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The Economic Effect of Cultural
Creativity Industry

ABSTRACT

Since the establishment of the market economy, China has
been developing rapidly, China has achieved remarkable achieve-
ments of economic development, and the economy comprehensive
strength has reached the forefront in the world.China ’s gross do-
mestic product reached 47.1564 trillion Yuan in 2011,an increase of
9.2% over the previous year, thus China has been second largest e-
conomy in the world, and China has developed from a "big coun-
try" into a "economic power" in the world. However, with the rap-
id development of economy, owing to China’s growing resources
shortage, environment worsening and unsustainable traditional e-
conomic development model, it is objective requirement of econom-
ic development to realize the transformation of economic model de-
velopment.

In recent years, the importance of "new economy" with the

"knowledge" and "culture" as the main content has becoming more
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and more important, culture creative industry relying on new tech-
nology and new mode has obtained rapid development. At present,
the rapid growth of the cultural creative industry has become the
important characteristics of economic development in the developed
countries and regions, the scale and level cultural of creative indus-
try characterized innovation, creation, creativity as the core of the
development, is gradually becoming an important symbol of com-
prehensive competition ability strong or weak in a country or a re-
gion. Culture creative industry obtained the vigorous developmentin
Britain, Japan and Hong Kong, Taiwan etc. and regions in China,
and has increasingly become the pillar industry of the national and
regional economic. The cultural and creative industries have made
great progress with the support and guidance from government pol-
icies in Beijing, Shanghai, Shenzhen and Hangzhou. However, the
overall development of cultural and creative industries in China is
still small, and the cultural —creative industries in the region is un-
balanced.

Cultural — creative industries are rich in connotation and deno-
tation, whose products and services of high permeability, high val-
ue— added, high radiation, have an important significance on re-
gional economic growth quality. Current practices from both at
home and abroad, Cultural — creative industries’ development lies
not only in its own data of the statistics, but also because of the in-
direct effects on improving economic efficiency, optimizing the in-
dustrial structure, upgrading of traditional industries, as well as
promoting an increase in employment, so as to improving the quali-
ty of economic growth. In the new round of global competition,

cultural —creative industries play a strong theoretical and practical
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significance on the economic development,

This study firstintroduces the definition of cultural — creative
industry and quality of economic growth, it provides a basis on a
comprehensive analysis of the cultural — creative industries on eco-
nomic growth quality. This study focuses on the influence mecha-
nism of the cultural and Creative Industries Research on the quality
of economic growth, mainly including three aspects is representa-
tive of the quality of economic growth, economic growth, industry
related and employment effect.

The theoretical analysis section of this study analyses on eco-
nomic momentum of continuous innovation based on economic
characteristics of cultural — creative industries; and studies the
mechanism promoting economic efficiency, industry association
and employment growth from the perspective of the industry asso-
ciation. The empirical analysis section, combining with the total a-
nalysis and structural analysis, calculates the contribution to eco-
nomic efficiency by revising Cobb — Douglas production function,
analyzes the upgrade effect of cultural—creative industries on tradi-
tional industries from the perspective of the industry association
and the employment contribution from the perspective of the em-
ployment elasticity and employment growth space. On the basis of
above —mentioned studies, this paper proposes a number of targe-
ted policies by raising the cultural — creative industries to promote
Chinese economic development, including foster the production
factors of cultural —creative industries, strengthen industrial inter-

action and play its external effects, and so on.
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