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Abstract

Report on Development of China’s Media Industry 1s an annual work edited by the
Tsinghua University School of Journalism and Communication. The Center of
Media Economy and Management Studies and many domestic and foreign media
experts contributed articles. The contributors to the book offer extensive
observations on all aspects of the development of the media industry, as well as
scientific analyses of media trends. The report has now become one of the
authoritative reference books on the study of China’s media industry. Report on
Development of China’s Media Industry has been authenticated as a source periodical of
Chinese Social Sciences Citation Index ( CSSCI) since 2012.

Report on Development of China’s Media Industry 2018 is divided into four parts:
Media Industry General Report, Media Core Industry & Related Industry
Reports, Media Investment & Innovation Reports, Media Industry Development
Reports of Overseas, Hong Kong and Taiwan. The report covers nearly 20
industries , including television & film, newspapers & periodicals, books, radio, the
Internet, mobile media and advertising, etc. , as well as the study on media
industry in a global perspective.

Today, The digital economy is sweeping the world, the Internet is restru-
cturing the media industry structure, and new technologies such as big data,
artificial intelligence, and Internet of things are bringing the media to an era of
intelligence. User experience and technological innovation have become the focus
of the media industry. Internet media companies have become the target of all
kinds of capital. Online advertising, online games, and online video have become
the main driving forces for media development. The strength of the Internet giants
continues to grow, and unicorns companies are emerging in the media industry,
utilizing their strong technology and capital advantages to continually establish the

entertainment layout. With the popularity of the next-generation Internet IPv6 and

002



Abstract ES

the coming arrival of the 5G era, the media competition will be more intense.
Online paid content, fan economics, and cross-border data trade will be the new
economic growth point for the media industry.

Report on Development of China’s Media Industry 2018, with systematic reviews
and analyses of the media industry, is a useful reference for government designing
of media system, for government policymaking, and for setting development
strategy by media enterprises. It is also valuable to researchers, teachers specializing
in journalism and communications, especially in media economy and management

studies.
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