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Preface to the
Blue Book of Creative Cities

Zhang Jingcheng

City came into being while social productivity has developed into a certain stage and
upgrades with the progress of the productivity. Along with the marching of industrial
civilization, cultural development, the growth of the service industry, the
transformation of economic growth and the adjustment of industrial structure, cities
worldwide have by now entered an unprecedented stage as of the era of creative cities.

Creative cities have caught the attention from various fields these years. While the
global competition for limited resources gets heated, sustainable development has
become the only solution for cities, which brings creative economy of high added value
and high efficiency into this historic stage. Creative industries is the parallel phrase to
creative economy, which regards cities as the bases and the core of the development,
and cities are also the place where creative industries started and clustered. On the other
hand, creative industries helped to keep the city vigorous, attract more talents and
strengthen the public image of the city.

From the experiences of world cities such as London, New York, Tokyo, Paris, and
Milan, creative economy has been their common characteristic. First, histories of these
cities have provided them with certain amount of economic, cultural and technological
resources, which is the engine to start and maintain creative economy; second, all these
cities have had sound creative industries which can function as a driving force for the
innovation and economic growth of the city; finally, these cities have fostered
harmonious and tolerant creative ecology through time, which conserves consumers of
creative industries, while attracting more creative industries practitioners.

It can be seen that some Chinese cities have been showing their tendency on the way
to become creative cities, such as large cities of Beijing and Shanghai, medium - size
cities of Qingdao, Xi’an, Wuxi and even small cities of Yiwu and Lijiang, whose
development paths have been closely followed up in our Chinese Creative Industries Report
started in 2006. By now, some cities have had rich experiences, comprehensive data and
materials worthy to be studied, thus the time to carry out a specidl research has arrived.

Therefore, based on Chinese Creative Industries Report, we decided to conduct a
deeper, more detailed and more characteristic research on some active creative cities of
China, leading to the birth of Blue Book of Creative Cities, which is also an important
part of Creative Series published by China Creative Industries Research Center. We
hope this blue book can function as a faithful recorder, promoter and explorer for every

creative city in China. -
&
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Abstract

As a core in cultural and creative industries, creativity internally drives the
development of cultural and creative industries, and with design as a realization
approach to creativity, design industry has greatly been bonded with cultural and
creative industries. The concept “building a metropolis of engineering design” has
been put forward during two sessions in Wuhan in 2009, which mayor Tang
Liangzhi has proposed to blend into each aspect of urban social, economic and
cultural development in Davos in 2011, a new strategy for Wuhan, and in which
way, making innovation and creativity a new engine of Wuhan for another taking
off. On the theme of “creative design and development of Wuhan cultural and
creative industries” , this report has made a summary of development situation for
Wuhan cultural and creative industries and cultural undertaking 2013, elaborated
internal mechanism between creative design and Wuhan cultural and creative
industries development, made a conclusion of achievements in Wuhan characteristic
cultural and creative industries, plus paid a special attention to the development of
design industry in Wuchang District, Qingshan District, Hongshan District, Dong
xithu District and East Lake Hi-Tech Development Zone, and selected Central-South
Architectural Design  Institute Co., Ltd., China Railway Major Bridge
Reconnaissance & Design Institute Co. , Ltd. , Dongfeng Motor Corporation, and
other excellent enterprises in engineering and industrial design for an in-depth study.
At the same time, this report has also set forth the difficulties and challenges Wuhan
cultural and creative industries are facing at the present stage, and made a prospect of
them in the future with further advance in cultural and creative industries. This book
is made up of five parts, with the first part as General Report, the second as Regional
Reports, the third as Theoretical Discussions, the forth as Case Studies and the fifth

as Appendixes.

-

002



b

e
Il

YER—AFME L2, SUBIE L E R LT R RITBEE 2K T
RS MATH I MEAEZELROERTE 2T R . M 20 tiE4 90 448 % [F B
IFRSE “ BIE =R S TAE/INAL” BB — UK SCAR B 7™ b & J i A [ 5% 5 e
PLEI M, XE. HA, #E, FmEFEERSS G TR U &l k&
FEIBOR, %R R ERET ISk, A8 A E ™ it 5
TN, B GOl R4 R0) B, o B dof ok =l i %
BRI EF R, dbat. B, WY, fiat, R, aUHERSE SR 4y
Gyl SCALBN R = S SR R 5 R

SCARBNE = B & R Z M BA S v A s B (A A 22 PR AE RS2
XA ERHL TR ER G, UL 51E BER . BFE RO R B
U1, SCRBIEP L E OBk SBR[ IR ET AR, LI
EAB A0 W8 1 B A B A B A R G, i eIET O
WA AL BT E F= & iy 8, AR & e S b B =, s UL A SC e Y
(RIS PR 24T (2012 ~2016 4E)) hER “ bk & R &E i it
WIS Bl SRR 0 A 0 BT % SOl G i TS B A
AR . Ubiklie . ZAR G, SR LG U™, U7 ™k & J&
AT — A HFB B

