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Park Hotel Group Looks for Great Expansion: Launch
New Brand in 2013

With its first hotel opened in Singapore, Park Hotel Group is insisting
on developing self-owned hotels in these years. And from this year, it
will expand its brand and hotel assets in the Asian—Pacific region with
“hotel management” as its new focus. It plans to present a new brand
in addition to Grand Park and Park Hotel. The group has just signed two
hotel management projects in Singapore. One is the Park Hotel Farrer
Park on top of the Farrer Park MRT station. The other is the Park Hotel
Alexander located on Alexander Road.Two of them are expected to be

completed and opened in 2015.
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The Ritz-Carlton Hotel Company L.L.C. Anchors
Northeast China with 2013 Opening in Revitalized
Historical Heart of Tianjin

Located in the heart of the revitalized former British concession and
central business district, The Ritz—Carlton, Tianjin will form an iconic
landmark when it opens mid-2013 and pays homage to the city’s
historical heritage and vibrant modern development. The soon-to—
open Ritz-Carlton hotel with a grand neo-classical style fagade was
designed by the Tianjin Academy of Urban Planning and Design, with
interiors created by luxury hospitality designer, Pierre—Yves Rochon.
It houses 277 rooms, including 53 suites and reflects the cultural

European heritage in the district.
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Wanda Vista Tianjin to Open in August

The super five—star Wanda Vista Tianjin is going to open on August 30,
2013. It will provide international customers with high—end services.
It is the first Wanda Vista Hotel in Northern China that invested and
managed by Wanda Hotels & Resorts Co., Ltd. Its opening will bring
the hotel industry of Tianjin with “personalized, boutique and pleasant”

luxury experience.
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2013 China Hotel Marketing Summit to Be Held on May 15

China Hotel Marketing Summit is organized by TravelDaily. “Unbound
world” is the main theme of China Hotel Marketing Summit 2013.
Topics that will be covered include: Chinese Hotel Market Overview:
How Hotels Leverage Technology and Service Innovations to Provide
Better Booking and Stay Experience to Business Travelers and Improve
Customer Loyalty; How the Hotels Leverage Innovative Digital Tools
to Enhance Customer Loyalty and Improve Online Conversion; Hotel
SOLOMO Strategy; etc. Over 500 C-level executives and senior
management leaders from hotel industry will take center stage at the
China Hotel Marketing Summit from May 15 to 16, 2013 in Double Tree
by Hilton, Shanghai—Pudong to address the core issues affecting the

heart of hotel industry.
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Best Hotel & Resort Value Award 2013 Started in Sanya

On April 26, Voyage magazine started the “Best Hotel & Resort Value
Award 2013" and representatives of five—star hotels from all over the
world were invited to the press conference. It is said that the entry
hotels including the luxurious five—star hotels from China and Asian—
Pacific region. The result will be launched at the end of this year after

vote and expert review.
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Fraser Suites Chengdu Awarded “Best International
Service Apartment in China”

Fraser Suites Chengdu won the 13th China Hotel Golden Horse Award
and was titled as the “Best International Serviced Apartment in China”
by Asia Pacific Hotel Association of World Tourism Organization (WTO).
“China Hotel Golden Horse Award” is jointly organized by China Hotel
magazine, Asia Pacific Hotel Association of WTO, Tourism Research
Center of Chinese Academy of Social Science, etc. This award is the
industry recognized “Oscar” of China hotel industry. It is not only a
ceremony granting awards symbolizing industry highest honor, but
also a whole sorting and checking of the development trend of national

hotel industry in the year.
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First Chocolate Boutique Hotel: Chocolate Fountain in Room

According to the foreign medias, the first chocolate themed hotel —
The Chocolate Boutique Hotel was opened in Bournemouth of UK.
As the only chocolate themed hotel in the world, it has 13 unique
chocolaty bedrooms which provide chocolate fountains. The Chocolate
Bar provides ‘tantalizing’ chocolate cocktail. Every guest will be

introduced to the kitchen and make one’s own chocolate innovatively.
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New GM Appointed at SHERATON Dameisha

SHERATON Dameisha Resort welcomed its new general manager,
Colin Vickers, in March. Vickers has more than 20 years of experience
in the hospitality industry and began his career with Starwood in 1996
as an assistant manager at Sheraton Park Tower Hotel, London. He
then held different posts in several countries in Europe and Asia, and
most recently, he was the general manager of Sheraton Hangzhou
Wetland Park Resort, where he was in charge during the opening of
the hotel.
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Hyatt Reports First Quarter 2013 Results: Net Gains
Decreased by 20%

On May.

its first quarter 2013 financial results. The report shows that the group

1, 2013, Hyatt Hotels Corporation (“Hyatt”) (NYSE: H) reported

revenue was $8 million in the first quarter of 2013 compared to $10
million in the first quarter- of 2072, a decrease of 20%. Adjusted for
special items, net income attributable to Hyatt was $14 million, or $0.09
per share, during the first quarter of 2013 compared to net income
attributable to Hyatt of $5 million, or 0.03 per share, during the first
quarter of 2013. The total revenu‘es of Hyatt is $0.975 billion in the first
quarter of 2013, an increase of 1.8% compared to the first quarter of
2012; a decrease of 2.5% compared to $1 billion in the fourth quarter of

2012, or decreased by55% compared to $0.2 per share in that quarter.
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The word “green” advocates a new fashion and leads a new lifestyle. Green
elements in hotel‘industry can be found everywhere. With the same theme —
“‘green’, thosfe green elements are presented in different forms. Compare to other
elements involved in hotel brand, green and ecological design for hotel is an

important way to develop an international brand.

