AR Z RIFECE HRE

Culture Smart!

Norway

Linda March &

ZFH E




FIRtE R 2]

Norway

Linda March #
FH

e

Vo

\

HERF ok pdE

o

BRGEEHEHF

X RS ERE
REH

X EEYR
EFLC HEHESE

-

F ¥ O B

Teme

RS
FRE A

574
==

o E R
a

112
==



E=: 01-2015-6785%
Culture Smart! Norway, by Linda March, first published by Kuperard Publishing, a
publishing imprint of Bravo Ltd.
Culture Smart! ® is a registered trademark of Bravo Ltd. All rights reserved.
Copyright © 2006 Kuperard
Revised 2008.

Cover image: Building on stilts, Lofoten Islands. Travel Ink/Roy Westlake

EBERKE (C1P) HiF

WREE : H3C / (F) BRiX - 3B (Linda March) % ;
ARFYm ; FFE. — dbE o EEHE ARG,
2018. 3
% (R RS R SCE / E571, e E

)

H4JEC: Norway—-Culture Smart!
ISBN 978-7-04-049227-9

[. O 1. Ok @F- @F- . OWE-
M -3E 3 IV, (DK953. 3

b E R A B P IECTPE R #% 7 (2018) 350179515

KigwiE x| #  IE&E X B OFERESE M K HE&EE Kk W
B I B BHERSY ETH BHEEE XEE

HRAIT BEHE Rt W #E  http:/www.hep.edu.cn

0 HE AEETPERXES NS http://www.hep.com.cn
HPE4RES 100120 W_E1T4  http://www.hepmall.com.cn
B Rl IIERSEAMELRERAE http://www.hepmall.com
Vi ZX 880 mmx 1230 mm  1/32 http://www.hepmall.cn

Efl g 7

¥ ¥ 195 FF fL &k 20184 3 AE 1K
gPH#&k  010-58581118 Efl 20184 3 HE 1 KRENRI
EIHETE  400-810-0598 E #r 39.00 7T

AR, FE. BRI MARAE, E3 WA DY SR TR
WA RS
Y kS 49227-00



thi kiR 15t BA

AMENER “—H—E" B, REAFRSUEEEIR, BA1513#%K
4 T BE[E % Hr % H AR 4t (Kuperard Publishing ) Culture Smart! } Simple Guides
FHING, BEHEH “AREHF S REEE" , BHEREARK
3t BSHA S Z FaE PR eS , S 20N 2 R R E XU

R PERNE KA KMIE 100 MEREEE L, Hab TIRE R XE
KM HEABE AR BRAN T A 4 L, F—RFIRER M
RG], BEAT B, thaki e L R s St R R 2
HANLNEEN T KA EEH#AT TR : NEERIL, SUEBR#HITT
R, WINT BANBEMERNA, EFTENGEE; 1, ERESEA
BRI TSI, DAMERE I A B (E B

FRBIEAREE RRER, RSB T —AAMRRNTEE, hT
K A AR S RN TZ MR AR AR, A LB & EI S 2
S AT E R RIS, TN SCHE E S RS — 75 THI 28 5 & HERAI SCAE
%, B HBARERERK IR, AEAETUER, Xk
HAWHRER , A REHEShES ST HNRAI AT o BT ARSI B
WESFIAMEE S, thfl HERMS & FEEAEN . P, e XIE% S,
HEG MBI DN ABIRA, FATRER L AEH ROEE, W —SRH
SR T, RAMESEFEFENRE, BEESOFELERHFAIERN
MR, TEEE TUSIAPE, b, CERE KA BERE 4
ANBRIANE SN B s A A OB A e

UL OB, BN —EAERARA, THCEHH Rz
Jighee !

AR Rt
2017 £ 2 A



ARITXARRE, #70 2ZAD, mmz¢ﬁ
E KA, 2,500 2R, 5,000 ZAHES . E‘
HENE . g, BREEEEZNEE T, |

ATAETE L (LS E . B4R, HRIGE.
MHELSE 2O AR . ALl 2,565 |
FFEPRF AR v b, BEEER SR A
RER ., RENEEXEETHK, RARRSa
MRS 29 BrER, BIREAS
B AR, HEESTEEN Z A B R
G, " |

ELTT Rt B s F, hESH
) i BN MR R S, BUE 2016 4 3
AMIEEEZHER L&k 173 4, Wﬁ‘>ﬁ%~
B” BRI 5ok, FRE SRR ENET
nggﬁ&Mk%&iwm%mrﬁm BT
BT RS T ERER, Jﬁﬁ%&M%&kL&txﬂ;:
HMHHVJPVuuﬂ* N RO BB F J\?H
ge, B LRER, W EHAEZM AR E
2L

ﬂmw¢“~%wW“ﬁ# , R FEARK
AR EXHEY, S%546 Hict 51t |
Kuperard Hhtt Culture Smart! N Simple Guides Z5) DA
5, SR R IR R . mi
NS 96 i, HrliiE S 28 ft. BOMES 31 .

