l I BRI IMABERE 2
I___I :[ BRAND THINKING

4 A
AND
A OTHER NOBLE PURSUITS
el BBLE - K/RE 5
=i =
gitgaseon

LW AK L H s iid



I Gt Fas2e8
:I :I 1838 I I BB R B 2

BRAND THINKING

MMW:««/E A N D
OTHER NOBLE PURSUITS

= LY - KRE =
=i =

B AKX L M paa



P AER 4 H (C 1 P ) %ds

BT IMAREERLE 2. R MO iR (38 ) BELL - ORIR
S mWE — Lréﬁ: L AR AR AL, 201823

154 3. Brand Thinking And Other Noble Pursuits

ISBN 978-7-5586-0670-0

l. &1)1%& II. G)% \QE‘ I « l)url M— it

V. MJo6

H [ R A BB AR CTPEL AR 7 (2018) 550133135

BRAND THINKING AND OTHER NOBLE PURSUITS BY DEBBIE MILL MAN
Copyright: © 2011 BY DEBBIE MILLMAN

This edition arranged with JEAN V. NAGGAR LITERARY AGENCY, INC
through BIG APPLE AGENCY. INC.. LABUAN. MALAYSIA.

Simplified Chinese edition copyright:

2018 SHANGHAI PEOPLE'S FINE ARTS PUBLISHING HOUSE

All rights reserved.

Rights manager: Doris Ding

ACA T (AP SCRIT Eh 8 A TR 58 A M B 3 48 Y i

WERLIT AT, AL 5T

GBS FH5: 09-2017-302

SagwiEedi
(RBEVHITIBREI B2 AR % B i oK

£ e 1R & - kR E

VR Heod W
¥ Rl Wk
ST . T %

vAE g B2
MR kR
Bt ERN
WA i R
ARG
BMLEST: Bl A K 1 44 2 A gt

C LA 672 5335 W40 : 200040 )
£ Wl s P R M A B AT PR 2 )
A 889 x 1194 1/32  Eldk 10
W 20184FE3 H 55 1R
K 2018431551k
5. ISBN 978-7-5586-0670-0
#fr: 68.007C

flx 2FF



BRAND THINKING
AND OTHER NOBLE
PURSUITS



12

17

33

47

63

79

H =

F= 2% - X% (Rob Walker)
BiS ELb - X/R€ ( Debbie Millman )

i&F - BHHER (Wally Olins )
Saffron @EMARNEERE, KK - BMEFLNE (Wolff Olins ) B
IO AZ—

18=4% - E=%Hi5 ( Grant McCracken )
AEZER, XHFIER, SiEpia

JE/R - 35 ( Phil Duncan )
FEATRISHFLIGITEM

ZF) - BHFE/R ( Dori Tunstall )

BAFTE R ARHE AR T ZRIBITARZ LW RISE, ‘EEESR
WRITEBEREWN B4R, “SIREMEIT" (Design for Democracy )
AESES. (“XEERRITBEEN . “AREMEI" et
HOMER, SEEBETRITIGREAIBEFERIOMEINNE, BER
REBRFENEEUIRERINIS5E )

132 - #HHER ( Brian Collins )
HMEIE S OEEREEERTE



89 #HHERI - HHMFIN/R ( Virginia Postrel )
R, MWiFiexR, EEFEHEM (Bloomberg News ) E2ER

103 #EH - A5XHF ( Bruce Duckworth )
FR - IKSERETATAIAA

115 X - B45Eh ( David Butler )
A RATLERITRISEH

129 HRiBF - iWERXR ( Stanley Hainsworth )
Tether AEEENERE, ECERALKOBERISHE, M=aItIE

"
=i

141 8RR - #8757 ( Cheryl Swanson )
Bfes (Tonig) RIEEEATIESIINCNIEA

151 7 - iX3E ( Joe Duffy)
Duffy & Partners SREEBEIASEE

161 IBHEEE4S - H%HIE ( Margaret Youngblood )
IR R EEH ( Trinity Brand Group ) EE2REAFNTOIERDK,
HIEERE SN FERSAFNITEERK

169 % - =T (Seth Godin )
ExR, ibdlzR, EHEAUD

183 § - #&/REE? (Dan Formosa)
Smart B+ ATt AZ—

197 /R - EH8E3F ( Bill Moggridge )
IDEO ABItIIA A Z —, EEHLEN - KEFERRITEYIE
( Cooper-Hewitt, National Design Museum ) {B1<



21

225

237

255

269

287

303

317

B=x

EE .- X487 ( Sean Adams )
T4 - 22X ( Adams Morioka ) it AEeIAZ—

BR/R - ¥5 ( Daniel Pink )
YieR, 1B

iBE - X& (DeeDee Gordon )
Sterling R AT OIFIBEIE, Look-Look BEEHEMREZEA
FEEE KA

HiwtR - %HE ( Karim Rashid )
SRS - B EATIIAAIELITHF

TWH7EH - EHETE ( Alex Bogusky )
FearlLess Cottage €Jt§ AZz—, B Crispin Porter+Bogusky 28]
FERFEAFOERE

o8 - 158 ( Tom Peters )
£, Bmo)

