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Trendy Clothing
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Gorgeous costumes, elegant and simple dresses always give different feelings according to each move and act of the dressers.

Even in such a small space, you can feel its brightness, causality, eclegance and gentleness.
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R\‘ﬁ I hen I started this retail project there was a simple and appealing idea of hanging everything from the ceiling—thus moving out of the way the furniture and
'\j items to be sold so that all the floor space could be free for customers to circulate.
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T Although the store is not very big, the extension of the ceiling landscape is apparently endless
thanks to mirror walls that disorient the visitors walking around these ethereal ceiling cavities.
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Elevation 2 EE 2

l This heavenly ceiling is surely the protagonist of the space; we chose recycled timber as a dark background for the
floor and walls to make the ceiling emerge from the general environment. Finally we designed simple cubical volumes

covered with soft grey felt as the only furniture which the shop could use as sofas, cash desk and product displayers.
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