2013 AE R R DU I s & e i) —4F, FlZE “ TR M T
W BRI = & R R o LABIAL sk OB il % 1 B A PR
Al AR BB RIS T KL E 70% fFF 22, LU A4 [H 80% Y KA
FERRIBF R, RGBT R H b A 4 45 b % R+ A
HEX 55X ; FEARNKREML=KERZ AKX EL [ SR A E005H .
BRI T SO S S, FRVE 2013 4E R b [E -+ K B 1 4l

001



B BRI SR - HiX

BV T A s o RS B R AT PR A R IO, E
WEK" AR, R ES A 18 NEK, HIX5ER T 7000 4350 T
B, BOPAT 400 A0 TR KM RS . W% . BRI R iHE A A
S PEIIE . P, R X B T IR Pl RS, B
TR M RE, K Ak TR S . PRI 4
{9 Tl 97

RO | BRI FR DU AR B W BT, RS )
ELBEB AL R SO P O T R, T TR 2 H f b
FIA CRUTTERAF AL & RS+ - MR AT b, BRRW
SR 25l T OREIE . SCIE SRR A 0 TR TR L Sl AR
R RS, 2013 4F, DU TR A = R B 815
256, BT BB P &AL WP L K" 28 R AR A
B2 BRI . LA R . B SRR . Bl R
[ 245 7l X 4 e IS T A2, T R DU o Bk
T IK . WL A B LA A 0 X R T R S

CRIUCH IRl % R (2014)) %8 “ B 00 DU B &
P S IR AR, BER T 2013 AER USRI K R M AN, 4
OB OB T ATl R B TR 2 T SCAE ARl R, SMATER
BT O S BRI R, 2 BTN B4 AR
e, BEA R B SRS BT T R DU R P TR RS, RS A T
2013 FFRUSCALBIEE= I 0 % A A, 51 ok B BER DU SC AL B0 7l £
WRATB Rt T 7T AR AR 2, FERE R — BB DU SCAL R RE Pl )
AT TR, A NI, IR T RNHRE K . WK . R
K . AT LR ALK T ATHAEIK OO FE BRAT SCAL R R AR 4%
K BRI, AR T XA, 55 =R B, 25 AR R R
L . AR 25 TR B SO A S LSRR, RS
B R S BB BT T B A, IO RO, LA
BT B AT R 7] . PRI B R ] . R A 75
PO 8 A R 38 S SRR ), S R34 A8 2

002



B, P FOA SCAG R R Al 1 % B B 5 55 5 B S B
i, DU NERR, R T 2013 AERDUCH A 0L % R R k%, R4
MO T RIS M 9 % FERAIE

AU . BRI T K [ 4 A B R DL SCAL R 7l 5 R K
BRI B SCRRAIZ D, 200 T 20 Y B I TR ol 6 A0 T 5
WYL, T HRE TR, B e (e 2 AL, MO TS I

003



Introduction

Cultural and creative industries are sunrise industries. In the past decades of
development, they have fully demonstrated their economic potential and the role
played in enhancing national image. In the 1990s, British government established
“creative industry task force” and initiated to highlight cultural and creative industries
to a national strategic position, and then various nations, such as the USA, Japan,
Korea and Singapore, formulated policies to support the development of cultural and
creative industries and push them into pillar industries of national economy. It
becomes a worldwide trend to develop cultural and creative industries. With the
enforcement of Cultural Industry Revitalization Project, China elevated the development
of cultural industries to a national strategic height as well. Major cities, such as
Beijing, Shanghai, Shenzhen, Nanjing, Wuhan and Chengdu, followed the trend
and turn to develop the cultural and creative industries as pillar industries.

From the beginning, the cultural and creative industries are characterized by the
high knowledge basis and high added value, a case in point is the rapid integration of
culture and information technology. Cultural industries are now more closely
connected with IT and digital communication technology, the focus of cultural and
creative industries are now continuing to be shifted from “ cultural resources” to
“creative design”. Intellectual capital centered on creation and design is gradually
becoming a key point in the development of creative industries and “creative design”
has already become important topic in the development of cultural and creative
industries. In order to expedite the development of cultural and creative industries,
Wuhan municipal government formulated and enact Cultural \Nndustries Revitalization
Project of Wuhan (2012 ~2016) , which requires to “expedite the development of
creative design, internet culture, cartoon game and other energetic emerging cultural
industries with development potential and reform and promote the development of
traditional cultural industries such as printing, entertainment, cultural tourism,

artwork industry, exhibition, etc. ” ,®he cultural and creative industries stepping into
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a brand new era of development.