Green Design for
Hotel Brand

Nowadays, hotels have never been the simple inns or stations during
journey. Under great social and living pressures, modern people have
borne strong desire for an eco and comfortable environment. And
people who live in the depressive concrete buildings will always long
for beautiful natural landscape. Thus, green and ecological hotels have
become the new trend in hotel industry, and their new contents and
typical styles are developed accordingly. Today, “green and ecological

hotel” represents a new lifestyle around the world.

Green and ecological hotels refer to the ones designed in ecological
principles. The building spaces, shapes and colors are well designed
to combine with the surroundings, providing a green, ecological and
comfortable place for entertainment, business banquet and tourism.
Green and ecological hotels have satisfied people with beautiful land-
scapes, ecological ideas and wholesome environment, bringing them

close to nature.

Regional Features: Essential Elements to Achieve Green

and Ecology

The design idea for green and ecological hotels emphasizes mini—
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mum destroy to the eco system from the very beginning of a proj—
ect — site selection. It makes energy saving, environment protection
and neighborhood development part of the hotel business. With the
eco design requirements, regional features become the essential
elements to realize a green and ecological hotel. According to this
idea, it should pay attention to ecological development, follows the
topography of the site and takes advantages of the surrounding en—
vironment; the architectural design should consider the local con-
ditions and local culture, trying to use local materials for the easy
restoration of an eco environment. Therefore, the consideration of
regional features shows a kind of eco idea. Hapuku Lodge in the fa-
mous Kaikoura of the east New Zealand has carried out this idea. At
Hapuku Lodge and Tree Houses, it takes full advantages of the local
forest, using trees as the roofs to keep harmonious with the nature.
It shares the travelers appreciation for the environment. And anoth—
er hotel Jean—Michel Cousteau’s Resort, which is also inspired by
this idea, has taken advantage of the tropical sun and built the grass
houses. It's also taken advantage of the ideal location to develop
underwater exploration and boast a marine biologist, achieving the

harmony between human beings and nature,



The consideration of regional features shows a
kind of eco idea. It pays attention to ecological
development, follows the topography of the
site and takes advantages of the surrounding
environment; the architectural design should
consider the local conditions and local culture,
trying to use local materials for the easy

restoration of an eco environment.

Cultural and Ecological Connection Between Architec-

ture and Its Surrouondings

The generalized ecological concept includes not only the natural en—
vironment, but also artificial environment and historic—cultural en—
vironment. The harmony between building and local historic culture
is cultural ecology which is also one of the topics to design green &

eco—friendly hotel. Cultural ecology involved the relationship between

the building and local culture, namely a respect for local history and

culture. On one hand, green & eco-friendly hotel not only reflects the
local culture, but also keeps a sense of whole with its historical envi-
ronment and cultural background, so as to further strengthen and pro-
tect the historical environment and local context rather than destroy
and weaken them; on the other hand, cultural context of the place
where the eco-friendly hotel locates endows the hotel some local
traditional cultural characteristics, which makes the hotel building the
unique combination of geographical and cultural environment, and this
unique feature leads an important direction for modern resort hotel.
There are two main skills are adopted in the process of architectural
design: one is to use traditional architectural form, which not means
to imitate the surrounding historic buildings but to make some inno-
vations on the base of traditional form to fit in modern function and
structure; the other one is to abstract and simplify historical symbols,
and then refine them to create a new form that has the same visual

effect as that of the old one, expressing cultural continuity.

The mountain hotel in Ningbo Wulongtan Resort, one of the successful
examples, learns from the charm of the traditional Chinese landscape,

placing itself in the natural environment in a low—key way, through the

Hotel™_011
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Cultural ecology involved the relationship
between the building and local culture,
namely a respect for local history and culture.
Cultural context of the place where the eco-
friendly hotel locates makes the hotel building
the unique combination of geographical and
cultural environment, and this unique feature
leads an important direction for modern resort
hotel.

integration of modern technology and traditional culture to achieve a

rich geographical performance skill.

Another example is the Rogner Bad Blumau Resort in southeast
Austria, its motto is “subtle differences”, however, the visual impact it
brings is quite strong. The hotel is like a small town, divided into dif-
ferent apartment blocks, meandering road will lead you to all sorts of

unexpected landscape. Rogner Bad Blumau is not only a spa hotel, but
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a complete artwork, designed by the famous Austrian architect Fried—
ensreich Hundertwasser. Rogner Bad Blumau is a voyage of discovery.
Leafy roofs, round shapes, colorful facades and golden domes, sur—

rounded by fields and meadows, create a living work of art.

Ecological Technology Adjusting to Local Conditions

The architectural design of green ecological hotel should always high—
light the recreational characteristics. It should keep practical attribute
as the principle to avoid being large and all inclusive. The commonly
used ecological technologies include natural lighting, ventilation, shad—
ing technology, ecological water—saving, energy—saving and emission

reduction technology, etc.

Appropriate technology, also called intermediate technology or medi-
um technology, advocates to be adjust to local conditions. The inter—
mediate technology has much higher production efficiency than the
soil technology (in the condition of the recession), and much cheaper
than the advanced technology with intensive modern industrial capital.

From the perspective of regional attribute of green ecological hotel