Z/RAE - BAER/R (Malcolm Gladwell )
ER, MMTFHLER, (HOE) E=ExX

i



I 15 x95288
:] :[ 238 1 T BB R B 2

BRAND THINKING

jfEl =

F B

AN &

5 AND
OTHER NOBLE PURSUITS

=

—

= ELE - KRE =
=i

B AK LS e b






BRAND THINKING
AND OTHER NOBLE
PURSUITS



s, 75 258 #EPDFIE U7 iR) . www. ertongbook. com



12

17

33

47

63

79

H =

FE P% - X% (Rob Walker)
BIE ELL - X/R€ (Debbie Millman )

xF - BHHER (Wally Olins )
Saffron mhEPEIATERE, KK - BMETAE (Wolff Olins ) BiE
fEFEIAAZ—

B=45 - E%=hs ( Grant McCracken )
AEZER, HTFIEKR, ZEMig

3E/R - B85 ( Phil Duncan )
FEATRISHFLIG TR

ZF - BRERE/R ( Dori Tunstall )

AR T H R AR AR T FRITA LSS RIHE, ‘EEER
IRITBEREN HOE,; “IREMKIT" (Design for Democracy )
BIESES. ("EEERSITBEREN . “AREMRI ARt
HORRIR, EEBITRITINRBAT 9@ FROMEMNNER, 18ER
REBFENEEURRERNSE5E )

3R - fHHR ( Brian Collins )
HHEt B SR EREENTE



6 mEEERESIERK

89 #HERI - HHEMSFN/R ( Virginia Postrel )

103

115

129

141

151

161

169

183

197

ExR, WHITeER, EETEHEM (Bloomberg News ) EFAER

HEHR - A5 kHT ( Bruce Duckworth )
FR - IRTLARET AT S KA

AT - 2458 ( David Butler)
O RATEIEKZITRISE

HriBF - XHBXE ( Stanley Hainsworth )
Tether AFEEHERE, 2ECRAI2KEEREIDE, MEatl=

1A
R

BFA/R - #iH 7% ( Cheryl Swanson )
Bk (Toniq) MEFEEASESCIAA

7% - iX3E ( Joe Duffy)
Duffy & Partners GREERIBIAEEE

IB&ER4S - B HE (Margaret Youngblood )
RS ER ( Trinity Brand Group ) EE2HRFZAFNITOEZE,
BIEERIEESEATEBEREARIITEIERYS

#H7 - 5T ( Seth Godin)
xR, iR, ZHAIm

3 - $8/RE® ( Dan Formosa )
Smart IRt AsEtlisAZ—

tb/R - 48B3 ( Bill Moggridge )
IDEO AFBIE AZ—, EEHANEH - KEFERRITEDIE
( Cooper-Hewitt, National Design Museum ) {E1<



21

225

237

255

269

287

303

317

SRS

HE - 2487 ( Sean Adams )
T4 - 28X ( Adams Morioka ) it St AZ—

BR/R - ¥5 ( Daniel Pink )
NHFeR, EXR

8% - X% (DeeDee Gordon)
Sterling B AT CIFEEE, Look-Look BEFEEHSHRZEL
SRR EA

IRt - #wHE ( Karim Rashid )

Il - Infd EAERIE AFEZ D

TWH5HT - EHEEE (Alex Bogusky )

Fearless Cottage Blg§ A=2—, B Crispin Porter+Bogusky F]
FERTAFRCIERA

nE - 1888 ( Tom Peters )
xR, o)

/REHE - HBEER/R (Malcolm Gladwell )
ER, XHWIFHLER, (ANE) EEExR

gt



8 mREEREFIER

S

2% X% (Rob Walker)

FERE R, " AN ROV LGB H A F— e
BR BB A e EE R E i F el Tk s A e
PR Sk, 3DITEIHIL G HAGF B FTEN IR . 46, AT “fi” 4
TEI S —FERERE 4% B ARBARERTEAST, AN EARREGR R IEY—HE 4
1. B AR ANTRIS Y, 77 DU IS B ok 5 A2 JB AT 5t
ARV, AT 84N, R NOEERT, XMFEBARELEEE
M B b, FEMA HAE RIS K, AMTATCLUE S % T4 L5, 4
AEET# “fhf” o R “Ah R R —R A