The past few years witnessed the rapid growth of the cultural and creative
industries in Wuhan, specially the creative design industries focusing on * industry
design” and “engineering design”. Bridge design companies, represented by China
Railway Major Bridge Reconnaissance & Design Institute Co., Ltd. ( Hubei
branch), have completed the design and construction of 70% of the bridges on
Yangtze River and 80% of the major and super bridges across China, expanding
engineering projects titled “Designed in Wuhan” all over China and even to over ten
countries and regions of the world. Dongfeng Automobile Co. , Ltd. was listed as
one of China’s Top 10 Influential Enterprises 2013 on the basis of its core brand
competitiveness strengthened by independent innovation and creative design,
becoming a leading force in automobile industry. Central-South Architectural Design
Institute Co. Ltd. , adhering to the tenet of “ Creation, Innovation, Integrity and
Profession” , has undertaken over 7, 000 engineering designs all over China and 18
countries in the world, of which 400 are granted with national, ministerial and
provincial design excellence and science & technology progress award. Hongshan
District, Qingshan District, Wuchang District and other areas are striving to
formulate development outlines for creative design industries, aiming to realize cluster
development for small and medium-sized design enterprises. Within the districts, the
industrial design creation system is improved with enterprises as the main body,
guided by the market and with the integration of industry, university and research.

Wuhan Municipal Party Committee and Municipal Government highlight the
development of cultural and creative industries in the city: the development of
cultural and creative industries have been listed as major content in building Wuhan
into a national key city and the target of “building an engineering design city” is
brought into the Outline of 12" Five Year Plan for Wuhan Economic and Social
Development , and is listed as major component in top 10 demonstration projects in the
upgrading of modern service industry in Wuhan, top 10 demonstration projects with
the integration of science & technology and culture and the crucial five plans of the
city. In 2013, the total output value in Wuhan’s design industry climbed to RMB
81.5 billion Yuan. The overall layout of “ One City, Two Parks and Seven
Districts” in the development plan of the engineering design industry in Wuhan was

formed. Constructions in the core zone of the engineering city, the gathering place

005



@ BRI R B - HiX

of innovative enterprises, demonstration area of design culture and commercial area of
design industry obtained new breakthroughs. Wuhan design industrial park in
Zhuankou, urban landscape design area in Siwei Street and Tanhua artistic innovation
park of Hubei Institute of Fine Arts are under steady construction.

Withan Report On Cultural And Creative Industries (2014 ), centering on the
“creative design and the development of cultural and creative industries in Wuhan” ,
outlined the overall development conditions of Wuhan’s cultural and creative
industries in 2013 and analyzes the relationship between creative design and the
development of cultural and creative industries with reference to the main creative
design industries as well as the development conditions of the cultural and creative
industries in major administrative districts of Wuhan. The book is composed of five
sections: Section | is the General Report, analyzing the overall development
conditions of the cultural and creatve industries in Wuhan with reference to the
development data, putting forward suggestions aiming at the dilemma and challenges
confronted by the cultural and creative industries at present in Wuhan and looking
into the development prospect of the cultural and creative industries in Wuhan in the
next stage. Section [l is Regional Reports, in which five major functional zones,
Wuchang District, Hongshan District, East Lake Hi — Tech Development Zone,
Dong Xihu District and Qingshan District, are selected to explore the development
conditions of cultural and creative industries in different districts of Wuhan, with
corresponding solutions and suggestions raised. Section [l is the Theoretical
Discussions, exploring the development law of creative design industries by the
theoretical researches concerning the relationship between the development of cultural
and creative industries and creative design, with reference to the realities in Wuhan’s
reforms in the field of clothes, cartoon design, public service system of culture,
cultural system, etc. Section [V is Case Studies, where enterprises with outstanding
development in creative design, such as Central-South Architectural Design Institute
Co. , Ltd. , China Railway Major Bridge Reconnaissance & Design Institute Co. ,
Ltd. , Dongfeng Automobile Co. , Ltd. are taken as examples to analyze what leads
to their achievements so as to serve as a reference for the development of other
cultural creative enterprises. Section V is Appendixes, which happened in 2013
concerning the integrated development of the cultural and creative industries in

Wuhan and it records the footprints df the development of creative design in Wuhan.
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Since the initial preparing stage of this report, we have been collecting,
systemizing and analyzing various cases, data and documents concerning the
development of cultural and creative industries in Wuhan. Wuhan relevant
departments and enterprises have provided crucial data. As a result of the time
limitation and the restriction of the editor’s ability, there might be careless omissions

in the contents; therefore, your criticism and correction are appreciated.
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