this
program, namely( 1) Theory of Harmonious Acculturation. (2) Theory of
Panoramic Linkage. (3) Theory of Diffusive Cognition, (4) Thoughts of
Heterogeneous Beautifications, (S) Object’s — Demand — Driven Opera-
tion Pattern, (6) Strategy of “One Focus and Double Highlights™, (7)
Strategy of “Triple — Leveled Communication in Depth™, and(8) Top -
down Operation Pattern with Meso — strategy. In the chapter of general
studies. theoretical attention has been additionally called for on the im-
portance of other issues such as cultural formation. subjective identity.
decisive right., communication value and promotion/communication
pallerns,

The promotion power threads all through GPCC as an axis as it
does in other communication activities. The promotion power of GPCC
starts before the practical promotion activity. and keeps on occurring,
growing and expanding in real progress. It functions towards the condi-
tion, effect and competence of the promoting job as a verifier for the
promoted product’s value and cultural interests, a measurer for the pro-
motion degree. and an examiner for trans —cultural communication
effects. On the one hand, it can be abstracted to be the entire compe-
tence or effect of the cause of GPCC; on the other hand, it can be con-
creted into a measurement of executants’knowledge. abilities and com-
mitments. In consideration of the importance of promotion power, a
chapter is set for a group of issues on the promotion power’s construc-
tion, guarantees, evaluation system and the like, making those areas the

fundamental center for both the practice system and the research sys-
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tem.

The ultimate value of the research on GPCC consists in a realistic
question of how to promote the works. This program has therefore made
promotion patterns as an essential issue under which a few meaningful
topics are developed, including, basic means to research on promotion
palterns, two major channels to form a pattern, ways lo construct a pal-
tern through its dynamic nature of * generation —function™ and so
on. Another point made in this part is that a promotion pattern should
be characterized by being readable, recognizable, reproducible and ref-
erential. With this finding, a particular method for creating a promotion
pattern has been raised which is named*Four — Element Construction™.

In order to further the study of promotion pattern by integrating
theoretical research and practical application, this program, having a-
dopted the method of empirical analysis, comes up with nine promotion
patterns geared to practice after extracting twenty —one cases from
practical experience for typical exemplification. They are patterns for
“Official Promotion™, “Publication Promotion”, “International Educa-
tion”, “ Celebrity’s Promotion™, “ Sinology — Motivated Promotion”,
“Classic’s Translation™, *Literature Cooperation”, “Re — canonization
Promotion” and“Press — Assisted Promotion™.

Additionally, this program proposed that media and contents can
be made as two centers for the construction of GPCC patterns. The for-
mer pays attention to the operational roles of means, techniques and
approaches in the process. The latter gives priority to maintenance or
transformation rules of the classic’s contents and cultural connolations,
and that to establish national honor to praise promoting Chinese cultur-
al classics worldwide so as to improve the international status and so-

cial value of the cause of GPCC.
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To further enhance the quality of this theoretical study for the
sake of a better mastery of the GPCC’s basic facts and regulations by
means of scientific approaches and logic, this program tries to find
methodological sense and philosophical values.

By comparing empirical and critical methodologies, we know that
the study either based on practical experience, evolutionary reason-
ability, and conclusive means, or based on constructive reasonability,
deductive means or scientific hypothesis, can offer important and effec-
tive support to research on GPCC. For illustration, this part especially
chooses to study the methodology applied in translating classics in Chi-
nese. As a conclusion, it reveals that the translation methods adopted
whether in China or the Wesi are embedded with deep tradition of po-
etics, cultural essence and particular methodologies, which enlightens
us that when studying GPCC’s promotion, we should pay more attention
to cultural traditions and the spirit of times. Targeting at the GPCC’s
characteristics, this program puts forward the theory of “Four — Code
Promotion”and the theory of* Energy Amplification” which can be re-
carded as the general values and logic for particular methods in scien-
tific research and practice.

Relying on philosophical ideology, a point of view is given in this
paper that there is a unity of national language and national spirit.
Meanwhile, the research indicates that the inside of classic’s culture
lies the cultural pattern, the classic works conveys the language out-
look in China, and that we should open a dialogue between China and
the West in terms of languages and cultures.

At last, the program makes a complementary analysis on more ori-
entations and subjects for future studies with a rough sketch of other

possible programs. Since it is not easy for a single book to cover the
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all = round aspects of GPCC’s fundamental system of theory. the rough
ideas for the post — program research is expected to shape a general

design for the undone work.

KEY WORDS: Classics in Chinese: global promotion; natures of
language and culture; construction of theoretic system: patterns and meth-

ods
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