FIX AV, IRPTRE SRR AR : MEE WA AR —FIfEAED? i,
AT, ST LA FEEN, HRTHEARTE R B A — B S5 T
BEXFEYVILGFEMUSHRE, LR BHE L, 2 500 56 BfCH
PARTISHHE AR T LE, N "FAREL” MAERE, “W" KRG 8ERHFA
e, (BXAREBEARRGTME. IEMHR, 5" B0 & 050 & L, KAk
PRAEE A [FH, IE& I, BT A fEEE KRS A X
1Y, HULFER, ¥ 2 BATX 77 1 KW A f At 5 B 1 & R AU
TAE,

RGBT R TIIRE, £EH - K/RKE (Debbi Millman) MARZAH
R AR P 3 SR 1, X 28 A T T AT — e A e, R
KA A AR I B, BT - KRB X iX 28 A 43 B HEAT 7SR5, i
KRG 7 ST RSO TR LT L B - SRR &SR O
AMTNE IR — TR A Uik U RISk, RGP A 28



H

AL . R E, BERA, tLHs T8 2 MBI .

T E R, MRV “mET S, ILREEXN M
WAL BT —E TR, AT AR AR il R 2 R e E A R
Ko B G RRATUE R BE R M2, BRB B AT Bk as . AEAETR D, W
WRBFXFE—RA, MATA AN W SR TR, FIAR 5%
B AL S A R A o BF, BRI A A B A 4 R 1] AR 2 xd
A" TR (R DRI AT R

FT “ARAET AR S, AR AC R, [, 1E
(i e B B B R ) IX ARt S ELH B A SRR AR TETRE
K, "R R—AER, AMTEEZNER, KRR SAF LR R
Pofitn . HERIRSHFEANAA B AT RIS, BEAT LU R S
i, HAEA T RS (B B 755 ) BT 4 TRl S ok A
BT RR 0, XA MR FHL (B A RS W8 HREE
e — Rk | A RLE AR

i FRAL PO R A R SR AL PR M 8, (B, Lhr EAEMRMUEE R
R R 2 A KRR — T E B, — 77T, X RS E
W B Z ARG, it ARE, TEE. AR RFEDRS
SEEE, BUTH, T R EEE LR XZ—ARAS
BN, FTANTT, MRIREEF — R 2 A, (B2 KAF R AL
Lo R SR, B ATE MRS DT, NSRS BSR4
5K, ITEEE L AT, MEGRARIMRIREZ ARG, “SBYLEH" &
A 2R T fif BT R 365 AR T H A0 IR R RS T, AT O X SIS (PR 1 i 4%
SREABIE MR IS 3. X EESERITANA AR TR
Ll A, AIEE FURRRE, AW AT R Sk . AR ik b R
THERARFERY S, i1 A8 H TR, ARNSZETHCE S
P2, B AT O BUAF RO HE AT VRO, O T AR 45

R X832 R0 B LR A AR, A EERAMHR . &
T, FATROZ AN, X k" X IR HEFT AR Ae i, A8



10 mERERESEX

REAAFENBE LI, HL, RS rE b, R —s RinE
R EREHAEN (REZELREAESZE AT ABRERN &L ) HEK
BRI AR T, T HIEAIANIR G IRE, TG, (EEEE AR
KMBA—FERREZ . TR X AR AR AR KRS, ATEAR, B0 TR
WS VEE ISR DR BRIA A - BRI, X AP A AR &
A — A T AR R 2, T ARIEA T WE, AGm f TG 3 TR 2 (48
A S I AR

ZTCHE ], AR BE AR R ER X VTRTES), KR
S — i A TR, W E R Sterling i MUBLR] 22 5% TS &, 1T
PAib A —OL i AL ST RS &AL, A AN AL, i 4fE
U EARRTE, EACIHMKZRET H Q&R EZE) (Design
Matters) AT T—FR 515 KW A FL g i35k . Hak, SEGKMTTIRE
HARE, A 2BH R E LU T ERFH PR, EXIAZZIRT, KR
SEAMTERHRPH “EF", EFEEM, B WET R AL, 5
ZE AT TRV EME—LZH #T3cmmd ik, A
FERER MY, A3 (R BB, A7 ISt 3 77 49 11 2 R B v e I XA
HIRER T, RIRSBRENE & B8 T—H RS, I T
B 9 D0 AR AT R AR T, T A e I T A [l R AR 1S
FaREE,

MBS L&, EABHVTRAALE N RE A KB (B, BT
RN AEEIRE R, ERFRME, (FEARETRIE RS, mMAT—&
AR E AN L B, R AR AR L™ SO % iR,
MafrerEk e ARG, T —FEH, JERACHMBIN LR, 2, W
SRR 0 UCHE fi o SR U A, AT RE R AE B T B e R B AN A L
ZIa, BEIEEG E, JHEEEaE L ARPME—IZihEBAHT
HOXT SR %, SLepikF] - BT (Wally Olins) Bt: “47 AGART™
FR A A RBLA S R e —77 X, REBXFERMRTEE. " %
BE, hERXAOIERTAHCHN A, HERREREIT T—FiTiL. %