~\-r~
&
\



ii

ENEE 16 . ENEIR 14 . KREHEIR 2
A RAER 45 B S —
| SR RFIFT RN BE 2 M.

ALt A 2 B BRSO AR S AHRE
SHIES . RANEINT hE S E R RS

R B R S E RS, SHHRRAECE

AREATEMEBAE, BAXT SEME,

sk, Bis. ERMR., S0, SERT IR

Mk, WANEEAKEES., TIEMERE, K&

e RS AR . AR K

EF RN EEE U —BR, Ak
HHERZR . 23, IRk LRSI FREAR
HFE BIAISE AR TR MR . 2 51 BBk 2
HACAT AR AR E KB AN, B RE TR

BERESAE R ERS, X SCER

RERBEARE, TS I AZPrIGE 1T o
ASCEERRE R RS Z 4N, Culture Smart! R5)3E

A CEREAM) | 270 IR R,
RSB, SRS AR

PPN RSN AN BE PRI PRI R R K

;ﬁﬁ"ﬁmm%aﬁm,ﬁ§%EMMT%ﬁ%g
RIS, Simple Guides ZRVR, T ZFIAE

FoR AR BRI R AR A 5 B2 R

| M BARRER R A RIAR I G, RERED

EE DGO EA P AR i R AR,



PRIt RS IRBESOE” SRR T,
MRS, EE i, AR ARINEE, W T
B IERRRAE, AR IEN . ANPOKFRIFE
PRV S, Ak RS RIS
A5 S E i FARE RSB ASA, WG
RN 5, ASCRE th FTRRF >) & I EER
PEF, WELES SUERRBRRNA, AT RES Mok il
5, RPAIENAROTE, MARMKATAES
B, YORELR . IREREEEE . AR
2 REEESCE" AIANT K& R SGEKF-BY
Ho EERKER “EHE" LREIEZER, “AiE

RS BRPEFESE" KRS NS,

EFHER
UWRADHR AR RS 2 ik, FRIGE, F
SE B!

ESL
2016 4£ 6 A




B PEEERS, IPRE AN i
RO . XA AR, AR,
E A —PEOAESTEY . RBIEH A - DA R
ERCERE TR, 405, WPAHIREINR 6 F12
Pl R T — N LSRR

BT S, ~A2%EE%. SNSRI
NHI . X At R MR . WA,
WHESEE. HASHEOIPRAR, FRES
RIS K A R KRR A TS MM ORI, th
BT T AR R RS, toll. i
W B . RAFK R IAER SR
20 40 60 FEAA LR B, BN ZE LT
SREPEL, SRR A T P R BT R, 2
ot REE= AR M. SRR A AR R A
R > —, B H A W SRS E ST |
HE, £ EMHRAREERREY. S5k
FIR, R E R, R R T R
B EFEARFENL; M EA D EBL
XK T BRI Bk BN E R AR
M 22 el s 4 BRAL IR aE 2 5 e STAL MBI
WA e FLIE AR, SRR A RS A7 AR
Hixt .

AN SR TR S A, R4
NENB T ZERERT S . R+ A, 225



ii

AR BT, TAEREFL T . M
CSATE RS, SONSIA mAhar, EERRE

S RAGRM . AR, ERAEYFEM
AIE, FOMEMERACARBUEIR. iR Ee
SR, NP RARBTAE. TIERRIHEA

RESh, MEGEH &ML EE SR H MK, X

BABERGALRE AT, ERRMN SRR
Et- L8 :

XA/ R —ERAE R ST bR, R4
TR, & . Wm LT, SEmek
WA IR, Tk L= ALY, o
/AN, fTFE M fE SRR AR B, W i
S 3R R A R RE R G, fEE M T
AHEII T

IR, XANBIEE— R A SR,

CESERER, EikAD, XGRS, B

BRFEMIBLIHLEXE RBIRBEIE 4D
LTS e
“The drinks slip down and the Norwegians come

' out of their shells.”

‘Although polite and welcoming, they are naturally

- reserved and do not wear their hearts on their sleeves.”

“A walk ... may take a mere mortal over four hours
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and feel as if Kilimanjaro has been scaled!”
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